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J LOOK 10 OSTRY & BARTON C1. 


* Through wars and economic crises, Ostby & Barton Co. has been 
an outstanding name in the jewelry world for sixty-four years. 
Tomorrow, as in the past, discriminating wholesalers will look to 
O-B, with confidence, for “Everything in Rings” : 


In large part, our war work is 
done with the same machines 
and personnel normally em- 
ployed in peacetime produc- 
tion. When Victory is won, we'll 
be quick to supply all the O-B 
Rings you want—because we'll 
have relatively no re-conver- 
sion problem! 


” 
. * * 


Ostby + Barton G. 


MANUFACTURING JEWELERS 
118 Richmond Street, Providence, R. I. 
Branches: New York, Chicago, Los Angeles 





THE KON-ITE 
FABRIC WATCH STRAP 


WITH AUTOMATIC FIT 


(PATENT APPLIED FOR) 
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Attach in usua | manner by removing pin-bars and 
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passing them through the open section of strap. 
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The watch, large or small, centers itself in proper 














position and stays put! Both pin-bars lie between 


double plies of fabric for extra protection. 











\ yy Made of finest quality gabardine obtainable. 
A. SAUER & COMPANY ine the welgnt rue anee strength of leather. 
Equipped with Kon-ite molded buckles and 
keepers. The usual Kon-ite Quality, 
of course, which means the finest materials 


Cincinnati, Ohio 


and excellent workmanship. 
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eCctoud THAN GEM STONES 


This is the crystal that controls the frequency in the newest 
radio equipment used by the armed forces. It requires the 
most painstaking craftsmanship, precision equipment and 
intensive technical knowledge to produce . . . Each crystal 
actually costs more than some precious stones .. . It is in 
the production of vital radio parts like this, that K &.O crafts- 
men and precision machinery have been concentrating .. . 
Naturally we have been forced to curtail our efforts in 
jewelry lines . . . So, along with our pride in achieving this 
important work for the military forces is a humble request 
that the trade be patient and understanding until we return 
to ways of peace and good old K & O Jewelry production. 
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“REACTION Can Usually Be Measured 
by the ACTION Which Occasions It” 


Remember that your 


OU'LL realize the broad truth of 

this axiom every time you stop to 
analyze even the normal fluctuations 
in business... 


...and under these trying war con- 
ditions, it has a special and pointed 
significance: 
There is always the danger that mer- 
chandising expedients adopted during 
the “‘pressure-period”’ of the war will 


have unfavorable reactions on your busi- 
ness for years afterwards. 


It is likely that forecasts of more 
serious merchandise shortages in our 
industry are not exaggerated. 


You may have difficulty maintaining 
a profitable sales volume—and the 
greater the difficulty in replenishing 
stocks of quality merchandise, the 
greater the temptation to offer sub- 
stitutes to your customers without 
the reservations and qualifications 
which should be made. 


customers 
know there’s a war—remember that 
they are willing to accept the fact 
of substitutes, if you give them a 
frank and honest appraisal of the 
goods you are temporarily forced to 
sell—remember that your every sales 
action during the war months ahead 
will produce its reaction during the 
years of more normal business to 
follow. Hamilton Watch Company, 
Lancaster, Pennsylvania. 


HAMILTON 
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DOES THIS CAP 
BELONG TO YOUR BOY 


or Someone Very Dear to You? 


You understand what it means. There are millions of 
boys in the armed forces, each one dear to his family 
and friends. They are doing the fighting for those of 
us at home who cannot participate actively . . . but 

. . we can make it possible for them to finish the 
job sooner by supporting our government in every 
possible way. Buy as many Bonds as you can... 
give to the Red Cross and the U. S. O. . . . donate to 
the Blood Bank and send letters to the boys regu- 
larly. Every little bit helps 
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to bring us nearer to 
Victory. Do your share. 
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Our lines of diamond rings 
in matched sets — solitaires — dinner — cocktail 


cluster and individual wedding rings are of the very best quality 


and in fine craftsmanship. The price range of each group is complete and well within 


reach of the HUMBLE as well as the most DISCRIMINATING. 


It will, of course, prove of interest to our numerous distributors to learn that we have 
READY for distribution an EXQUISITE LINE of 14K. EXTRA HEAVY WEIGHT in 
matched sets and wedding rings, set with VERY FINE QUALITY diamonds, yet 
REASONABLY PRICED. 


SAMPLES will be promptly submitted to established Jewelers upon request. Kindly 
specify the price range of each group you are interested in. 


UNITED 
STATES 


WAR 


/BONDS 


AND 


STAMPS 
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HE liberalized General Limitation Order L-45 now allows the 
jewelry manufacturer to use, during each three month period, 
124%4% of the combined amounts of palladium and karat gold he 
used during 1941. In addition, he is allowed karat gold equal to 
16% % of his platinum consumption during 1941 for jewelry con- 
taining stones, plus palladium equal to 7% of the remaining portion 
of this platinum as well as karat gold equal to 7% of the platinum 
used for jewelry without stones and palladium equal to 7% of the 
remaining portion. 


THIS NEW RULING MAKES A BRIGHTER PICTURE FOR THE INDUSTRY 
AND PERMITS IT TO TAKE BETTER ADVANTAGE OF THE AVAILABIL- 
ITY OF BAKER JEWELRY PALLADIUM—SISTER METAL OF PLATINUM. 


Fortunate though it is that this close relative of platinum is avail- 
able during these days of searcity and restrictions, Baker Jewelry 
Palladium should never be thought of as in any sense a substitute 
for anything. It is a noble metal in its own right and makes splendid 
jewelry of every type including watch cases. It is not something 
new and untried, but has been giving satisfactory service for years. 
Present conditions have opened up a wider field of application for 
it, that’s all, and it is winning a permanent place for all kinds of 
jewelry —a place it will hold through the years to come. 


BAKER & CO... INC. 


SMELTERS, REFINERS AND WORKERS OF PLATINUM. GOLD AND SILVER 


NEW YORK 


113 Astor St.. Newark 5. N. J. 
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SAN FRANCISCO CHICAGO 











ig LETTER from James Forrestal, Undersecretary of the Navy, 

underlines the reason why we cannot supply you with the International Sterling 
and 1847 Rogers Bros. Silverplate you would like. 

Our skilled men and women are making shells, rifle parts, 

incendiary bombs, and over 100 other necessities of war. 





At the same time, we’re planning ahead... making sure your customers 
will remember our peacetime products. 
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%& Now back on the air each Sunday is our outstandingly successful Silver 
Theater...featuring original dramas with best-known Hollywood stars. 
International Sterling goes ahead with its distinctive campaign of full- 
page, award-winning advertisements in LIFE. 

1847 Rogers Bros. reaches LIFE’s milkons of readers... spotlighting 
famous screen actresses in full-color advertisements. 


INTERNATIONAL SILVER COMPANY: Meriden, Connecticu' 
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IN CE this machine and 


5s operator made watch ends 


NO W they produce high- 


calibre machine gun bullets, 







ind ratchets ... 





also vital instrument parts... 















N cé this machine and 


operator produced links 








r smart watch bracelets .. . 









ea 
NOW they produce - 


equipment to be used in 


N cé this machine and 


} operators made fine parts 


br jewelry, lockets, etc. . . . Tank Busters... 


These illustrations and captions serve as an explanation for the shortages 
of regular ®&) Jewelry products and as an appeal for the trade’s patience 
and understanding ... With all our present concentration on arms produc- 
tion we are also preparing for post-war days. Our engineering and designing 
staffis.are constantly adding to a reservoir of;mew creations which will be 
ready for presentation to the Jeweler aint complete victory is achieved. 









BRUNER-RITTER, Inc. N2¥°séies office: 630 FirtH ave 


BANDS — KEEP COMPANY WITH THE WORLD'S FINEST WATCHES 


These spears eyes — brains are high our craftsmen is so well adapted to this 
precision war instruments vitally needed vital work. From their skilled hands flow a" 
by every branch of our armed forces: ever-increasing quantity of fine Jewel Bear- 
Deadly e y are, such devices ings, pioneered by Bulova, for precision 
do not, and canno are with the in- instruments that enable ships to navigate 
domitable courage ting men. But and planes to fly--- Also.-- Altimeters, 
their unbelievable accuracy does prevent Rate-of-Climb Indicators, Navigation 
human error...does provide the devastating Watches and Clocks, Telescopes: Time 
precision that’s blasting the enemy ovt of the Fuzes and other war instruments. 


nd off the ground! So, if you haveto wait for Bulova Watches, 
Bulova is proud that -how” of please be patient. 


BULOVA WATCH COMPANY 630 FIFTH AVENUE ° NEW YORK 20, N. Y. 
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RING 
CREATIONS | 


SOLD THROUGH WHOLESALERS 























SEAMLESS RING COMPANY 
<> he 71 NASSAU STREET * NEW YORK 
Chicago Office: 29 E. Madison St. 
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“We hold these truths to be self-evident, 


—that all men are created equal; that 


they are endowed by their Creator with 


certain unalienable rights; that among 


these are life, liberty, and the pursuit of 


happiness.” Jib? 72. 
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A MAN‘S WORD—A Monthly Comment by Jacques Kreisler 


e hold this truth to be self-erident— 


| am half sick of movie stars and ad- 
vertising copy writers urging us with 
worn-out voice and bold face type to 
buy more bonds! Notwithstanding 
their sincerity and zealousness and 
even sacrifice, | am quite bored with 


“reasons why.” 


Need a jeweler be sold the idea of 
insuring against theft his precious 
jewels? Need a farmer be told that he 
must plant the crops or he shan't reap 
the harvest...that he must gather in 
the grain before it rots? What father 
knowingly will let his son face danger 
unarmed, unaided and alone? Must 
a man be told to lift his hands in self 
defense against a hoodlum’s fist? Ask 
any mother listening to the simple 


prayer of a child if he should be pro- 
scribed that right to pray, the right to 
be fed and clothed and sheltered, the 
right to speak what is in his heart, the 
right to play and live — unafraid. 


Are we, Americans, without a brain 
that thinks, without a heart that ticks, 
that we must be argued into buying 
bonds — that we must be “sold” the 
benefits to be derived therefrom? 
Need we be told that we must defend 
our homes, our families, our lives — 


and make a profit doing it? 


Debate postwar planning, if you will 
—the pros and cons of any bill before 
Congress, but buy bonds by instinct 


—the instinct of self- preservation. 


aque Ks 


JACQUES KREISLER MFG. CORP., NORTH BERGEN, N. J. 


NEW YORK SHOWROOM: 630 FIFTH AVENUE 


Manufacturers of Watch Bands, Watch Straps. Ladies’ and Men's Accessor) 
Jewelry Sold Through Retail Jewelers Only—Now in War Production. 

















This is the Sixth in a series of adver- 
tisements by J. R. Wood & Sons, of- 
CSc cNo MP Meat ottlc Molt beloldsl-taeset- Me) Mi det:) 
fundamental American institutions. 
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dis great voice of America speaks 
free and clear...collectively and as 
individuals we all hold the right to 
free expression of our thoughts and 
our ideas! 

Not so in Hitler's Germany or in 
the countries which have been swept 
by Nazi conquest. To say what he 
_ thinks and feels—ig actually more 
than a man’s life Bee 
Contrast our Land of the Free v 


the lands of the muzzled millions! 
Glory in your right of free speech — 
and respect it by not abusing the 
privilege. 

And rise to the defense of America 
by doing your part to preserve this 
country and its noble institutions. 
By work—and by deed—support the 
War Effort. Buy Bonds— buy Stamps 
—buy all that you can as often as you 

way we all can help. 





CREATORS OF Ct -cawea RINGS 





A Symbol Of Quality — 1850-1943 
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216 EAST 45th STREET, NEW YORK CITY, N. Y. 

Members of Gemological Institute of America» Our Diamond 

department maintains a Certified Gemologist for service to 

the trade - Support Your Jewelry Industry Publicity Board. 
: , 
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A. EDWARD FISHER & CO., Ine. 


take this opportunity to 


extend a cordial welcome 


to all attending the 


ALN R. J. A. CONVENTION 


Lovelight Sales Staff, 
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® Our exquisite and complete line of Diamond Rings will be on 
display at Booths 39 and 40 at the A. N. R. J. A. Exhibit, Waldorf- 
Astoria Hotel, New York, the week of August 23rd. Visit us at our 
booths, or in our private suite in the hotel. We'll make your visit | 


worthwhile and enjoyable! 
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FORSTNER CHAIN CORPORATION 


Plants and General Offices, Irvington, New Jersey 


New York Sales Office, 320 Fifth Avenue 








i 


Composite View of the three Forstner Plants 


AvuGust, 1943 
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EFENDERS GF Time NOW AND IN 
* * * * EDWARD lL. 


610 


STERN & COMPANY 
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MAKERS OF THE 
NATIONALLY 
ADVERTISED 


“PARASHOCK” 


PIERCE 


SERVICE 
WATCHES 


Nationally Advertised by Pierce 
...and Advertised Nationally by 
Leading Jewelers from 
Coast to Coast. 
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“exquisitely styled Early Amer 
ductions — rings created with that 

5m touch, and keyed to today's fas nie 
The center stones of Amethyst, Topaz, oh 
stone, Opal, etc., are surrounded by © ee! 
ng Rose-cut diamonds, endowing each ~ 


136 West 52nd Street, New York, N. Y. 
* * UTMOST [URE Perera 
% SINCE 1865 
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THE MECHANICAL FACILITIES OF UNTERMEYVER ROBBINS ARE CONCENTRATED ON WAR PRODUCTION 


ra 


oR AuGUsST, 1943 








Our No. 1 
Box Problem... 


Making boxes is our business, — hos been for over 
half a century. But “BOXING" this tough customer is 
everybody's business .. . yours and ours. 


The original model, special for Shickelgruber and 

company, ...is out of the blueprint stage and every 
available man-hour of labor is being expended by 
the peoples of the United Nations to complete the 
job in the shortest time. 


Every dollar that goes into war bonds, every gallon 
of gas that is saved, every pint of blood that goes 
to the Red Cross, every ounce of raw materials 

diverted from consumer merchandise to war goods, 
and every plant converted for all out war hastens 
the day of victory. 


Everything entrusted to us for manufacture for the 
Army and prime contractors is being expedited. 


There are still many jewelry boxes 
and displays fabricated from non- 
priority materials that we can sup- 
ply our good friends, the jewel- 
ers of America. Delivery is not as 
prompt as usual and quantities not 
os liberal as before ... but the 
quality of all W & S products 
remains the same. . . THE FINEST. 








Welcome 
ANRJA Visitors 


Be sure to visit our showrooms. As 
always, a cordial welcome awaits you. “a 
as | 


SINCE 1888 ...THE GREATEST NAME IN THE JEWELRY DISPLAY INDUSTRY 
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ONE DAY, thousands of vears ago, Mr. Stonehatchet 
was feeling pretty good. He had just cornered the 
dinosaur market and thought it would be nice to take 
home a present for the Little Woman. 

In a jovial mood, he stopped off at Biffany’s and 
selected two dozen perfectly matched tiger teeth and 
With the teeth 
strung around her neck and the bone glinting in her 


a gem of polished cuttlefish bone. 


much-pulled hair, Mrs. S. was in Seventh Heaven. 


You see, the jewelry trade was a prosperous and 
essential industry "way back in the stone age. The 
hunger for human adornment is older than recorded 
history and longer than the memory of man. It flourished 


in Egypt 2400 years before the Christian era. The 


\ssyrian kings were bedecked with costly bracelets and 
rings. Their bronze swords glittered with the luster 


' WATCH / 


bt 1943 
SJACOBY-BENDER, INC. 


of lavish gems. Cleopatra’s emeralds were renowned. 

Empires have been overrun by conquerors who came 
for precious metals. In the midst of war, Benvenuto 
Cellini fashioned jewelry masterpieces which are rare 
museum treasures today. 

Johnny Doughboy marches to war wearing a ring, a 
bracelet and a wrist watch. He’ll march home wearing 
medals. His sweetheart wears a metal replica of his 
insignia ...a watch, an anklet and a locket with his 
picture in it. She also wears a service star on a gold 
chain. 

It’s not easy to black out a 4000 year tradition of 
human wants. The passion for personal adornment will 
never die. Jewelers are not doing so badly, despite 
temporary shortages. There’s always something to be 


sold, and a profit to be made. 
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161 Sixth Ave., New York, N. Y. 
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Big Sal 


Trifles make perfection, but perfection is no trifle 


ag LEN 


Chowning 


riwe's 


For Quality, Beauty, Dependability 
in a RENSIE watch—as so many th susands of satis- 
_ tied RENSIE watch enthusiasts are learning. Unfor- 
tunately, we haven't got enough RENSIE watches to 
———— SINCE 1908 —_———.. 
PAUL V. EISNER « CO. 
Importers of Watches . 
580 FIFTH AVENUE + NEW YORK CITY 
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ow TO HANDLE AN 
EXPANSION BRACELET 
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_ get the maximum of service from their watch 
bracelets. 

Sa Both the counter card and the folder are attrac- 

fe “tively printed in two colors. Hand your custo- 

‘mers a folder with each Gemex bracelet sold. 

_ The card placed on the repair counter will save 

"your repair clerk much explanation. We are ina 

‘position to furnish either or both of these helpful 

items free in reasonable quantities. Let us 

"your requirements as quickly as possible. 


OR AUGUST, 1943 


1200 COMMERCE AVE. 
UNION, N. J. 





Dislinclice GOLD MOUNTINGS. 




















A large and complete line of Ring Mountings, Watch Cases 
and Watch Bracelets for immediate delivery. 


METRO JEWELRY CORP. 


Manufacturing Jewelers 


21 WEST 46th STREET NEW YORK 19 
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a TRADEMARK 


that has become a symbol 
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a _ eraftsmanship in fine jewelry 











All ''PALM'' Products are sold through LEADING WHOLESALERS from Coast to Coast 











ROOTED IN QUALITY... GROWING THROUGH SERVICE 


RICHARD POLUMBAUM COMPANY 
Offices: 630 Fifth Ave., Factory: 22 West 48th St., New York 


Aucust, 1943 

















93 YEARS 
Of Fine Whichmaking 





























Dur long record in making only Fine Watches 
will be strictly adhered to during the present 
emergency when the demand for Marvin 


Watches has exceeded our available supply. 


Inability to supply you with all of the watches 
that you need at this time is a matter of sincere 
regret and your kind and understanding co- 


operation is greatly appreciated. 


"Buy War Bonds — And Then Buy More’ 


MARVIN WATCH COMPANY, INC. 


E. DEVAY, U. S. REPRESENTATIVE 


580 Fifth Avenue New York, N. Y. 
CHICAGO SOUTH HOLLYWOOD, CAL. 
JOHN J. LaFRUIT JACK H. SPIRO MAX SCHENKEL 
29 EAST MADISON STREET 1606 N. FULLER AVENUE 
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LGIN AMERICAN continues 
FE to devote its plant to the 
production of important war 
materials. However, Elgin 
American craftsmen, within 
permitted limits, are still pro- 
“ ducing the finest heavy weight 
Sterling Silver compacts and 
cigarette cases. 
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NEW YOR-K 


AGO 
EMPIRE STATE BUILDING 


SHINGTON ST. h 


LEADERS IN QUALITY AND WORKMANSHIP SINCE 1888 


























COCKTAIL RINGS torthe TEMPO OF TODAY 


In keeping with these fast moving days, Dorsons Cocktail Rings are 
designed to stimulate your ready-to-buy customers. 





Dorsons Cocktail Rings, 14 kt. gold set with topaz (quartz; citrine), 
rubies, amethysts or other stones, are ready for immediate shipment 
and are priced for quick resale. Consult your jobber today. 


Send for illustrated folder show- 
ing Dorsons Rings and Bracelets. 


Dorsons Jewereoy COMPARY, ING 


A division of D. Ornstein & Sons, Inc. 


119 WEST 24th ST., NEW YORK (11) 303 FIFTH AVE., NEW YORK (16) 
William Lester, 29 EAST MADISON ST., CHICAGO, ILL. 
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Potential market for Kiddie Kraft 
Jewelry soars upward in a new war- 
time tempo. They say the stork will 
make 3,000,000 trips in 1943 to swell 
the total of Kiddie Kraft prospects. 

Be prepared to meet the increasing 








: 
3 tec oS 


demand with... 
Kiddie Kraft in 10-karat Gold 
Lockets — Rings — Crosses — Bracelets 
Every piece handsomely packaged in our registered Please remember that our 
display box with personalized, hand colored gift card. production is limited os 
: F P nergies are directed 
Nationally Advertised — Reaching De a ai 
fe Over 25,000,000 Consumers 
il ” Be Sure It’s Kiddie Kraft and You're Sure It’s Best 
MARATHON COMPANY 
16 ATTLEBORO, MASSACHUSETTS a 
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Howdy. 
neighbor! 
















The war has wrought many changes in the accustomed American way of living and 
doing things. The bicycle, and horse and buggy typify just one of these changes in our 
normal habits. But, Bill Jones, from Maple Avenue, doffing his hat in greeting to the 


Tucker family, down the street, symbolizes a great American tradition that can’t be 





tampered with — friendliness. 


Here at Ame WHITE, friendliness is just as much a part of our business as making gold 
jewelry. We try to show it by our willingness to co-operate under present conditions; 
by the way we handle inquiries and orders; the way we answer mail, and talk to people 
who visit us. We know the war will be over one day, and we want our old customers, 


and the new ones we hope to make, to feel as friendly to us then as they always did. 


J. J. WHITE Manufacturing Company, Providence, R. I., and New York — Chicago. | 
F { 


Let our trade-mark 7) 


| "a TK: 


- Through the wholesaler 
TN since 1896 
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| | l i i \ | p . .. to America’s fighting men (and women!) 


throughout the world; to America's workers on the home production front; to jewelry 
manufacturers whose resources are devoted to war production; to jewelers who 
are carrying on despite restrictions and curtailments; to our wholesalers who are 
doing the best they can with the limited supply of NEET watch straps and other 
merchandise available to them; to you and 


you and you who are digging down deeper 





to buy more war bonds because they're the ARISTOCRAT OF 


WATCH STRAPS 





= best investment for victory... THUMBS UP! 


LASKO STRAP COMPANY + 26 Exchange Place - Jersey City, N. J. 
a | | ei ean a a alla a 
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JUSTICE-A tthout the Blind fol 


E never did believe in having 


eo”. a bandage over the eyes of thei 
> ‘ : . 


Goddess of Justice. 


To play fair it must be possible to 





look back at what /as happened and 


forward to what may happen. 


* * * 


S is the case with any line of fine merchandise today, there’s not 


near enough LeStage jewelry to give any of our customers all 





that is desired. No one is getting all he wants. Unavoidable mate- 
rial and labor shortages, coupled with necessary devotion of part cf 


our capacity to War Production, make that so. 


But we are trying to give every regular customer who calls for 
LeStage Quality Jewelry some goods, in amounts balanced as 
closely as is humanly possible to the volume he has appeared to need 


in the normal years of the recent past. 


If the general volume of Jewelry we can produce should 
decrease, we intend to decrease each customer’s shipments 77 pro- 


portion only. 


If and when we can increase our volume, shipments to each 
will be increased on this fair play basis. 


LeStage Mfg. Company 
North Attleboro, Mass., U.S. A. 
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To Victory ...each day 

looming larger on the horizon 

of the future ...1.D. proudly makes its contribution. 
Delicately balanced, precision-made parts for military 
communications systems, naval, and aircraft equipment... 
these rank FIRST on I.D.’s current production schedules. 

To the utmost of our remaining capacity, we are producing 
I.D. Waterproof Watchcases for America’s fighting men 

on the battlefronts around the world. 


Everything we have and everything we do is dedicated 


6 wih Peace to the single purpose: speeding the day when complete and 


e are already perfecting unconditional Victory shall crown the arms of Freedom. 


lans to present new and 


hr watch cases 


post-war America. : I. D. Watch Case Company 


Factory and office: 121 Varick Street, New York City 























This ts a 


(olden Opportunity 
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The finger points to everyone. } 

What can you do to help win the war? 

Frankly, our peace-time product can’t do much. It:f | 

° ¢ 

m , , ? 

a luxury ...Simmons Quality Gold-Filled Jewelry.f ‘ 

N But we have craftsmen here at Simmons... men who . 


have spent their lives learning to make things well. ; 
They are our answer to the challenge. These men, 
with their skill, ability and loyalty, can do some: 


thing to help. And they are doing it. Instead of making 





jewelry, they are making war equipment... and meeting 
standards that are typically Simmons. 


It’s a golden opportunity for Simmons ...a chance tof 





prove that skill which has always been devoted to the beauties 


of peace can be useful in time of war. 


R. F. SIMMONS COMPANY 
Attleboro, Massachusetts, U.S. A. 


LARGEST MANUFACTURERS OF QUALITY GOLD-FILLED JEWELRY IN THE WORLD 
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A Good Tree 


Cannot Bring Forth Evil Fruit 


In times like these a jeweler 
can sell without effort almost 
eupdilng he can lay his hands on. Money is 
free and plentiful and customers are numerous 


and not too inquisitive. 


Even the most discriminate customer relaxes 
his standards when shortages threaten and what 
he wants is hard to get. 

The point is, if that customer is a good 
customer of long standing, to sell him anything 
of doubtful origin or ancestry merely for the 
sake of making a sale, is to undermine his con- 
fidence and goodwill for the future. Which is 


why we operate as we've done since 1878. 


—MATTHEW 


We know Croton watches. We know where 
they come from, what they’re made of, what 
they are. We know they’re good watches, de- 
pendable watches, scientifically efficient watches 

. made by expert craftsmen in a plant that 
emphasizes quality, not quantity. 

Although wartime prices generally are out 
of kilter, we also know that Croton watches 
are priced as they always were and always will 
be — honestly and fairly. 

We know all these things. 

And so do you! 

The important thing to remember is this: 


a good tree cannot bring forth evil fruit . . . 





os WATCHES 





i Toe 
FOR ALL TIME ‘+ 


j SINCE 1878 


CROTON WATCH COMPANY e 48 WEST 48TH STREET eo NEW YORK 19, N. Y. 
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nall cooperate = 


One way we <4 the utmost in — 


by investing fo 
WAR BONDS 





| KESTENMAN BROS. 
| ee TENMADE abe - aghaes a Re che co. 


KESTENMADE . PEERLESS ° SENTINEL 
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MARVELEA NATIONAL ADVERTISING 
STARTS TES BIGGEST YEAR 








iii a es 








Never be ore 





Nhas such a powerhouse of publicity 
™ ... Full Page Bleeds! 


promoted pearls in these price ranges 


«+--+ Allin Duotone Colors! 


Marvella national advertising renews These are fair-traded so that every store 
with shining beauty and sheer power in _ sells them for the same price. 
\ugust magazines. Ads like this one will 


«+-Issue After Issue in 


All These Famous 





appear throughout the fall and spring Dress limitations et Wee se Magazines! 
a ae furnish their own adornments. And there 

selling seasons...not missing a month... Saale ie Mahalia adh 
: are no jewels in better taste, nor orna- ! 

telling the story of Marvella pearl popu- ; a be taadal “nt “4 - - 40,000,000 And More 
: , nce ments which lend themselves to a wider : = 

larity to more and more millions of Women Will See These 


application than lustrous Marvella 


lashion-conscious women all over this Dominant Ads! 








continent. pearls. 
Marvella’s nationally advertised pearls When you think of pearls, let it be q 
‘Ileup to $25.00 a single strand retail. MARVELLA. : 





LLA. New York City 


ARE NATURE- pipvad 





SIMULATED 
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10,000,000 PARENTS ARE WAITING FOR THEM! 
MASOX | 





ELL 

















Approximately ten million mothers and fathers—the parents of a bumper 
crop of war babies — are waiting for the day when we will convert from 
100% war work to resume production of Mason Masterpieces (actual baby 
shoes, with every scuff and wrinkle preserved forever in gold, silver, or bronze). 

Those mothers and fathers are willing to wait, because they want the 


best. And you can be the one to sell it to them after the War! Write us for 





complete information on the high-quality, big-profit Mason Masterpiece line. 





There may be an agency available in your community. 


L. E. MASON COMPANY, »3 business st, Fljyde Park, Mass 





42 THE JEWELERS’ CIRCULAR-KEYSTON 











wee 7 


so the mike 


bs in 
A sailor 1700" for the jolts 


owt mom! asiaets ords bis voice 
die rec 
ning 
The sp™ rhe 
Yr. ' t is 
hack bome # bea Jong okAy There fected 
perting ato hesitant 

1m gettine che same he of tt 
Hi Mom Hi ve One 

farbhat 4 
same fa 


way of calking 


> nd ¢ 
sover...buem 4! The souF 





crart 





You're looking at the first in a series of 


full page, full color, Sonora magazine ads for 1943. 
This striking Sonora campaign will appear in 
| Life, Esquire, American Weekly, Redbook, American 


Magazine, Cosmopolitan, Time, American Home—to 


“IT'S GOING TO 


§ 
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benefit the jobbers of America and retailers they serve. 
Remember, Sonora, is the one nationally advertised 
Radio which jobbers can be sure will be theirs to 
cash-in on when merchandise is again available. 


SONORA RADIO & TELEVISION CORPORATION « CHICAGO 


BE THE JOBBER" 











We “Salute You” and appreciate your 


co-operation. 


Production may be limited and reduced, 
but the high standard and quality of our line 
will be maintained, and we will continue to 
supply you with “Nancy Lee” products, as 
conditions allow. 


aio A115, (eee ela geek 


PROVIDENCE RHODE ISLAND 
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ACCURACY 
: WATCH “COMPANY 
f15 MAIDEN LANE NEW YORK, N. Y. 


FACTURERS ND IMPORTERS 
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| Research Division of 


hi ON THESE QUESTIONS 
f ABOUT GOLD FILLED AND ROLLED GOLD PLATE 



























As you know, Gold Filled and Rolled Gold Plate Jewelry gives longer 
wear. Why is this so? 

Answer: Gold Filled and Rolled Gold Plate is made by fusing actual 
layers of Karat Gold to a less costly metal and then rolling repeatedly 
under pressure to make the gold surface hard, dense, compact . . . longer 
wearing. 


Yitow long has Gold Filled and Rolled Gold Plate been manufactured 


by this unique method? 


Answer: For more than five generations! 


of The Karat Gold used in Gold Filled and Rolled Gold Plate is strictly 


controlled in the laboratory. What are the advantages of this feature? 


Answer: This factor enables a manufacturer to predetermine both the 
Karat of the gold and the amount of this Karat Gold to be used in his mer- 
chandise . . . and then to give his merchandise special identifying marks. 


How can Gold Filled and Rolled Gold Plate Jewelry be identified»? 


Answer: For either product, 10K or higher Gold must be used to conform 
to U. S. Commercial Standard C. S.-47-34, In qualities of 1/20th, 
1/10th or better, it is called Gold Filled. Lower than 1/20th, it is called 
Rolled Gold Plate. Therefore, Gold Filled and Rolled Gold Plate Jewelry can 
be identified by markings such as 1/10 12K G.F., 1/30 10K R.G.P.., etc 


Knowing the correct answers to these questions and featuring Gold 
Filled and Rolled Gold Plate Jewelry prominently in your store i: 
one of the best possible ways to insure your reputation as a jeweler 
and to increase your list of repeal customers. 


GOLD FILLED and ROLLED GOLD PLATE Mfrs. 


HEADQUARTERS -« PROVIDENCE, R. I. 
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"123.850.000.000! 















U bs ww TT ‘ . and ‘ ry” 
: ihe Benrus Watch Company is proud of its newest U.S. Treasury 


i, Department citation. It represents the acknowledgment of 
3enrus’ effort in assisting the Billion Dollar Baseball War Bond 
Drive to a glorious start. The 1600 luncheon guests of the Benrus 
, Watch Company at the Waldorf-Astoria pledged over One Hun- 
; dred Million Dollars in War Bonds for Uncle Sam’s War Effort. 


BENRUS Sheep WATCHES 
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Whe al 


Coodman and Company 


ave pf voud thal we can helf.. 





We at Goodman & Company have been tried and have not been found want- 
ing in our ability to do a job for victory. Our experience in the delicate hand- 
ling of metals equipped our jeweler craftsmen in the ability to produce small 
machined parts with the greatest of precision ... working with alloys 
extremely difficult to handle. Having proved our ability to the satisfaction of 
our government, we are now in the war in the way we are best qualified to be. 
Our experience is only one indication of the way in which the jewelry in- 
dustry as a whole can cooperate and is cooperating for victory. We are proud 
that we CAN help. 


GOODMAN é& COMPANY 


42 W. WASHINGTON ST. 
INDIANAPOLIS, INDIANA 
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580 FIFTH AVENUE NEW YORK CITY 


FACTORY 
BIENNE. SWITZERLAND 


IMPORTERS OF 





WATCHES 
SIP re AND 
@ecuns<> MOVEMENTS 





Cc. 


MANUFACTURERS aes 
AND 
WHOLESALE JEWELERS 
580 Fifth Avenue New York City 


WELCOME MEMBERS A.N.R.J.A. 


You are cordially invited to visit our offices 
during your attendance at the Convention 


LET’S MAKE EVERY DOLLAR COUNT 
by buying more and more WAR BONDS 
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HIGHEST PRICES ASSURED 


Increased war production of precious metal alloys for dental and industrial appli- 
cations makes it imperative for us to obtain a larger volume of scrap gold, silver, 
platinum and palladium...We urge you to ship us at once precious metal scrap 
of all descriptions: filled cases, sweeps, polishings, spectacles, rings, chains, 
bracelets and dental bridgework...Accurate assay plus Williams efficient and 
exclusive “Dyna-flo” method of refining guarantees you full dollar value for all 
precious metal content contained in your scrap shipment. Prompt payment...lf 
you require conversion of scrap into pure metals for re-fabrication, our refining 
process offers prompt and low-cost service. Full details on request. 


WILLIAMS GOLD REFINING COMPANY, INC. 
Fort Erie N., Ontario 2978 Main Street, Buffalo, N. Y. Havana, Cuba 


WILLIAMS... wit 


specialists in precious metal dental alloys 





FOUNDED IN 1912 
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| MASSIVE Sterling Silver 
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yPARY PHOTO RING 
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Available with insignia for 
Army — Navy — Air Corps 
Marines — Coast Guard Ses STERLING 
Pay. PENDING 





eee is a ring that has attracted 


nation wide attention and has won 


Trade Mar 
No. 459, 


immediate acceptance everywhere—beau- 
tifully designed by master craftsmen— 
massive sterling silver and Military with 
an added punch — emblem swings aside 
revealing secret photograph compartment 
—most timely—most appealing, truly a 


‘best seller’. 
Sold thru Wholesalers only 


‘j 


|GOLDSEAL MFG. JEWELERS, INC. 


os CREATORS OF DISTINCTIVE JEWELRY 
~ | 126 WEST 46TH STREET NEW YORK 19, N. Y. 
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‘RR PRONE C I 
Just as the shield of the Policeman PINKERTON brs APY SHEAK ME ALggp 
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° fer om 
protects your community, so does the ve rf 


shield of the JEWELERS’ SECURITY 
ALLIANCE protect your store 24 hours a day. 





















For 60 years _.. this blue and white emblem One of the reasons for the effectiveness of the pro 
has been a potent warning to crooks to stay away tection offered by the JEWELERS’ SECURIT) 
from stores where it is displayed. Thieves, by their ALLIANCE is the fact that it is nation-wide in scopf 
own admission, fight shy of stores that are members euided and administered by men actively engage 
of the Alliance, because they know that a robbery in the jewelry business—your neighbors and frie nda || 
there means unrelenting, nation-wide pursuit. Mem- drawn from every section of the country—men wh 
bers’ stores are molested much less, in proportion to are thoroughly familiar with its operations and it 
their number than are non-members. problems, both local and national. 






Every jeweler should have this protection. The cost is small—the benefits are great. A line i 
on your letterhead will bring complete information. 

























EXECUTIVE COMMITTEE, 1943 | 
WALTER EITELBACH, President HENRY |. JACOBSON 
Walter Eitelbach & Co. Jacobson Bros. f 
VICTOR A. LAMBERT, Vice-President WILLIAM B. OGUSH 4 
Lambert Bros. Katz & Ogush : 
ALEXANDER H. ARNSTEIN, Treasurer DANIEL PRICE 
Arnstein Bros. & Co Wm. S. Hedges & Co. i 
BERT YOUNG, Secretary W. WATERS SCHWAB 
Jules Franklin J. R. Wood & Sons, Inc. a 
WILLIAM ELDER MARCUS NATHAN J. STERN q 
OTTO D. WORMSER Stern Bros. & Co. 





The Jewelers’ Security Alliance is a co-operative, non-profit organization of jewelers, by 
jewelers, and for jewelers—retail, wholesale, manufacturer and importer. It is administered by 
| an executive committee, which is counselled by an advisory board made up of substantial 
members of the industry from every part of the country. 


The Jewelers’ Security Alliance 


535 FIFTH AVENUE : NEW YORK CITY 
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FOR 
STYLE 
AND 


WELCOME 
MEMBERS A.N. BR. J. A. 


A cordial invitation is extended you to visit our establishment 


during your attendance at your convention. 


W. L. B. Order L-45 limiting use of Gold to a small part of last year's 
consumption will considerably handicap us in filling orders now on hand. We 


will, however, do our utmost to make partial shipments as soon as possible. 


Your kind indulgence and sympathetic understanding of our problem 


will be greatly appreciated. 


KUSHNER & PINES, INC. 


Makers of Distinctive Mountings — Refiners of Precious Metals 


21 West 46th Street New York 


he P 


MOUNTINGS 


WORKMANSHIP 
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PALLADIUM 
Timely Meldl of Simeless beaily 


One of the noble platinum family... and a hundred 
times rarer than gold... Palladium is aptly called 
“today’s metal for exquisite jewelry.” 
Its lustrous white brings out the beauty of gems and 
contrasts handsomely with gold in two-tone effects. 
Palladium is resistant to tarnish. When alloyed, it 
has the strength and hardness necessary for fine jewelry. 
No special tools are needed to work Palladium, 
the usual gold-working tools being entirely satisfactory. 
Palladium can also be cast. 
Get better acquainted with Palladium, precious 


metal of the moderns, today! 





PLATINUM METALS DIVISION 
nee ee i THE INTERNATIONAL NICKEL. COMPANY. INC. 


erving further information 


thout Palladium 67 Wall Street, New York 5> N. . 
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PARKING STONE-SET 


MISETTES 


A TRAFFIC BUILDER AND AN EASY “PLUS" SALE 
TO RETAIL AT $1. 


Richly colored . . . sculptured in detail and elaborately set with glittering stones and some 
pvelty class and trans- 


q profitably for $1! 


rds actual size—all pins come 


or suits, blouses, sweaters and dresses. 


ady for immediate delivery . . . a complete and varied 


line of Ceramisettes is carried by most leading wholesalers. 
% ® * 


Handsome, padded Ceramisette counter display furnished FREE, 
with each order of three dozen assorted. 


ee 


FIFTH AVENUE, NEW YORK FACTORY, PROVIDENCE, 
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Visit the Telechron exhibi 


KEEP EM RUNNING! 


THESE Telechon 








REG. U. S. PAT. OFF. 


SERVICE STATIONS 
CAN HELP YOU 


e Wartime calls for accurate time —and millions of Telechron Clocks 


supply it. ¢ But even a well-built Telechron needs service now and then 


to keep it running smoothly. ¢ Look over the list of authorized Telechron 


Service Stations below and pick the one nearest you. Use it regularly for 


parts or repairs. You'll get faster service and your customers’ clocks will be 


back on the job that much sooner! 


Akron, Ohio 


m. @ Wated..... coevcesocme Wy, Rigi &. 


Baltimore, Maryland 
Public Service Electric Co...605 W. North Ave 
Bangor, Maine 


Boutiljer’s Jewelry Shop.....268 Hammond St. 


Beaumont, Texas 


Thompson Electric Co...... oooelTS Pearl St. 


Binghamton, New York 


MER Sis caren sho $8 Sess 6s -.-92 State St. 


Birmingham, Alabama 
Simmons Electric Co.. . 


Boston, Mass. 


Sam Freeman ...387 Washington St. 
Hlectric Time Co........... 99 Bedford St. 


Bridgeport, Conn. 


Connecticut Jewelers Supply Co. .83 Fairfield Ave. 


Brooklyn, New York 
Electime Corp 
Buffalo, New York 


L. H. Hora Clock Co ape 1558 Main St. 
Canton, Ohio 

Moock Elec. Supply Co 502 Cleveland Ave., N. 
Chicago, Illinois 

Electric Clock Cc 1:0 S. Dearborn St. 

Nelsux Electric Co . ..107 Van Buren St. 


Cincinnati, Ohio 
Barkley Electric Co 


Cleveland, Ohio 


Hoag’s Clock-Watch Shop 2123 E. 9th &8t. 


Columbus, Ohio 


Wm. H. Orten & (% 22 E. Gay St. 


Dallas, Texas 

Clock Service Co. 
Dayton, Ohio 

Edward W. Myers. 
Denver, Colorado 


Midwest Electric Wiring Co..323 W. Colfax Ave. 


Detroit, Michigan 
The Gorenflo Company 153 E. Jefferson Ave 


Wm. Ei. Memping.......> 13395 Glenfield Ave. 


Flint, Michigan 


Flint Time Clock Exchange. .1113 W. Dayton St. 


...2023 First Ave., N. 


306 Livingston St. 


.925 Clinton St. 


‘ees 801 Allen Bldg. 


-117 South Main St. 


Grand Rapids, Michigan 


Kirkhoff Electric Co...... 79 Front Ave., N. W. 
Hartford, Connecticut 
Biectric Clock Co......0:ceceees 174 Pearl St. 


Honolulu, T. Hawaii 

Hawaiian Elec. Co. .P.O. Box 2750, Merch. Dept. 
Houston, Texas 

Lopez Clock Co............ 911 Franklin St. 
indianapofis, Indiana 

Apex Electric Service Co...Meridian at Md. St. 
Kansas City, Missouri 

Time Products Co.i....2-08% 1403 Grand Ave. 
Knoxville, Tennessee 

McNutt Battery Co....317 W. Cumberland Ave. 
Los Angeles, California 

California Elec. Service Station. .630 W. ‘th St 





E. W. Reynolds Co....... 315 W. Fifth st 
Louisville, Kentucky 

H. C. Korfhage Co...... 411 W. Jefferson St 
Manchester, New H hire 

Robert A. Horace Co...... .78 Manchester St 
Milwaukee, Wisconsin 

a ae .1220 Majestic Bldg 
Minneapolis, Minnesota 

ee OS See 214 S. 7th St. 
Nashville, Tennessee 

McGhee Time Service. . . ..-616 Boscobel St. 
Newark, New Jersey 

Robert Halpern.... . ag ..917 Broad St. 


New Haven, Connecticut 
Connecticut Jewelers Supply Co. .1% Congress Ave. 
New Orleans, La. 
Specialty Sales and Service Co....424 Camp St. 
New York, New York 
Clock Serv. Div. of Electime Corp 
112 W. 42nd St. 
Elec. Time Co., Inc. 
Room 1206, 570 Lexington Ave 
Oklahoma City, Oklahoma 
Boulton & Co..... ; 
Omaha, Nebraska 
T 


.326 Liberty Natl. Bldg 


L. Combs & Sons........ 1617 Harney St 
Orlando, Florida 
Electric Time Service....25 W. Livingston *%t 


Philadelphia, Pennsylvania 
Electric Time Service 
3urd Building, 9th and Chestnut Sts. 


Phoenix, Arizona 

Vinson-Carter Electric Co.....25 E. Adams St. 
Pittsburgh, Pennsylvania 

Quick Service Electric Co.......Jenkins Arcade 
Portland, Maine 

Wm. H. Cross, Inc. . 
Portland, Oregon 

B. W. Cobb Watch and Clock Shop, 226 Alder St. 
Providence, Rhode Island 


515-A Congress St. 


Marshall Electric Co.......... 24 N. Main St. 
Rochester, New York 

Electric Razor Service............50 Stone St. 
Salt Lake City, Utah 

Time and Instrument Co.......222 Dooly Bldg. 
San Antonio, Texas 

Haak Typewriter Co...........310 Navarro St. 
San Diego, California 

J. F. Zwiener Electric Co.........22J ‘‘B’’ St. 


San Francisco, California 
California Elec. Serv. Station. .400 Mission St. 


Seattle, Washington 


City Elec. and Fixture Co.....1022 Third Ave. 
Shreveport, Louisiana 

De We BE ne Kobe ctesceneee 410 Milam St. 
Spokane, Washington 

Maxwell & Franks....... ....619 First Ave. 
Springfield, Massachusetts 

T. F. Cushing...........349 Worthington St. 
St. Louis, Missouri 

Kaemmerlen Electric (Co....<..2318 Loeust St 
St. Petersburg, Florida 

Bruce Watters..............360 Central Ave 
Syracuse, New York 

a nh c+s cb ees 608 231 E. Onondaga St 


Toronto, Ont., Canada 

Canadian G. E. Co....... 
Washington, D. C. 

Central Armature Works..... 625 D St., N. W. 
Wilkes-Barre, Pennsylvania 

Good Housekeeping Center, Inc..18 E. Market St. 
Youngstown, Ohio 

Buckeye Time Service. .316 Erie Terminal Bldg 


.-.212 King St., W 


WARREN TELECHRON COMPANY, ASHLAND, MASS. 


t, Booth 73, at the War-Time Conference of the American National Retail Jewelers’ As:o_iation, Waldorf Astoria, New York, week beginning Aug..2 . 
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AMERICA’S 
LARGEST 
SELLING 
PEARLS 





ld by Jewelers only — exclusive with Jewelers 
pn ult Your Wholesaler 


t sller and Son, Inc., 411 Fifth Avenue, New York 


ELTAH NATIONAL ADVERTISING APPEARS CONSISTENTLY IN 17 LEADING MAGAZINES 





IN THIS WAR YEAR OF 1943, the 








«= demand for Gruen watches has 
more than ever exceeded our ability 
to produce them. The reason being that. as 
Gruen war work expands, our watch deliveries 
are consequently re- 
duced. Our watches are 
supplied to Gruen jew- 
elers on a fair and equal quota basis, in accord- 
ance with each customer’s previous purchases. 
And that, you will agree with us, is as it should 


be! Complete victory is now our most impor- 


tant duty. 


In 1943, Gruen, regardless of 


watch deliveries, continues to sup- 





port its jewelers with an extensive 





advertising program. Its designed to create 
good-will for jewelers in particular and _ the 
entire jewelry industry in general, now as well 
as Post War. This good-will building Gruen 
campaign includes large schedules in leading 
national magazines plus continuous spot radio 
coverage in the major markets. 

This 1943 Gruen Good-will Advertising is the 
greatest of any advertising program in_ the 


history of the Company. We are glad 


that it is — for the good-will, friendship RUE \ 
ae NT 


r\ PF and loyalty of you, Gruen 
y= PRECISION WATCH 


jewelers, are Gruen’s greatest assets. 





scant ammenalabies aioe B 
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Re SBE Ba FT 


SELL GRUEN WATCHES—BUT SELL WAR BONDS FIRS7! 


PRE ON AND THE PRECISION WATCH ARE THE REG TEREST RAD MARK F HE GRUEN 


COMPANY OPYRIGHT 1943, THE GRUEN WATCH OMPANY 
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SPEAKING OF 


UNIQUE Uncle 


Sam a nod of thanks for okay 


way to give 
ing the production of a few War 
\larm clocks of the 
Standard Jewelry & Luggage Co., 
retailers of Atlanta, Ga. Rushed 
with customers waiting to 


pounce 
on the precious tickers as soon as 


was the idea 


they arrived in the store, Standard 
hit upon a plan to capitalize on the 
but the 
ment getting all the receipts for the 
clocks. 

Standard rationed the clocks, but 


not in the usual way. With the pur 


big demand with Govern 


chase of a war bond of 450 or more, 





1NEED BOTH 
OF THEM! 
a 





Standard Victory 


lock. 


gave 
Bonds and clocks went like 
hot cakes, with the bonds ahead of 
the clocks. When the clocks ran out, 
enthusiastic customers kept right on 


away a 


buying war bonds. One anxious soul 
iffered to buy a #1,000 bond for a 
lock 


he sale was stimulated by an ad 


but he was a minute too late. 


vhich ran in the local paper. “FREE 

War Alarm clocks with the pur 
$50 War 
ond” the ad read. The tariff might 


hase of a (or more) 
e jerked up to a $100 bond, sug 
M. Standard’s 
anager, to jewelers who'd like to 


‘vy this idea. It’s all for Uncle Sam! 
© 


| ERE’S another jeweler who's 
pushing funds in the direction 


ests Rosenstein, 


{ the old boy with the chin whisk 


or AUGUST, 1943 


THE 


JEWELRY TRADE 


ers and the high hat. The R. D. 
Worrell Jewelry Co. of Mexico, Mo.. 
is selling Victory corsages and bou 


tonnieres—bright-colored little bou- 


quets made of war stamps and 
dressed up with a red, white, and 
blue ribbon. The 90 cents worth of 
war stamps which make up _ the 
posies are of 10- and 25-cent de 
nominations, which gives a cheer 


ful variety of color. 

Worrell’s is pushing sales of th: 
both in the 
through advertising. Before Father's 
Day, Worrell’s 
1950 lines of advertising, of which 
over three quarters was devoted to 
One 
a full-page spread on the 


houquets 


store and 


for instance, ran 


the corsages and boutonnieres. 
ad 
Victory bouquets, and other ads tied 
in the boutonniere as the first 
best buy for Dad. 


Was 


and 


W EK never put much stock in the 
motto be 


“Beggars can't 


choosers,” and “Never look a gift 
horse in the mouth.” We thought 


they were just propaganda dreamed 


up by. sticky-fingered who 
doled out peppermint drops as if they 
were platinum. But the other day a 


story turned up about a 


aunts 


character 


who, we think, rings the gong for 
super-colossal ingratitude! This 


chap sent a postcard to H. M. Katz, 
owner of a Los Angeles gold-buying 


“You, in my opinion, 


agency. are 
the worst bunch of crooks on the 


coast!’ he wrote petulantly. He went 
on to explain that he had obtained 
a lot of gold from the Katz agency, 
and that although the “‘gold’” had 
been price tagged 490 he had been 


able to to sell it for only K4. “For 


Jewelers 


Circular. 
evstone 


AUGUST — 1943 


reasons of my own I wish to remain 
anonymous, he concluded. 

The reason was a good one. The 
had 
was gold, from Katz’s window. 


Katz had 


genuine as a precaution. 


thinking it 
Mr. 
for the 


man stolen brass, 


substituted brass 


¢ ©» 


| ERE’S a man who'd like to 

shake hands with a Jap! The 
grip of Charles Harris, retail jeweler 
at 25 E. 48th St.. New York, would 
send Tojo to the environs of his 


Mr. 


ever were to clasp the fingers of the 


honorable ancestors, if Harris 
little vellow rascal, because Mr. Har 
ris would be wearing 


He's 


rings for more than 35 years. 


a poison ring. 


been collecting death-dealing 


The prize of his collection (and 
the ring that would make good Tojo 
bait) is a ring that once belonged to 
ot the 
A delicate carved gold cir 


a member macabre Borgia 


family. 
clet, the ring is set with a 15-carat 
emerald surrounded by rubies. A 
light touch pushes aside the emerald, 


disclosing a tiny pocket for the liquid 


OH BOY! IF i COULD 
ONLY SHAKE HANDS 
WITH TOJO ! 





poison. Pressure on the shank of the 
ring sends out a sharp gold needle, 
which once carried poison guaranteed 
to polish off its victim in a few hours. 

Also in the Harris collection is a 
plain gold band presented by Carlos 
Montez, to 


young bride on their wedding day. 


Mexican big shot, his 


Innocent appearing as the ring is at 
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first glance, close inspection reveals 
that a spring on one side will, when 
pressed, shoot out a deadly little 
curved knife. 

More tender in purpose are the 
“chaperone rings’ used in New 
Orleans in the 1860's to carry lovers’ 
notes. Although they look like ordi 
nary signet rings, each has a com- 
partment which will accommodate a 
note written on tissue-thin paper and 
tightly folded. 

Mr. Harris is also the possessor of 
a ring said to be used by Bolivar, the 
South American liberator, to carry 
notes to his generals during cam- 


paigns. 


© © 


en of silver flatware and 
hollowware for the home may 
be shrinking rapidly, but that doesn’t 
stop Jean F. Hartwell, retail jewel 
er of Anaheim, Calif., from supply 
ing home-hungry war workers with 
the means of adding charm and 
beauty to their living quarters. 
Hartwell’s is now stocking an ex 
tensive line of pictures. 

“We have found pictures a very 
desirable line, both for defense 
workers who are setting up homes 
‘for the duration’ and permanent 
residents who want to add a new, 
gay note to the home.” Mr. Hart 
well says. “The pictures are of 


good, but not too expensive, quality. 





Florals in pairs sell especially well 

there is quite a demand for eccle- 
siastical subjects—while landscapes, 
marines, and reproductions of fam 
ous masterpieces all find favor. We 
appeal to all tastes and purses, and 
stock pictures ranging in price from 
£1.75 to #65, those in the higher 
range being portraits and copies of 
famous paintings.” 

Mr. Hartwell fills the walls of 
both his store windows, which are 
deep and V-shaped, with framed 
pictures. 


© © 


 Iapirapentianencigs jewelers 
who disapprove of the old- 
fashioned gilt and gingerbread clock 
should take a tip from the Zale 
jewelry store of Tulsa, Okla. 

After many years of faithfully tell- 
ing the time to passersby, the large 
ornamental clock in front of Zale’s 
took a month’s vacation for a com- 
plete renovating. For a few days 
nothing happened—but then Zale’s 
salesclerks couldn’t keep up with the 
‘phone calls that began pouring in. 
Where was the clock? Was it gone 
for good? Was it broken? People 


wanted to know. Hundreds _ of 
people came into the store to inquire 
about the patient’s health. Thou 
sands of people, Zale’s learned, had 


been counting on the clock to set 


their 


watches each day as_ they 














“Lam not an 'ump-chay’!" 
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passed the busy corner where the 


store is located. 

The clock is back again, after a 
special rush job, and the same people 
who called to complain before are 
now offering thanks for the clock’s 
return. Zale now considers the old 
ticker a complete public relations 
project all in itself. 


© © 


HE mystery of the old rust- 

crusted gold watch dug up on 
the playground of Hollywood, 
Calif., high school by students in 
a victory garden project has been 
solved. On the watch case was in 
scribed, “J. A. Garfield to W. J. 
Middle Creek, Shiloh, and 
Chickamauga.” 

President Garfield had presented 
the watch to Ford while he was the 


Ford, 


executive’s personal secretary in the 
White House as a memento of the 
action he had seen in the Civil War. 

As a writer for the Cleveland 
Herald, Ford had been the first to 
propose Garfield’s 
presidency. He came to Hollywood 
in 1916 at the age of 79 and had 
lived in the vicinity of where the 
high school now stands. 

How the watch was lost on the 


name for. the 


school grounds remains a mystery, 


however. 
© © 
LUETT PEABODY, of Arrow 


shirt fame, is a company you 
wouldn’t generally associate with the 
jewelry trade. But it’s leaped into 
the field up to the neck. Not as com- 
petition, though. The gems Cluett 
Peabody feature aren't the McCoy 
they're part of the 12 latest 
Arrow necktie designs which show 
the birthstones of every month in 
the year, with a tie for each month, 
garnet for January, amethyst for 
February, ete. 


© © 
RTHUR A. EVERTS CO. of 


Dallas, Tex., has been receiv 
ing mail orders from service men in 
the South Pacific area, as the result 
of advertising in the Dallas papers 
An Army Air Corps lieutenant cut 
from one ad pictures of a pair of eat 
clips and several Air Corps insignia 
pins. He sent the pictures in witl 
his order. A navy officer clipped « 
picture of a service pin Everts had 
advertised—wanted one for his best 
girl. 
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Must Freedom of 
Choice Be Lost? 


Not if retailers and manufacturers 
rediscover and preserve their °-fifth 
freedom” by guarding trade marks 


and branded lines of merchandise 





&°™ EWHERE, somehow, we have lost sight of the 
» most important freedom of all, namely, freedom 
of choice. We are, therefore, in danger of losing it. 
Unless retailers and national manufacturers rediscover 
this freedom and get together to preserve it, it may 
be lost by default. 

The importance of this becomes apparent when we 
realize that freedom of choice is the bedrock on which 
las been built the greatest system of mass merchandis- 
ing, the greatest distribution system the world has ever 
known. On the preservation of this “fifth freedom” 
depends the security and the future of our whole Amer 
ican way of living, our whole democratic business struc 
ure. 


This American distribution system of ours has sue- 


ceded and survived only because it was built on a solid 
foundation: The people’s trust in the integrity of the 
retail merchant, who is in reality purchasing agent for 
the public, and the public’s faith in the nationally adver- 
of the 
nder this American system, people have freedom of 


sed trade marks merchandise which he sells. 


iwice to elect their favorite brands, just as they are 
‘ee to elect their favorite candidate for political office, 
nd can decide whether any manufacturer stays in busi- 
This the 
If the merchandise offered for sale 


‘ss or closes shop. is the American way 
mpetitive way. 
inferior or shoddy, if it is not priced right, if the style 
design fails to satisfy, the homemakers of this country 
‘te that product right out of existence. 

History shows that this freedom of choice for consum- 


s is the best guarantee retailers have of conducting 
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Paul B. West, who well knows the problems, responsibilities and 
opportunities of business, as chief of National advertisers’ group 


a profitable business. Only the merchandise that is 
superior, that is constantly being improved, that satis- 
ties the desires of customers, that is reasonable in price, 
can long remain on the market in this kind of economy. 
National the 


matically maintain its integrity 


brands merchandise which must auto 
are the products which 
bring repeat sales and growing confidence in the retail 
ers who sell them. 

By the same token, a free-choice economy is the best 
guarantee people have of getting what they want when 
they want it. Not only do they have the privilege of 
selecting the articles that satisfy their individual pref- 
erences in style, color, taste, shapes and designs, but 
in normal times they reap the benefits of competition 


better and better products at ever lower prices. 


The war has temporarily reversed our economic 
processes. It is now the customers who are compet 
ing for branded goods—quality goods. Many manu 


facturers of branded goods have converted to war pro 
duction, and many have ceased producing their usual 
lines altogether. The demands of war have necessarily 
impesed the severest restrictions on the materials from 
Today the 


Freedom of 


which our peace-time products are made. 
demand is far outstripping the supply. 
choice has to be put on the shelf for the duration. We 
must be alert. however, and exercise vigilance to see that 
the giving up of this basic freedom does not become a 
permanent fixture. 

The individual brand owner knows full well that with 
revert to 


the end of this war, our economy should gain 


(Please turn to page 97) 
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With this ring, she him weds. As her gift this bride got a little diamond 
cross, popular bridal symbol since the war sobered our thinking. 


Here’s the How 
of Men’s 


Wedding Rings 


by DOROTHY DIGNAM 
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AYBE you're too young to remember, but on 


upon a time the bridegrooms wore beautiful long 


whiskers and bright gold wedding rings. 


The rings are having a revival, without any speci: 


yromotion, press-agents or suggestion-selling. Con 
£s £ 


sumer publications are just now starting to reflect tl 


trend; witness, for instance, the two-page feature } 


the July issue of Click magazine. ‘The war came along. 


young couples were separated, and the girls decide 


that weddings rings on their men would be one meat 


) 


} 
{ 
i 


of remote control. It is estimated that 90 per cent o! 


this year’s weddings will be double-tied, with two ring 


Even men who were married without rings, son 


vears back, seem to find the whole subject something t 
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In all churches, as high as 90 per cent of this year’s marriages may be three-ring 


performances; the bride gets her diamond solitaire and wedding band and 


the bridegroom gets the third ring in the trio. 


This is how theyre sold, engraved. 


bestowed and worn—but don't ask how to get enough of them. 





Two little mates are ring bearers at a naval wedding. 
Less formally, the bride's ring may be held by the 
best man and the bridegroom's by the maid of honor. 


write home about, and are asking that wedding bands 
be sent to them. 

Yet the sale of two wedding rings is not cutting into 
the volume on the diamond engagement ring, the third 
in the bridal trio. Couples are spending 49 per cent 
more for the diamond solitaire before they even buy 
the wedding bands. Fortunately for the man, his ring 
does not mean a third purchase by himself; the bride 
pays for the privilege of putting her tag on her trophy. 

Here are other details of the men’s ring revival, from 
questionnaires which retail jewelers all over the country 
recently answered: 


WHEN DID IT GET STARTED? 
The comeback has been growing since 1941. In that 


‘ar, only 13 per cent of the bridegrooms donned wed 


ling rings. By 1942, it had risen to 25 per cent. The 


timate for this year, as mentioned above, is 90 per cent. 


HOW HAS IT AFFECTED RETAIL SALES? 


According to answers on the questionnaires, the aver 
re increase in sales of these rings is 139 per cent since 
41. But compared to 1931, the sales increase averages 
‘1 per cent. In other words, jewelers are selling almost 


ree times as many men’s wedding rings as a decade 


ro. The custom had been slipping since the end of the 


ictorian era, except among the foreign-born. The 


migration influx here brought the custom from Eu 
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More and more young husbands are wearing wedding 
rings as they go off to join or rejoin the armed 


forces. These rings are two-tone palladium and gold. 


rope, and among fashionable “high church” Episce 
palians the double ring ceremony has long prevailed. But 
in the great American middle class, the bridegroom's 
ring just rolled out of the picture. Now it’s coming back 
strongest in the mobilization and manufacturing areas. 
San Francisco, for instance, reports a 916 per cent gain 
in the sale of men’s wedding rings since Pearl Harbor. 
A Buffalo store has sold 300 per cent more units in the 
of 50 to 100 per cent 


Not a single jeweler reported “business as 


same period. Increases wert 
numerous. 


usual” in men’s wedding rings. 


DOES THE BRIDE SAY AND PAY? 

Yes. Both according to etiquette and in actual prac 
tice, the women choose and pay for the men’s rings. 
More than 90 per cent of the stores said that girls were 
the actual purchasers. In about half the cases, the man’s 
ring was purchased at the same time as the girl's dia 
In the bal 


»nce of the cases, the girl came in alone, picked out the 


mond engagement ring and wedding band. 


man’s ring, and paid for it. According to the manufac 
turers, the average size for a man’s ring is No. 10, but 
in the West and in rural districts it runs larger. 


DO TWO RINGS GET TWO BOXES? 
Yes. 


the same time, his and hers are boxed separately. The 


Even when both wedding rings are bought at 


(Please turn to page 86 ) 
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Teach ’em While They’re Young |: 





xpre 

anu: 

What's the difference between sterling and plate? Between china and fo yc 
hese 

earthenware? Answers to these and dozens of other questions about =F 

silverware. erystal and china are taught in this jeweler’s *classes”’ - 

elle y, 

ent 1 

by ROBERT A. LATIMER = 
las 

striy 

A NOVEL type of “public relations’ promotion or enter the business world, victory will have been won oint 

which is expected to supply at least 200 new and stocks will be plentiful again, from which they can i | 

customers per year for sterling, china, jewelry and select their purchases with knowledge acquired at J | 
: \ 


other items is a series of class meetings of college and 
high school economics students which have been spon- 
sored for the past two years by Strauss-Stallings Co., 
jewelry store of Jackson, Miss. 

To be sure, some things like silverware and jewelry 


are scarce right now—but by the time these girls marry 


64 


Strauss-Stallings. 
J. T. Stallings, operator of the store, which is now R* 


one of the largest jewelry organizations in Mississippi. FFP °° 
is one of those jewelers who believe in long-term build- [Rs 


ing of a future market among those people whom most JS a 


stores ignore entirely—young high school and college FF 
ler te 
THE JEWELERS’ CIRCULAR-KEYSTONE 
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This Mississippi jeweler builds quality-conscious customers for the future 


by telling the how's and why’s of silver. china and crystal to school and 


college home economics classes. Girls visit the store during morning hours. 


girls who represent little buying ability at present, but 
who, nevertheless, will buy watches, rings, china, silver 
and gifts only a few years hence. 

Consequently, when the Strauss-Stallings store was 
completely modernized in 1940, and separated into de- 
partments which operate almost as separate shops, one 
of the first promotional steps Mr. Stallings took was 
to go to home economics educators of two Jackson col- 
leges and the local high school with an offer to devote 
part of the store personnel’s time to teaching the back- 
ground of fine sterling and china to girl students study- 
ing in home-making classes. 

“Most young girls of today know a little more about 
jewelry than similar girls of a decade ago,” Mr. Stall- 
Bngs pointed out. ‘However, the depression, other in- 
terests, and the faster pace of adolescent life today have 
meant less familiarity with fine table settings in the 
jiome, and certainly less interest in the ownership of 
eautiful china and silver. Where the girl 20 years 
go usually set her heart on a particular pattern of 


flatware and hollowware, and was already collecting 


Minnerware long before her marriage, today’s girls are 
interested in 


adio-phonographs. 


ee a nnn 


more convertible coupes or combination 


Therefore it is the jeweler’s job 
to help reclaim the traditional desire for handsome 


sterling and china, and to encourage young future wives 
0 realize its advantages as early as possible.” 


0 TO 40 GIRLS IN EACH CLASS 


How this has been accomplished at Strauss-Stallings 
s to turn the store into a “classroom” during February 
nd March of each year to be used by students of Bell- 
haven College, Millsap College and the local high school 
xpressly for a study of fine china and silver patterns, 
lanufacture, and history. With classes of from 30 to 
#0) young girls at a time spending an hour studying 
hese two lines, Strauss-Stallings is aggressively “mer- 
handising the future’ and after two years has already 
und that the number of new customers created is un- 
clievable—more than half of the total number of stu- 
ent visitors buying something or other within the 24 
lonths since the plan began. It required a bit of per- 
lasion to teach the value of the idea to home economics 
istructors of colleges and schools, but when it was 
Ointed out that the girls are studying sewing, cooking, 
udvcting and buying of furniture, homes, etc., the 
loss relation of silver and china became apparent. 
such classes are held during morning hours at the 
ack.on jewelry store, and are directed by Mrs. Julian 
ip omb, veteran saleslady of the store who acts as 


s' ss and lecturer. Classes are brought to the store by 


t Bs and turned immediately over to Mrs. Lipscomb 
ft a greeting from Mr. Strauss and Mr. Stallings. 
le’ job is simply to replace the regular home economics 

; 
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IN BINDING 


teacher during the “jewelry class’ and to thoroughly 
explain the background of the gleaming silver displays 
and china settings at the rear of the store. 

Taken “on tour” of the store, the girls are shown 
first the displays on the salesfloor, then the stockroom 
at the rear. They are told how fine sterling is made, 
its periods, weight, who designs its patterns, why some 
patterns will always be available, and the use of fancy 
pieces for table decoration and servings. Emphasis is 
laid upon the “extra pieces’’ which most girls are en 
tirely unfamiliar with, such as service plates, trays, 
centerpieces, etc. As each piece is discussed, a sample 
of it is passed among the group, with suggestions that 


they examine it closely. 


TABLE SETTING DEMONSTRATED 


When hollowware has been completely covered, Mrs. 
Lipscomb transfers to flatware, displaying the 40 pat- 
terns which the store 
the rear. The “bride's book’ of pattern registrations is 


shows in two tandem cases at 
brought out and explained, number of pieces necessary 
for various table settings outlined, and the complete 
background of famous flatware manufactures discussed. 
A point which serves to focus attention most effectively 
is the setting of a convenient table while the “lecture” 
is in process—this done by Mrs. Lipscomb to give a 
visual picture of her points. At the end of the silver 
discussion, girls are given booklets from famous manu- 
facturers which will sum up the information later on. 

From the silver section the group moves to the rear 
china department, where Strauss-Stallings maintains a 
huge open stock dinnerware display amounting to 60 
patterns or more. “Most girls know nothing of bone 
china, or why some china costs five times as much as 
find that 
Consequently the manufac- 


others,” Mrs. Lipscomb observed, “‘and we 
they are anxious to learn.” 
turing sources of bone china and fine domestic brands 
are explained, and table settings made up of popular 
china to illustrate. A startling point which drives home 
the worth of bone china is to suddenly drop a plate 
on the tile rubber floor—which of course does not break, 
and illustrates graphically the toughness of the mate- 
rial. Using charts, photos of table settings, manufac- 
turers’ folders and a description of famous patterns, 
Mrs. Lipscomb’s efforts go a long way toward pyramid- 
ing the regard for beautiful china which will cause her 
youthful audience to desire ownership of a complete 
In both 


difference between silver and plate, china 


set in their own homes later on. studies, the 
and earth- 
enware, is effectively brought out. 

B. M. Strauss of the Strauss-Stallings store has 
written a group of china and silver discussions which 
are mimeographed and given to the girls at the end of 


the visit, which usually lasts an hour. Mr. Strauss 
(Please turn to page 104) 
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“Dressed” Ears 


Are Here to Stay 


—Says this screen writer 


who counsels every well-dressed 


woman to have an assortment 


of correctly-styvled earrings 


Ann Sheridan 
Leslie Brooks 


Louise Allbreton 















































ITH the upswept hair-do’s that seem to be her 
to stay for a while, earrings or ear-clips are 
All look better 


This is a promotion that should not be ove: 


necessary jewelry accessory. ears 
dressed. 
looked by jewelers, for an unadorned ear, without t! 
softening effect of flowing tresses, looks bare. 

The earring may be worn at all hours of the da) 
More elaborate earrings are called for in the evening 
of course, but they are good with suits, afternoon dresses 
short dinner frocks and formal long ones. 

Hollywood's glamorous Rita Hayworth (pictured « 
facing page) wears with an evening dress an upswe) 
the Girl. Tiny cur! 
sweep into bangs with a straight drawn-up back. Sli 


coiffure reminiscent of Gibson 
wears an old-fashioned diamond ear-drop type of ea 
ring. She also adds a diamond floral clip to her coiffur: 

With a suit, Actress Lucia Sargent (pictured on facing 
page) wears diamond and moonstone floral earrings t 
match a diamond and moonstone comet pin which accents 
her dressmaker suit. 

With a short dinner dress, Ann Sheridan (shown to} 
of this page) wears a more elaborate type, diamond a1 
ruby hearts and flowers earrings that match her diamon 
and ruby heart-shaped clips and ring. 

Leslie Brooks (pictured center, same page), of Colu! 
bia Pictures, wears with her afternoon dress and larg 
black hat, an upswept hair-do with waved puffed ban: 
and diamond and topzz ear-clips to match an interestin: 
gold, diamond and topaz buttercup pin. 

Diamond ear-clips ornament the trim little lobes ! 
longing to Actress Louise Allbreton (pictured low 
left, this page). A diamond spray accents the V- 
of her black crepe dinner gown. 
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American Jewels fo 


EWEL bearings—essentially the same things as the 


jewels used in the movements of the watches you 





handle every day—are among the few indispensables of 
modern warfare. Without these tiny bearings there 
could be no precision instruments, and without precision 
instruments no plane could fly, no bombsight could find 
its target, no ship could navigate. 

No less than 5000 jewels are required for the instru 
ments of a single battleship. It takes 100 for the instru 
ment panel of a bomber, a substantial number (the exact 
figure is a military secret) for the bombsight, and per 
haps another 100 for the regular issue watches carried 
by crew members. Literally millions of jewels are re 
quired in electrical instruments, electronic control de 
vices, special timepieces, chronometers, tachometers, alti 
meters, range finders, military and naval watches and 
other equipment. 

That is why, when the supply of these jewels former!) 
imported from Switzerland was cut off by the war, tle 
development of facilities for their production in America 
was officially rated as one of the country’s six most 
critical activities. 

Once again American industry has risen to the vc 
casion. Not only is the synthetic sapphire material 
from which the jewels are cut now being made in this 
country (p. 60, JC-K for November 1942), but thir 
difficult and exacting operations of cutting and finishing 
the bearings to tolerances as close as 5/100,000 of an 
inch are being successfully done in American factories 
Even more remarkable, this microscopically accurat 
job, which, under foreign methods required marvelous! 
skilled craftsmen with years of training and experience. 
is being performed here by mass production methods 
without the least sacrifice of accuracy. 

One of the leaders in the development is the El::in 
National Watch Co., in whose plant were made expres ly 
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for Tue Jeweiers CircuLar-Keysrone the accompany 


ing photographs showing the progressive steps in the 





manufacture of a jewel bearing. 

The pictures tell the story better than words. Photo 
No. 1 shows the raw material as it is received at the 
Elgin plant—the pear-shaped “‘boules,” split in half and 
ready for the first sawing operation. 

In No. 2 the half-boules are mounted flat-side-down 
on wooden blocks. Saws (concealed by the hoods above 
them) slice the chunks of sapphire like loaves of bread 
into thin sections of half-moon shape. 

No. 3 shows these thin slices being blocked in shellac 
for another sawing operation which cuts them into small 
squares or blanks. In No. 4, these blanks are being 
sorted for the first grinding operation. 

In picture No. 5, the blanks have been stuck together 
with honey and are being ground from squares to round 
dises on a centerless grinding machine. The round dises 
are then placed on the end of a chuck (photo No. 6) for 
drilling the center hole. Water-glass is used to hold the 





jewels in place. 

No. 7 shows the drilling operation. Slender needles 
ated with diamond powder pierce an accurately sized 
le in the center of each jewel. 

In No. 8 is pictured the method by which the exact 
itering of the hole in the bearing is obtained. The 
lled jewels are strung on a fine wire and placed on 
s outside diameter grinder. Since the jewels rotate 
their center holes, the outer rim cannot escape being a 
rfect circle with the hole in the exact center. 

Next step is convexing the outer edges of the bearing, 
ich is pictured in No. 9. Here a diamond cutting 
| with a slightly concave cutting edge spins over the 
‘face of the jewel which is simultaneously rotated in 
opposite direction. 


(Please turn to Page 108) 

















pagoda stone or pagodite, There are 
two definitions for this, the com- 
monest being that it is a synonym 
for agalmatolite. According to one 
authority, it is a Chinese limestone 
containing fossils which, in section, 
can be likened to outlines of pa- 
godas. 

painted diamond. A diamond which 
has been colored, either all over or 
around the girdle, with a blue tint 
to improve the appearance. 

pair-case. A watch case in which an 
inner case contains the movement, 
with an easily detachable outer 
ease, usually removed for wirding 
with a key; this type case has been 
largely obsolete since establishment 
of stem-winding, but occasionally 
is seen on stem-wound watches still 
in use, 

palladium. A white metallic element 
of the platinum group, used in den- 
tistry, jewelry, and chemical and 
electrical equipment. Specific grav- 
ity 11.96; melting point 1554 deg. 
C.; chemical symbol Pd. It differs 
from others of the group in that it 
is attacked readily by nitriz acid 
and by hot concentrated sulphuric 
acid. Unalloyed it is soft and so 
malleable that it may be beaten 
into leaf for decorative purposes. 
It is hardened by the addition of 
small amounts of other metals, ru- 
thenium and nickel being the most 
efficient. It forms useful alloys with 
many metals. When added in small 
amounts to gold, the yellow color 
fades quickly, and alloys contain- 
ing 15 per cent palladium are quite 
white. Gold-palladium alloys, with 
or without other elements, are used 
in jewelry as “white gold,” as 
solders in the manufacture of plat- 
inum jewelry, as substitutes for 
platinum in chemical operations, in 
dentistry, in rayon spinnerets, etc. 
The alloy containing 95 parts pal- 
ladium, 2 to 4 parts ruthenium, and 
the remainder rhodium is suitable 
for jewelry. See also PLATINUM 
GROUP. 

pallet. Part of an escapement, usu- 
ally a detainer against which a 
tooth of the escape wheel rests dur- 
ing the condition called “lock.” 
Another function of most pallets is 
as the part through which an es- 
cape wheel tooth imparts power, 
through a lever, to the balance. 
Pallets are usually made of a hard 
stone, such as sapphire; but in 
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cheap watches, and most clocks, of 
steel. In chronometer escapements 
there is one pallet solely for lock- 
ing the escape wheel, another for 
unlocking the detent, and a third 
pallet for receiving impulse only. 
See ESCAPEMENT; PALLETS. 

pallet arbor. The pivoted arbor on 
which is mounted the yoke of the 
pallets in a watch or clock. See 
PALLET; PALLETS. 

pallets. A term denoting, in lever es- 
capement, an assembly of three 
parts including a receiving pallet, 
a discharging or let-off pallet, and 
the metal yoke in which both pallets 
are set and which is mounted on a 
pivoted arbor which also carries 
the fork-lever, all of these parts 
fastened rigidly together and mov- 
ing in unison in the action of the 
escapement. In most clocks, ‘‘pal- 
lets” means one piece, of steel, com- 
prising the receiving and _let-off 
pallets and the yoke connecting 
them. 

pallet stones. Pallets for lever escape- 
ments, made of hard stone, a pail 
comprising an “R” stone (receiv- 


dae 


Pallet Stones 


ing); and an “L” stone (let-off ). 
See PALLET; PALLETS. 

palliors. Pieces into which solders 
are cut for convenience in applying 
to work. 

’almnicken. A city in East Prussia, 
site of amber mines. 

Pam diamond. The third and smallest 
of three large diamonds found in 
the Jagersfontein mine. It was 
found before 1891 and weighed 115 
ct. in the rough and 56% ct. when 
cut. See JULIUS PAM and JAGERS- 
FONTEIN DIAMONDS. 

pampel or pampille. A fancy facet 
cut stone of a drop shape and cir- 
cular or almost circular cross sec- 
tion. It is not flattened like the 
briolette. 

Panama pearl. LA PAZ PEARLS. 

Panama shell. A green-edged variety 
of Margaritifera shell found in the 
Gulf of California. Herbert-Smith 
says this area is noted for the black 
pearls it produces. 

panchratna. A ceremonial jewel offer- 
ing to a Hindu temple, consisting 











of gold, diamond, sapphire, ruby 
and pearl. After a period these 
are sold by the temples to pay oper- 


ating costs, and are eagerly sought 
by pious Hindus because of thei: 
associations, 


Panna. An important diamond center 
in north central India. The de- 


posits are alluvial. 
panneled. Decorated with small sur- 


faces framed either by mouldings, 


engraving or by the outline of the 
piece itself. 

pap bowl. A _ shallow feeding bow! 
for children, sometimes called a 


pap boat. They date from _ the 


early part of the seventeenth cen 
tury. 

pantograph. Principle used in en 
graving machines, an arrangement 
of levers through which a tool is 
guided by a metal pattern so as t 
copy the pattern on the work, 01 
enlarged, reduced, or similar scale 

paper-chronograph. An_ instrument 
for recording time, comprising 
clock-work which rotates a cylinde: 
carrying a sheet of paper on whic! 
a pen marks instants of time, the 
pen operated by an electric circuit 
closed by a key or switch, This 
term is used to differentiate th 
instrument from a = chronograp! 
watch. See CHRONOGRAPH. 

Paphos diamond. Quartz. 

pap spoon. A spoon for feeding i! 
fants or invalids. On some of thi 
old pap spoons the bowl was pa! 
tially covered. 

parachute. Horol. A_ shock-proofing 
device, for protecting watch bal 
ance pivots and jewels from dam 
age from violent blows or falls: 
essentially it is the mounting of 2! 
endstone setting on a steel spring 
which yields momentarily during 
abnormal pressure of a_pivot-en¢ 
on the endstone, as when a wate! 
falls or is struck a blow. 

paragon pearl. Round pearls vf ex 
ceptional size, monster-pearls. 

parallel caliper. A type of balan 
truing caliper in which the axes 0! 
the pivot-holding tips coincide wit 
the axis of the staff of the balane 
being trued, at any and all degrees 
of opening of the caliper. 

parcel-gilt. Silver or other met 
partially gilded as a band arcunt 
the rim of a beaker, an escutcheo! 
the interior of a cup, or a mor 
elaborate decoration where po! 
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Reproduced from current national magazine advertisements with 17 million circulation 


OLLIE, of 7 
ROT ETI a) 


THE WORLD’S MOST HONORED WATCH 





FROM MOTHER & DAD 1873* 


MAGINE the thrill of pride this 

Longines watch gave to a young 
gitl on her graduation 70 years ago. 
When she was married it hung from 
a heavy gold chain around her neck. 
It saw five sons grow to manhood 
and marriage. It then went to the 
wife of one of them. She in turn 
presented it, as a treasured heirloom, 
to her daughter. Now after three 


Sndud of Sonyines Wiltnauer Walch Co. 


generations of use, it is still a com- 
petent timepiece. The watch move- 
ment number reads $13,071. The 
Longines factory was then five years 
old. Today's Longines watches carry 
numbers in the six millions. And 
today’s Longines watches are built 
with the accumulated experience of 
75 years of fine watchmaking. 


From the Longines Collection of Historic Watches 















A JEWELER'S DICTIONARY 
(From page 70) 


tions of the chased or repoussé 
work are done in gold. 


Parian marble. One of the famous 
statuary marbles of the Greeks, 
from the Island of Paros (Minoa) 
in the Cyclades. 


Paris, Maine. A center of tourmaline 
mining in Maine. 

Paris pearl. An imitation pearl, made 
with the extract of fish scales. 


Parliament House clock. The correct 
“official” name of , 
the great clock on 
the Houses of Par- 
liament building in 
Westminster, Lon- 
don, England, the 
hour-striking bell of 
which is popularly 
known as “Big Ben,” 
and the quarter- 
hour melodies: 
“Westminster 
chimes.” 

paronigar. An Indian 
workman who 
strings beads. 





Houses of 
Parliament Clock 


parti-colored stones. Gems showing 
zones of different color, a phenome- 
non often seen in  tourmalines 
where they may be bands of pink 
and green; and sometimes in 
corundums which are occasionally 
red and blue, or yellow and blue. 
Herbert-Smith says that parti- 
colored synthetics are easy to 
manufacture. 


varting. 1. Gemol. A property of min- 
erals resembling cleavage, but un- 
like the latter in that it will not 
take place in any plane, but only 
in certain definite parallel planes 
where a disturbance has_ taken 
place in the crystal lattice which 
amounts to a twinning. It is im- 
portant in a few gem minerals, 
notably corundum, pyroxene and 
sphene. See FALSE CLEAVAGE, 2. 
Metallurgy. A detail of the re- 
covery of precious metals from 
scrap or wastes, comprising chemi- 
cal processes for separating the 
various metals originally together 
in the mass. 


parure. A set of matching pieces of 
jewelry, such as a bracelet, brooch, 
rings, earrings, necklace, etc. 
Pasha of Egypt diamond. A 40 ct. 
brilliant, originally bought by Ibra- 
ham, viceroy of Egypt for £28,000. 
It is said to be the finest stone of 
the Egyptian jewels. 
passant. An heraldic term indicating 
that a lion or other 
animal is in the atti- 
tude of walking with 
the right paw raised. 
The lion in the Lon- 
don Assay Office mark 
is a fine example of a 
lion passant. 


passing hollow. A notch —. 


cut out of edge of the roller table 
in a lever escapement, to allow the 
guard-point to pass from one side 
to the other during the unlocking 
and impulse functions of the fork- 
and-roller action. See LEVER ES- 
CAPEMENT; FORK ACTION, 

passing spring. The thin spring, usu- 
ally of gold, fastened to a chronom- 
eter detent, its free end project- 
ing slightly beyond the horn, to re- 
ceive the unlocking pallet during 
the impulse-vibration of balance 
and unlock the escapement; dur- 
ing the next or “dumb” vibration, 
the unlocking pallet brushes the 
spring out of its way and passes 
without further effect, hence “pass- 
ing” spring. See CHRONOMETER 
ESCAPEMENT; DETENT. 

Passau pearl. A fresh water pearl 
from central Europe; Passau was 
the center of the industry. 

paste. Glass used for cheap, inferior 
gem imitations. It comes from 
pasta, Italian for food, in allusion 
to its soft plastic nature. See 
STRASS. 

pastoral ring. A bishop’s ring. 

pastry fork. A four-tined fork about 
the size of a salad fork, usually 
with a cutting tine. Used for 
pastry and cake. 

patch-eye or pad eye. An item of 








A GLOSSARY OF TRADE TERMS 


This is the 33rd installment of a 
comprehensive dictionary of trade 
and technical terms used in the 
jewelry industry. Each definition, 
of interest to some _ particular 
branch of the trade, is written by 
a recognized authority in that field, 
including Dr. Frederick H. Pough 
(gems), John J. Bowman (horol- 
ogy, engraving), E. M. Hoke 
(smelting, refining, metallurgy), 
Joseph D. Little (silverware), ete. 
Succeeding sections will be pub- 
lished every month in these pages. 
It will be useful to preserve a file 
of the numbers containing the vari- 
ous installments. Following publi- 
cation here, the dictionary will be 
issued in book form. 








jewelry findings, a suspension ring 
with an attached plate of metal for 
soldering it to a piece of jewelry. 
patching enamel. An enamel that 
melts at very low temperature, for 
filling in places broken out of 
enamel watch dials, effective in 
restoring good appearance if 
patched area is not too large. 
pate de riz. A Chinese glass imitation 
of jade. 
paten. A round plate used in churches 
to hold the sacramental or conse- 
crated bread. It is frequently 
decorated with engraving or chas- 
ing and sometimes set with jewels. 
patina (pat-teen’a). A green film 
formed on copper and bronze, usu- 
ally indicative of age, though easily 
hastened artificially. By extension 


it is used for any surface alteva- 
tion of various materials from long 
exposure. 

Paul I diamond. A ruby red Indian 
diamond of 10 ct. which was among 
the old Russian regalia. 

paulite. HYPERSTHENE. 

pave, pavement, paviment (pah-vay’, 
pahv’mawn’, pahv’i-mawn). A type 
of setting in which a number of 
small stones are set as closely to- 
gether as possible. 

pavilion. The lower side of a cut 
diamond, in American and British 
nomenclature; on the Continent, 
the pavilion is the upper side. See 
CROWN. 

pavilion facets. Four of the large 
five-sided facets on 
the lower part of a 
brilliant cut dia- 
mond; also called 
bottom main facets. 
The other four are 
known as the quoin 
or bottom corner 
facets. 

pawl. A pivoted catch-piece, or click, 
with a point to catch and hold the 
teeth of a ratchet wheel, as in the 
winding mechanism of timepieces. 

Peace ruby. A 42 ct. ruby which was 
found in 1919 and which sold for 
£20,000. 

peacock stone. Malachite cut so tha 


Pavilion 
Facets 


its bands form an eye, worn in Ital) 


to protect the wearer from th« 
spell of the Evil Eye. The name; 
in reference to its resemblance to 
the markings in the peacock’s tail 
feathers. 

pear cut. A self-explanatory cutting 
form. 

pear-drop or pear-eye pearls. Drop- 
shaped pearls suitable for use as 
pendants or earrings. 

pearl. A calcareous concretion formed 
within the shell of some molluscs. 
It is composed of concentric layers 
of calcium carbonate with organic 
material (conchiolin) serving as 
the binding medium which holds 
the tiny carbonate crystals to- 
gether (nacre). The thin layers of 
extremely minute crystals formed 
by some mulluses result in the for- 
mation of pearls with a beautiful 
iridescent sheen (orient) on gem 
pearls. Many molluscs form pearls; 
only a few are valuable. They may 
be free within the mantle or they 
may be attached to one of the shells. 
The exact cause of their formation 
is not known, but it is presumed to 
be due to an irritation by some 
foreign body which has gotten into 
the mollusc, perhaps a sand grain, 
perhaps a parasite. See CULTURE 
PEARL, 

pearl corundum. A variety of corun- 
dum with a_ bronzy, iridescent 
luster. 

pearl drill. A special form of drill, 
used in a pump-drill stock oF 
flexible shaft tool, for producing ‘? 

(Please turn to page 76) 
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RONSON QUALITY ACCESSORIES FOR ALL LIGHTERS 


1. Sell Quickly... 2. Bring Handsome Profit... 3. Are Steady, Repeat Sellers 


RONSON © REDSKIN*‘FLINTS’ (with the distinctive ‘“REDSKIN 
coating). These fine quality, extra-length ‘flints’ give more lights — 
they don’t powder and deteriorate—their correct temper and hard- 
ness assure showers of sure-fire sparks. 


RONSON WICKS — These fine lighter wicks are scientifically made 
to produce full capillary action—light quickly and burn evenly. 


RONSONOL (FUEL)—This superior lighter fuel ignites instantly, lasts 
longer and burns with a clean, strong flame. If spilled, ic will not 
mar finish of lighter. 


The recognized superiority of these fine quality products is what 
makes them sell and keep on selling. The increased traffic and 
customer satisfaction they build, help your reputation as well as 
your cash register. Do your store a real favor by stocking, display- 


“Trade Mark Reg. 


ing and promoting genuine RONSON Lighter Accessories. 
1 ’ f 

Wartime production makes it urgent today, more than ever, that orders for 
RONSON Accessories be placed well in advance. Send your order now... 
through your jobber or fill in and mail the coupon below. It will bring 
you complete details regarding the various packagings of extra-length 
RONSON* REDSKIN ‘Fiints’, RONSON high absorption Wicks, RONSONOL 
Fuel and RONSON Servicer Kits. 


FOR ALL LIGHTERS 


RONSON’ 


LIGHTER ACCESSORIES 
By manufacturers of RONSON, World’s Greatest Lighter 


NATIONALLY ADVERTISED 





Press—W's Lit! 














Release— N's Out! 








cL RONSON LIGHTER ACCESSORIES ILLUSTRATED ABOVE 


EXTRA-LENGTH RONSON*REDSKIN envelopes of wicks. 


RONSONOL LIGHTER FUEL 


” mmm CLIP THIS COUPON AND MAiL —>S 








‘FUNTS’. 3 in an envelope. Re- 
tail 10¢. Dealer display card 
holds 24 envelopes of ‘flints’ 
or 18 envelopes of ‘flints’ and 
6 envelopes of wicks. 


RONSON WICKS. | wick, with In- 
serter, in envelope. Retail 10¢. 
Dealer display card holds 24 


RONSON SERVICER. Contains one 
4-02. bottle of RONSONOL; three 
extra-length RONSON *REDSKIN 
‘FLINTS'; RONSON Wick with In- 
serter; RONSON Spark Wheel 
Cleaning Brush; general in- 
struction book. Retail 50¢ per 
Servicer. 


fluid oz. in bottle. Retail 25¢. 


RONSON ‘FIVE-FLINTER". 5 extra- 
length RONSON*REDSKIN ‘FLINTS 
in slide-drawer, safe-deposit 
holder. Retail 15¢. Dealer dis- 
play board holds 24 ‘Five- 
Flinters’. 
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Four Art Metal Works, Inc., 600 Aronson Square, Newark, 2, N. J T 
i Send, without charge, descriptive sheet, listing all available | 
RONSON Accessories, prices, packaging details, displays, etc 
j Your Name | 
Street & No 
j City State i 
| Jobber's Name | 
Address 
L. —— a a ee a a a a a oe on 
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A JEWELER'S DICTIONARY 
(From page 72) 

a single operation the seat (bottom 
and bezel) for-setting a hemis- 
pherical flat-bottomed or __half- 
pearl. See PUMP DRILL. 

pearl drop. An item of jewelry find- 
ings, comprising a baroque pear! or 
an imitation pearl with ring at- 
tached for suspending on a piece 
of jewelry. 

pearl essence. ESSENCE D’ORIENT. 

pearl-eye. A perfectly round pearl. 

pearl garnet. A dark brown variety 
of angradite. ° 

pearl gauge. A _ scale showing the 
weights of spherical pearls for an 
increasing series of diameters. 

pearl grain. The unit of weight by 
which pearls are sold, it is equal 
to % ct. 

pearling. Decorative finish for parts 
of watches, clocks and fine tools; 
comprising a series of spots with 
circularly grained surface, partly 
overlapping each other; produced 
by rotation of a flat-end lap of 





Pearling 


wood or similar material on the 
surface of work over which has 
been spread a mixture of abrasive 
powder and oil; also called “spot- 
ting.” See DAMASKEENING. 

pearl luster. ORIENT, 

pearl microscope. PEARLOSCOPE. 

pearl mussel. The fresh water pearl- 
forming mollusc of the genus 
Unionida. 

pearl opal. CACHOLONG. 

pearloscope. A binocular microscope 
with an illuminator and an appa- 
ratus like that of the endoscope for 
the examination in a mirror of the 
surface walls of the boring. 

pearl oyster. The popular name for 
the pearl-producing molluscs of the 
genus Margaritifera, the principal 
salt water pearl producer. 

pearl price calculator. A chart which 
permits a rapid calculation of the 
value of pearls, a copy will be 
found on p. 100 in the 9th edition 
(1940) of G. F. Herbert - Smith’s 
Gemstones. 

pearl sac. The cavity in the mantle 
in which the pearl is growing. 

pearl shooting. A term for the arti- 
ficial coloring of pearls. 

pearl-slug eye. An item of jewelry 
findings, a straight short wire with 


76 


ring at one end; for inserting 
through hole in pearl for suspend- 
ing it. 

pearlite. PERLITE, 

pebble. Transparent, colorless quartz, 
Brazilian pebbles, also gem stones 
occurring in the form of waterworn 
pebbles. 

Pecos diamonds. Quartz crystals from 
the Pecos River of New Mexico 
and Texas. 

pectolite. Calcium sodium silicate, 
one of the zeolite minerals which 
sometimes occurs in compact 
masses of long white needles. Usu- 
ally too friable for any use, it oc- 
curs in Alaska in tough masses 
which have been carved by the 
natives into ornaments and tools. 
Also called pectolite-jade, errone- 
ously. 

pedometer. An instrument mounted 
in a watch case, with a weighted 
lever operating a click and ratchet 
which turns a hand on a dial 
graduated to show distances walked 
by wearer; each step taken swings 
weighted lever in vertical plane, 
moving the hand one space on dial. 

pedometer-winding watch. Self-wind- 
ing or automatic watch, wound by 
a pedometer mechanism operated 
by motions of wearer. See PE- 
DOMETER, 

peeler. A pearl of inferior surface 
appearance but which is thought 
might be improved by the removal 
of a few layers. 

peeling. The process of removing 
layers from the surface of a pear] 
in the hope that a better quality 
will be found in the interior. 


peening. Hammering metal with a 
round-faced hammer, usually to 
stretch one side of an object, as in 
straightening a bent metal rod or 
plate. 

pegmatite. A coarsely crystallized 
residual magma mass, usually in 
the form of a dike or a lense, re- 
sulting from the slow solidification 
of a deep-seated igneous intrusive, 
such as often results, for example, 
in the formation of granite. (Some 
authorities restrict the meaning to 
a particular type of quartz-feld- 
spar intergrowth.) With the con- 
centration of volatiles which make 
the crystallizing magma more fluid, 
with the resultant larger crystals, 
there is a concentration of rare 
elements, such as beryllium, baron 
and fluorine, which are fixed in the 
form of the uncommon minerals 
beryl, tourmaline and topaz, i.e., 
many of the gem minerals. 

pegwood. See ORANGEWOOD. 

peliom. CORDIERITE. 


pellet. An heraldic device found on 
old spoons; a small dot, usually in 
a circle or shield. 

pencil stone. AGALMATOLITE, from its 
use for slate pencils. 

pendant. 1. Jewelry. <A _ hanging 
ornament or decoration, usually 


suspended on a chain. 2. AHorol. 
The part of a watch case to which 
the bow is fastened, for holding 
the watch to its chain; in stem- 
winding watches the winding stem 
passes through the pendant, which 
is capped by the winding crown. 
pendant-bow pliers. <A special form 





Pendant-Bow Pliers 


of pliers for opening or closing 
bows of watch cases. 

pendant-set. Classification of stem- 
winding watches which are set to 
time by pulling on the winding 
crown, which disengages stem 
from winding mechanism and en- 
gages it with setting mechanism; 
this term differentiates from 
“lever-set”’ watches, which are set 
by pulling out a lever from under 
the glass bezel. See NEGATIVE SET- 
TING; POSITIVE SETTING. 

pendant sleeve. A split steel collar 
screwed inside the pendant of a 
watch case, for holding stem in 
positions for winding, or setting, 
the watch in negative-set watches. 
See NEGATIVE SETTING. 

pendant-up, pendant right, pendant 
left, pendant down. Positions a 
watch may be placed in, to note its 
timekeeping in adjusting to posi- 
tions. These are called the vertical 
positions. See ADJUSTING; DIAL- 
DOWN; DIAL-UP; POSITION ADJUST- 
ING, 

pendeloque. BRIOLETTE. 

pendulum spring. A short, thin steel 
spring at the upper end of a pen- 
dulum rod, fastened to the suspen- 
sion bracket of a clock, its flexi- 
bility allowing the pendulum to 
swing. 

pendulum watch. Watches in vogue 
during the late 17th and early 18th 
centuries, having on an arm of the 
balance wheel a representation of 
a pendulum bob, with its motion 
visible through an opening in the 
balance cock, or occasionally con- 
trived to show this through an 
opening in the dial. 


Pennsylvania diamond. PYRITE. 


pennyweight. A unit of Troy weight, 
used for weighing precious met- 
als. The pennyweight contains 24 
grains and is one-twentieth of an 
ounce; abbreviated “dwt”; occa- 
sionally “pwt’. See TROY WEIGHT. 


pentagon facet. The British term for 
the pavilion and quoin facets. 

(The 34th installment of “A Jeweler’s 
Dictionary” will follow in the September 
number. The editors will appreciate 
having their attention called to any 
possible inaccuracies or omissions.) 
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B OTTLE-GREEN peridot, sometimes called “evening emerald,” is the alternate birthstone for 
the August-born and because of its transparency, color and general attractiveness is fre- 
quently preferred for feminine jewelry to the sardonyx, other August birth-gem. Source—Since 
ancient days, an island off the Egyptian coast in the Red Sea; also Queensland, Burma, Norway, 
South Africa and Brazil. Composition—Magnesium-iron silicate, with the green hue caused by 
the small fraction of iron; a higher proportion of iron produces a yellow-green or vellow, known 
as chrysolite. Crystals are somewhat flattened prisms in the orthorhombic system. How cut 
Usually step cut; also round or oval with brilliant-cut fronts. T'raditions—‘‘These were the only 
gems set in transparent form by the Romans who wore them for protection from enchantment, 
says The Book of Talismans. ‘They should be set in gold—gold being the metal of the sun—to 
dispel the vague terrors of the night.” How mounted today—lIn natural vellow gold, or two-tone 
gold, with the magnificent effects indicated by the sketches shown above. Finger rings are shown 
with a step-cut or an oval brilliant center stone, trimmed with calibre. Some kite-shaped and other 
fancy-shaped peridots are indicated in the three earrings and two brooches. These designs ar 
from the studios of Sol P. Kaufman. noted jewel designer, of 562 Fifth Ave., New York. 
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The intricate operations 
in the finishing of a dia- 
mond require the skill of 
experience. 


With a background of 
fifty-three years, now as 
always, Max Fine & Sons, 
Inc., is cutting Sizes, 
Fancy Shapes, Melee and 
Single Cuts for the trade. 





MAX FINE & SONS, INC. 


CUTTERS OF “FINE-MADE" DIAMONCS 
OFFICES AND FACTORY 


20 West 47th Street 
en oe On ae 4 
FOUNDED 1890 














R AuGuUST, 1943 














Y 
\ OCEAN lA 
“ | 
Rs, \ AFRICA 
; ( FRENCH W AFRICA {FRENCH 
Pen A I < % 4%, MARCA, 
by ROS _ARITISH GUIANA stepea teone® yz {V) \ 022", ail | 
» gat er, GOLD COAST 
f ra... WM concoh im = FD 
tl 6 ‘ sy 667% ~~ CS Feuscamnena INDIAN 
\ SOUT H ANGOLA re gon ‘son, AQ TERRITORY ae , 
\ “AMERICA tn ae OCEAN 
\ s a 4 e } 
yy \ a) BRAZIL {~ == 
} i y 3.2 ’. — { 
! | BRITISH S'wEST \|/T>) : | 
| AFRICA = \\/} 
/ 0.72 nf reer ea cane + ) 
} a | CARAT PERCENTAGE [ 
j gee || 1942 | 
/ UNION OF | | 1] 
( Pll | || DIAMOND PRODUCTION 
| I % | Ly Aaa PRODUCTION " 
| iD ee a“ eo as | & USSR NOT | SHOWN 











= 
\ 












































The United Nations control 99.99 per cent of the world's diamonds. The Axis 
obtains a few diamonds from Borneo (occupied by Japan) plus possible leak- 
age from Brazil, Venezuela and Switferland. Rising sun indicates Borneo. 


The Diamond Industry in 1942 


18th Annual Review 
By SYDNEY H. BALL 


Of Rogers, Mayer & Ball, New 


URING the past decade 


passed from a luxury to 
And that, in the main, explains 


York engineers 


the diamond industry has 
a luxury-utilitarian industry. 
why the trade—which a lay- 


man in these desperate days would expect to be languishing 

enjoyed the best year it has had in over a decade. Steel 
mills and coal mines measure a country’s ability to produce 
munitions, but the United Nations owe the rapidity with which 
their munition production has mounted in no small measure 
to the industrial diamond, which speeded all types of metal 
grinding and rendered possible the close tolerance required 
in the implements of modern warfare. In the Middle Ages 
man waged wars to gain fine diamonds; today the diamond 
fights for our freedom. 

When in 1942 the United States Government shut down the 
American gold mines on the ground that the industry was 
unessential, some American and British financial writers un- 
thinkingly suggested a similar action as to the diamond mines. 
The idea met with no favorable response from the govern- 
ment of either country, which recognized that, to fill the 
requirements of industry—especially in time of war—the dia- 
mond mines should be permitted to continue operation. <A 
large proportion of the product of the mines of Central and 
Northwest-Central Africa, the only important ones now oper- 
ating, is of industrial grades; even in these, however, the 
gem stones recovered, by paying a considerable part of the 
mining costs, help to hold the price of industrial stones down 
to a reasonable level. 

In 1942 production of diamonds was closely comparable to 
that of 1941, about 9,254,000 carats worth at the mine some 
$28,000,000. Of the production, almost 80 per cent was of the 
industrial grades. The Belgian Congo (65 per cent by weight 
and 29 per cent by value) was the leading producer, followed 
by Sierra Leone, Angola and the Gold Coast. As the South 
African pipe mines were shut down, all production came from 
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How to Get Complete Information About Diamonds in ‘42 


The information presented here is only a small part of a thor- 
oughly complete and up-to-date study of the diamond industry, 
which has been prepared exclusively for THE JEWELERS’ CIRCU- 
LAR-KEYSTONE by Sydney H. Ball, internationally recognized dia- 
mond authority. 


The entire 30,000-word report, with tables on production, con- 
sumption and prices and a detailed chapter on industrial diamonds, 
has been printed as a booklet, available at 50 cents a copy. Send 
check or stamps for your copy to THE JEWELERS' CIRCULAR- 
KEYSTONE, 100 E. 42nd St., New York 17, N. Y. 








placer mines. Well over 99 per cent of the world’s produc- 
tion is in the hands of the United Nations. 

Sales of rough were unusually large, amounting to 
£10,500,000, an ineréase of 42 per cent over that of 1941. The 
gain in value is divided as follows: gem stones, 14 per cent; 
industrials, 112 per cent. 

The United States was the great purchaser of cut diamonds 
and the American jeweler had a most prosperous year. Mod- 
erately-priced articles, for instance diamond-set rings costing 
up to $300, were in enormous demand, but some articles run- 
ning into the thousands of dollars were sold. “Investment” 
buying increased. 

Small cut, which had mounted to fantastic prices since the 
war began, slumped in the first half of the year, but later 
prices improved. Fine large cut gained throughout the year. 

Germany and its allies are already feeling the shortage of 
industrial diamonds; they cannot determine the war, but a 
serious shortage would slow up our enemies’ production of 
airplanes, tanks and submarines. 


THE JEWELERS’ CIRCULAR-KEYSTONE 























A METHYS? 





V 


BRAZIL 


EMERALD 
RUBY — SAPPHIRE 





OMPLETE LINE 

OF PRECIOUS STONES 

EXQUISITELY MOUNTED 
IN RINGS 


+ 


CBINSON & SVERDLIK 
ROCKEFELLER CENTER 
610 - 5th AVENUE 
NEW YORK 





trom the 


United Nations 


AQUAMARINE 

















Nineteen forty-three should be a prosperous year in the 
industry. High earnings of war workers insure large sales 
of medium-priced diamond articles, while the sale of industrials 
will continue at a record rate. 

The long-term outlook is also encouraging. ‘The industry 
is well co-ordinated and astutely managed. Once the war is 
over, for a time at least, the American citizen will turn his 
savings into tangible assets, diamonds among them, and_ this 
war has proven to hundreds of industrialists and tens of thou- 
sands of artisans that “working” diamonds are essential com- 
ponents of today’s industry. 


WORLD PRODUCTION 

For the third year, due to the war, accurate diamond pro- 
duction tables are not available, but the estimates in the fol- 
lowing table are believed to be fairly accurate. World pro- 
duction (gems and industrials) in 1942 is estimated to have 
been 9,254,200 carats (1.851 metric tons). valued at $28,000,000. 
Compared with 1941, the weight increased 14% per cent and 
the value did not change. The quality was similar to that of 
1941, bort representing about 79 per cent of the caratage and 
gem stones 21 per cent. Belgian Congo was the leading world 
producer both in weight (65 per cent of the total) and in 
value (29 per cent). The British Empire produced 22 per 
cent of the total by weight and 33 per cent by value. As the 
South African pipe mines were not operated, all production 
was from alluvial mines. 

The following table shows, as accurately as available statis- 
tics permit, world production for the past four years: 


World Production of Diamonds, 1939-42, by Countries, in Metric Carats 
(Including Industrial Diamonds) 


Country 1939 1940 1941 1942 
Africa 
Angola ‘ 690,353 784,270 786 , 980 *791 ,850 
Belgian Congo 8,360,000 9,603,000 5,866,000  *6,018,000 
French Equatorial Africa *16,000 *16,000 20,000 *20,000 
French West Africa 56,314 *75,000 35,000 *36,000 
Gold Coast (exports) *** 1,087,652 *825,000 1,000,000 *1,000,000 
Sierra Leone *600 ,000 750 ,000 850,000 *850 , 000 
South-West Africa 35,470 30,017 46,578 ,000 
Tanganyika 3,445 2,250 *1,750 *1,000 
Union of South Africa: 
Mines 1,089,144 *371,044 
Alluvial 160,684 *172,419 *112,300 ****106,000 
Total Union of South Africa 1,249,828 *543 463 112,300 ****106,000 
orazil. *350 000 *325, 000 325,000 300 , 000 
British Guiana 32,491 "26,764 27,000 27,000 
Uther Countries** 19,000 31,750 34,350 44,350 


12,500,553 13,012,514 9,104,958 
estimated. 


1939: Venezuela, India, Borneo, New South Wales and U. S. S. R.; 1940 and 1941: 
vorneo, India, New South Wales, U. S. S. R. and Venezuela (Venezuela 29,399 carats in 
1941); 1942: Borneo, India, New South Wales, Rhodesia, U. S. S. R., Venezuela (Ven- 
ezuela 34,048 carats). 

*** Exports 1939-40; production 1941-42. 
**** South African production without Namaqualand, about 76,505 carats. 

Angola, the Belgian Congo and South-West Africa showed 
slightly increased production and South Africa a decrease, in- 
dicating near exhaustion of its alluvial diggings. 

In 1942 some of the companies attempted to increase pro- 
duction of the industrial stones so necessary today and suc- 
ceeded in a small way. If the war continues, however, the 
long-term outlook is for a drying up of production, as certain 
essential supplies will be lacking, owing to the isolated posi- 
tion of the mines now producing. Recently, however, the 
United States and the British Empire asked the great producer 
of crushing bort, the Belgian Congo BCK, to increase its pro- 
duction. Provided adequate supplies are forthcoming, the 
world’s rate of production may increase late in 1943 or early 
in 1944, 


ROUGH MARKET 

The Diamond Corp. purchases in normal times about 95 
per cent of the world’s diamond production in dollar value, 
while its subsidiary, the Diamond Trading Co., sells the 
rough stones to brokers and cutters. The latter’s total capi- 
tal is invested in rough diamonds and as sales are made the 
equivalent money is reinvested in rough. 
good in 1942 that the company increased its capital from 
£2,000,000 to £3,000,000. This will permit it to increase its 
purchases, The corporation issues a report only to its share- 
holders. In 1942, it is estimated, it should have paid a hand- 
some dividend. “Outside” diamonds (i. e., those not controlled 


Business was so 
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by the Diamond Corp., consisting im part of the production 
ot Brazil, British Guiana and South Africa alluvial), due 
to the war stimulation, were readily sold, much of Brazil’s pro- 
duction being taken by the United States Government (see 
Industrials). At present, due to direct purchases at high 
prices by the United States Government of the Brazilian pro- 
duction, the corporation’s percentage is less than 95 per cent 
mentioned above. 

In mid-1942 the Diamond Trading Co. was put under the 
orders of the Diamond Controller, C. H. Rodwell, thus re- 
lieving the company of the embarrassment of deciding in 
wartime to whom stones should be sold. He named eight 
firms as “secondary distributors.” These latter must list 
those agents and customers who sell to the retail trade. If 
such customers are not on the approved list of the Control, 
its sanction must be obtained before a sale is made. Both 
the secondary distributors and the customers must report 
all sales monthly; sales can be made only to cutters approved 
by the Board of Trade. All exports are licensed by the 
Controller, the Board of Trade Export Licensing Board, and 
the Ministry of Economic Warfare. 

Notwithstanding the fact that the war shut down the Low 
Countries’ cutting industry, the sales of the Diamond Corp. 
have progressively increased since 1938. “American qualities” 
(fine goods suitable for cutting into relatively large stones) 
are in demand, but the supply is limited. America is buy- 
ing some fine smalls to be cut by her apprentice-artisans into 
melee, but the increase in rough sales during the last two 
years is largely due to the unprecedented demand for indus- 
trials. ‘The United States was the principal buyer and the 
sale of industrials was understood to have included a con- 
tract or contracts negotiated with the United States Govern- 
ment for its stockpile. Russia also bought quantities of in- 
dustrials and the British and Canadian Governments were 
also reported to have been buying industrials. 

It may be stated that, on the average, there is less profit 
in the sale of industrials than in gem cuttables and_ that 
most of the former are now produced in the Belgian Congo 
and, to a less extent, in the Gold Coast, Sierra Leone and 
Angola. Some London financial commentators suggest that 
this presages the deterioration of the South African diamond 
companies—apparently forgetting that DeBeers, through its 
subsidiaries, handles all sales of rough and stands to make 
a tidy profit on each carat sold. DeBeers and its subsidiaries 
were also able to reduce their stocks in 1942. 

The following table shows recent annual sales by the 


Trading Co.: 


1934 £3,719, 242 

1935 6, 235,080 

1936 8,456,673 

1937 9,151,205 

1938 3,673,934 

1939 5,865, 

1940. 6,144,314 

1941 approx. 7,414,420 (cuttables 5,500,000; industrials £2,000,000) 
1942 est.. . 10,500,000 ( “ 6,250,000; a 4,250,000) 


Of the total sales in 1941, 26.6 per cent by value were 
industrials, while in 1942 the percentage in dollar value was 
410 and by weight 85 to 90 per cent. There is no doubt that 
industrials never before have been such a big factor in rough 
sales. Apparently cuttables in 1942 showed a gain of 14 per 
cent over similar sales in 1941 and industrials an increase ot 
112.5 per cent. 

Sales as reported in the first quarter of 1942 were up to 
the level of those of 1941, but the complexion of the sales, 
even that early, had changed. America, due to Pearl Harbor, 
was decreasing her purchase of cuttables, but she and_ the 
other United Nations were buying more industrials. The 
latter tendency continued throughout the year. Notwith 
standing the fact that large rough of good quality in January 
was searce in America, the “sights” on Jan. 12 and 13 were 
canceled, due to the poor demand from America and to the 
new Briti:h regulation requiring British cutters to export 85 
per cent rather than 75 per cent of their polished product. In 
February American cutters received the first deliveries from 
Bermuda. 

The weakness in the American market continued until July. 
when it strengthened somewhat, and the sale of cuttables in 
proved slightly. But the United States Government cer 

(Please turn to page 90) 
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Tomorrows Advancements 
in Colored Stones Are Here —-TODAY! 
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OVAL MANUFACTURING CQO., Inc. 
64 West 36th Street . . . New York 
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ANRJA Meets August 23-26 


Four-day war conference and trade show, at Waldorf-Astoria Hotel 


in New York. schedules nationally knewn speakers and trade leaders 


to discuss jewelers’ position now and during the post-war period 


HE jeweler’s present and the jeweler’s future—a 

present complicated by shortages in staple merchan- 
dise and in trained employees and by an abundance of 
records and reports; a future likely to see the U. S. 
public spending considerably more than a billion dollars 
a year for jewelry store merchandise—this will be the 
lively subject matter of the American National Retail 
Jewelers Association’s 38th annual meeting and “Second 
War-Time Conference” at the Waldorf-Astoria Hotel, 
New York, Aug. 23 through 26. 

Keynote speaker of the four-day program will be Paul 
G. Hoffman, president of the Studebaker Corp. and 
chairman of the Committee for Economic Development, 
whose topic will be “Post-War Planning.” Armin Fried 
man of American Weekly, business expert who featured 
the ANRJA program at Chicago two vears ago, will also 
“Post-War Planning and My 


America.’ Both will be introduced at the inaugural 


explore the future in 


session Monday night, Aug. 23, by Charles J. Michaels, 
Hartford, Conn., ANRJA’s top executive. 

Balance of the program, during the next three days, 
will give attending retailers sound, practical helps on 
surviving war-time difficulties so that they can stand up 
and be counted present during the expected post-war 
expansion. 

Some of the broader aspects of present-day selling will 
be reviewed Tuesday morning, Aug. 24 by David R. 
Craig, president of the American Retail Federation; 
Dr. Louis Weld, director of research for MeCann-Erick- 
son Co. (advertising); Dr. Eaton V. W. Reed, chief of 
the Consumers Durable Goods Branch, wholesale and 
retail trade division, War Production Board; Louis 
Ro'hschild, ANRJA’s representative at Washington and 
Arthur D. Whiteside, Office of Civilian Requirements, 
WPB. 

On the following morning, Aug. 25, a panel of nine 
speakers, representing every branch of the jewelry in- 
dustry, will report on present-day trends in their spe 
cialized fields. They are: 

G. H. Niemeyer, president of Handy & Harman, 
New York, chairman of the Jewelers Vigilance Com- 
mittee; Harley H. Noyes, director of sales, advertising 
and merchandising, Oneida, Ltd., Oneida, N. Y.; W. Ross 
Hamilton Watch Co., 
Lancaster, Pa.; Roland Gsell, New York, president of 
the American Watch Assemblers Association; Edward 


Atkinson, director of sales, 


O. Otis. Jr.. executive secretary, New England Manu 
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Alpha Crafts 


facturing Jewelers & Silversmiths Association, Provi 
dence; Harold M. Alberts, I. Alberts Sons, Boston, 
president National Wholesale Jewelers Association; 
Wilson A. Streeter, president Bailey, Banks & Biddle 
Co., Philadelphia; Royal J. Gregg, president Ostby & 
Barton Co., Providence wholesalers, and president of the 
Jewelers Board of Trade, and Henry I. Jacobson, of 
Jacobson Bros., New York diamond importers. 

The “model store,’ which made a hit at last year’s 
convention, will again be doing business in the Astor 
Gallery Tuesday and Wednesday afternoons, Aug. 
24 and 25, under the general direction of President 
Michaels. At the first demonstration, various retailers 
will talk on such useful subjects as: Establishing a basis 
for the granting of instalment credits; discussion of con 
tract forms; store arrangement and the value of knowing 
what merchandise sells best in certain locations; stock 
records; buying by department managers; order books 
and keeping a record of merchandise on order; building 
good will, and the arrangement of sales slips to form a 
part of the original instalment contract and to take care 
of other contingencies. 

At the second of two business clinics in the “model 
store,’ on the afternoon of the 24th, June Hamilton 
Rhodes of the Jewelry Industry Publicity Board will 
conduct a style show with models. 

Final convention session, Thursday morning, Aug. 26 
schedules a discussion of retailers’ plans and method: 
for meeting present-day emergencies, followed by reports 
and the election and installation of officers. Major com 
mittees reporting at that time will be: Resolutions 
headed by Myron Everts of Dallas; credentials, headed 
by A. W. Anderson of Neenah, Wis., and nominations. 
headed by Henry W. von Unruh, of Cincinnati. 

The conference dinner will wind up the program, :t 
8 o'clock that night, preceded by a reception at 7 o'clock 
The executive committee will meet at breakfast at 
8 o'clock Monday; the annual luncheon of national and 
state officers will be held at 1 o'clock Monday afternoon. 
The new executive committee will meet at 1:30 Thursday 
afternoon. 

Fifty-eight commercial exhibitors were listed by Sec 
retary Charles T. Evans when this issue went to press 
“hey are: 

Ballou, B. A., & Co. 
Bernat Company 

Bristol Seamless Ring Co 
Chalom, M., & Sons 


Amdur, Henry, Sons 
Axel Bros., Inc. 
Baker & Company 
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vital part of our Armed Forces. addition, WADSWORTH quality and crafts- 


Wadsworth men and women, armed with years manship is maintained in the production of 


training, are devoting that Watch Cases for our Armed Forces. 
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THE WADSWORTH WATCH CASE CO., INC., DAYTON, KENTUCKY 























| Cosmos Mercantile Corp. 
* | Crawford Watch Co. 
Elgin American 
Eversharp, Inc. 


Brothers. 
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Memorandum Selections Upon Request 


Also 


Fine Diamond Jewelry occasionally pur- 
chased at Sacrificed prices. 





























Visiting Jewelers to the 
A.N.R.J.A. Convention are 
cordially invited to make 
our offices their headquar- 
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Diamond Importers & Cutters 
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Longines-Wittnauer Wate! 
Cohen, A., & Sons Corp. Co. 


| China Overseas 


Luedco Religious Supplies 
Luria, L., & Sons 
Marcus, William Elder 
National Silver Company 
Oneida, Ltd. 

Prill, Edward, Silver Co. 
Robinson & Sverdlik 
Ronson Lighter Co. 
Roselaar, Louis A. 
Savoy Watch Co. 
Schless-Harwood Co. 
Sheaffer, W. A., Pen Ci 
Sinaco, Inc. 

Sternklar, S. & A. 
Swartchild & Co. 
Spratling of Mexico, Inc. 


Cohen, Harold 
Cohn & Rosenberger 


Fisher, A. Edward, Co., Inc. 
Freedman, Marvin, Ince. 
Fredart Leather Goods Co. 


Gruen Watch Company 


Hamilton Watch Co. 
| Helbros Watch Co. 
| Heller, L., & Son 


Imperial Pearl Syndicate 
International Silver Co. 
Tebor, Ine. 

Timely Products Mfg. Co. 


Jacobson, Jos. H., & Sons 
Jordan, R. M., Co. 


Uris Sales Corp. 





Kaspar & Esh 
Kayser Art & Gift Co. 
Kirk, Samuel H., & Sons 


Vienna Art Publishing Co 


Warren Telechron Co. 
Watson, The, Co. 

Wood, J. R., & Sons, Ine. 
Wyler Watch Agency 


Lackner Co. 
Lampl, Walter 
Levy Bros. China Co. 


THE HOW OF MEN'S WEDDING RINGS 


(From Page 63) 


man’s ring is handed to the girl, who keeps it until th 
ceremony, and the girl's ring is handed to the man for 


similar safeguarding. 





Does the bride economize on bridegroom’s ring? No 
Maybe it’s the only time in her life when she’s unselfis! 


but 75 per cent of stores reported that brides are not 
looking for bargains. In this item, they want som 


eg are 
thing “nice”! 


IS MAN'S RING SUGGESTED? 

Not always. In fact, about 50 per cent of stores d 
no suggestion-selling on this item, probably because « 
the stock situation. If the sale of men’s rings is pushed 
too aggressively, a dealer may find his cases empty whe: 


a specific call comes in for a man’s ring. One questior 


naire contained a comment to the effect that the sales 


men hesitate to suggest a ring for the bridegroom, whe! 


a couple are shopping together, for fear the man ma) 


resent it. After all, the man was buying the diamon( 


| and he'd better be kept happy! However, this seems 
doubtful argument. Most reports state that the boys 
“go along with the girls” and are pleased when the girl: 
suggest a ring for them. In any case, suggestion-selling 
is not always responsible for the sale of this item. Th 
San Francisco firm which reported a 916 per cent in 
crease in the unit sale of men’s rings never mention 
| them when selling the women’s rings. On the othe: 


hand, a Philadelphia store which advertises, displays 


and always talks up the bridegroom’s ring has had onl) 
a 200 per cent increase in their sale. The type of pop 


ulation in a town seems to influence this. 


DO GIRLS INSIST ON MATCHED SETS? 
Well, they don’t raise a fuss about it! Fifty per cen 
| of the stores reported that brides wanted the bric 


| grooms rings to match theirs, and retailers are buying 


matched sets when they can get them. The simplicity o! 
| design favored for a man’s ring is said to be influencing 
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Cutting Works: 
64 West 48th Street 
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We have a large stock of Precious Stones,—mounted 
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Let us cooperate with you on your special calls. 


We are in the market for Diamond Jewelry and can offer good 
prices on any small or large pieces which your customer may 


desire to dispose of. 
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the chased and carved patterns on women’s wedding 


bands. But many more girls are getting diamond-set 





wedding rings today. Sixty per cent of the stores re- 





ported this sale was ahead of last year’s. The diamond 





set band doesn’t make an exact duo with any man’s ring, 





nor does the gold band preferred by most men match 





the palladium or other white metal which many brides 
























choose for their own rings. So jewelers are not encour 


aging the strict match-up of bridal bands. 


WHAT ABOUT ENGRAVING? 

This is a double job, of course, and since engraving 
is hard to get anyway, salesmen should push the present 
trend toward initials only. The days of engraved posies, 
Biblical quotations, pet names and dates passed out with 
leisurely times when weddings were planned _ three 
months ahead. Also, in earlier days, rings were as wide 
as the joint of your finger and there was plenty of space 
for the engraver’s art to flourish. 

Today most jewelers still engrave wedding rings free. 
It’s a gesture which no subsequent store service can 
wholly replace. One family jewelry store which uses 
the part-time services of an engraver working several 
blocks away, makes a special offer of quick engraving of 
wedding rings for weddings. “A 


furlough patriotic 


duty,’ says the store manager. He himself, or a sales 


man, or the boss’s secretary, or even the store handy 
man—whoever is available—will take the rings over to 
the engraver as soon as they are purchased and some- 
Young couples 


times call for them within a few hours. 


being married on a 48-hour leave never forget this ser 





vice, especially when it is explained to them that en 


graving orders usually require a week to ten days. The 
work is limited to initials. In the man’s ring, the girl’s 
initials come first; in her ring, the order is reversed. 


WHAT IS PROCEDURE IN CEREMONY? 


The modern jeweler wants to know how his merchan- 
dise is used. Here’s the “give and take” on two wedding 
rings. At the church door, both rings are turned over to 
the ring bearer, and right now there’s a fad for having 
If there 
are no ring-bearers in the wedding party, the bride’s ring 


two little boys bearing two trays or cushions. 


is entrusted to the best man and the bridegroom's ring 
goes to the maid of honor. They turn the rings over to 
the clergyman at the proper time in the ceremony. In 
some rituals, the clergyman blesses both rings at once 
and places them on the respective hands. In other 
churches, the best man hands the bride’s ring to the 
minister, who hands it to the bridegroom, who places it 
on the bride’s finger. Then the maid of honor initiates 
the same routine with the man’s ring. The bride always 
gets her ring first. In the simplest form of ceremony, 
such as might be used in a municipal chapel, the bride 
groom, then the bride, merely repeat, “With this ring 
I thee wed,” while placing the rings on each other's 
fingers. The bride always wears her diamond on the 
third finger of the right hand at the ceremony so that 
her ring finger on the left hand is free for the wedding 
band. After the ceremony she replaces the engagement 


ring on the left hand, over the wedding band. 


WHERE DOES THE BRIDEGROOM WEAR HIS? 


On the third finger, left hand, just as the bride wears 
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| to send to their husbands as embarkation gifts, 


and make no mistake about this. Centuries of 


tradition are behind it. 


hers, 
Only a man who sought to ob 
scure his married state would wear his wedding band, 
like a signet ring, on his little finger. In 
tries, such as Scandinavia, and among immigrants from 


some coun 
these countries in America, all wedding rings, male and 
female, are worn on the right hand instead of the left. 
But it’s always the third finger (not counting the thumb ) 
Claudia de 
and now compiling the first 
folklore, to be 
lished this fall, states that men may wear the wedding 
ring on the third finger of either hand, but the left hand 
is traditional in our country. 
first to believe that a ran directly 
from the third finger on the left hand to the heart on 
the as the 
ring finger in manuscripts as early second cen- 
A.D. The tradition was probably old at that time. 


which is ringed for matrimony. 
f “How the World Weds” 
encyclopedia of North 


Lys, author 


American pub 


The Egyptians, she says, 


were vein or nerve 


left side, and their scriveners mentioned this 


as the 
tury 


THE POST-WEDDING RING? 


Messages written in on the questionnaires told of 


extra business being done in wedding rings for service 
men who had been married some years back. In any 


branch of the armed services, on land, under sea or in 
the 


Sometimes 


air, a man is permitted to wear his wedding ring. 
it’s literally the 
that carries the ties of home. 


only thing on his 


Wives are 


person 
» buying rings 
for birth 





idays and wedding anniversaries. 





Husbands 


are writing 
to their hometown jewelers, asking that rings which 


match the ones bought in the same stores for their wives 


be engraved and sent to them. 
in the Army 


Rings dispatched to men 


cannot be insured, but there is no terri- 


torial limit on mailing them. 


Rings sent to Navy men 


can be insured. It is estimated that a million rings will 
be donned this year by men, many of whom have never 
worn any form of finger embellishment before. These 


boys will be used to a ring and probably have a fancy 


for another one, when the war is over. 


DIAMONDS ARE STILL DOLLAR VOLUME 


This brings us to a concluding point, and one of some 


importance. In selling two wedding rings, don’t lose 
sight of the fact that your No. 1 sale is always the 
No. 1 ring—the diamond solitaire. Diamond sales are | 








TO! E 


your source of dollar volume, store prestige and steady 
business on a peace-or-war basis. From retailer reports 
on the questionnaires, the public is spending an average | 
of 49 per cent more on engagement rings this year, and 

80 per cent of the stores attributed this to the buying | 
of larger and better diamonds rather than to the rise in | 
diamond prices. Buffalo reported that customers were | 
spending 60 per cent more on bridal diamonds; Chicago | 
said they were spending 75 per cent more. At any time, | 
in any town, the sale of wedding rings should be accepted | 
's »lus business to the sale of diamonds. Retailers admit | 
that a customer coming in for a wedding ring will buy | 
1 wedding ring and walk out. It’s selling him a diamond, | 


toc. that builds up your balance in the bank. 


—_— | 


‘hen you make a sale, ask: 


“How about adding a | 
W. > Bond?” 
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THE DIAMOND INDUSTRY IN 1942 


(From Page 82) 


tainly did not encourage the sale of gem cuttables and the 
British Government was distinctly against it. 

Prices of cuttables were advanced in February, 1942, as 
follows: One carat and over, 5 per cent; melee to under three- 
quarters of a carat, 15 per cent, and cleavages, 20 per cent. 
Prices were again increased in mid-January, 1943: six per 
cent on stones over one carat except for the best grades, which 
were unaffected; 15 per cent on stones from one-half to 
three-quarters of a carat, and five per cent on one-quarter 
to one-half carat; the price of stones less than one-quarter 
carat was unchanged. Improved character of parcels may 
offset the price increase. 

The United States Government, which had previously con- 
trolled the industrial diamond trade, through the War Pro- 
duction Board (see Diamond Industry in 1941, page 22, for 
previous controls) tightened its control of rough on Novy. 11, 
1942, to prevent possible leakage to the Axis powers. A fur- 
ther object of the order is to discourage speculation and 
hoarding of diamonds for investment purposes. All sales of 
rough must be reported and no transfer can be made except 
to fill an order bearing an A-1-j rating or higher; the order 
does not apply to sales of five carats or less of rough 
or 50 carats or less of crushing bort. Other sales must have 
the approval of the War Production Board. Inventories of 
rough on hand must be filed quarterly by all holders of 10 
carats or more of rough. The first report was due on Jan. 
15, 1943. 

Jewelers and diamond merchants increased their purchases 
of seconds and in 1942 probably more old jewelry was bought 
and sold than in any previous year. The newspapers con- 
tained many advertisements advising persons and estates to 
sell their diamonds, some suggesting that prompt action was 
necessary and insinuating that prices might drop. Some 
would-be buyers suggested that patriotic Americans would 








Golden-hued Dirilyte flatware, and Dirilyte centerpiece, candelabra, salts, peppers, 
and ashtrays, with gold-rimmed heather-sprigged china, clear crystal, and daffodils. 









sistent attitude since the buyer could use the money to bus 
bonds himself. Of the jewelry bought, that which is in the 
mode is resold and the rest is broken up, the larger stones 
reset, the melee sold, and the metal melted. 


DIAMOND CUTTING 

After the invasion of Belgium and Holland, the diamond 
cutting industry in other parts of the world expanded rx 
markably, since opportunists realized that the low-cost manu- 
facturers of cut stones were out of business for some time 
to come. The growth of the industry outside the Low Coun 
tries in 1940 and 1941 was relatively rapid and at the end of 
1941 approximately 5500 cutters were employed in the industry. 
In 1942, however, the industry did not grow; in fact it tended 
to decrease. This was due partly to the smaller demand for 
cut diamonds of gem grade, but largely because a number 
of the gem cutters, for one reason or another, switched to 
the shaping of industrial diamonds. In Great Britain this 
was done by governmental order and the gem-cutting industry 
was concentrated in a half dozen shops and the number of 
cutters of gem stones decreased appreciably (to 250 or 300 
artisans). In the United States and South Africa, the switch 
was caused partly by economic conditions and partly by de 
sire on the part of the younger cutters, in the hope of avoid 
ing the draft, to change from a luxury to an industry which 
they considered essential. 

Little news comes out of Belgium and Holland, once the 
premier cutting centers of the world. 

In Belgium early in the year, the head of the Diamond 
Control Office (Nazi) decreed that all unset cut stones must 
be deposited in its Antwerp office within eight days of cut 
ting. He will regulate the sale of these stones, which can be 
sold only through a broker recognized by the Control Office. 
Brokers cannot do business for their own account, either 
directly or indirectly. A report reached this country early in 
the fall that the 25,000 men in the industry of pre-war days 


sell their jewelry and buy war bonds, a somewhat incor- 






































Golden-hued D LY ily te 
a the P ost-war oo 


After the war. the public—in relief from 
strain—will turn avidly to the brightest, 
gayest merchandise. Into that picture 
golden-hued Dirilyte flatware exactly fits. 
Dirilyte is a very hard, very beautiful alloy, 
with the color and polished loveliness of 
gold. Though retailing for no more than 
good plate, it is solid—nothing to wear 
off. It is correct in the simplest or finest 
settings and is the ideal flatware to use with 
gold decorated china and crystal. It makes 
possible very dramatic color schemes—a 
Dirilyte display in your window is sure to 
stop traffic, and arouse enthusiasm. 

If you would like to stock Dirilyte when it 
is again available, write for further infor- 


mation today! 





AMERICAN ART ALLOYS, INC., KOKOMO, IND. 
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specialists in the sale and purchase of exceptional pieces 


! 


were represented by only a few hundred. At present, of 
course, no Jews can participate in this trade, so long domi- 
nated by their co-religionists. 

Early in the year, the Nazis announced that the diamond 
industry of Amsterdam could resume the exportation of cut 
stones, which for some time had been suspended. But t 
obtain such stones, the importer must furnish an equivalent 
amount of rough or currency with which such rough could 
be purchased. The measure shows how great the shortage otf 
rough must be. A few stones are being cut and there would 
also be available confiscated cut and mounted diamonds, whic! 
are said to be available to the Nazis in greater quantity 
than ever. 

The Nazis have recently claimed that 2000 cutters are now 
employed. This is doubtless a gross exaggeration, since, i 
September 1940, but 300 were employed. Further, notwith 
standing the diamonds seized in Holland and Belgium whe 
these countries were invaded, Germany has not enough roug! 
to give employment to such a large number of cutters. 

After the first World War, the cutting industry was re 
established in the Low Countries in a relatively short time, 
since Holland was not invaded and the Belgian cutters re 
turned to their benches from Holland as soon as peace was 
declared. In this war, the wholesale deportation of Jews (th 
Nazis boast there would not be a Jew left in Holland on Jun 
1, 1943), who controlled and manned the industry in bot! 
countries, means that the rehabilitation of the industry after 
the war is over will be slow, and presumably some of the 
artisans and proprietors will never return to their homeland 


United States 


While Palestine may possibly have outstripped the Unite: 
States as a cutting center in 1942, the chances are that our 
country remains the greatest cutting center in the world 
Due to occupation by the Japanese, the Borneo industry cai 
scarcely be thriving while that of Brazil—which may have, a 
reported in the press, as many cutters—produces relative); 
poorly cut stones, so that the value ‘of the product is less 
Were it not for the war, America and Palestine would hav 
trailed far behind Belgium, Holland and Germany. 

In 1942 a number of new shops were opened up in America 
but by now the growth of the industry has leveled off. 0: 
the one hand, many of the younger men joined the armei 
forces and a few of the artisans have turned to shaping in 
dustrial stones. At best, the industry held its own in 1942 
While young women some time ago had been taken on as 
apprentices in the non-union shops, it was not until Novem 
ber, 1942, that the union permitted them in union shops and 
then only as “learners” rather than “apprentices.” 

At present there are 700 cutters and 300 apprentices in th 
union (Diamond Workers Protective Union of America) and 
from 300 to 500 employes outside the union. Formerly the 
union admitted as apprentices only sons or nephews of mem 
bers and while it is now much more liberal, each apprentice is 
passed on by the union; the masters still insist that the unior 
is too conservative. It is stated that a few wounded soldiers 
of the present war are now being taken on as apprentices 
Most of the cutting was of fair-sized stones of “American 
qualities,” although some melee was being cut. The Ameri 
can industry, it is said, is meeting most of America’s need: 
for melee and that, due to mechanization, these small stones 
are cut much more rapidly than they were in Europe before 
the war. One of the larger cutting shops, that of Baumgolé 
Bros., in March, 1942, began not only to shape industrial 
stones but also to cut piezo-electric quartz plates. It so em- 
ploys some 20 artisans and 75 apprentices. The rough for 





the industrial stones will be obtained from the shipments the 
firm buys for cutting into gems, in which fine rough, large 
and small, and poorer rough are usually mixed. 

During 1942 a few shops were added to the 115 to 12% 
which existed in 1941 and while the trade continued to center 
in New York, Cincinnati was added to the other cities—Chi- 
cago, Newark and Hazleton—which had cutting industries 
The Cincinnati shop, that of the Litwin Diamond Cuitin¢ 
Works, is to cut melee and shape industrial stones. The shop 
opened in June, 1942, with four master artisans and a run: 
ber of apprentices. Both European wheels, with vertic#! 
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and outside motor, and the 
“streamlined” motor are used. 

In January 1942, due to a lesser demand for melee conse- 
quent on a diminishing public purchasing power, a number of 
the American shops went to a three-day working week. Some 
cutters were unemployed. Conditions were unchanged in 
February and March, but later in the year the employment 
rate improved, due in part to switching some of the men 
from cutting gems to industrial shaping. On Feb. 28 the 
Federal Committee on Apprenticeship stopped approving ad- 
ditional apprentices until the union and the manufacturers 
igreed (1) as to a better wage for apprentices; (2) as to 
shortening the time of apprenticeship in polishing single-cuts, 
ind (3) as to whether apprentices should be permitted to 
cut stones of over one-quarter carat. Union journeymen were 
particularly opposed to according the latter concession. A 
new agreement was signed, however, effective as of May 1, 
1942, increasing the initial wage of apprentices from $3 to 
$5 a week; eliminating the two-year apprenticeship period for 
single-cuts; restricting the apprenticeship to cutting rough of 
than one-quarter carat weight, with a limited number 
of exceptions, and permitting girls and disabled veterans to 
become apprentices. 

Paul V. McNutt, chairman of the War Manpower Commis- 
sion, on July 8, 1942, publicly announced that disabled vet- 
erans would be taught to cut small diamonds, apparently as 
an outgrowth of the above mentioned agreement. The success 
of the plan is doubtful. In the first place, the age of many 
of the veterans may operate against it and, of course, it pre- 
supposes that the Low Countries industry with its low wage 
scale is not to be Attention should be paid to 
Bernard Oppenheimer’s magnificently philanthropic and costly 
experiment at Brighton to turn British disabled veterans of 
the last war into diamond cutters. Apprenticeship programs 
in other cities besides New York were said to be in contem- 
plation by the Commission. 

The contracts between the union and the master cutters ex 
pired on April 1, 1942. In but 


spindle American-type with 


less 


reopened. 


April in 50 shops—all two 








the journeymen quit work 
were not 


of the union shops in New York 
pending a wage agreement. Non-union shops 
affected. The masters claimed they could no longer afford 
to pay union wages and demanded a 35 per cent reduction. 
Late in April it was rumored that the Union would accept a 
20 per cent wage cut. A new agreement was signed on May 
12 and the men returned to work the next day. It called for 
a 20 per cent reduction in the wages of men working on the 
larger sizes (one-half carat or more) and 15 per for 
those working on smaller sizes. 

In the fall some 200 apprentices in New York shops walked 
out, demanding higher wages. In November an agreement was 
reached by which the previous apprentice wage was raised 
so that after one and a half years’ training, some of the 
apprentices are making from $50 to $60 a week. 


cent 


Great Britain 

Notwithstanding that a half dozen new shops were estab- 
lished in Great Britain in 1942, the industry remained at a 
standstill, since a number of gem cutters shifted to the cutting 
of industrial stones. From some 250 cutters in 1941, the num- 
ber may have increased by May, 1942, to 600 workmen em 
ployed in 60 cutting factories. ‘To assist the Board of Trade 
in controlling more efficiently the export of diamonds, it was 
decided to concentrate in six of the larger factories the 275 
to 300 cutters, which the Board of Trade allowed to be em- 


ployed. Other artisans were to eut industrial stones. 
On June 1, 1942, the cutting of gem diamonds was pro 


hibited except under license (The Gem Diamonds [Control 
of Manufacture], Order 1942 No. 930). Only licensed cut- 
At the request of the 
ready at all times to 


ters and retailers can sell cut stones. 

Board of Trade, each licensee must be 
produce books and accounts, to furnish all returns or infor- 
mation requested, and to permit inspection of their premises 
A. Mathias was named Controller of 
1942. As of that date, 
He was to insure an 


and diamond stocks. F. 
Gem Diamonds, beginning June 1, 
stones could be cut only under license. 
adequate number of cutters for industrial stones by concen 
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trating the gem cutting industry; normalize wages; regulate 
the home market and aid the exportation of cut, and see that 
borderline diamonds are used industrially and not as gem 
stones. 

[It is stated that the Belgians, late in 1942, were teaching 
Belgians wounded in the war to cut diamonds in England. 


South Africa 
Late in 1941 some 20 workshop proprietors employed 408 
men in the South African cutting industry, of whom 20 were 
The union permits but one 
Although half a dozen new 


ipprentices and 56 probationers. 
junior to four cutters. 
cutting shops were licensed in 1942, the industry was at a 
standstill in that year, as the turned to 
shaping industrial stones and still others joined the armed 
Licensed diamond cutters can buy or receive rough 


master 
some of cutters 


forces. 
only on the licensed quarters of those authorized to deal in 


rough. 
Johannesburg is the principal cutting center. The follow- 
ng table shows the exports of cut diamcnds from South 


\frica to the United States, its chief market, in three of the 















past four years: 
Value 
Year Carats Value per Carat 
1939 1,488 $ 187,107 $125.74 
1940 24,264 2,801,089 115.74 
1941 (first 9 months) 31,043 3,776,182 121.64 
Palestine 


Diamond cutting in Palestine has grown rapidly. Starting 
in May, 1938, with some 70 brokers and cutters, the number 
ina few months increased to 200, and early in 1942 there were 
said to be 32 shops employing 1700 artisans, and late in the 
vear, 2600. The cutters are largely refugees from the Low 
Countries. Indicative of the rapidity of the growth are the 


imports of rough from South Africa: 1938, £8200; 1939, 
£23,000; 1940, £102,200; 1941, nearly £500,000, and 1942, 
nearly £1,000,000. The specialty is the cutting of melee 
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(under one-half to about one-fiftieth of a carat), but recently 
some larger stones were being cut. The stones reaching the 
United States are well cut, the poorer grades going to the 
Near East market—largely India and Egypt. The industry 
may well expand further and, due to the type of the op- 
eratives and the cutting costs attainable, may well survive 
after the war is over; further, it is understood that the indus 
try the active support of the High Commissioner 
and certain the trade. 

In 1940 exports of cut to the United States were valued at 
$92,318; in 1941, probably about $600,000, and in 1942 the 


value was expected by some optimists to be nearly $2,000,000 


has for 


Palestine leaders in 


Karly in 1942 the capital invested in the industry was stated 
to be $2,000,000 and its annual payroll $2,500,000. 


Cuba 
some 66 diamond cutters. Most of 
these are European refugees who cannot obtain the necessary 
papers to enter the United States. 


In Cuba there are now 
Rough diamonds and the 
crushing bort with which to cut them are obtained from the 
United States. The first shipment of cut reached the United 
States on Feb. 26, 1942, consisting of 150 stones weighing 21 
carats, valued at $150 a carat (a total of some $3150). Early 
Industria Cubana de 
Diamantes, S.A., had its shop of 16 polishing machines in 
the 
The rough used is small and the product small 
Ameri 
Upon 


in the year the company, La Primera 


Havana. Besides emigres, 24 Cuban apprentices were 
being taught. 
All stones are to be sold to a single 
can and it that 


exportation of the cut, the company draws back 95 per cent 


cut and melee. 


firm is stated none are sold in Cuba. 
of the duty paid to Cuba when the rough was imported. It 
s hoped that the low Cuban wage will permit competition 


with other cutting centers. 


There are rumors that other com 


panies may be formed to cut diamonds in Cuba. 


Brazil 
Brazil has long had a cutting industry, although most of 
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of 


which we have no control we 


Because conditions over 


are not able to guarantee deliv- 
ery of all models of ALTON 
However, all ALTON 


watch orders will receive our best attention. 





watches. 


and we will supply whatever possible. 

We urge our customers and friends to be 
patient with us during this uncertain period. 
until we are again able to fill all orders com- 


pletely and promptly as in years gone by. 


W. & G. DIAMOND RINGS AND SETS 


Matched set in 14K. yellow gold Matched set in 14K. yellow gol! 
Solitaire has two side diamonds and Solitaire has .05 Carat center dia 
10 Carat center diamond. Wedding mond Wedding ring has three fine 
ring has three fine diamonds liamonds 

Grade Grade Grade Grade 

A AA A AA 

D843—Set—Retail $81.25 $91.25 D879—Set—Retail $59.50 $61.50 
Keystone Price 65.00 73.00 Keystone Price 47.50 51.50 
D844—Solitaire— D880—Solitaire— 

Retail 53.25 63.25 Retail 31.25 36.25 
Keystone Price 42.50 50.50 Keystone Price 25.00 29.00 
D845—Wedding Ring 881—Wedding Ring 

—Retail 29.50 —Retail 29.50 
Keystone Price 23.50 Keystone Price 23.50 


Prices and quality of W. & G. Diamond 
Rings and Sets are the same as in 194]— 


no advance in price, no reduction in quality. 


SEND FOR THE W&G DIAMOND CATALOGUE 
FOR READY REFERENCE 


Weksler & Goodman. Ine. 


Distributors of Keystone, Star, Belove. and 


I.D. Watch Cases 


> South 


Wabash Ave. 


Chicago 
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the Brazilian rough before the war was cut in Europe. As 
a result of the war, the Brazilian cutters were reinforced by 
a number of emigres. 
over 2500 cutters in Brazil, producing each year 72,000 carats 
of cut stones from 144,000 carats of rough and using in the 
process 48,000 to 60,000 carats of crushing bort. In other 
quarters the number is said to be appreciably smaller. 


Puerto Rico 
The Puerto Rican industry is said to have notably ex 
panded in 1942. 


UNITED STATES IMPORTS 


The United States Government ceased publication of im 


According to the press, there are now | 





port statistics on Sept. 30, 1941, so far as they relate to Nin 
re 


single commodity, although global figures of imports are 
leased from time to time. 

Based on the figures for the first nine months of 1941, some 
thing of the order of $18,000,000 worth of cut and $8,000,000 
worth of rough (a total of $26,000,000 worth of gem ston 
were probably imported during that year. While slightly e 
ceeding the 1938 imports, they were much less than those of 
either 1939 ($35,373,670) or 1940 ($33,605,546). 

The imports of gem stones in 1942 are, of course, unknown 
but they are believed to be somewhat more than those of 
1941. The imports of rough, since our cutting shops wer« 
busy, were probably also greater than of 1941. Due to hig! 
incomes among the American war workers the imports of cut 
would have been greater were it not for the greater depend 
ance placed by American public on its own cutting industry 
The importation of diamonds by European refugees continues 
but on a much restricted scale. 

While the imports of gem stones were not 
high in 1942, the imports of industrial stones were so aug 
mented that 1942 was, so far as total diamond imports ar 


remarkably 





concerned, a banner year. 


CUT DIAMOND PRICES IN AMERICA 


SC 


pe 


Since 1939 fine large cut has increased in price from 1 / 


to 20 per cent, while very small has tripled or quadruple: | 
In the fall of 1941, DeBeers, in its advertisements in th} 
leading magazines, increased recorded retail prices, and a sv. } 
ond time early in 1942, The increases in cut stones from one} 
half to over two carats weight are shown in the table below 


After Change 
(Fall of 1941) 


After Change 


Before Change (Spring of 194) 


One-half carat $100-$250 $125-$275 $150-$350 
One carat 325- 600 325- 650 350- 725 
Two carats 900-2000 900-2200 900-2200 
Three carats from 1500 up from 1500 up from 1500 up 


The prices given for stones of highest quality from o1 
carat and up are on the low side, particularly as the Feder 
excise tax is included in the price. 

In January, 1942, the price of melee slumped 5 to 10 yy 


cent from its fantastic and unhealthy level. The caus 
ascribed were the lessened demand and the large produ 
tion, supposed or actual, of melee in Palestine. All siz 
below three-quarters of a carat were affected. In cons 
quence, some of the American cutters went on a three-d 
week. By June the price was off 30 per cent. Prices 1 


melee and cut up to three-quarters of a carat improved 
July and thereafter during the year were firm or increased 
price, and ended the year off 10 per cent. Stones of 01 
carat and larger were firm or better throughout the ye 
and recently, due to scarcity, the price of such stones is 
matter of negotiations between buyer and seller. 


(Excerpts from the chapter on industrial diamonds will | 
low next month.) 








GOING-GOING-GONE. That's the name of a new sli0 


at Lord & Taylor which believes that new times brit 
new methods. In this shop, an article is first place: 
sale on a Friday at a given price. If it be still ther 
following Friday, the price goes down 10 per cent a” 
so on until it is gone. 
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\s MUST FREEDOM OF CHOICE BE LOST? 


ad by 

now | (From Page 61) 

urats 

. the|}the American competitive way and that the public’s faith 





tier|in the integrity of his trade mark, his priceless asset, 
should again determine his standing in the democratic 
For that 


reason he is continuing to keep his brand names alive 


community, with retailers and with consumers. 
and popular by advertising. He is building a great 
reservoir of good will by helping retailers and consum 
ers through advertising to understand wartime restric- 
im-|tions, by bringing them inspirational messages, by tell- 


ss 
= 


ing them how and why to save, to conserve, to share, 


> 


to put their money to work. He is maintaining public 


ome.{confidence by keeping his products up to their usual 


0,000|standard or by informing his customers through adver- 
me-)itising of changes in quality where such changes are 
’ *“tinescapable. And perhaps most important of all, he is 
distributing what merchandise he has fairly and equit- 


own§tbly among his outlets so that retailers and consumers 


e offrespectively can get their fair share. In these ways 
werdthe individual brand owner is doing his part to preserve 
higl 


f cut 


vend 


for the post-war period the competitive system which 
has worked so well for him, for the retailers, and for 
istry] the public. 
nuess Through the Retailers’ War Program the merchants 
of this country have done a magnificent job, not only 
en. in using their facilities to hasten and assure victory, 


. arg but also in building for themselves substantial good will, 





‘sound public relations, which will serve them well when 
| peace comes. 


There is, however, yet another way in which retailers 
of the country can help to preserve our efficient com- 
petitive economy and, in due course, restore freedom 
Like the 


maintain his reputation for integrity by purchasing for 


of choice. manufacturer, the retailer must 
his customers the products of those manufacturers who 
are keeping faith with the public. They can do that 
by giving customers the brand they ask for whenever 
they can, and when they do not have it in stock, as fre 
quently happens in these war days, they can do their 
fifth 
another national brand, whose trade mark the manufac 


part to preserve the freedom by recommending 
turer stands behind and guarantees. 

A masterful job is being done by national advertisers 
in keeping the public informed and thus preserving our 
American system of brand merchandising. Progressive 
retailers have likewise been doing a good job keepjng 
But that is not enough. Retailers 
manufacturers that 


They must make certain that there will 


faith with the public. 


and must realize they stand or 
fall together. 
be no disruption of the fundamentals of our distributive 
system by keeping faith with the principles of a free 
choice Theirs is the responsibility together 


to see that this nation is not robbed of its freedom of 


economy. 


choice, either through the misguided efforts of those who 


would impose permanent “reforms” under the guise 


of war-time measures, or through the unconscious acts 
of conscientious legislators. They can be done only 
by awakening ourselves and by enlightening the public 
so that all can understand and help safeguard our great- 
est freedom—freedom of choice. 





























m 1} 
ples | 
. th} 
Sct 
one 
elow 
hange 
if 1941 
5350 
725 
2200 
ip No. K/303 Keystone 
list $33.00 
1 Ol 
der 3 fine diamonds 
14K yellow gold 
No. K/591 Keystone No. K/7 Keystone No. K/304 Keystone 
Op list $106.00 list 5220.00 list $41.50 No. K/305 Same as 
: a 3 fine diamonds, .25 : ° fi 
aust 3 fine diamonds ct. center, total .34 ct. 5 fine diamonds above with 5 fine 
odu 14K yellow gold 14K yellow gold 14K yellow gold diamonds, $48.00 
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rei These illustrations are typical of 
iil values and styles selected from the 
s fi comprehensive ALLEN stock of 
” diamonds and mountings. What- 
ps5 ever your requirements in dia- 
ke monds, loose or mounted, Allen 
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Ask us about any jewelry store ite a aC 
No. K/874 Keystone list $34.00 pita naaprtanaeds an No. K/200 Keystone list $44.00 
| fine diamond — 14K yellow gold you need —if it is available, we | fine diamond — I4K yellow gold 
Wedding Ring Set. Enlarged to have i Wedding Ring Set. Enlarged to 
show fine detail. ave ul. show fine detail. 
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These girls drafting for the North American Avia- 
tion Co. at Inglewood, Cal., are not necessarily 
customers of the Stromberg Jewelry Co., but illus- 
trate the high quality of the personnel of this plant. 


Shop workers, too, are earning fat pay envelopes, 
and, after buying War Bonds, have enough left to 
satisfy repressed desires for something in jewelry. 


HE Hollywood jeweler, who used to cater almost 
exclusively to movie stars and starlets, has a new 
customer, 

The new customer is a war worker, naturally. Nothing 
so astounding about that. But this newly-rich little lassy 
is not satisfied with junk jewelry and the cheaper pieces 
of “real” jewelry, according to William Stromberg, pro 
prietor of a jewelry store on famed Hollywood Blvd. 

Young and intelligent, the new customer probably 
holds down an office job in one of California’s huge war 
plants while keeping an eye on a permanent postwar 
executive or management position. She isn’t spending 
wildly because the money is flowing in easily—but she 
is willing to put her cash into good merchandise as an 
investment towards her future. 

“She knows smart appearance is a major factor in 
her advancement, especially with so many other capable 
and attractive women right in her own plant and even 
in her own department.” Mr. Stromberg says. 


Good jewelry, according to Mr. Stromberg, can play 


98 








War 
Workers 
Buy 

“the Best” 


by HARRY R. TERHUNE 





an important part in this career-conscious young lady's 
wardrobe. And it is up to the jeweler to convince her 
that the right ring, brooch, bracelet, watch and earrings 
are “high-grade window-dressing for a really capable 
business girl.” 

To do this, Mr. Stromberg has found, the jeweler must 
stock jewelry of taste and quality-——nothing fair to 
middlin’ will strike the fancy of ‘this new customer 
Usually war plant office girls are from good homes 
they remember the suave pieces they have always 
yearned for, and now at last they are making the hig! 
salaries that enable them to purchase just such pieces 
They know—and want—what is right. 

This new market for better-class jewelry is not c 
fined to the West Coast. War plants have mushroomed 
up all over the country, and the office girl has an impor 
tant place in every plant. Thousands of young wom! 
need just the stimulus of a prestige-product sales ca 


paign to turn to the local jeweler for a place to sperd 
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Progressive Legislation. State by State 


SECOND-HAND WATCH CONTROL 


AWS to control the sale, display and advertis- 
ing of used, rebuilt or serial-number-defaced 
watches are in effect in 15 states. Such watches 
must be tagged, described and invoiced as “Second 
Hand” or, in Florida, “Used Watch.” New York 
pioneered in 1936, and was followed a year later 
by California, Illinois, Indiana, Maryland, Dela 
ware and Michigan. New Jersey, Washington and 
Wisconsin won such a law in 1939, and West Vir 
ginia, Texas, Iowa and North Carolina in 1941. 


The Florida law was enacted in June, 1943. 





FAIR TRADE LEGISLATION 


NLY three states and the District of Columbia 

are without Fair Trade Practice laws, which 
after the war will resume their importance in pro- 
tecting ethical merchants against the evils of preda- 
tory price cutting and loss leader selling. Merchan- 
dise scarcity today dries up cut-price selling and 
pushes Fair Trade laws into the background. But 
these laws are on the books of 45 states and will be 
more important than ever in the post-war period. 





WATCHMAKER LICENSING 


OUR states have an act “Relating to the Prac- 
tice of Watchmaking,” providing among other 
things for the automatic licensing of watchmakers 
then in business in the state upon payment of a 
nominal fee, for an apprenticeship period followed 
by an examination, for a board of examiners, and 
for penalties for unethical conduct, including price 
advertising. By coincidence, there has been a two- 
year interval between the gaining of each licensing 
act: Wisconsin, 1937; Indiana, 1939; Oregon, 1941, 
and Minnesota in 1943. Such laws were defeated 


in six states during 1943. 





WHOLESALE-RETAILING CURBS 


CTS to eliminate multi-million dollar “whole- 
sale” sales to the general public, especially 
industrial employees, are the youngest type of 
legislation backed by jewelers and other retailers. 
Trade Diversion laws stop employers from selling 
to employees and others any merchandise not pro- 
duced or handled in the regular course of the em- 
ployers’ business. Pennsylvania, Michigan and 
Illinois passed Trade Diversion laws in 1941; 
Minnesota and Ohio in 1943. 
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Because of the restrictions that war necessity has placed duced. Every Watson standard of worth is rigidly main- 
on civilian goods, and Watson’s participation in the pro- tained in the re-creation of museum masterpieces with the 
duction of war materials, it is not surprising that prospec- fineness of design, sharpness of cut and grace of proportion 
tive purchasers of fine silverware may ask: “Can I still get which has distinguished Watson craftsmanship for 68 years. 
Watson Sterling?” Here’s the answer —and you may depend The story of Watson “beauty of old masterpieces” is fea- 
on it: Watson Sterling silverware is still available. tured in Life during 1943. 

All of the popular Watson patterns are continuously pro- The Watson Company, 883 Watson Park, Attleboro, Mass. 
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Direetory of Trade Associations 


NATIONAL 


The names given in each case are 


American Gem Society Carleton G. Broer, 626 Jefferson Ave Toled 0 Inter 
national Committee chairman; William H. Sehwanke, 931 E. Wisconsin Ave 
Milwaukee 


American Jeweled Watch Manufacturers Association—-C. M. Kendig, Hamilton Watch 
Co., Lancaster, Pa 

American Jewelers’ Protective Association—Lee Reichman, 20 W i7th St New 
York; Daniel Price, 20 W. 47th St., New York 

American National Retail Jewelers’ Association—Charles J. Michaels, 705 Main St., 
Hartford, Conn.; Charles T. Evans, 22 W. 48th St., New York. 

American Watch Assemblers Association -Roland Gsell, 15 W. S7th St., New 
York; Louis A. Schwob, 22 W. 48th St., New York 

Brotherhood of Traveling Jewelers—Bernard J. Clark, 366 5th Ave., New York; Archer 
L. Chapin, 88 Parkhurst St., Newark, N. J. 

Canadian Jewelers’ Association—-George A, Young, London; N. J. Leach, 73 Richmond 
St., West Toronto, Can 

Clock Manufacturers Association of America—Edward Ingraham, 394 N. Main St 
Sristol, Conn.; A. Dale Mitchell, 120 Broadway, New York. 

Gemological Institute of America—Edward Wigglesworth, 69 Newbury St., Boston 
Leo L. Vogt, 826 Olive St., St. Louis, Mo 

Horological Institute of America—Howard L. Beehler, Hamilton Watch Co., Lancaster, 
Pa.; Ralph E. Gould, National Bureau of Standards, Wasbington, D 

Jewelers’ Board of Trade—Royal S. Gregg, 118 Richmond St., Providence, R. 1.; 
Horace M. Peck, Turks Head Building, Providence, R 

Jewelers’ Security Allianee—Walter Eitelbach, 608 5th Ave., New York; Bert Young, 
608 5th Ave., New York 

Jewelers’ Vigilanee Committee—G. H. Niemeyer, 82 Fulton St., New York; Sigmund 
Cohn, 44 Gold St., New York 


those of the president and secretary 


Jewelry and Allied Trades Association WW. Waters Schwab, 216 EF {5th St., N 
York 

Jewelry Crafts Association—William B. Ogush, 33 W. 60th St., New York; Ie 
L. Sperling, 20 W. 47th St., New York 

Jewelry Industry Publicity Board—John Hall, 9 Rockefeller Plaza New York 
William D. MeNeil, 366 5th Ave., New York 

Machine Chain Manufacturers’ Association—Adolf Jaeger, 141 Georgia Ave., Pr 
dence, R. I.; George Benker, 75 Eagle St., Providence, R. I 

Metal Findings Manufacturers’ Association—Frank A. Ward, Jr., 151 Exchange § 
Pawtucket, R. I.; John T. Murray, 151 Exchange St., Pawtucket, R. I 

aes —— of Credit Jewelers—B. G. Rudolph, Rudolph Bros., Syracu 

William Wagner, 545 5th Ave., New York. - 

National om and Art Association—Henry Underberg, 225 Fifth Ave.; George F 
Little, 220 Fifth Ave., New York. 

National ne a Jewelers’ Association—Harold Alberts; I. Alberts’ Sons, Boston; 
George A. Fernley, 505 Arch St., Philadelphia, Pa. 

New seme Manufacturing Jewelers’ & Silversmiths’ Association—Benjamin Brie 
299 Richmond St., Providence, R.1.; Raymond L. Wells, Wells Mfg. ¢ 
Attleboro, Mass. 

Precious Stone Dealers Assoeiation—Leopold Nathan, 610 5th Ave.; Isidor Lassner 
10 W. 47th St., New York. 

Sterling Silversmiths Guild of America—Roy Wilcox, _International Silver Co 
Meriden, Conn.; Alexander Vincent, 551 5th Ave., New York. 

United Horologieal Association of America—Col. William H. Bright, Waltham, Mass.; 
Orville RK. Hagans, 226 16th St., Denver, Colo. 

United Diamond Manufacturers Association—Frank Pals, 71 Nassau St.: J 
Kipnis, 580 Sth Ave., New York 


STATE 


The names given in each case are 


Alabama Retail Jewelers’ Association--Robert Bromberg, 218 N. 20th St 
ham; F. W. Anderson, 1917 2nd Ave., Birmingham 

Arizona Retail Jewelers’ Association—Thomas W. Chauncey, 206 E. Washingto 
St Phoenix; Harold Hauseman, Daniels St Phoenix 

Arkansas Retail Jewelers’ Association—Hovt T. Purvis. Jonesboro: Jasper L. King 
vlarksville. 

California, Horological Association of—John J. Nooyen, 1427 3rd St., Santa Monica: 

B. Schorsch, 5335 10th Ave., Los Angeles. 

California Retail Jewelers’ Association—Nate Baranov #47 Broadway, San Dies 
William Erb, 109 Stevenson St., San Francisco. 

Colorado Masterwatchmakers—A. J. Bradley, La Junta; Orville R. Hagans, 3226 E 
Colfax Ave., Denver. 

Colorado Retail Jewelers’ Association—No officers. 

Connecticut Horological Association—Charles S. Stowe, 735 Asylum Ave., Hartford: 
Emanuel Seibel, 437 Logan St., Bridgeport. 

Connecticut Retail Jewelers’ Association—Sturman F. Dyson, 54 Main St., New 
Britain; Edmund Talbot, 972 Chapel St., New Haven. 

Florida Retail Jewelers’ Association—Wiliam Putnam, ‘Tallahassee; Lester W 
Moon, Tallahassee. 


nea ' meng Jewelers’ Association—Robert E. Barr, Valdosta; J. H. Reed, Box 559, 
tlanta. 


Birming 


Idaho. Horological Association of—Charles Braun. 434 State St., Weiser, Idaho. 

\NHinois Masterwatehmakers Association—S. G. Brolin, 7939 Colfax Ave., Chicago: 
H. W. Johnson, 540 Briar Pl., Chicago. 

Mlinois Retail Jewelers’ Associatien—Harry W. Yaseen, 1644 Halsted St., Chicago 
Heights; Henry T. Mortenson, 2735 W. North Ave., Chicago. 

Indiana Retail Jewelers’ Association—Irving —. 5142 Hohman Ave., Hammond; 
Roger W. Briney, 215 N. Main St., Kokomo. 

Indiana Watchmakers Association—Frank ‘a Kruetz, 
Indianapolis. 

lowa, Horolegical Association of—N. B. Banker, 120 No. Linden St 
Dilges, 1706 3rd Ave., So., Fort Dodge. 

towa Retail Jewelers’ Association—H. 0. Woodbury, Newton; Robert L. Prastka, 1222 
3rd Ave., S. E., Cedar Rapids 

Kansas Hororogical Association—P. E. i.oomis, 519 Main St 
110 No. Topeka, Wichita 

Kansas Retail Jewelers’ Associaticon— V. ©. Meador Hutchinson; W. B. Brasfield 
110 N. Topeka St., Wichita 

Kentucky Retail Jewelers’ Association—Nolte C. Ament, 447 Fourth Ave 
Percy B. Stith, 329 Guthrie St., Louisville 

Louisiana Retail Jewelers Association—Louis J. Bernard. 108 
Orleans; Samuel Goldberg, 161 Third St., Baton Rouge 

Maine Retail Jewelers’ Association—Everett B. Coffin, 503 Congress St., 
Henry Nolin, 79 Lisbon St., Lewiston, 

Maryland-Delaware- District of Columbia Jewelers’ Association—S. Judson Mealy 
316 N. Charles St., Baltimore; Melvin Levitt, 806 Market St., Wilmington, 

Massachusetts Horological Association—Winifred D. Hebert, 1112 Main St Worcester; 
W. H. Bright, Waltham. 

Senenaneste and Rhode Island Retail Jewelers’ Association—Harold 
22 Beacon St., Boston; John Peterson, Needham 

ee Retail Jewelers’ Association—Orville L. Church, 

10 E. Grand River Ave., Lansing. 

Michigan Horological Association—Sidney rhompson, Mt. Pleasant; Stanley Gave: 
37 Liberty St., N. E. Grand Rapids. 

Minnesota Master Watchmakers Association—W. C. Westpahl, 4532 Pillsbury 
Minneapolis; C. W. Gaskall, St, Paul , 

Minnesota Retail Jewelers’ Association—Maurice Adelsheim, 811 Nicollet Ave.. 
Minneapolis; Morton A. Sauer, 404 Nicollet Ave., Minneapolis 

Missouri Horological Association —Clem Wolf. 826 Olive 
Sands, Dierks Bldg Kansas City 

Missouri Retail Jewelers’ Association—-Harry Carter, Union Station Ridg., Wansas 
City; Fred Sands, Dierks Bldg., Kansas City. 

Nebraska Horological Association—Corey W. Chase, 709 4th Ave., Holdrege; Frank 
Nosker, 4418 Chicago, Omaha 


Valparaiso; Thomas FE. Cook, 


, Lamoni; T. O. 


, Newton; Norman Osborm 


, Louisville, 


Baronne St., New 


Portlana; 


Partridge 


Alma; Howard Doxtader, 


Avre., 


St St Touis; Fred 


those of the president and secretary. 


Nebraska Retail Jewelers’ Association—Oscar C. Homann, Omaha; Charles J. Stiastoy 
1020 O St., Lincoln. : 

New Hampshire Retail Jewelers’ Association— Majorie A. Noury, 824 Elm §&t 
Manchester; Mrs. Addie Fiske Goodell, Epping. 

New Jersey Horological Association—Harry Van Laar, 1197 Springfield Ave., Irvii 
ton; Charles Soemer, 29 Oakland Terrace, Newark. 

New Jersey Retail Jewelers’ Association—L. J. Rad, 639 Bergenline Ave., West New 
York; Henry Gelula, 1532 Atlantic Ave., Atlantic City. 

New Mexico Horoloicgal Association—L. W. Graham, 723 W. Roma, Albuquerqu 
S. Bell, 723 So. Walter St., Albuguerque. 

New Mexico Retail Jewelers’ Association -~Bernard Spitz, 76% San Francisco St 
Santa Fe.; Hugh M. Huff, Roswell. 

New York and New Jersey, Associated Credit Jewelers—M. S. Abelson, 855 Broad St 
Newark; William Wagner, 545 5th Ave., New York. 

New York State Horological Association—John DeVogel, 20 So. Pearl, Albany: Fred 
C. Nhare, 1534 South Ave.. Syracuse. 

New York State Retail Jewelers’ Association—Alfred Morell, 608 Fifth Ave., New 
York; E. Lathrop Sunderlin, 76 East Ave., Rochester. 

North Carolina Retail Jewelers’ Association—Z. A. Perkinson, High Point; Ernes 
Neiman, 109 Fayetteville St., Raleigh. 

North Dakota Retail Jewelers’ Association—C. A. Bonham, Bismarck; Iver Larson 
Mandan. 

Ohio Retail Jewelers’ Association—H. Bruce McCague, 1305 Euclid Ave.; Hugh N 
Beattie, 1117 Euclid Ave., Cleveland. 

Ohio Watchmakers Association—L. W. Heimberger, 245 So. High St., Columbus; 
Frank Foelger, 31 E. 4th St., Cincinnati. 

Oklahoma Horological Association—P. D. Chastain, 104 No. 3rd St.. Ponca City 
Mark Taylor. 1705 No. Park. Shawnee. 

Oklahoma Retail Jewelers’ Association—C. W. Haupt, Bartlesville; George J 
Sloan, 20 E. 4th St., Tulsa. 

Oregon, Masterwatchmakers Association of—Jack Peare, La Grande; Harold Sabro. 
1636 S. EB. Miller, Portland. 

Oregon Retail Jewelers’ Association—Rene Bloch, 511 S. W. Broadway, Portlano 
Edward N. Weinbaum, 8245 W. 5th Ave., Portland. 

Pennsylvania, Horological Association of—Herman Pedrick, 1218 Chestnut 
Philadelphia; J. P. Sommer, 1524 Beaver Ave., N. 8. Pittsburgh. 

Pennsylvania Retail Jewelers’ Association—H. R. Rogalsky, Bradford; Frank | 
Bayer, 17 E. Market St., York. 

Pennsylvania, Retail Jewelers’ Association of Western—-John C. Grau, 1731 Car 
St., Pittsburgh; Carl Cuda, 430 Market St., Pittsburgh. 

Rhode Island Watchmakers Association—Joseph H. Coutu, Olneyville. 

South Carolina Retail Jewelers’ Association—J. B. Sylvan, Jr., 1500 Main Stree 
Columbia; R. J. Ortmann, 251 King St., Charleston. 

South Dakota Retail Jewelers’ Association—Carl R. Damuth, Redfield, acting secretary 

Tennessee Retail Jewelers’ Association—C. C. Breese, Franklin; D. Monroe Meck 
Dyersburg. 

Tennessee Watchmakers and Jewelers Association—George R. Harding, 805 Market 
Street, Chattanooga; L. D. Stalleup, 50 Arcade, Nashville. 

Texas Retail Jewelers’ Association—Melrose Tappan, Sherman; H. E. Dill, 
Commerce St., Dallas. 

Vermont Retail Jewelers’ Association—L. J. Bell, Bell & Houston, Barre; A i 
Wilson, Springfiela. 

Virginia Retail Jewelers’ Associatien—Charles W. Bowen, 817 Main St., Lynch 
Frank L. Moose, 207 So. Henry St., Roanoke. 

Washington State Retail Jewelers’ Association—Louis H. Burnett, 924 Broads 
Tacoma; W. J. Hindley, Lloyd Building, Seattle. 

West Virginia Retail Jewelers’ Association—Floyd R. Frazee, 814 Market 
Parkersburg; P. K. Stanford, Elkins. 

Wisconsin Retail Jewelers’ Association—Ray Treiber, Appleton; A. W. Ander 
Neenah. 


Wisconsin Watchmakers Association—C. B. Langendorf, Milwaukee; B. W. He 
339 N. 35 St., Milwaukee. 


SECRETARIES, PLEASE NOTIFY US OF INACCURACIES OR CHANGES, SO THIS LIST MAY BE ALWAYS UP-TO-DA'E 
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FOR THE DURATION—AND AFTERWARDS 


It takes more work and ingenuity these days to make the glamorous 
Barbara Bates gifts you need to sell. We can do it only with time 
left over from our ever increasing war production. 






a 
Popular Knitting Kits 
FOR THE DURATION... 
Although Barbara Bates Manicure Gift Sets will continue to be 
limited, they will be available from time to time as we are able to 
finish the fittings already on hand. Fortunately, we can continue to a 


make Knitting, Jewel and other fine gifts which do not take essen- 
tial material or labor. Canny jewelers who have stocked the 
popular Susan Bates Knitting Kits (the only nationally advertised 


knitting line) are reordering them right along. 





Handsom, Writing Kits 













Lovely Jewel Kits 





RIGHT NOW... 


To assure you of deliveries later on we are urging you to place 


your orders for Knitting, Jewel and other smart Gift Kits at 
once. Buy sufficiently without hoarding to care for your cus- 
tomers. Orders coming in early in August are bound to receive 


first consideration. 








Fine Card Kits 







axa 






AFTERWARDS... 


Our postwar plans include a multitude of exciting gift ideas 


Look for 
the label 
with the 






forward thinking jewelers will welcome. Barbara Bates Manicure 






Gift Sets, lovelier than ever, will again be available in quantity. 






With peace restored, we will continue our réle of leadership in Jamous name 






a better world. 


x a INVEST IN WAR BONDS FOR POSTWAR PROSPERITY 








366 FIFTH AVENUE, NEW YORK - FACTORY AT CHESTER, CONN. 


FR AuGuUST, 1943 103 








Our Sights Are Trained on 





BEYOND... 


% Right now the makers of BENEDICT Household 
Hollow-Ware are doing their utmost to fill the orders 
of the Armed Forces—but we are also giving earnest 
thought to the peace beyond. Novel techniques and 
fresh materials, applied to radically new designs, 
will result in an infinitely better line of Household 


Hollow-Ware in the “post-war.” 


If you, too, are planning for peace, keep 
BENEDICT Household Hollow-Ware in mind, 
and be prepared for new highs in beauty, in 
utility and value. 


In the meantime... 


KEEP ON BUYING WAR BONDS 


Benedict 


MFG. CO. 
EAST SYRACUSE, N. Y. 
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TEACH 'EM WHILE THEY'RE YOUNG 


(From Page 65) 


| spent more than a month compiling the information 
contained in each “‘brochure’’ but feels that the time 


was well spent. Inasmuch as the girls must stand a 
test at the end of the week following the jewelry store 
class, his texts are unusually complete and informative. 

In two years of this institutional promotion, two 
classes from each college and one from the high school 
have totaled more than 350 _ highly-marriageab| 
young girls from 16 to 20 years old, many of whom 
have married since the idea began—and immediately 


came to Strauss-Stallings not only for silver and china, 
but for engagement rings, wedding rings and many 
other items. Moreover, sale of silver and china for wed 
ding gifts to friends of girls from the original classes 
has made up a substantial percentage of the total store 
volume. “We conclude that many young girls know 
nothing about jewelry stores except what is learned 
from having a watch repaired or possibly buying a 
piece of costume jewelry during their school years,’ 
Mr. Stallings added. “Thus the whole store benefits 


from the economics classes.” 


The tours last about an hour—slightly more time 
than is necessary, but highly valuable to Strauss-Stall- 
ings in that a large percentage of the students spend 
part of their time looking at watch, ring, costume 
jewelry and diamond displays. Store people are in 
structed to aid them courteously; handing out rings ff 
or other pieces for close examination, and asking 
whether the girl wants any information. It has been 
noticeable that many of the visitors jot down the names 
or numbers of specific jewelry items, obviously with the 
intent of buying it some time in the future. Engage 
ment rings in particular have been thus noted—Strauss 
Stallings selling 14 engagement rings in a single month 
to members of the classes. Because of this it pays to 
“gladhand” the girls at every opportunity, and to im 
press upon them the completeness of the stock carried. 
By doing so, the Christmas business of the store last 
year included a much larger percentage of youthful 
customers, girls and boys alike. 

“We try sincerely to make the classes as instructiv 
as possible,’ Mr. Stallings pointed out “and at th 
same time benefit the store as the logical place to 
buy later on. We never mention prices of anything 
described, or hold ourselves forth as the only stor 
which carries so large a stock. However, the girls are 
naturally impressionable, and the chances are ten to 
one that they will think of us in connection with an) 
jewelry item in the future.” Simple proof of this fact 
is the heavy volume of glassware sales which usuall) 
follow the classes—young girls noting the glassware 
discussed with china, and buying it for gifts a few 
weeks later, as probably the only item they can easils 
afford while still in school. 


At the end of the hour, Mrs. Lipscomb holds op: 
forum for her audience, answering questions whic!) 
inevitably arise, and summing up her points. Since th: 


girls will be given a quiz on what they have learn 
later in the week, this point is particularly importan . 


4 


and occupies ten minutes or so. Then the group than! 
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in- § Udall & Ballou, Fifth Avenue, New York 

Iss | -- who doesn’t know the name? It would 

ing be hard to mention ten jewelry shops in its 

en class throughout the land. Its prize pieces 


in the House of Jewels at the World’s Fair made a sensation. Its clientele 
reads like an American “Who’s Who.” When we bought the Udall & Ballou 


store in 194], its assets were over a million dollars. 


Best Jewelry Co., Rumford Maine - - you never heard of it? Of course not, un- 
less you did business with this little shop or were its close neighbor. In January 
of this year, when we bought this store, its inventory was thirty-five hundred 
dollars -- - and that included a little china and glassware too! 


Yes, we are equipped to handle large stocks, but we are equally interested in 
small ones. If the business you contemplate selling is somewhere between the 
two extremes, we think you can feel doubly confident about consulting Gordon 
Brothers. eo 














Examples of other 
stocks purchased 
this year: 


\ Kirchberg’s 

ct Chicago 

ly Cu tf, ¢ Charles Thomas Co. 
re Nanticoke, Pa. 


w J. Brock 


oldest and largest Elberton, Georgia 
Charlton & Co., Inc. 


‘| CASH BUYERS OF JEWELRY STOCKS New Yo Gi 


E. M. Gattle& Co., Inc. | 








| 





F 18 Province Street, Boston, Mass., Tel. CAPitol 1728 New York City | 
And others who asked | 











Always a reliable offer, usually the highest one. met te be Meted ineds | 
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LABORATORY REPORT 


on the Watertightness of 


RACINE WATCHES 





INDISPUTABLE PROOF THAT RACINE 
WATCHES RESIST WATER PENETRATION 





After subjecting Racine Watches to a series 
of extraordinarily rigid tests, scientists in one 
of the world’s foremost laboratories summed 
up their findings with this statement: 


‘Inspection of the case and in- 
terior mechanism showed no evi- 
dence of water penetration or 
corrosion whatsoever’’. 


RACINE WATCHES are equipped with 
15 Jewel Gallet Movements; Nivarox Hair 
Springs and Glacidur Balances make them 
NON-MAGNETIC. 





IMPORTANT: Under the present situation it is impossi- 

ble for us to meet the demand for Racine Watches. 

We ask that dealers be patient until more favorable 

conditions permit us to offer our usual service to 
regular customers. 





JULES RACINE & COMPANY 
20 West 47 Street, New York 
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the management and returns to the college or schoo 
for the rest of the day’s classes. Many of them string 
in for the next week or more to refresh their mind 
on specific points, or to clarify something with Mrs 
Lipscomb before the test. 

“We're convinced that this idea, involving so litth 
cost and only extra time, is one of our most valuabl 
assets,” Mr. Stallings summed up. “We are makin; 
new friends who can be counted upon to come back fo 
their own purchases, to tell friends about the store 
and probably buy from us for many years. We ar 
getting scores of bride pattern registrations which might 
have gone somewhere else or been forgotten—and wi 
even sold one teacher $100 worth of hollowware.” 


JC-K READING IS PUT TO USE 


Additional proof that JC-K can be a stimulating source 


of ideas for its readers was shown recently in a highly 
material way by three more retailers. 

“A Diamond for That Anniversary,” an article start 
ing on page 80 of the May JC-K which told jewelers 
how to push sales of diamond rings as anniversary gifts, 
was a source of inspiration to Wilbur R. Brown, pro 
prietor of Brown's jewelry store in Stamford, Conn. 
Mr. Brown used not only the idea but part of the artick 
itself for a newspaper ad promoting diamond sales. ‘Top 





Picture and headline of a 

JC-K editorial feature were 

adapted into a_ striking 

advertisement by Brown's 

Jewelers, of Stamford, 
Conn. 





Be : Tht Paquet § dated, a 

SN Rinte GD Hicken’s of Madison, ll. 
N’ ) saw in a JC-K cover a 
BROW Meolatd. ready-made attention-get- 


ter for a watch repair win- 
dow display. 











ping the ad, which was 13 inches by four columns, wis 
the picture used in the JC-K article. The story's tit! 
supplied Mr. Brown’s headline, and the picture’s outlir 
was run across the ad in the form of a streamer. 


JC-K’s cover for February provided the central then 
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Where EXPERIENCE counts... 


For over fifty years the name of RUECKERT has been 
synonymous with the best in jewelry cases, displays and 
silverware chests. Today, the experience gained over 
this period of years is now being put to use where it 
counts the most—making accurately built cases to hold 
sensitive timing and measuring instruments which go a 
to our Fighting Forces at home and throughout the world. | 
We are justly proud that our cases are being used by 
some of America’s largest and most important War 


Plants. 
R ueckert 


MANUFACTURING COMPANY 
69 SPRAGUE ST., PROVIDENCE. R. I. 


CASE MAKERS FOR: 
CHRONOMETERS—DECKWATCHES—MICROM- 
ETERS — AMMETERS — VOLTMETERS — TEST 
GAGES—SMALL TOOLS—SURGICAL, initia niin 








IMITATION LEATHER COVERED 
MEDICAL CASE . VELVET LINED DIAGNOSTIC AND DRAWING INSTRUMENTS CHRONOMETER CASE 
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When You Visit New York City 


_ pi. The HOTEL SEYMOUR 


_Al Distinguished Hotel 


In the heart of the Jewelry Centre 
Within a few minutes of all New York activities 


— 


* RATES x 


Single Rooms With Bath 
From $4.00 Comfortable Accommodations Refreshing Hospitality 


Quiet, Restful Atmosphere 


Double Rooms With Bath Air-conditioned Cafe and Restaurant 
From $6.00 Unsurpassed Cuisine 


Suites of 2 and 3 rooms at 


$3.00 to $3.50 Per Person THE HOTEL SEYMOUR 


50 West 45th Street New York City 
Phone: MURRAY HILL 2-5940 


RALPH P. LOHAK, Manager 
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JUST LIKE MAGIC-You CAN 
place cash in the hand of 
most every customer who 
comes into your store. 


TALK OLD GOLD 


Everyone has some old 
gold, silver, platinum, dis- 
carded ring, chain, watch 
Or pin. 


TURN IT INTO CASH 


You are certain to make a 
friend and sell more. You 
can ship to Dee & Co. and 
get a check by return mail. 





DEE CHECKS SATISFY 
WE CAN PROVE IT 











etal 
REFINERS MANUFACTURERS 


5S E WASHINGTON STREET, CHICAGO - 
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of a window display worked out by the jewelry and 
watch repair department of Hieken’s, of Madison, II). 

The cover, which depicted a watch repairer absorbed 
in his work, was used by Hieken’s to illustrate a large 
poster. “This is the time to have your watch cleaned!’ 
declared the poster in bold face letters. A watch giving 
the exact time to passersby was attached to the poster. 
A full-page advertisement of the Bulova Watch Co, 
which appeared in a recent issue of JC-K formed the 
central theme of another placard used in the display. 

Another JC-K cover, the lacey-gowned bride that 
decorated the June number, suggested a window display 
to Granat Bros., San Francisco. Granat borrowed and 
mounted the cover photograph and used it as a central 


feature of a brides’ window. 


AN AID IN USING CLEANING MACHINE 


In running the parts of small watches through a 
cleaning machine it frequently happens that small screws 
fall through the baskets and drop to the bottom of the 
jars holding the cleaning fluid. Their recovery is often 
a problem since the jars are not large enough to admit 
of a hand. 

R. de Vargas & Son, jewelers of Natchitoches, [a., 
have experienced this problem so often that something 
has finally been done about it. A peg wood stick is kept 
handy on the bench and whenever a screw falls through 
the basket and sinks to the bottom of the jar holding 
the cleaning fluid it is recovered with this stick. When 
the cleaning process has been completed, the basket is 
removed and the peg wood stick pushed down gently 
onto the screw. The wood is soft enough for the screw 
to become slightly imbedded in the end of the peg wood 
stick which makes it easy to remove from the cleaning 
fluid jar. This simple idea has been found to be a great 


time saver in recovering these minute screws. 


JEWELS FOR AMERICAN FIGHTERS 
(From page 69) 

inally, in No. 10 is the operation known as “oliving,” 
or rounding off the edges of the hole to reduce friction. 
The jewel is mounted in the machine which rotates it 
at high speed while the operator draws a fine abrasive- 
coated wire back and forth at an angle through the hole, 
thus tapering it from both surfaces of the jewel toward 
the center. 

More than 60 per cent of the workers who perform 


all these delicate operations are women, since their fingers 


have proved more nimble and sensitive in working to the 
tine tolerances that are required. 

All of the smoothly functioning organization and 
equipment has been created from scratch in little more 
than a year. Today its production is for war. When 
hostilities cease, the same facilities will help to make the 
American watch industry independent of foreign sources 


for its supply of jewels. 


SOMETHING NEW AFOOT in jewelry. Bonwit 
Teller, New York, displays small clips to match 
brooches or larger clips—on suede shoes! Your local 
shoe dealer should be willing to supply the pedal pars 
phernalia while you touch them up with bright ensem- 
bles—for a credit line. 
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Would you like to retire from business January first 
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Why sell your stock to a stock buyer when you can dispose of same yourself at retail and secure 
double or more the best offer received? When you sell your stock in bulk you have your most 
valuable assets left—Good-will, Fixtures, etc. We are now conducting a liquidation sale for one 
of the largest jewelers in a mid-west metropolitan city. The best offer this firm received for their 
stock in bulk was 80c on the dollar of the wholesale cost. We have just finished the eleventh 
week of this campaign, our service has secured a profit of 108% above the actual wholesale cost. 
The fixtures and good-will will be advertised in this space next month. Write us for our complete 
plans and names of recent clients, you will not be obligated. The only cost to you to use this 


service is a small portion of the NET PROFIT. Reference and financial responsibility. “Jewelers’ 
Circular-Keystone,” “Corn Exchange Bank & Trust Co., New York City.” 


x oo ww 
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conducting a special selling event? Why not list your store with 
us now as hundreds of other jewelers have? Asking us for full 
particulars will not obligate you in any manner! 
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us for full particulars today! 
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THE BEST PAYING STORES IN A MANUFAC- 
TURING CITY OF FIFTY THOUSAND IN WEST 
CENTRAL OHIO. Business established 25 years, 
rent $90.00 per month, six year lease, modern fix- 
tures, windows and front. 80% of sales are cash. 
-Monthly sales for the past several years have 
‘averaged more than $2,000. Income from watch 
frepair department exceeds $5,000 annually. 
*Modern clean stock, no obsolete stock of any de- 
‘scription. Reputation is second to none in the 
icity. COMPLETE PURCHASE PRICE SHOULD BE 
RETURNED IN PROFIT IN TWO YEARS. $28,500 
takes everything. Reason for selling—owner now 
pvants to retire and enjoy the results of 25 years 
pf honest effort. 
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WOULD YOU INVEST FROM $10,000 TO $15,000 
IF YOU WERE OFFERED ONE OF THE OLDEST 
ESTABLISHED JEWELRY STORES IN MADISON, 
WISCONSIN? Investigation will reveal this 
store should ear enough profit in the next 
eighteen months to more than bring back the 
entire investment. Up To Date Stock, modern 
fixtures and windows, excellent location. Rent 
$75.00 per month. Store room 14 x 50 feet. With- 
out any advertising and very little help the sales 
volume in 1942 amounted to approximately 
$20,000. Repairs $3,600 with just a part time 
watchmaker. Only reason for selling is old age 
but will only sell to some one who will appre- 
fos (od Mo Me (ololo MB oles eo l- Mot ele MB d-y ol ht lode ley em 


McRAE « SHAW 


168 N. Michigan Ave. s: 


CHICAGO, Il. 
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THINKING AHEAD 
PAYS DIVIDENDS! 





KAWNEER, TOO, IS BURNING THE MIDNIGHT 
OIL—TO MAKE YOUR FUTURE MORE SECURE 


Merchants who intend to be on the profit side in post-war 
years are doing a lot of hard thinking right now —about 
how to meet the tremendous changes ahead. Analysing 
trends. Anticipating new conditions. Making plans. 

So are Kawneer executives and designers. And as a 
result, Kawneer Store Fronts of Tomorrow will offer a 
timely solution to many vexing problems —will enable you 
to meet the post-war world in an aggressive, American 
way. Announcements must necessarily await the winning 
of the war. In the meantime, remember that Kawneer is 
solving some of the important problems that will affect 
your business in the not-so-distant future. 


KGWMees STORE FRONTS OF TOMORROW 
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IDEAS... 





A E you keying into the boom in babies? It’s timel 

‘\X to present your infant delights and also good busi 
ness to aim at post-war trade. Why not set up a window 
with the sign, “Growing up with ‘name of your store’ 

and segregate under litt! 
signs, ““For the 1-year-old boy, for the 1-year-old girl’ ; 
“for the 2-year-old boy, for the 2-year-old girl’; and 
so on at convenient age levels? If you'd like to be cute 
about it make your little signs read “for him,” “for 
her,” with the traditional pink and blue ribbons. 


appropriate merchandise 


* * * 


Five “pays” 
the same window props with just a change of window 
card, Arrange a battery of flags of the United Nations 
with an electric fan to give them action. Use this as 
your streamer card, “Buy a Bond to Keep the Bond of 
All the United Nations.” Then for Aug. 19 set up a 
small window card, “Celebrate National Aviation Day 

Buy Your Bond Today.” For Sept. 6, Labor Day. 
make it read, “Day and Night They Labor for Victory 

Do Your Part and Buy a Bond.” For Sept. 13, your 
card might say, “Star-Spangled Banner written on this 
day in 1814—Keep It Waving!” For the 
Sept. 13-18, set the type this way, “Constitution Week: 
Buy Bonds to Preserve Our Way of Life.” The sam 
card could do for Sept. 25 which celebrates the enact 
ment of the Bill of Rights in 1789. 


are looming for which you could use 


week of 


* * «# 
Are 


vou offering materials to keep fine things in fine shape: 


EVERYBODY'S aware now that care means wear. 


Silver cleaners are reported to be running into revenu 
at many stores. Offering any? 
* & & 


Wark or No war there are still people about who want 
to learn new careers. If you have such “finds” in your 
store, remind them that three main things are needed to 
become a good salesperson. (1) He should learn all he 
can about the store in which he is working—its servic: 
features and the routine for handling all the details ot 
a sale. (2) He should bone up on the merchandise h« 
handles and discover ways to present that information 
most advantageously. (3) He should develop within 
himself a desire to be really helpful to people. 

* * * 


HANKERING TO DO SOMETHING really different? Work 
out a series of windows on “Seeing Yourself as Others 
Do.” 


each 


Get an artist to rough out drawings emphasizing 


time a given point. For example, “If you hav 


knobby hands, avoid show pieces, heavy rings and 


antique jewelry; use bracelets and neck accessories 


Or, “If you have a long neck, avoid long earrings 
Then, « 


and the “do's 


do use hair ornaments and hand delights.”’ 
play suitable pieces for the ‘‘don’t’s” 
and invite passersby in for personal consultation. 


* * * 


Bond ad, try 
like this. “The year’s greatest trade-in event! Trad 
your War Stamp albums for a U. S. War Bond. Sp« 
only at $18.75 Value.” 


For AN EXCITING and Stamp 


a genuine $25 


4. 
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SHOWS TIMt IN WAR ZONES 


aes A “timely” window display by the Richter Jewelry 
Co. of Cincinnati, O., is boosting sales of War Bonds as 


well as Richter’s merchandise. 


- “Buy Bonds to make homecoming time near!’’ declares 
4 a placard in the center of Richter’s window. A model 


locomotive, its wheels churning, stands in front of a 


tle . ; , 
, revolving scenic background which gives the appearance uU.ere established 


ind 


| LE MARCH, 1942 


We charge no 










use 
low . . 
: higher price for 
ons 
“as . 
| anything we sell! 
ot 
ya 
; The seven clocks show the time in the capitals of the principal allied 
ay and enemy nations. 
av. 
' ' : If you pay a higher price now than you did as of the 
Ory | of motion. On each side of this center display are J pay § hun . y 
our ; oe above date you are just as subject to a heavy penalty as 
grouped war bonds totaling $15,000, all bought by h hs 1" b " 7 C “1 
this Charles Richter, president of the firm. c - man who sels _ above ceiling prices. elling 
of Passerby’s eyes focus on seven clocks mounted along prices have been established by the government as a war 
ek: 8 the back of the window. Each clock gives the time in precautionary measure to help us WIN and by violating 
mee « different city; Cincinnati, Berlin, Moscow, Paris, them, either by buying or selling above “ceilings” you 
act-H Rome, Tokyo, and London. Recordings of “As Time are breaking a U. S. law, moral Federal and punishable. 


Goes By,” “Any Bonds Today,” and “We Did It Be 


fore” are played in turn on a public address. system. 
Aref, War Bond posters and anti-absentee signs asking, “How KNOW YO UR 
pe? is your time record?” are displayed. Richter’s chose 
nue—e Watches as the logical merchandise to tie in with this CEILING PRICES / / 
window. = 
Evidence of the display ere the large crowds It has been brought to our attention certain companies are charg- 
ings Had ing more than they should; SELLING AT BLACK MARKET 
vin rela in front of Richter’s has become completely PRICES! DON’T BUY BLACK MARKET MERCHANDISE. 


which gather in front of the window. Several times the 


Help your government to break it—there is no reason for you 





d to Designer of the window display is a young woman who to pay more, or for a concern to “hold-out” for a higher price 
1 he only recently took over the job previously handled by a if they have the merchandise. If it is offered to you—DEMAND 
VICCR man. THE CEILING PRICE !! 
8 ol Another clever stunt recently pulled by publicity-wise 
e he F Charles Richter got;the store several inches of attention 
me in Cincinnati papers. When beautious Maureen O'Hara, ONE EXAMPLE: 
thin screen star, visited the city for a personal appearance These are our Ceiling Prices on Swiss Staffs which have been in 
| : are ‘ Effect since March 18, 1942. 
ier agents announced that she had lost a $1,500 peridot 
: ; ins . It has been brought to our attention that some concerns are asking 
ring given to her by her husband. Richter’s immediately higher prices—PAY NO MORE! 
v ork placed a ring similiar to Miss O’Hara’s in their window Per Dozen $2.50 Per Ye Dozen $.75 
hers also a $100 War Bond which, said a sign, would go to Per 2 Dozen 1.50 Per One Only 35 
zing | the finder of the film star’s jewel. If the ring were not 














have | Sand within 30 days, offered Richter’s, they would give 
and the ring on display to Miss O'Hara. Follow Regulations 
beg. Miss O’Hara’s ring was not found, and Richter’s pre e 
ut sented her with the duplicate—for which they had re and help win 
dis-§ “ved a considerable amount of valuable publicity. the war!! 
los 
('T ISN’T what you haven’t got that matters so much Wee A . 
as what you have got. Why not run a series of displays =o" 
me i” an otherwise unproductive display corner on ‘“‘What’s ¢ haa EVANS VEE CO | 
Te Le eee ro: ” and one time show glass, at A nn VALUE = A OGRATER ee 
e ial a other leather, and then wood and so on through the 





nw gift items and pieces for personal use. BOX 7737, CHICAGO 


roNEg FOR AuGusT, 1943 111 











Gay assortment of real Arizona cactus plants are boxed 
for reshipment. Each plant lies dormant in cellophane 
wrapping before planting. Every bov contains from 9 to 
12 varied cacti at $7.20 a dozen boxes. Minimum order 
2 dozen boxes. Claude M. Sperling, 225 5th Ave., N. Y. 





Mahogany-finish wall bracket for home or 
store display of fine china is also available 
in a 3-tier size for tea cups and saucers or 
after-dinners. $2.50 net each in both sizes. 
Ernestine Troestler, 225 5th Ave., New York. 


NEW 


GIFTWARES 











Gold plated sterling silver miniature pill boxes with link 
for attachment to purse or charm bracelet. The six shapes 
are adapted from |8th century originals. Minimum order 
is '/y dozen assorted. Created by Simonne for Lenart 
Import Ltd., 550 5th Ave., New York City, New York. 





Porcelain animalia by Hedy Butters 
include a unique ceramic group of 
animal figures in highly glazed or 
mat finish. Colt wholesales at $3.75; 
fawns at $2.10 each. Stocked by M. 
Wille Art Goods, 225 5th Ave., N. Y. 


Latest student size dictionary is 
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bound in linen fabric with a bronze 
finish. The stiff cover features color- 
fully decorated prints. Size 5!/2"" x 
3%," at $13.20 a dozen wholesale 
with | dozen the minimum order. 
Fanny Morse, 225 5th Ave., New York. 


THE JEWELERS’ 


From the Wendell 
August line of hand- 
wrought pewter 
which retails from 
$1.50 to $25. The 
cigarette scoop and 
ashtray set makes 
an ideal hostess gift 
at $7.50 net. Sole 
wholesale source is 
A. J. Van Dugteren 
& Sons, Inc., 5 E. 
57th St.. New York. 
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UNUSUAL HAND MADE LAMPS 

















A quality collection of unique lamps which combine ivory and laminated hard woods 
of rare types including cocobolo, ebony, maple and white holly columns with either 
plain wood or crystal and wood bases combined. 


Top left to right: No. 101—Cocobolo base with solid ivory column. 


No. 102 and 103—Combinations of laminated woods with cocobolo 
and crystal bases. 


No. 104—Black ebony base and solid ivory column. 


Bottom: No. 105 and 106—Laminated wood columns on cocobolo or 
cocobolo and crystal bases. 


Approximate height 18" 


Prices on application 





FLLIS SILVER CO., ING. 


607 Fifth Avenue New York City 
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From a large collection of Oriental Lowestoft are 
these mythological and genre subjects. A varied 
selection of antique English china, English and Irish 
crystal is also on display at the showrooms of Mot- 
tahedah & Sons, 225 5th Ave., New York, N. Y. 





This original line of 
hand-carved Haitian 
mahogany is of su. 
perior quality and 
craftsmanship. Indi. 
vidual servers can 
be removed leaving 
an attractive tray 





Again available for immediate shipment is the 
popular Staco service men's writing kit, complete 
with writing paper, envelopes, calendar and place 
for favorite photograph. $14.40 per dozef. Sta- 
tioners Specialty Co., 19 W. 21st St., New York. 








5th Ave., New Yor 





These graceful swans 
in "Rosaria" crystal 
have both utility and 
decorative value. Re- 
tail prices are: top, 
$20 and $12.50; bot- 
tom, $30. Stocked by 
Charles Hall, Inc., 
3 E. 40th St., N. Y. 











| Sherry cracker jars in English silver are about 
8" high and wholesale at $25 each. From an 
unusual collection of antique silver shown by 


Mabel MacLaughlin, 225 5th Ave., New York. 


Artistically han d- 
decorated tray and 
waste basket are 
made entirely of 
wood. The tray mea- 
sures 18" x 12", while 
the basket stands 
17" high. Both are 
priced at $4.25 each 
net, Rubel & Fenton, 
225 5th Ave., N. Y. 
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‘T'was the Night 


too Y tala 


mi all through the howse” 


[hese lines signify Christmas to everyone. 


ust so, Sun Glo original Christmas Candles and 
Decorations usher in a bright Christmas each year 
pnd sell quickly for a hundred uses “all through 
he house.” 


olume sales wherever shown. Brightly decorate 
sour department and Christmas tables until the 
ast one is sold. 


Sturdy composition tastefully hand decorated. 
Prices include Mack-Miller quality red candles. 


He 12Pt witli 


Description Candle Packed 
tet! dhl pestis hll nda darl 


LITTLE ANGEI i 2 dozen 
RIBBON CLUSTER ; dozen 
THREE LITTLE ANGELS ; dozen 
Gr up THREE CHorR Boys a dozen 
BELLS ° dozen 
t oup SANTA IN CHIMNEY ‘ 1 dozen 


SNOWMAN ‘ 2 dozen 


sri ave. SUN GLO 


S 


Pric é 


—_— 


7.20 dozen 


12.00 dozen If you have read this advertisement, don't turn 
15.00 dozen 


the page until you place your order! Right now 
18.00 dozen ; ‘ ; : 
delivery when wanted. but quantity 1s limited 
12.00 dozen : ’ 


15.00 dozen Satisfaction Guaranteed 


9.00 dozen 


STUDIOS New York 











@ Mexican silversmiths whose art has been handed down 
from their Aztec forebears handcrafted this heavy sterling 
bracelet, which is from an extensive line of silver and 
stone-set pieces by Imperial Gem Syndicate, 607 5th 
Ave., N. Y. 















@ One of four hand-paint- 
ed designs in the 8-piece 
coaster set of fire-polished 
crystal, introduced by Leo 
Kaul Importing Agency, 
Inc., 115-Y S. Market St., 
Chicago. Each set gift- 
boxed, they wholesale at 
$14.40 per dozen sets of 
eight, with 3 sets minimum. 


@A popular gift for Navy men, 
these two-tone cuff links combine the 
Navy emblem in palladium with a 
gold disc. Made by D. D. Brokaw & 
Son, 37 W. 47th St.. New York, to 
retail in the neighborhood of $40. 
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@ Conversation - provoking 
honey bees, with clear plas- 
tic wings and colored body 
set with rhinestone eyes; 
pin, $1; earrings, $1. R. M. 
Jordan & Co., 87 Weybos- 
set St., Providence, also 
has butterfly, peacock, lion 
and flower treatments. 








THEYRE 
NEW 





@ Cathay Crafts Corp., 225 Fifth Ave., New York, 
introduces exquisitely enameled pins and earrings in 
deep purple, yellow, velvety blue and magenta, 
Earrings $2.50 a pair; pins, $1.75 each, wholesale. 


@ ‘Lock Your Lips" pin 
and "Lock" earrings by 
Lampl, in sterling silver 
gold plated. These highly 
promotional pieces are at- 
tractively carded and with 
each order is included a 
specially designed counter 
card. The pin, $15 per doz- 
en; earrings, $15 per dozen. 





@ Now a pair of earrings 

now a ring, this versctile 
jewelry, set with various stones 
or in plain gold, can be worn 
either way. Made by B. Pereiro 
Inc., 22 W. 48th St., New York 
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L/2s 
The Order of the Day Is... 
‘i Nt 
oO") 
Here we are in America's Gift and Art Center, all located within 
one building. Twelve huge floors, from street to top, carrying 
hundreds of gift lines of every conceivable type, tastefully arrayed 
oS I in spacious showrooms. No hurry, no bustle, no interruptions, 
7 and, best of all, we are all here twelve months a year, day in and 
day out, waiting to serve you in our permanent showrooms. 
CHARTER MEMBERS 
f8* ‘ 
JI mY J. & H. Alexander 445 Edmond Dewan Co. 400A Levy Bros. China Co., Inc. Lobby 
i Artograph Sales Co. 419 Drescher Arts, Inc. 939 M. C. Liss & Co. 541 
H. S. Bailey 845 Ebeling & Reuss, Inc. Lobby Mabel MacLaughlin 1015 
Baker's 639 The Fan Company. Corner Store Catherine Mees c = 
George F. Bassett & Co., Fenton-Brewer 1103 i Martinsville Glass Co. 1108 
“aS Inc. 400 ° reston 
1 T™> | - - Fornari Craftware Co. 345 ecten cia, Mandan 708 
ric M. Bauer 1101 Martin Freeman Co. 901 
ork, ' ; Mary Rodney 504 
dn a wen Inc. 1000 Gonder Ceramic Arts, Inc. 641 Meo Bevsebacter Co. 641 
a EG . . 800 Gottschalk Sales Co. 819 Sha Dials 700 
Brodegaard & Caspari 645 J. Walter Green 415 Frederick O. Sanford, Inc. 61/1 
A. Stanley Brussel 803 Grace Greenway 447 S. S. Sarna 629 
“6% qT The Burkharts 408 Winia Miller Harriman 804 Sellright Giftwares Corp. 502 
M. W. Carr & Co., Inc. 407 Janis-Tarter, Greeman, Inc.. 739 Lites 6. Sherman 801 
Catalda Fine Arts, Inc. 300 Jennings Bros. Mfg. Co. 1003 S. P. Skinner Co., Inc. 339 
” China Overseas, Inc. 1220 Herman Kashins 1001! Sua Glo Studies 900 
te Citroen's Art Gallery 922 Joseph M. Katz & Co. 619 Syracuse Ornamental Co. _ 1007 
shly Samuel Cohen 506 Florence Louise Kay 603 Topp Studio 614 
at- ‘9 5] Rheta L. Coles 405 H. L. Kramer 305 Turner Picture Frame 
- Walter Crowell 706 A. L. Larimer 443 Company, Inc. 1130 
a 
nter DeRose Studio 41 Rudolf Lesch Fine Arts, Inc. 1237 Clarice Unger 402 
Jo7- 
zen. 
Le4+ BUY BONDS BUY GOODS 
for for 
E 
VICTORY FIFTH AVENU PROFIT 
Lf 7 ASSOCIATION 
IV 
; | 225 5th Avenue, New York 10, N. Y. 
| u 
| NO TRIP TO NEW YORK IS COMPLETE 
ra Mi 
1| WITHOUT A VISIT TO 225 FIFTH AVENUE 
| If you do not already receive the illustrated 225 Portfolio each month please mail 
oly us this coupon and it will be sent you free of charge. 
otile mF i A Store Name Dept. No. 
‘ones r | Acesn 
wort aT Address 
eird 
¥ ork 4 
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; 225 FIFTH AVENUE 


AT TWENTY-SIXTH STREE1 


NEW YORK CITY 
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Spode mayFLOwER 


The steady demand from your cus- 
tomers makes Spode easier to sell. 


Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave., NewYork 





























The Famous “MIRRO” Line 


Two smart offerings in better frames at 
popular prices chosen from a variety of out- 
standing numbers in the “Mirro” line. 


wholesale 
$2.00 
1.75 


Standard sizes 
Hand Cut Crystal Frame 
Beveled Edge Crystal Frame 


Write for our $25 assortment of leading items. 


A. STANLEY BRUSSEL 


225 Fifth Ave. New York City 











@ Chinese carved bone bracelets in a variety 


of extremely attractive designs. 
$1.50 each, Wholesale 


Write for latest circular. 


CATHAY CRAFTS CORR, 


225 5th Ave. New York Gity 
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Ie carry a large stock of 
FIGURINES 


Works oF ART IN Every DETAIL 
IN BEAUTIFUL COLORS 


From $12.00 per doz. to $90.00 per doz., that 
can be retailed at a handsome markup. 

We also carry a fine line of artistic Gift Goods. 
retailing from 25 cents to $15.00. 


Complete set Y of illustrated price lists, 
will be sent to any jeweler on request. 


LEO KAUL 


115-119 Y South Market St., Chicago 


IMPORTING 


AGENCY, Inc. 











MOORCROFT WARE 


from England 
Artistic Moorcroft Ware is vividly hand painted English 
pottery which has been fired 7 and 8 times to obtain 


unique color values. It is available in cobalt and light 
blue with assorted brilliant floral decorations. The illus- 
trated pieces range in wholesale price from $1.25 to 
$7.50 each and are stocked in New York for immediate 
lelivery. 
Write for our beautiful $50 assortment which includes all 
items. Be sure to visit our showrooms when in New York. 


TEDMAN IMPORTING CO. 


225 FIFTH AVENUE ROOM 829 NEW YORK CITY 
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ORREFORS 


WORLD RENOWNED SWEDISH 
CRYSTAL, WINNER OF FIVE 
GRAND PRIX IN LAST WORLD 
EXPOSITION, 1937. THE PERFECT 
COMPLEMENT FOR FINE SILVER 
IN NORMAL TIMES—THE IDEAL 
SUBSTITUTE IN WAR TIME. WIDE 
RANGE IN TECHNIQUES AND 
PRICES. 


A. J. VAN DUGTEREN & SONS 


INC. 
FIVE EAST FIFTY SEVENTH STREET 
NEW YORK CITY 

LEATHER 


GIFT LINE OF HANDMADE 
LEATHER. 


INTERESTING ITEMS AT MOD- 


ERATE PRICES IN A VARIETY OF 
FINISHES. 
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FOR HONEST RETURNS 
IN 


SWEEPS 
FILINGS 
SCRAP 


GOLD PLATINUM 
JOSEPH B. COOPER & SON 





(ogame s 
Refiners & PRECIOUS 
Smelters METALS 
OFFICE: 
FACTORY: 26 JOHN STREET, 
BROOKLYN, N. Y. NEW YORK CITY 











LONDON NEW YOR 


S. J. SHRUBSOLE 


Antique English Silver 
19-21 W. 57TH ST., NEW YORK PLAZA ” 


Member of the Art and Antique Dealers’ League of Americ 





Old Sheffield plate biggin on stand 
Made circa 1800 by Matthew Boulton 


Specializing in 
Antique silver and old Sheffield tea and coffee services 


One of the Largest Wholesale Collections in America 











READY TO SERVE YOU 


WITH 
FINE WATCH REPAIRING 





i 











Our shop is equipped with the latest types of 
machines, including a Western Electric Timing and 
Recording Machine. 

Specialists in repairing Chronographs, Repeaters, 
Automatics and Water-Proofs. 

We have on hand a complete line of watch materials 


for our repairs and are also equipped to make any 
part for any watch. 


MARUDO WATCH CO. 


48 WEST 48th ST. NEW YORK CITY 




















For your sample line, and odds and x 


ends in 


STERLING FLATWARE 


—new or used; any silversmith, any 


quantity ; active, inactive or obsolete. 


Send for Our Offer 
We Pay Transportation 


Reference: Jewelers’ Board of Trade 


CASH— 





JULIUS GOODMAN & SON 


77 Madison Ave. 
Memphis Tennessee 
Julius Goodman Joseph A. Goodman 
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~PUZZLED BY TRADE-MARKS? 


eric 


Then You Should Have a Copy of This Authoritative Book 


«(Trade-Marks of the Jewelry and Kindred Trades 


ME = <<a cacnnGSeNnnnGGaenan 
= @ mae) )§=©6 TRADE-MARKS 
ae eee 4 and Kindred Trades 


7 er LU 
i - Re a A: A A osc necato, 
« i Pi 3 


marth RENAN 











«hr 
Aa STERLING 
—— 
— FIFTH EDITION 
Over 300 Pages of Vital Information — my a4 | POSTAGE PREPAID 
Thousands of Trade-Marks and Trade eH ood ia — 





Vames in This New 1943—Fifth Edition. , _ " 
Get your copy NOW! 


The only book published containing 


| 
j 


Trade-Marks and Trade Names used coal 
The Jewelers’ Circular-Keystone 


100 East 42nd Street, New York 17 


Please send me 


by Manufacturers, Importers and 
Wholesalers of Jewelry, Rings, 


Watches, Clocks, Silverware, Sup- 
copies of 'Trade-Marks of the Jewelry and 


plies, Materials and Tools, Leather Kindred Trades", new 1943 edition, for which check is en- 








Coods, Pens, Pencils, China and closed. 
Glassware, Gifts, ete. Also lists 

DL ieee swe whe eecdde cee sew eta tebe asad 
rames of Watches used by 148 com- 
} anies; lists Sterling and Plated Flat- _ 

DE .6sce6s scdden beens eeererieaanseeeeanwes 
vare Pattern Names; and data on 
(Commercial Standards and Federal | 

, LS eee INS 5 iiccrcsand 

ead State Stamping Laws. 
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Gold Allowanee for Jewelry Cut 
By Revised Gold-Palladium Order 


Quotas Based on 1941 
Production of Stone- 
Set or Unset Items 


WPB Limitation Order L-45 lim- 
iting the amount of gold and/or pal- 
ladium which may be used in the 
manufacture of jewelry, which was 
originally issued on April 15 and 
amended on May 6, was further 
amended on June 23. 

Principal changes made by the 
new regulation are: 


1) Watch cases, if set with stones 
or pearls, are now defined as “jewelry,” 
and are made subject to all the restric- 
tions on the use of gold and palladium 
for jewelry. (In the original order, 
watch cases were specifically exempted.) 

2) A manufacturer who made either 
gold or palladium jewelry in 1941, may 
now use either metal to the amount of 
124% per cent each quarter of the total 
of both metals he used in 1941. (Previ- 
ously, no freedom of choice was allowed. 
The man who made gold jewelry in 1941 
could not change to palladium in 1943 in 
place of the gold he used in 1941, and the 
1941 palladium user could not switch 
over to gold. Now the two metals are 
lumped together, and can be used inter- 
changeably.) 

3) In the case of manufacturers who 
made platinum jewelry in 1941, their al- 
lowance of gold or palladium now de- 
pends on whether the platinum jewelry 
was or was not set with stones and/or 
pearls. Against each manufacturer’s 1941 
production of stone set platinum jewelry, 
he receives the same allotment of gold 
and palladium that was previously given 
him, namely, 16 2/3 per cent as much 
karat gold by weight, in each quarter 
(66 2/3 per cent for the year), or 7 per 
cent as much palladium—28 per cent for 
the year. (See p. 132, JC-K for May 
and p. 120, JC-K for June.) 


Unset Allotments Lower 


But, in place of platinum used for 
jewelry that did not contain stones, the 
manufacturer may now in each quarter 
have only 7 per cent as much metal as 
he used in 1941 (28 per cent for the 
year); this he may have in either gold 
or palladium, or part in one and the 
balance in the other. 
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Originally, all platinum jewelry which 
a manufacturer produced in 1941 was 
lumped together in figuring his allotment 
of gold and palladium, and the same 
quota was allowed against the platinum 
jewelry which did not contain stones, 
as was given him in place of the platinum 
which was stone-set. 

WPB’s official explanation for the dis- 
crimination is that “the greater use of 
gold (in place of stone-set platinum 
jewelry) is permitted to compensate for 
the changes in styles that are necessary 
if gold is used instead of palladium as 
a substitute for platinum.” 


Plain Gold Stocks to Shrink 


The effect of this amendment, there- 
fore, is to make a sharp reduction in the 
amount of plain karat gold merchandise 
which may be produced in place of plain 
platinum goods,—wedding rings, for ex- 
ample. The manufacturer who in 1941 
made plain or carved platinum wedding 
bands without stones formerly was al- 
lowed 66 2/3 per cent as much karat gold 
by weight, which meant about the same 
by bulk, because of the lighter weight 
of karat gold. Therefore he could make 
as many wedding rings in plain gold 
as he formerly made in platinum. Now 
he can make only about half as many, 
regardless of whether he uses gold or 
palladium. At the same time the quan- 
tity of rings that he made of gold in 
1941 has also been cut in half by the 
restrictions of paragraph 2 above. 

In view 
the number of marriages in the past two 








REPORTS DUE TO WPB 


Manufacturing jewelers must keep 
WPB up to date on their use of gold 
and palladium, warns P. Irving Grin- 
berg, Jewelry Section, Consumer Dur- 
able Goods branch, WPB. 

Reports on the amount of karat gold 
and palladium used during April, May, 
and June should have been filed on form 
WPB-2312 by July 15, he reminded 
manufacturers. Oct. 15 is the date re- 
ports are due on the quarter including 
July, August, and September. Also, 
WPB should have received on the same 
form a statement of the manufacturer’s 
use of gold, platinum and palladium 
during 1941. 











of the enormous increase in 





years (1,547,000 in 1941 and an estimated 
2,000,000 in 1943) plus the tremendous 
increase in double ring ceremonies (p. 62 
of this issue) this reduction to half the 
1941 output could have very serious re- 
sults. Retail jewelers are already find- 
ing it difficult to obtain enough wedding 
rings to supply the need for these essen- 
tial items, and the situation will inevita- 
bly become more acute since consumption 
is running far ahead of current produc- 
tion. 


Swiss Ship Arrives 
With Big Lot of Watches 
After 2-Month Wait 


Philadelphia was the city and July 
22 the date in the minds of everybody 
in the watch trade last month, as the 
Swiss-flag Calandre docked and_ pro- 
ceeded to unload the largest cargo of 
watches and watch movements known 
to have reached this country during the 
last two years and, so far as JC-K can 
determine, the largest in any year. 

Bills of lading indicated that the gross 
weight of the packaged watches and 
movements would run to more than 50 
tons and might go as high as 80 tons. 
In fact, they represented the accumula- 
tion of five normal consignments, made 
up of the consignment the Calandre took 
on at Genoa, Italy, plus four consign 
ments delivered at Lisbon by the Maloja 
which had been shuttling back and forth 
between Genoa and Lisbon during a two 
month gap in trade between the U. 5. 
and Switzerland. This interruption stems 
from the refusal of this country to let 
Swiss vessels carry a return cargo ot 
wheat and tobacco, apparently for fear 
these supplies might fall into German 
hands. 

The Calandre was assured a cargo for 
the trip back to Europe—food and med 
ical supplies for U. S. and allied Service 
Men interned in Germany. 

Rapidly developing events in Europe 
complicated the prospect of future com 
merce with Switzerland. It was known 
that a Swiss coast-wise vessel would 
leave Genoa for Lisbon about Aug. 
and importers hoped that watches in 
this shipment might be brought to ths 
country by the end of August. 

It is now more than a year since t!¢ 
Swiss-German commercial agreement e 
pired. The Axis surrounds Switzerlan |! 
and can control her export. 
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| Retailers Oppose Fixed Margins on Cloeck-W atches 
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But Importers Endorse 


"Dollars and Cents" Plan 
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To Control Black Market 
As predicted exclusively by JC-K, 
Office of 
last month took steps to put clock- 
type. Swiss watches under specific 


the Price Administration 


“dollars and cents” ceilings at both 
the wholesale and the retail levels, to 
combat black market operations and 
deceptive practices in the sale of 
Roskopf, cylinder 
types of watches. 


and pin-lever 


OPA sets the current U. S. market for 
these varieties of watches at 1,150,000 
units a year, retailing for some $20,- 
000,000, though importers scale these 
estimates down to some 500,000 units 
selling for $5,000,000 to $7,000,000 in the 
aggregate. Before the war, the tariff 
kept them out; but now, with the U. S. 
non-jeweled watch industry converted 100 
per cent to war production, Swiss clock 
type watches are answering to some ex- 
tent the American demand low- 
priced timepiece. 


for a 


A draft of the proposed “dollars and 
cents” ceilings, submitted by OPA at 
conferences in New York July 15 and 16 
with importers and retailers, respec- 
tively, brought out the widest possible 
differences of opinion between the two 
groups of distributors. Before the meet- 
ing directors of the American Watch 
Assemblers Association, the importers’ 
group headed by Roland Gsell, had twice 
unanimously gone on record in favor of 
the “dollars and cents” ceilings, to help 


} end such abuses as selling four-jewel pin- 


lever waterproofs (normal retail price 
perhaps $12 to $15) for $35 or $40 under 


the guise of standard military-ty pe 
waterproofs. is 
lhus, the importers’ reaction to the 


draft of the regulation was favorable. 


except in the matter of the retailers’ 
margin, which OPA had suggested 


should be about 40 per cent and which 
the importers declared should be 50 per 
cent or higher. The result was a com 
promise, with retailers’ margins averag- 
ing 45 per cent in a revised draft. | 


RETAILERS WON'T TALK 
Next day, however, the specially-in 
ted cross-section of retailers refused 
int-blank to even discuss details of the 
der, on the following grounds: 

1) Dollars and cents ceilings are con- 
‘ary to all accepted policies and stan 
lirds of business. 


2) Dollars and cents ceilings ignore 


ndamental differences in the cost of 
ding business between retail stores of 
d ferent types and locations: vet slap 
Same _ straight jacket ceiling on all 


t pes of sellers. 
3) Dollars and cents ceilings on clock 
pe watches might well be the entering 


dye in the jewelry industry for simi- 
‘ tight controls over other merchandise. 
‘) Having failed to enforce the “Gen- 
il Max” why add to the confusion by 
ll another order? 


One retailer representative (Schulte- 
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DRAFT OF PROPOSED CEILINGS ON CYLINDER WATCHES 


Wholesale and retail sales of certain 
imported Swiss watches. 

(i) The maximum prices for sales at 
wholesale and retail of imported Swiss 
watches of the typés generally krfwwn to 
the trade as pin-lever, cylinder,@rd Ros-' 
kopf, are as follows: ~ % 


Maximum Maximum 


Wholesale Retail 
Price Pree 
0-3 jewels all construc- 
tion and all cases... ..$3.85 $7.00 
4-7 jewels Roskopf and 
cylinder eee 5.50 10.00 
4-7 jewels pin-lever.«, 6.85 12.50 
4-7 jewels Waterproof 
R@skopf and cylinder. f-* _ 12.50 
4-7 ee s Waterproo _ 
pin-TeW@g 2... : Rivas 8.25 15.00 


All prices ‘are exclusive of federal ex 


cise tax. The wholesale prices are f.o.b. 
seller’s point of shipment in the Con- 
tinental United States. 


(ii) On and after , 1943 no per 


son shall sell, offer to sell or deliver, 
and no person (except an importer) 
shall receive in the course of trade 


or business, a_ pin-lever, cylinder, or 
Roskopf watch unless there is securely 
attached to the watch case thereof a dur- 
able tag which clearly states the retail 
ceiling price of the watch. The first 
person offering such a watch for sale 


United, said to gross $1,500,000 a year 
in Swiss clock-type watches) contended 
it would be impossible to group such 
watches by classes and prices. Charles 
J. Michaels, ANRJA_ president, de- 
clared 95 per cent of jewelers don’t stock 
them; William Wagner, executive secre- 
tary of NACJ, contended that the “don’t 
carry” group might be 90 per cent. 

Both OPA and importers shared sur- 
prise at the retailer reaction. George S. 
Ujlaki, OPA price executive who called 
the meeting, explained: “Gentlemen, it is 
not our purpose to fix OPA _ policy; 
what we want is your assistance with the 
order.” 

The importers conceded the retailers’ 
suspicion that dollars and cents ceilings 
inight be the entering wedge for restric- 
tive ceilings on other goods, but neverthe- 
less thought the regulation was needed to 
protect the reputation of Swiss watches 


and American jewelry stores. “Remem- 
ber, it takes two to deal in the black 
market,” one importer said. “First the 


retailers complain of importers’ black 
market dealings; then when something 


is proposed to cure the evil the retailers 
object.” 


WILL NOT EXTEND CEILINGS 


OPA does not contemplate extending 
“dollars and cents” ceilings to other 
types of watches, except perhaps water 
proofs, another importer said. Expert 
craftsmanship, prestige and advertising 
make ceilings impossible on lever move 
ments, he went on; but none of these 
factors apply to Roskopf, pin-lever and 
cylinder types. 

The two meetings were typical OPA 
star chamber sessions, with OPA judg 
ing and arguing its case before hand 


after said effective date shall attach the 
tag to the watch case. In most in 
stances, the tag will be attached by the 
importer, but where the watches are in 
the stock of a wholesaler or retailer when 
this regulation becomes effective, they 
are required to attach the tag. The tag 
must be attached at all times while the 
watch is in the stock of a wholesaler 
or retailer and shall not be detached un 
til the watch has been delivered to the 
consumer. 

(iii) Regardless of his former prac 
tice, on and after the effective date of 
this regulation, every person selling a 
watch of the type covered by this regu- 
lation shall furnish the purchaser of such 
watch with a sales slip, receipt, invoice 
or other similar written evidence of pur 
chase, showing the name and address of 
the purchaser, the date of sale, the price 
charged for the watch, the nature and 
the amount of any additional charges, 
and a description of the watch showing 
whether it is waterproof or non-water- 
proof, whether it is a pin-lever. cylinder 
or Roskopf watch, whether it is a lady’s 
or man’s watch, and its ligne. This sales 
slip, receipt, invoice or other written 
evidence of purchase shall be retained 
by every purchaser in the course of trade 
or business, and a carbon copy of it shall 
be kept by the seller for inspection by 
the Office of Price Administration. 


picked “juries.” ‘The business press was 
denied its request to sit in as an ob- 
server. 

At the importers’ conference, a five 
man committee was named to consider 
importers’ ceilings and retail margins, as 
follows: Paul V. Fisner of Paul V. Eis- 
ner & Co., William Ansen of Louis 
Aisenstein & Bros., Harold Horowitz of 
Croton Watch Co. and L. Harris of 
Oris Watch Co., all of New York, and 
Joseph Lipschutz of Louis Sickles, Piila- 
delphia. 

Fifteen retailers attended the second- 
day meeting, including Charles J. 
Michaels, Hartford, Conn., ANRJA 
president; Victor Lambert, of Lambert 
Bros., New York; Edward Plummer, of 
Black, Starr & Gorham, New York: 
Cecil Kaufman, of Kay Associated 
Stores, Washington; Elliot Hirschberg, 
of Finlay Straus, Inc., New York; Jay 
Lighterman, of Busch Kredit Jewelry 
Co., and people from Sachs Quality Fur 
niture, Inc.. New York; Gimbel Bros. de- 
partment _ store; Schulte-United and 
others. 


Quarters have been constructed in the 
waiting room of the Burlington railroad 
passenger depot at Galesburg, IIl., for 
the company’s official watch inspector, 
Carl Houk, whose store at 58 S. Kellog 
St. was destroyed by fire last winter. He 
was then provided with space on a sec- 
ond floor of the station and the arrange- 
ment proved so satisfactory that it was 
decided to construct permanent quarters 
for him. 


Say: “How about tacking a War 


Rond on your bill?” 


12% 








Green Law. Signed. Forestalls Silver Quota Cuts 


War Industries Won't Eat 
Into Domestic Production 
Allotted Jewelry Trade 


Spurred by Minority 
Joseph W. Martin’s 


“several factories must close down 


Leader 
warning that 


in the next few days unless this bill 
is passed without amendment,” the 
House approved the Green Bill by 
voice vote on July 5, only four days 


before Congress recessed for the 


summer. And President Roosevelt's 


signature on July 12 made most of 
the Treasury’s stockpile of silver 


available for useful purposes at a 


selling price of 71.11 cents an 


ounce, 


The President signed the bill with a 
silver-topped fountain pen (reported 
cost $12.50) presented to Sen. ‘Theodore 
Francis Green, Rhode Island Democrat, 
by Edward O. Otis, secretary of the 
New England Manufacturing Jewelers 
& Silversmiths Association, in tribute 
to Senator Green’s sponsorship of the 
bill and his successful shepherding of it 
into law. 

As told in these columns last month 
(page 122, July number), the Green Law 
does not mean that any additional silver 
will be made available for the manufac- 
ture of jewelry, silverware and other 
civilian merchandise, but it does assure 
manufacturers their full quotas allowed 
by WPB (50 per cent of their 1941 or 
1942 consumption, whichever was larger). 
If the Green Law had not been passed, 
the war industries would have dipped 
heavily into the current production of 
U. S. silver mines, which might have 
had little or no silver left to sell for 
civilian consumption. 

The House took up the Green Bill 
at the request of Rep. John D. Dingell 
of Michigan, chairman of the sub-com- 
mittee of the Ways and Means Com- 
mittee. When Rep. Fred C. Smith of 
Ohio mentioned an amendment to the 
Senate measure, changing the selling 
price from 71.11 cents an ounce to 50 
cents, Speaker Sam Rayburn warned 
that it was “vitally important that the 
bill pass immediately without amend 
ment.” 


WARNED AGAINST QUIBBLING 


The Michigan representative declared 
it essential to put the bill through with- 
out quibbling—and immediately as a 
war measure. Rep. Emanuel Cellar, 
New York, foe of the Silver Purchase 
Acts, endorsed the bill, even though 
“the Treasury will make an average 
profit of 26.11 cents in selling foreign 
silver at 71.11 cents an ounce, and the 
public will pay that difference.” He 
said that the silver bloc in the Senate 
would not have let the bill out unless 
it contained the 71.11 cent price. 

A Silver State Congressman, John 
R. Murdock of Arizona, said he’d fight 
furnishing silver at 50 cents an ounce 
for private uses which are not essential 
to the war effort and that in his opinion 
it would be unwise and unnecessary to 
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BUCKEYE STATE PREPARES TO BATTLE TRADE DIVERSION 


Ohio's Gov. John W. Bricker officially makes his state the sixth to curb industrial selling at 

wholesale to employees. The Ohio bill was sponsored by a group of retail trade associations 

including the 24 Karat Club of Cleveland and the Ohio RJA, of which Howard E. Hawk 
Columbus, third from right, is a director. 


sell silver for the war effort at less 
than 71 cents an ounce. But he would 
have voted for the bill in its present 
form a year ago, he added. 

With that, the Bill (Senate 35), 
which had passed the upper house two 
weeks before, was read for the third 
time and passed by voice vote. The 
text of the measure appears on page 
122 of JC-K’s July issue. 

Silver users in the jewelry and silver- 
ware fields got sma'ler-than-quota de- 
liveries from refiners recently _ be- 
cause the mines delivered some 2,500,- 
000 ounces of silver to the ‘Treasury 
instead of to industry during May and 
June. This condition was only tem- 
porary, coming from the Cellar amend- 
ment, later repealed, which would have 
prevented the Treasury from buying 
domestic silver after June 15. On ad- 
vice from Handy & Harman, manufac- 
turers asked WPB for permission to 
buy enough additional silver during the 
third quarter, starting July 1, to make 
up their fuil second-quarter allocations. 

A revised Silver Order (WPB M-199) 
was expected sometime late in July, 
making several changes in the indus- 
trial use of silver but little affecting 
its use in the arts. It was thought that 
the revised order would clarify WPB’s 
attitude on funged silver. 

Manufacturing jewelers in the Provi- 
dence-Attleboro area expressed  satis- 
faction at passage of the Green Bill, 
declaring that release of the Treasury- 
owned silver would relieve the current 
shortage of the white metal. In recent 
months many manufacturers were un- 
able to get enough silver to fill their 
50 per cent quota. Some plant officials 
optimistically forecast a WPB increase 
in the silver allowable for use in the 
manufacture of ¢ivilian goods, but 
others believed such a move most un- 
likely. Meantime, it is reported that 
total receipts of war work has slowed 
to some extent, although some _indi- 
vidual firms are 80 busy on war pro- 
duction they are unable to devote time 
to civilian lines. 


California RJA Launches Drive 
Against Used Watch Law Evaders 

Cracking down on _ evaders of the 
California second hand watch law, the 
California RJA has asked the aid of all 
its members in ridding the state of law 
violators. In a recent bulletin sent to 
all members, the association said that 
the Jewelers’ Vigilance Committee and 
local California Better Business bureaus 
will lend their cooperation in exposing 
violators. 

“However, it is necessary,” the bulletin 
said, “to have definite evidence, proof 
of sale and proof of the fact that a used 
or rebuilt watch was represented as 
being a new watch. All instances re 
ported to the association will receive 
prompt attention.” 

California jewelers have been consid 
ering the possibilities of setting some sort 
of price schedule for guaranteed rebuilt 
watches, but the association does not 
approve such a set price. “It is apparent 
from the very nature of the merchan 
dise,” the bulletin said, “that it is im 
practicable to establish a uniform and 
fair scale.” 


Jennings Transfers from WPB 
To Smaller War Plants Corp. 


James W. Jennings, who has been con 
nected with the Silver-Gold Section ot 
the Miscellaneous Minerals Division of 
the War Production Board, and whe 
had an important part in the writing of 
order M 199, has been appointed liaison 
representative of the Non-Procurement 
Contact Staff of the Smaller War Plants 
Corporation. 

Mr. Jennings’ duties will include direct 
contact between the jewelry and silver 
manufacturing industries and _ th 
Smaller War Plants Corp. in matters 
affecting the conversion of such plan's 
to war production. He will consult and 
advise with these manufacturers in an 
endeavor to assist them in meeting tl! « 
problems involved. 

Mr. Jennings’ address will be Rooin 
365, HOLC Building, Washington, D. (. 
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Insignia Likenesses in Jewelry Need Army Okay 


Manufacturers Must Get 
Each Design Approved 
By Adjutant General 


Besides cancelling all certificates 
to manufacture and sell Army in 
War 


showed a 


signia, the 
month 


Department last 
attitude 
towards the use in costume jewelry 


tighter 


of likenesses of the officers’ cap or 
Great Seal eagle and likenesses of 
insignia of rank. 


Advertisements in one Sunday’s batch 
of New York newspapers showed a num- 
ber of violations of the Army rule 
igainst reproducing the eagle in articles 
for public sale, said a spokesman for the 
Adjutant General's office at Washing 
ton. This eagle (shield on breast, olive 
branch in left claw, bundle of arrows in 
right claw, and starred halo above head) 
comes from the Great Seal of the United 
States and its prestige is jealously 
guarded against commercialism by the 
State Department, he explained, adding 
that some manufacturers who obtained 
permission to use likeness of War De 
part-ment insignia assumed _ incorrectly 
that they could copy the eagle design, 
even though this had been forbidden 
right along. 

Even service rings, sold by jewelers 
ind PX stores exclusively for service 


|} men, are not approved by the Adjutant 


General’s office when they reproduce this 
cap ornament, the officer stated. Ap- 
proval is usually granted, however, for 


the use of likenesses of a branch or 


p bureau of the Army service (Air Corps 


wings, Field Artillery guns, crossed 
rifles of the Infantry, etc.) and division 
insignia. 

The Army’s official attitude toward 
ill of these designs or likenesses of in 
signia in the manufacture of articles for 
public sale was reiterated in revised Army 
Regulations No. 600-90, issued June 26 
by Maj. Gen. J. A. Ulio, Adjutant Gen 
eral, and Chief of Staff General G. C. 
Marshall. Paragraph 3 states: “Designs 
or likenesses of War Department in 
Signia, as distinguished from decora 
tions, medals and badges, may be in 
corporated in the manufacture of articles 
for public sale only after the designs 
of the articles to be manufactured have 
been approved, in writing by the Secre 
rv of War. No article to be manufac 
tured which incorporates a design or 
likeness of War Department insignia 
d which proposes the use of a strategic 
ital, will be approved.” 


xcept for the last sentence, this 
rding is the same as that of para- 
iph 7 in the earlier version of AR 
'-90, dated Dec. 31, 1940. Since the 
my follows WPB designations of a 
‘itical metal” and since all jewelry is 
\inufactured under WPB controls, it 
uld seem that silver, gold, palladium 
other substances allowed for jewelry 
nufacture by WPB would be ap 
Proved by the Army. 


SCEx 2 > SR = 


\ccordingly, manufacturers were re 
nded to submit the design or a sample 
0 all jewelry of their manufacture 
ich contains a likeness of any Army 
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or Army Air Forces insignia, for ap- 
proval by the Adjutant General’s office 
at Washington, the officer said. Up in 
the air, right now, he remarked, are 
likenesses of insignia of rank (bars, oak 
leaves, eagles and stars), the use of 
which in articles for public sale is be 
ing debated by the general staff. 


Insignia Permits Cancelled 

The foregoing applies to novelty and 
costume jewelry using likenesses of in- 
signia. As to the official insignia, the 
Adjutant General on June 21, in letters 
sent to 150 makers of insignia and to 
2800 selling outlets: 

(1) Cancelled manufacturers’ certifi 
cates of authority at the end of 15 days 
after the date of order (i.e. July 6) and 
told them that thenceforth they could 
manufacture insignia only upon recei\ 
ing a rated order from the Philadelphia 
Quartermaster Depot Manufacturers 
looked for a lower margin of profit in 
such contracts. 

(2) Cancelled licensed firms* authorits 
to sell Army insignia at the end of 120 
days after the date of order (ie. Oct. 
19), after which insignia will be sold 
through PX and Quartermaster stores 
exclusively. The Quartermaster Depot 
at Philadelphia will take over retailers’ 
stocks of insignia at the end of the 120- 
day period, paying “reasonable prices.” 
In this connection warning was given 
that manufacturers and jobbers have 
been unloading great quantities of in 
signia on dealers at exorbitant prices 
that the Depot will not pay. Dealers 
should submit including an 
alvses, indicating whether of gold, silver 
or other base, to the Philadelphia Depot. 

The Army expects the new regulations 
to save a quantity of metal through re 
ducing the inventory of insignia items 


samples, 


and to limit the sale of insignia to 
authorized wearers. 

Use of copper and copper-base alloys 
in rank, branch and U. S. insignia was 
prohibited by WPB on June lL. 


Dutoitspan Diamond Mine to Reopen; 
Is Source of Good Grade Stones 
Of Industrial and Jewel Types 


‘lo meet the demands of Allied war 
production, which has gradually eaten 
into present diamond stocks, the direc 
tors of De Beers Consolidated Mines, 
Ltd., have decided to resume operation 
of the Dutoitspan diamond mine, it was 


announced recently at the De _ Beers 
annual meeting. 
The Dutoitspan, which was _ closed 


down in 1939, produces a good grade of 
stones, which fill general market require 
ments for industrial and jewel stones and 
still has a good quantity of untouched 
blue ground. The mine will at first be 
operated on only one shift a day, with 
another shift added as soon as sufficient 
labor can be recruited. 

Present stocks are large enough te 
permit the company’s delaying opening 
of its other mines for some time, said 
Sir Ernest Oppenheimer, chairman. 
However, he asserted, it would be inad 
visable to hold off resumption of mining 
activities at Kimberley until the supply 
is exhausted. 

The Dutoitspan mine is located in 
Griqualand West, Cape Colony, about 
20 miles from the present Kimberley 
First discovered and operated in 1869, 
the 580 claims comprising the Dutoitspan 
were shut down in 1931 because of the 
depression, resumed operations in 1936, 
and again closed up in 1939 because of 
war conditions. 





AWAKE ALL NIGHT TO BUY WAR ALARM CLOCKS 


It was like a World Series opener when Finley's Credit Jewelers of Burbank, Calif., announced 
that it would put 500 War Alarms on sale first thing in the morning. Some folks waited all 
night to be sure of a good place in the line, and every one of the precious timepieces was 
grabbed off the counter in less than an hour. Wholesale distributors in all sections have 
by now received their first shiprnents. Retailers should place their orders with their regular 
sources of supply. By year's end, 1,500,000 units will have been produced, enough to satisfy 
about one-twentieth of probable demand. (Acme photo.) 








OCR Wants Clocks, Watehes, Plated Ware Made 


WPEB Is Asked to Allot 
4th Quarter Materials 
For 1000 Civilian Needs 


Government officials waved a carrot 
under the noses of shortage-worried 
jewelers when they hinted at an increase 
in supplies, just as JC-K went to press 
last month. 

Clocks, watches, plated silverware, 
pens and pencils, musical instruments, and 
church goods were included in the list 
of items cited by the Office of Civilian 
Requirements in its request for alloca 
tion of materials for the production of 
civilian goods. 

Just how much material OCR asked 
be set aside for manufacture of these 
items was not known. 

If OCR’s request is granted, the 
necessary materials will be earmarked 
by WPB for civilian use—guaranteed 
safe from snatch by any other war 
agency claiming a war-needs priority. 

Should production of the consumers’ 
goods craved by jewelry retailers and 
iisted above pet a go-ahead from WPB 
however, benefits will be far from imme- 
diate. If OCR is granted materials in 
the fourth quarter, delivery would not 
take place before the following first 
quarter of 1944. 

Purpose of OCR, which supersedes the 
Office of Civilian Supply, is to ‘‘provide 
consumer goods and services adequate 
to maintain essential civilian life and the 
highest productive efficiency, to the end 
that the maximum productive power of 
the civilian populations may be attained 
in the support of the war effort.” 

(Please turn to page 158) 


Jewelry Sales Still Going Higher; 
June Figure 43 Per Cent Over 1942 


Jewelry stores again led durable goods 
sales, according to last month’s Census 
Bureau data, with a 43 per cent gain in 
June of this year over the same month 
of 1942. Only merchandise ahead of 
jewelry was wearing apparel, which had 
a 49 per cent jump over June 1942. 

Jewelry sales for June climbed 4 per 
cent higher than sales in the preceding 
month. 

Total retail sales in June were 23 per 
cent higher than the totals of the same 
month last year. Following the lead of 
wearing apparel and jewelry shops were 
dry goods stores, 36 per cent; eating 
and drinking places, 34 per cent; de- 
partment stores, 31 per cent; drug 
stores, 26 per cent; food stores, 23 per 
cent; general stores, 10 per cent; and 
filling stations, 7 per cent. 


International Silver Wins "E'’ Award 


The coveted Army-Navy “E” award 
for excellence in war production was 
presented to the International Silver 
Co., Meriden, Conn., the afternoon of 
July 27. The presentation took place 
at Insileo Field. A _ buffet luncheon fol- 
lowed the ceremony. 





The M. J. Sass Jewelry Co. added a 
third store to its retail jewelry chain in 
Springfield, Mo., when it recently bought 
the business of William R. Davis at 214 
E, Commercial St. 
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MRS. HINTON: AMERICA'S "FIRST LADY OF GEMOLOGY" 

At work in her laboratory is Virginia V. Hinton of Houston, Tex., first woman ever to win 
the Gemological Institute of America title of Certified Gemologist. Mrs. Hinton, who is 
associated with Corrigan, Inc., Houston retail jewelers, was launched on her gemological 
career by a technically-minded customer who once badgered her with questions when she 
was filling in as an "extra" during the Christmas rush in an Atlanta, Ga., jewelry store. Mrs. 
Hinton didn't know the answers then, but she vowed she'd find out! No sissy is Mrs. Hinton, 
who each year devotes time to actual prospecting for rough stones. Although 12 women hold 
the title of Registered Jeweler, American Gem Society, Mrs. Hinton is the first to take on 
the additional three years of difficult gemological courses and pass GIA examinations in 
theory and science of gemstones and the actual identification of stones to win her Certificate 
of Gemology. Mrs. Hinton has a scientifically complete laboratory, and a collection of rare 
volumes on gems and jewelry. Not content to rest on her laurels, she is now studying jewelry 


design. _ 
Minn. Examining Board 
To Mail Applications; 
Westphal Is President 


Swinging into action on Minnesota’s 
new “Act Relating to the Practice of 
Watchmaking,” the five-man Examining 
board met last month to elect officers and 
lay plans for putting Minnesota’s licen- 
sing law—the fourth in the country 
into effect. 

William C. Westphal, Minneapolis, 
will wield the president’s gavel, and 
C. W. Gaskell, St. Paul, will assume the 
secretary’s post. Other members of the 
board are John G. Crooker, Fairmount; 
Harry H. Johnson, Spring Valley; and 
Paul E. Teske, Hibbin. 

First step in the board’s program will 
be to mail applications for licenses to all 
watchmakers in the state (Minnesota’s 
law provides for the automatic licensing 
of watchmakers on payment of a $10 
fee). Watchmakers who are not mem- 
bers of the Minnesota Master Watch- 
makers Association have been asked to 
send their names and addresses to the 
association’s offices at 415 Bremar Ar- 


cade, St. Paul, where the board has 
established headquarters, Mr. Gaskell 
said. 


Next move by the board will be to set 
up the four-year apprenticeship program 
required for would-be watchmakers by 
Minnesota’s law. Apprentice periods 
will be followed by an examination which 
must be passed before candidates can 
obtain licenses. 

Other provisions designed to build up 
watchmaking standards are prohibition 
of price advertising, and penalties for 
evasion of licensing and other rulings. 
Watchmakers who are licensed in other 
states—at present Wisconsin, Indiana, 
and Oregon—can be certified in Minne- 
sota on payment of a $15 fee. Watch- 
makers now in the armed forces will have 
one vear after their discharge in which 
to apply for licensing. 


we New Hampshire RJA Members Meet 


To Elect Officers; Discuss War 


The New Hampshire RJA met to dis 
cuss war problems and elect officers at 
its 28th annual trade conference June 
29 and 30 at Twin Lake Villa, New L.on- 
don. Marjorie A. Noury, Manchester, 
was reelected as president and Addie 
Fisk Goodell was chosen to serve again 
as secretary-treasurer. A successor to 
Charles W. Hatch, former vice-president, 
will be elected by the board of directors. 

Reelected to the executive committee 
were Leonard H. Vancore, Colebrook; 
Albert E. Alie, Dover; Mrs. Harry L. 
Coburn, Hanover; Joseph A. Malloy, 
Portsmouth; Elmer E. Cole, Portsmouth; 
and Robert A. DeMontigny, Nashua. 

First speaker of the opening session 
was Stephen P. Tracy, OPA representa 
tive, who reviewed new OPA rulings and 
changes that affect retail jewelers. Har 
old I. Alberts, president of NWJA and 
a member of the advisory board of the 
Jewelers Security Alliance, spoke on 
“Crime and Its Affect on the Jewelers 
Pocketbook,” (see elsewhere’ in this 
issue). Charles J. Michaels, president 
of ANRJA, discussed the national aims 
of the association and its benetfis to the 
local retail jeweler.. Wilson A. Streeter, 
president of Bailey, Banks & Biddle Co., 
Philadelphia, spoke on “The Jewelers 
Problems.” 

Reports and election of officers opened 
the business session of the second day, 
with a program of tennis, shuffleboard, 
and softball for members in the after 
noon. At the closing banquet, the Rev. 
Thomas LeRoy Crosby spoke on “The 
World Before and After the War.” 


George L. Springer, controller and 
assistant treasurer of the Internation:! 
Silver Co., Meriden, Conn., has been r 
elected a director of the Hartford Co 
trol of the Controllers Institute cf 
America. 
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OPA Ruling Clarifies 
Maximum Prices Allowed 
On Dealers’ Exchanges 


Jewelers who exchange goods among 
themselves by sale or. barter may not 
include profits or transportation charges 
on such exchanges in figuring the ceiling 
price on the merchandise involved, ac- 
cording to Supplementary Order 49 to 
Order L-219 recently issued by OPA 
and going into effect June 25. 

The new ruling applies only to trans- 
actions which OPA defines as “not in 
the ordinary channels of distribution.” 
That is, sales by a retailer to another 
retailer, or by a retailer to a wholesaler 
will be covered by the new supplementary 
order. Sales which would normally oc- 
cur as steps in the distribution of goods 
from manufacturer to consumer (as from 
wholesaler to retailer) are not affected. 

A merchant making sales which, as 
defined above, fall under Supplementary 
Order 49 must compute ceiling prices 
for the goods sold by adding (1) the 
price, including discounts, which he orig 
inally paid to his supplier for the goods 
to (2) the cost, not including local truck- 
ing charges, of transporting the goods 
from that supplier to him. The resulting 
figure, his actual out-of-pocket cost, will 
be the ceiling price he may charge in 
selling the goods to another merchant. 

The buyer, when he wants to resell the 
goods through “normal channels of dis 
tribution,” must use as his ceiling price 
the maximum price already scheduled by 
OPA. However, if there is no set maxi- 
mum price, and the maximum price is 
to be computed on the basis of cost, he 
will base his sale price on his actual out- 
of-pocket cost when he bought the goods. 
He may not, however, include charges 
of transporting the goods from the seller 
to him. 

Each seller must give the purchaser a 


Jewelry Trade Gifts Total $40,000 
For Greater New York Fund Drive 


The sixth annual campaign conducted 
by the Jewelry Industry division of the 
Greater New York Fund has just been 
brought to a very successful conclusion. 
Oscar M. Lazrus of the Benrus Watch 
Co., who is chairman of the jewelry in 
dustry drive, reports that $40,000 of 
“free” money was raised for the fund 
approximately $15,000 more than was 
contributed to the Greater New York 
Fund by the industry last year. 

“Free” money means money not spe 
cifically ear-marked for any of the 406 
agencies the Greater New York Fund 
helps to support and maintain, Mr. Laz 
rus explained. This money was con 
tributed to the Greater New York Fund 
With the understanding that the Fund 
could distribute it in any way it chose 
among any or all of its agencies. 

lhe committee working with Mr. [az 
rus included: G. H. Niemeyer, Handy & 
Hirman; W. Waters Schwab, J. R. Wood 
& Sons, Inc.; Benjamin Eichberg, Eich- 
berg & Co.; John H. Ballard, Bulova 
Watch Co.; Edward Krehbiel, Black, 
Sturr & Gorham; and Aaron Sverdlik, 
R binson & Sverdlik. 

larrisburg, Pa., jewelers recently got 
to-ether on a four-day War Bond drive 

ch sold $103,775 worth of bonds. This 
gure does not include the 10 per cent 

r savings plan which the majority of 
th stores are using. 
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receipt showing names and addresses of 
seller and purchaser, the date of sale, 
and the name and price of each commod- 
ity sold. If the price includes allowable 
transportation costs paid by the seller, 
they must be separately stated on the 
receipt. ‘The purchaser must hold the 
receipt for possible OPA examination. 

Specifically exempted from the order 
are dealers’ returns of goods to their 
suppliers, and sales of goods manufac- 
tured by the seller. 

The disbarment of transportation costs 
in figuring prices on this type of sale is 
designed to prevent the pyramiding of 
transportation costs with resultant sky- 
rocketing in allowed maximum prices, 
OPA said. 


No More Young Men Leff, 
Foegler Halts Free Classes 
In Precision Instrument Repair 


Cincinnati's most unusual — school, 
operated by a watchmaker who sought 
to prepare young men in his industry 
for war work in precision instruments, 
has been suspended, indirectly, by the 
war effect which it was designed to 
serve. 

For four years, Frank Foegler had 
taught students free of charge in his 
watch repair shop in the Mills Building 
two hours a night and five nights a 
week. They were not only familiarized 
with watches, but also tachometers, bank 
and turn indicators, pressure gauges 
and many other aircraft precision in- 
struments. 

Then came Selective Service, absorb 
ing the students, and Mr. Foegler was 
left with an empty class room. Even 
though the value of the school was 
recognized by the War Production Board 
which offered to keep him supplied 
with necessary materials, lack of the 
right type of apprenticemen has kept 
the doors closed. 

Now awaiting the Allies’ victory when 
he may resume his teaching, Mr. Foegler 
contents himself with the realization that 
many of his former students are help- 
ing Uncle Sam with the knowledge he 
gave them. 

Twenty-five are at air bases in the 
U. S., helping keep the delicate devices 
on warplanes in working order and three 
others, one of them his son, Robert, are 
at Pearl Harbor, also performing highly 
technical work. 

Mr. Foegler began disagreeing with 
German imperialism before World War 
I when he was a young man. He came 
to this country at the age of 24 and 
at present is considered the “father” of 
the watchmaking trade in Cincinnati. 
An officer of tne Ohio Watchmakers 
Association, he is one of the organizers 
and first president of the Cincinnati 
Guild of that organization. 

Nelson W. Hagnauer, popularly known 
as “Pop,” is this year observing his 50th 
year as a salesman for the Eisenstadt 
Mfg. Co., St. Louis. Beginning as a 
super-junior salesman with the company 
in 1893, “Pop” is now vice-president 
and senior salesman. Mr. Hagnauer 
proved his sales ability two years ago 
when he was held up in his car on a 
lonely Iowa road. Talking fast, he sold 
the thugs on the idea that 10 of the 11 
jewelry-filled bags he was carrying held 
goods which were worthless to them but 
would cause him serious inconvenience 


if lost. 


Since 1817 


The New Haven Clock 
Company has already 
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Tremendous Crime Wave on Way, Warns JSA Spokesman; 








Jewelers Must Guard Against Irreplaceable Losses 


A crime wave which could very well 
result in. jewelers being “burglarized out 
of business” is well on its way to be- 
coming a major problem for the industry, 
Harold Alberts, of the Jewelers Se- 
curity Alliance advisory committee 
warned jewelers at the annual conven- 
tion of the New Hampshire RJA at New 
I ondon, June 29. 


“T am not an alarmist but I assure 
you that a crime wave of tremendous 
proportions seems imminent,” Mr. Al 


berts said. ‘The handwriting is on the 
wall as indicated by the widespread in 
crease in juvenile delinquency which, ex- 
perience has proved, is the usual fore- 
runner of an epidemic of crime, and the 
jeweler suffers his share. J. Edgar 
Hoover has minced no words in_ his 
declaration calling for all agencies to do 
everything in their power for a counter 
offensive against increasing crime 
throughout the nation,’ he declared. 

With present war shortages, robberies 
mean much more than a temporary loss 
of profits and stoppage of business, Mr. 
Alberts emphasized. “Maybe you feel 
that you, should you have a loss, will be 
covered by insurance,” he said. ‘That 
will not alter the fact that although you 
have been recompensed by the insurance 
company you can’t expect to be fortunate 
in restocking that merchandise. 

“As it is obvious that you 
without merchandise there is 
another risk involved,” he warned. “You 
might be burglarized out of business !” 

A three-point program for jewelers’ 


can't do 
business 


protection was advanced by Mr. Alberts, 
who told retailers that they must main 
strong 


tain security and a financial 


HAROLD ALBERTS 
Points the way 


to crime prevention 





standing in order to face the postwar 
sales competition of automobiles, washing 
machines, and other goods not now ob 
tainable as well as to protect themselves 
from present crime hazards. 


Kixtreme caution in dealing with 
strangers and even friends is the first 
step in safety, Mr. Alberts said. Next 


on his list was protection of merchandise. 
“The Crime committee of JSA feels that 
no retailer should permit any article of 
value, especially those that are irre 
placeable, to tempt the crook after busi 
ness hours,” he asserted. Jewelers should 
take a few minutes after closing their 
stores to remove all items of value from 
windows and display 
hoodlum might remove it for you!” he 
said. 

Cooperation through the Jewelers Se- 
curity Alliance will bring to jewelers the 
many protective agencies at the Al- 
liance’s disposal, Mr. Alberts said. Pre- 
vention of crime by retailer education 
and other means is as much the aim of 
the Alliance as is the apprehension of 
crooks after a crime has been com- 
mitted, he concluded. 
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Watchmaker Licensing to Be Topic 
Of New Jersey Horos' Convention 


A one-day convention to discuss pre 
posed watchmaking licensing legislation 
tor the state of New Jersey will be held 
by the Horological Society of New Jer 
sey some time in October, President 
Harry Van Laar, of 1197 Springfield 
Ave., Irvington, has announced. 

A special meeting to appoint conver 
tion committees and complete plans will 
take place in September, Mr. Van Laar 
said. No definite date in October has 
been set for the convention, which will 
be held at the Essex house in Newark 
Prominent men from the jewelry and 
watchmaking crafts and from horological 
will be on the list of speakers. 
New Jersey's need for watchmaker licens- 
ing and the best means of providing for 
such legislation will take first place in 
the convention topics, Mr. Van Laar 
said, 


schools 


talph Roessler, past president of the 
National Credit Jewelers’ Association, 
has been named president of Indiana’s 
newly-formed Upper Wabash River Val 
ley Association, which will seek Federa 
support of a flood control program for 


the Wabash river valley. Mr. Roessler, 
who is owner of a jewelry store’ in 
Marion, Ind., is also a member of the 


Marion flood control committee. 
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Complete Sets 






177 Canal Street 
New York City 
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They’re In the Army Now 








q Joe Goldberg, son of Mr. and Mrs. 
H. A. Goldberg of Cooper's Inc., Ports 
mouth, Va. credit jeweler, holds a com 


mission as second lieutenant in the 
\rmy. 
q The I. D. Watch Case Co., 121 Varick 


St., New York, now has 75 employees in 
Uncle Sam’s armed forces. Most recent 
to join the Army were Joseph Dinst 
man and Hy Dinstman. 

q Winner of a marksman’s medal is 
Pfe. Harry R. Mills, former proprietor 
of a jewelry store at 230A Main St., 
White Plains, N. Y. He is stationed at 
the West Coast Ordnance Training Cen 
ter, in California. 

q Wendell Hay, formerly of Trefry & 
Partridge, Boston, is now in London 
on leave “doing the town,” and meeting 
vid friends from Boston, according to 
1 report reaching his former boss, Mr. 
Horace Partridge. 

q Philip Beck, formerly with the sales 
department of the Arrow Mfg. Co., 
Hoboken, N. J., has been accepted for 
officer's training. He is in OCS at Camp 
Davis, N. C., where he is specializing in 
anti-aircraft defense. 

q Two brothers who formerly worked 
together at the Washington Jewelry 
Co., Boston are now far apart, and in 
the service of their country. They are 
Martin Elinoff, now in Australia, 
Louis Elinoff who is in North 
q Harold Mallon, formerly 
with Feinstein Bros., 5 S. Wabash Ave.. 
Chicago, before entering the Army last 
year, sends word from the South Pacific 
to his many friends in the trade that he 
is now a top sergeant and is doing fine. 
q Lt. Philip Chase recently paid a fur- 
lough visit to Shreve, Crump & Low, 
Boston, where he was a salesman before 
joining the Coast Guard. Lt. Chase 
served 11 months in Alaskan waters and 


and 
Africa. 
associated 


has just returned from a _ mission to 
North Africa. 
q Ken Woodward, Delzel Kenney, and 


Charles Moore, employees of the L. G. 
Balfour Co., fraternal jewelry manufac 


turer at Attleboro, Mass., were given 
a gala send-off July 2 at a Balfour em 


ployee party. The three will leave soon 


for the Army. 
q Pfc. Saul Goldstein didn’t leave all 
phases of his civilian life behind him 


when he entered the Army Air Force 
he has just been appointed official watch 
maker for his squadron at Hattiesburg 


SAUL GOLDSTEIN 


is squadron 
watchmaker 





Pvt. Goldstein was for 
nerly associated with the Jay-Roy Jew- 
e.ers, Inc., at 20 W. 47th St., New York. 
l'e is the son of Louis Goldstein whose 
Witch and jewelry repair shop is also 
ii New York. 


‘ir Base, Miss. 
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Here's a hero JC-K can blink shyly over and 
proudly claim partly as its own. Walter 
Galli, now an Army private, often wielded 
his brush for JC-K's pages back in his palmy 
days as a commercial artist. Walter is a 
living guarantee that those cartoons you see 
of the artist with the ballooning smock and 
flowing tie are so much hokum—he's just 
returned from four month's fighting on 
Guadalcanal. Here he is with the Jap 
battle flag he captured; not shown are the 
revolver and bayoner he took from members 
of the Risiny, £ n clan. Walter is the orig- 
inator of tne cartoon feature ‘'Strangely 
Enough." 


* \lmost every branch of service now 
member of the 
I. Tubman & Sons, Cambridge, Md. 
Richard, youngest son, was inducted in- 
to the Army last month. His brothers, 
Granville, Jr.. and William, are in the 
Coast Guard and the Navy. 

q Those little gold bars will soon be com- 
ing the way of Harold L. Woodrow, who 
is in OCS at Edgewood Arsenal, Md. 
Cadet Woodrow, who hopes to receive 
his second lieutenant’s commission in 
about four weeks, is the son of Samuel 
Woodrow, retail jeweler of Yonkers, 
Ne es 

q Lt. Kenneth Kaufman, formerly with 
the Colonial Mfg. Co., Inc., 74 W. 46th 


has a 


St., New York, before his entrance into 
the Army Air Corps, visited his family 
and friends on a furlough after receiv- 


ing his navigator’s wings July lO. Lt. 
Kaufman will be stationed at Boise, 
Idaho. 

q Ernest J. Boyer, formerly associated 
with Bates & Klinke, Attleboro, Mass., 
manufacturer of school and fraternal 
jewelry has received a first lieutenant’s 
commission. He is in the Quartermas 
master Corps and is stationed at Gun 
ter Field, Ala. Lt. Boyer joined the 
Army in the spring of 1942 and received 
his second lieutenant’s rating last Octo 
ber. 

q Fred and Michael De Santis, have now 
both left the Giosue De Santis Jewelry 
Co., New York wholesale jewelry firm, for 
jobs with Uncle Sam. Fred was induct- 
ed into the Army June 30. Michael, 
who has been in the Army for two 
years, has just received his master ser- 
geant’s stripes and will be stationed at 
Utah where he will receive specialized 
training in languages. The boys’ mother 
and father are carrying on the busi 
ness. 








—For the RIGHT STONES 
—At the RIGHT Price 


—Come DIRECT TO STONE 
HEADQUARTERS 


Everything in STONES from 
Amethyst to Zircon 


N. NATHAN & CO. 


INCORPORATED 
PRECKOUS STONES and PEARLS 
610 FIFTH AVENUE, NEW YORK 
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firm of Granville, 





LAPIDARIES 


of Recognized Talent 





Here only Master Craftsmen 





are entrusted with cutting and en- 
graving, incrusting and drilling, 


matching and jobbing stones of 
all types... 


“NATHAN 


71 NASSAU STREET 


NEW YORK CITY 
(*Affiliated with S. Nathan & Co., Inc.) 
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WHOLE 
PEARLS 


— All Sizes — 
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Squares, Rounds and 
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Filled 
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CUTTING 
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q Little Rock, Ark., jewelers are diving 
wholeheartedly into the war effort. Max 
Moses, manager of the Charles S. Stifft 
Co. is an Army infantryman and is sta- 
tioned at Camp Walters, Mineral Wells, 
Tex. D. M. Stewart, Jr., son of D. M. 
Stewart, retail jeweler, has left his posi 
tion as watchmaker in his father’s store 
to join the aviation division of the 
Navy. E. F. Baskin, Jr., a partner of 
Laster & Baskin, is now stationed at 
the Chicago Naval Training Station. 
Clyde Dennin, formerly watchmaker for 
F. H. Kuiper, is in the Navy at San- 
tiago, Calif. 

q Albert Optican is now a private sta- 
tioned with a medical devision at Camp 
Stoneman, Calif. He is the son of Abe 
Optican of the Bulova Watch Co. sales 
force. 





ALBERT OPTICAN 
is with Army 
medical unit 


LT. ELLIS G. STONE 
Serves in 
Intelligence 


q Lt. Ellis G. Stone, formerly associated 
with his father, Nathan G. Stone, in 
Stone & Co., 11 W. 42nd St., New York, 
is now stationed at Dalhart, Tex. He 
is in the intelligence service of the Army 
Air Corps. 

q E. Paul (Buddy) Knight, former 
manager of the J. P. Knight Co., Cin 
cinnati retail jewelry firm, now wears 
the bars of an Army lieutenant. He was 
commissioned at Mather Field, Calif., 
in the Air Forces after attending OCS. 


LT. E. PAUL KNIGHT 
from horses to 
sky buggies 





It was a case of starting with horses 
and ending up with airplanes for Buddy 
since he entered the service a year and 
a half ago in the Cavalry. He was mar- 
ried last September while on leave home. 
The jewelry firm, founded by his father, 
has suspended operations for the dura- 
tion. 

q Waco, Tex., jewelers report losses in 
their personnel, many of whom they 
have been unable to replace. Three of 
Armstrong’s watchmakers, Jimmy Nem- 
mer, B. B. Hoffman and Ed. Lipscomb, 
are in the Army. Lt. Abe Udashen, for- 
merly salesman for L. Fred & Son, when 
last heard from was in California; Red 
McKechnie, diamond setter and gold- 
smith, is stationed at Shepard Field. 
Edward Bauerle’s youngest son, Edward, 











Jr., is stationed at Altus, Okla., his eld 
est son is at Blackland Flying Field, 
and his son-in-law, Joe Fabere, who was 
one of the mainstays of the firm, is in 
the mechanical department at the Wac¢ 
Flying Field. Barton Wood, Morris 
Credit Jewelers’ credit manager, is in 
the Army, and Gilford Fred, son of the 
owner of the business, is with the Air 
Forces at Fresno. The optometry de 
partment has been closed because Dr 
P. K. Palmer, their optometrist, also ha 
been claimed by the Army. 

q Seattle jewelers are flying blue stars 
these days for the many members of 
their staffs who are with the Armed 
Forces. Herbert Bridge, son of Ben 
Bridge, owner of the jewelry store at 
1409 Pike St., is in the Navy at San 
Diego; Otis Cook, the firm’s 
watchmaker, is likewise in the Navy; 
Herbert Levy, a former employee, has 
fought in six major battles, has been 
wounded and decorated. Stanley ‘Tipp 
of M. Tipp & Sons, 1408 2nd Ave., is in 
the Army and is stationed at Presidio, 
Cal. Marvin Tipp, son of Morris Tip, 
is at Gallagher Field, Spokane, and ex- 
pects to receive his captain’s bars short 
ly. From Lurie’s, 423 Pike St., son Alan 
enlisted in the Navy and is stationed at 
Treasure Island; and Toby, another son, 
is in the Naval Reserve (V-1), awaiting 
orders. Frank Raphael of Raphael's, 
1323 3rd Ave., is a lieutenant in the 
Navy, stationed at Newport, Ark.; Sam 
Minkove, formerly on the sales staff, is 
a private in the Armored Infantry at 
Los Angeles. 

q Henry H. Brown is now on the re 
ceiving end of salutes having just won 
his gold bars from OCS. Lt. Brown 


LT. H. H. BROWN 
commissioned — on 
graduation 

OCS. 


from 





has been in the Army for more than 4 
year and was formerly a salesman of 
the National Wholesale Jewelry Co. 
Baltimore. 


May 1943 Employment and Payrolls 
Rise Over Last Year's Figures 


Reflecting the high rate of conversion 
to war work in the clock, jewelry, and 
silverware industries, employment figures 
for May, 1943, show a considerable em- 
ployment increase in these trades over 
May of last year. 

The May, 1943, employment index for 
the clock industry is 120.7 as compared 
with 114.4 for last year—a rise of 6.5 
points. The jewelry trade index shows 
a rise of 15.5 points, while employment 
in the silverware industry has jumped 
29.6 points over last year. 

Payroll figures for the month of M«) 
this year in these three industries ha\< 
risen between 50 and 86 points over 
1942. Clock and watch payrolls are \) 
56 points, jewelry 60.5 points, and pay- 
rolls for the silverware trade have sk) 
rocketed 85.9 points, Bureau of Statis 
tics figures show. 
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STRANGELY ENOUGH 


by Walter Galli 














WIN THE FAMOUS TOWN OF NYMPHS NEAR 
THE JAPANESE CITY OF ISHINOMONSKY ON THE 
PACIFIC COAST, PEARL DIVING I5 DONE EXCLUSIVELY 
BY WOMEN WHO BEGIN THIS STRENUOUS WORK 
AT 14 AND CONTINUE UNTIL THEY ARE 4&#O!! 
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A! CURIOUS SUPERSTITION OF OLDEN TIMES CONCERNED 
THE TURQUOISE. IT WAS BELIEVED THAT SO LONG ASA 
HORSEMAN CARRIED THIS STONE ON HIS PERSON WHILST 
RIDING HE WOULD NEVER HAVE AN ACCIDENT, NOR WOULD 
HIS HORSE BE FATIGUED--SEEMINGLY THE PAIN OF THE 
ACCIDENT WOULD BE DRAWN TO THE TURQUOISE /TSELF. 
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Mother Tries to Locate Diamond 
Left in N. Y. by Canadian Airman 


Somewhere in New York is a jeweler 
who is cutting a diamond belonging to 
Royal Canadian Air Force Flight Lt. 
H. J. Martin. JC-K recently received a 
etter from Lieutenant Martin’s com 
manding officer, stating that Lt. Martin 
has been reported missing and asking 
help in locating the diamond. Lieutenant 
Martin got the diamond from relatives 
while in South Africa, and sometime 
around January left it with a New York 
jeweler to be cut. His mother is now 
inxious to find the gem. 

Will the jeweler who has the diamond 
please communicate immediately with Lt. 
Martin’s commanding officer? Yhe ad 
dress is: Squadron Leader G. S. B. Ful- 
er. No. 3 Training Command Headquar- 
ters, R.C.A.F., 276 St. James St. West, 
Montreal, Quebec, Canada. 


L. Gallagher, general manager of 
Heiry Birks & Sons, Ltd., Montreal 
levelers, was reeently elected honorary 
tre:surer of the Better Business Bureau 
of Montreal. 


Por AuGust, 1948 


Spinel Now Controlled by WPB 


Synthetic spinel has joined the ranks 
of jewel bearing materials controlled by 
WPB Conservation Order M-50. Spinel, 
which has a hardness of 8, was taken 
out of the “substitute jewel bearing” 
class in an amendment to M-50 issued by 
WPB July 1. 

It has been necessary to control the 
disposition of synthetic spinel because of 
its growing importance in the production 
of essential war equipment, WPB said. 
Natural spinel is not included under 
the ruling. 


Agency Head Speaks on Silverware 


Abbott Kimball, president of the Ab 
bott Kimball Co., New York advertising 
agency, spoke on “Silver Goes to War” 


at the Bridal Business Clinic, annually 
sponsored by Bride’s Magazine, which 
was held June 22. 

Mr. Kimball reviewed the present 


silverware situation and advised the 
advancement of the “share your silver” 
campaign to alleviate existing shortages 
and assure future customers. 





SIMONS BROS. CO. 
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STONE RINGS ENGRAVED 
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@ SCHOOL AND FRATERNAL EMBLEMS 
Estimates furnished without obligation 
BRAUNFELD & MEHLMAN 
108 Fulton St. New York. N. ¥. 
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OMEGA 


The watch of world precision record 


NORMAN M. MORRIS 


WATCH CORP. 


608 Fifth Ave... . New York 


“QRIENTA” 
CULTURED PEARLS 
of QUALITY 
Le LYS. th thle ftr 


65 NASSAU STREET NEW YORK 








ETERNA WATCH COMPANY 
OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9-8660-8689 











RicH MouNTINGS 
of 
DISTINCTIVE DESIGN 
Write for Prices 
JOSEPH A. RICH 


Vanufacturing Jeweler 
62 W. 47th St., New York, N.Y 














BEAD SPECIALIST 


All Kinds of Genuine Stone Bead Necklaces 
Earrings — Semi Precious Stones 


Selections on request to responsible Jewelers. 
Necklaces lengthened and restrung 


DOUBRAVA CO. 


12 John St., New York City 





























MARCASSITES 


GENUINE SWISS—ALL SIZES 


GENUINE OPALS 


GENUINE AMETHYST 
GENUINE TOPAZ 


MAX SCHUSTER 


10 WEST 47th ST. 
NEW YORK 








PROFITABLE ITEMS! 
For Distributors, Jobbers and Volume Users 


Rhinestone, Sterling Silver, Plastic, Ceramic 
and Leather Costume Jewelry. Fast Sellers in 
wide variety. Sample lines available. 


IRVING SACKS, 864 Broadway, New York City 
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J. A. SAMUEL & CO. 


220 BROADWAY NEW YORK 


PALLADIUM 











DISTINCTIVE 
MEXICAN JEWELRY 


See our extensive collection of silver Mexican 
handcraft including rings, bracelets, pins 
and earrings to retail from $3 to $15. 


F. EICHEN 


1133 Broadway New York City 
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q The firm of H. Sorin, importer of 
diamonds, precious stones and watches, 
has moved to 576 Fifth Ave. from its 
offices at 11 W. 42nd St. 

q Bill Landgraf, New York wholesale 
and retail jeweler, has designed a new 
type of score blank for classified bowling 
tournaments. Mr. Landgraf is a bowling 
fan of long standing. 

q Arkins Jewelers, Inc., has bought the 
entire stock of the Royal Jewelry store 
at 244 Main St., Paterson, N. J. Ben 
Arkin, president of the firm, will conduct 
the business under his own name. 

q Fifty years in business was chalked 
up by Jacob Cohen & Sons, wholesale 
jewelers at 102 Canal St., when they 
celebrated their golden anniversary June 
25 with a dinner for their employees. 
q “The Locality Mayor of Maiden Lane,” 
Moe Rooder, whose stone importing 
and cutting business is at 35-37 Maiden 
Lane, celebrated his 25th wedding anni 
versary with his wife at the Hotel Seven 
Gables, Greenfield, N. Y., recently. 

q Herman B. Sacks, president of Sacks 
& Perry, Inc., manufacturer ot gold 
mountings and wedding rings, 62 W. 
‘7th St., returned last month from = a 


Florida honeymoon with his bride, the | 


former Miss Irene Dicker of Washing 
ton. 

q Frank J. Rudden has resigned as assis 
tant diamond buver for Black, Starr & 
Gorham, Inc., Fifth Ave., where he had 
been employed for 30 years to become 
buyer of diamonds and fine jewelry for 
Nieman-Marcus Co., Inec., Dallas depart 
ment store. 

q H. A. Bliss, vice-president and general 
manager of the Gorham Co. when the 
firm was located at Fifth Ave. and 36th 
St., celebrated his 90th birthday June 
20. He opened the company’s Maiden 
Lane store in 1884, and during his early 
days with the firm acted as its southern 
representative. 

q The New York Jewelers’ Benevolent 
Association presented the New York 
Chapter of the American Red Cross with 
an ambulance last month in a ceremony 
at City Hall park. The ambulance was 
given in the memory of Sgt. Mever Levin, 
who was killed in action in the Pacific 
area and whose name will be inscribed 
on a plaque on the ambulance. Max 
Wolf, Association president, made the 
presentation. 

q Gilbert Cellie, a student in the jewelry 
class of the Brooklyn High School for 
Special Trades, received four honors at 
his recent graduation. Gilbert, who was 
president of the school’s student govern 
ment organization, won the Robertson 
Memorial award of $315 for scholarship 
and character. He also won an em- 
ployers’ character award, and two prizes 
for student government service and ac 
tivities. He will soon be a member of 
the armed forces. 

q.S. Rodman Sons and Harry Rodman 
were hosts to several hundred guests 
at the formal opening of their extensive 
suite of offices at 580 Fifth Ave. the 
afternoon of June 29, following their 
removal from 64 W. 48th St. Harry 
Rodman is American representative of 
the Langendorf Watch Co. of Langen- 
dorf-Soleure, Switzerland, manufacturers 
of Lonville and Lanco watches. S. Rod- 
man Sons distribute for Mr. Rodman 
and also import the Namdor and DeKalb 


watches. The suite includes two execy 
tive offices and a sales office, plus tek 
phone, shipping and reception room 

| q Julius Chamelin, proprietor of D’Ar 
& Co., retail jewelry store at 446 \ 
125th St.. was saved from the untende 
mercies of two thugs July 7 by Josep 


Goldberg, owner of a_ sporting goods 


shop across the street. ‘Two youths e1 
tered Mr. Chamelin’s store and attempt 


ed to rob him. and when he resisted on 


hit him over the head with a bottle. H 
cries of “Help—murder—holdup!” we 


heard by Mr. Goldberg, who charged 


across the street to his friend’s aid 
brandishing a 20-year-old Colt revoly 
which had not been fired in 15 year 
Mr. Goldberg, with the aid of two polic 
men who soon arrived on the scen 
captured both youths—one was _ haule 
from a trash pile where he had _ take 


refuge from the Colt. Mr. Chamelin was 
taken to the Knickerbocker Hospital for 


possible fractured 


examination for a 
skull. 

| @q Election of officers and plans for 
creased activity next fall were the fea 
tures of a recent meeting of the Ni 


| York Horological Society. The meeting 


was the last until after Labor Day. 

Morris Klein, of the Le Roy Co., 105 
3rd Ave., was elected president. Barn 
Goldstein. 218 EF. 59th St., was reelecte: 
as vice-president, and Henry D. Fri 
2064 E. 2nd St., Bklyn, was _ re-elect 
executive secretary. Pauli Roth, 1 W 
47th St., N. Y., will replace J. L. Gruen 
Ridgefield, N. J., as recording secretar 
Also reelected to office were J. Baer 
librarian: and Charles Johns and ( 
Keneske, directors. Mr. Gruener, wl 
has served the Society as recording se 
retary for 15 years, was given a life 
membership as a gesture of appreciatio 
for his fine service. 

Beginning with the first fall meeting 
individual members will take turns dem 
onstrating the fine points of watch mak 
ing to the group. Charles Johns, wh 
made the  112-jeweled, 
clock which greeted visitors at the Elgi 
exhibit at the New York World’s Fai! 
will speak at the opening meeting of th 
1943-44 season. 
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GOLD 


and 


SILVER 
PLATING 


Silverware Repaired 
Equal to NEW 
Removing of Engravings 


WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 


“25 years at the same 
address” 
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(After) 








ZENITH WATCH CLEANING SOLUTIONS 
None Better at any Price 

Gal. $2.00 Order from your Jobber 

Ot. -75 Sample & Booklet on Request 


ZENITH CLEANING FLUID CO. 
52 Beekman Street . New York Gity 
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Retailers Shorten Business Hours in Growing Numbers 


o Cut Stock Shrinkage, ane Over-Worked Employees 


More retail jewelry stores last month 
velled the ranks of shops all over the 
ountry shortening business hours to 
bvoid selling themselves out of business 
ind to give rushed salespeople a badly 
eeded_ rest. 

Jewelers of Marion, Ind., gave em- 
loyes “a home front furlough” by clos 
ng down for two weeks during July. 
taggering vacations would put too 
nuch of a burden on remaining em- 


loyes, the jewelers explained to Marion 
jtizens in a large newspaper advertise- 


nent. Jewelers signing their names to 
he ad were Ralph E. Roessler, L. 
shellenburg, Charles P. Gabbert, and 
I. Meyer. 

\ majority of the jewelry and re 


air Shops of Washington, Pa., will close 
heir doors to the public at noon 
Vednesdays for the duration of the 
var. Durham, N. C., jewelers will close 
Vednesday afternoons but will remain 
pen Saturday evenings to serve shop 


‘pers who, because of war work or other 


cannot do their buying during 


the day. Durham’s schedule is only 
or the month of August. 

Jewelry stores in Dallas, Tex., will 
‘lose each day at 4:45 in the afternoon 
luring the summer months. Thursday 
ind Saturday night closing hours have 
wen left optional, however, the Dallas 
Jewelers’ Association said, to allow 
jewelers to serve late customers. Provi- 
lence, R. I., jewelry stores will close 
ill day Mondays during August. 


Schwarzschild Bros., Inc., jewelry firm 
f Richmond, Va., will remain 
intil 12:30 Mondays but will stay open 
intil 9 evenings. The Coast Jewelry 
Co., Seattle firm, has revised its business 
schedule to accommodate Seattle’s war 
workers. The store will remain open 
until 9 Monday nights and will close 
all day Wednesdays. 

Closing for the duration 


closed 


are Morrow 


« Co., Holyoke, Mass., and the Sauger- 
ies Jewelry Co., Inc., N. Y. Robert C. 
Klemm and Harold B. DeNike, pro 


prietors of the two stores, will continue 
their watch repair businesses. 
War 


Sav: “How about tacking a 


Bond on your bill?” 





“FineEnglish’ 
SILVER 


POLISH 
Cuts Polishing Time 


Tested and approved by 
houses—Amazing working 
Vinest—Most Efficient Polish 
by latest § scientific research—Sold 
bulk for trade—retail sales. 
8 oz. bottle 50¢ Keystone 
Write for free sample. 


WONDER CHEMICAL CO. 


545 THIRD AVE. BROOKLYN, N. Y 


leading silver 
qualities— 

developed 
in 


list. 








RCH CROWN TAGS 


CELLULOID—METAL—PARCHMENT 


Send for Catalog tlustrating 
Our New Improred Line 


Newark. N. J. 








18 Crawford St. 











: AUGUST, 1943 


’ IN BINDING 
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“A Home Front Furlough” 
Awarded For 


FAITHFUL SERVICE 
TO THE PUBLIC 





A TWO WEEKS SUSPENSION OF SERVICE 
JULY 5TH TO JULY 19TH 





And By The Way 
Many of Our _—— Are Investing Vacation 
Pay in War Bonds This Yea 
We're Pretty Proud of Them for That 


Chas. P. Gabbert —_ Roessler 
Meyers L Sheliociowe 











With this ad jewelers of Marion, Ind., told 
local citizens they would close shop for two 
weeks to give employees a rest. 


WLB Grants 4-Cent Wage Increase 
To N. Y. Jewelry Industry Workers 


Workers in the New York precious 
jewelry trade last month won WLB ap- 
proval of a pay increase averaging four 
cents an hour. The boost will to 
1600 members of Local 1 of International 
Jewelry Workers Union, AFL. All New 
York jewelry with the exception 
of retail stores employing approximately 
300 non-union workers, will be affected. 

Nearby Newark, N. J., jewelry work 
ers, who are non-unionized, will not be 
affected by the order, for their pay rates 
are already on a level with the 
rates approved for New York workers. 

The award grants the full 15 per cent 
allowed under the Little Steel formula 
to workers employed by a single em- 
ployer since the first of 1941. Percent 
ages will be taken on the January, 1941, 
wage level. Workers emploved since the 
first half of 1942 will receive a 
8 per cent, while working only since 
February, 1942, receive 

A 10 per cent increase in minimum and 


£0 


houses, 


new 


boost of 
those 


will no increase. 


piece rates, which have been unchanged 
since 1941, was also approved by the 
New York and New Jersey regional 
WLB. Starting rates for apprentices 
will be raised from 140 to 45 cents an 
hour. 
McNeil Holds Father's Day Post 
William D. McNeil, secretary of the 
Jewelry Industry Publicity Board, was 
re-elected treasurer of the National 


Father’s Day Council at a recent meeting 
of the executive committee. 


As a result of the landslide success in 


retail sales of this vear’s Father's Day, 
the committee voted to set a quota of 
$50,000 for the 1944 Father’s Day cam- 
paign. The Council stimulates observ 


ance of Father’s Day 
and newspaper 


through War Bond 
drives, contests, and mag- 


azine articles. 








Earrings in various patterns in 14 Kt 
Green and Red Gold 


St. Christopher Key—14 Kt in three 
sizes; also Bill Clips, Charms and 
Links to match 


Love Knot Ring—14 Kt Red and Green 
Gold Combination in four sizes Ear- 
rings, Cuff Links and Studs to match 


Our comprehensive line of 
Gold, Platinum and Enam- 
aled Novelties. including 
Vanity, Cigarette and Card 
Cases are distinctive and 
have sales appeal. 


CLIFFORD A. MILLER &CO., Inc. 


Manufacturers 


64 West 48th Street 
New York 














mething 


So Milady’ 








| 
This unique idea in Earrings can be also worn as a ring 
Made with various precious stones or in Plain Gold. 


Special Order Work Upon Request 


B. PEREIRA INC. 


22 West 48th St. New York, N. Y. 











ATTENTION! 


DISTRIBUTORS, JOBBERS & VOLUME USERS 


NBELIEVE IT OR NOT! WE HAVE IT!! 
FOR IMMEDIATE DELIVERY 
Rhinestone, Sterling Silver, Plastic, Ceramic 


and Leather Costume Jewelry. Fast Sellers in 
wide variety. Sample lines available. 


IRVING SACKS. 864 Broadway, New York City 











KEPAIRING of JEWELRY 


IN ALL ITS BRANCHES 
Also 


SPECIAL ORDER WORK 
ESTABLISHED 1910 


M. J. STERN 


61 Beekman St. New York City 
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TRIUMPH 
JEWELRY 
CO., Inc. 


Pioneering 
Fine 
Sterling Silver 


COSTUME 
JEWELRY 


To the 
Retail Jewelry Trade 


Pins 
Earrings 
Bracelets 
Rhinestone 
Stone 
Pearls 


116 Nassau St. 
New York 
N. Y. 








Mainland Diamond Cutters Ask 
Labor Department to Raise 
Puerto Rico Apprentices’ Wages 


Jacking up wages paid to the 300-odd 
diamond cutting apprentices in Puerto 
Rico, as an incentive to attract and hold 
the better grade of worker, was sup- 


ported at a hearing in New York June 


29 by spokesmen for the U. S. Depart 
ment of Labor and the mainland cutting 
industry, both management and labor. 

Representing the Diamond Workers 
Protective Union of America, Jules 
Verbeeck, president; Julius Wilk, coun 
sel, and others urged that at least for 
the present sub-standard 
ended in Puerto Rico and apprentices 
there be paid at least 30 cents an hour, 
instead of the present beginning rate of 
$3.50 a week. 

In contrast with the island scale, it 
was pointed out that in mainland shops 
the employers are paying $14 a week 
through the ninth month of apprentice 
ship and then on a progressively larger 
proportion of the journeymen’s rate—70 
per cent from the 10th through the 14th 
month, 80 per cent from the 15th through 
the 19th month, 90 per cent from the 
20th month through the 24th month, and 
thereafter on the regular pay of a 
journeyman, which averages $125 a 
week. 

Moreover, the Joint Appenticeship 
Council has approved and passed along 
to the War Labor Board for its okay an 
even higher wage scale, upping the scale 
to 76 per cent after the 10th month, 87 
per cent after the 15th month, and 97 
per cent after the 20th month. 

Speaking for two of the three diamond 
cutting factories on the island, Sidney 
Greeman argued that learning aptitude 
and productivity are much lower in 
Puerto Rico than on the mainland. He 
represented the Ponce Diamond Works, 
which has operated from 1920, except 
for four denression years, and the Caribe 
Diamond Works, organized by Stephen 
Reinhold, a Belgian, in 1940, which to- 
gether were shown to employ about 165 
apprentices and 30 experienced workers. 
The third Puerto Rican shop, the Perez 
factory, was not represented at the hear- 
ing; it was reported by the Government 
to employ about 100 apprentices and 10 
experienced craftsmen. 

Merle TD. Vincent, of the exemptions 
branch, Wage and Hour Division, U. S. 
Department of Labor, who presided, ex- 
pected to announce his findings some- 
time in August. 


Newman Seeks Ambulance 
Volunteers 


Nat Newman, of Silberman, Kohn and 
Wallenstein, Inc., who has been con- 
nected with the U. S. Army Ambulance 
Corps (Emergency Section) since Octo- 
ber, 1942, has just been appointed as 
2nd Lieutenant in charge of the Man- 
hattan Bureau Control in that service. 

Lt. Newman is seeking additional 
civilian volunteers to help in carrying on 
this important work, which is an essen- 
tial part of the air raid precaution 
system. Volunteers are asked to gve one 
night a week. Candidates should be either 
above draft age or have been rejected 
by the Army. Any such men who are 
desirous of doing something in the war 
effort are asked to contact Lt. Newman 
at Va. 6-1664 for details. 
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Pearl Replicas 











| DIAMONDS 


REPAIRED 
RECUT 


> 


A. SPIER 


7 WEST 45th STREET 
NEW YORK, 19, N. Y. 











OFFICES 
347 Sin AVE., NEW YORK, N. Y. 
105 CHESTNUT ST., NEWARK, N. J. 
CHICAGO + LOS ANGELES + SAN FRANCISCO 


EWELERS 
BLOCK 


and all other lines of 


Insurance 
in all parts of the world 


PENDLETON & BERGER 

15 WILLIAM ST. NEW YORK 

Tel. HAnover 2-1771 CABLE “PENBERG” N. Y. 
ESTABLISHED SINCE 1907 


WATCHES * 


Swiss Lapel 
Water Shock Proof 
Sweep Seconds 


Nearest to Genuine 
Oriental 


BETTY STRAHL 


385 Fifth Ave. @ NEW YORK @ Mu. 5-5519 
SHOWROOM HOURS: 1:30 to 5:30 P. M. § 
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q John Matz, of Matz 
turned to his shop 
several months. 

4 The Louis Sickles shop, 1015 Chestnut 
St., is again open after being closed for 
papering, painting and a general face 


& Co., has re- 
after an illness of 


lifting. 
q R. E. Albright, located for 37 years 
it 717 Sansom St., has moved to larger 


quarters on the second floor at 812-14 
Chestnut St. 

q Herman Pedrick, president of the 
Horological Guild of Philadelphia, is 
enjoying a respite from his labors as 
watchmaker at Bailey, Banks & Biddle. 
q Most Sansom St. shops are remaining 


closed all day Saturday during July and 


\ugust. The move was sponsored for 
the first time this year by the Sansom 
Street Business Men’s Association. 

q Max D. Feinberg, salesman for the 


Brown, Gold Co., 110 S. 8th St., for 12 
vears, has resigned to set up his own 
business. He is operating from his home, 
2248 Bryn Mawr Ave., Philadelphia. 


q Harry C. Anderson, of Henderson, 
N. C.. and L. E. Wittekind, Trenton, 
N. J., visited Philadelphia shops on fall 








For the Memo Pad 
August 


22, Pennsylvania Horological 
tion annual convention. 
ANRJA convention, week 
Aug. 23, Waldorf-Astoria 
York. 

New York State RJA convention, 
time, same place. 


A ssoci i 


beginning 
Hotel, New 


same 


September 
15, Oregon RJA convention, 


October 


New Jersey Horological Association con 
vention, Essex House, Newark; no 
date set. 


Portland. 
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BOWMAN 


Technical School 
Courses for Success for 
Watchmakers 
Engravers, Jewelers 
— for free book “Your 

ure and Our Sehool’’ 
JOHN J. BOWMAN, Director 
Bowman Bidg., Lancaster, Pa. 














ELGIN — WALTHAM — HAMILTON 
BULOVA — GRUEN 
REBUILT WATCHES 


of the better kind, for the better Jewelers, 
of every description in Swiss and American 
for ladies and gents.—Orders filled promptly. 
We also carry a full line of watch cases of the 
latest styles in every description at the lowest 
market prices. 
Write for Catalog. 
CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 
134 S. 8th St. Phila., Pa. 








a College of Horology 


SCHOOL FOR WATCH MAKERS, 
JEWELERS AND ENGRAVERS 


,Broad and Somerset Streets 
PHILADELPHIA, PA. 
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buying tours recently. Henry Struntz, 
of Bethlehem, visits former Philadelphia 
associates every week. He _ previously 
was in business in the Quaker City. 

q Sam Kressen, in the cavalry at Fort 
Riley, Kan., recently visited former fel- 
low employees at Samuel Lashof & Co., 
700 Sansom St. Sergeant Dickerson, em- 
ployed by J. E. Caldwell & Co., Juniper 
and Chestnut Sts., prior to his induction 
a year ago, also visited friends while on 
furlough from his Seattle, Wash., base. 
q Sol Sickles, of M. Sickles & Sons, 904 
Chestnut St., is spending the summer 
at Swamscott Bay, Mass. Morton Sickles, 
of the same firm, left in mid-July for a 
two-week vacation in Oakland, Me. Abe 
Gandel, employed by M. Sickles & Sons 
for three years, inducted into the 
Army in early July and is stationed at 
Camp Meade, Md. 

q Smashing the glass in the window of 
the Davis jewelry store, 1 N. 3rd St., 


was 


Harrisburg, a thief grabbed $1,000 worth 
of jewelry on July 1. About 30 rings 
and several watches and bracelets were 
taken, Alvin Davis, proprietor, said. A 
passerby told police he heard the crash 


shabbily 
st reet. 


and saw a 
a nearby 


of splintering glass 


dressed man run down 


HIA Reelects Howard L. Beehler 
As President in Mail Balloting 
Beehler, L 


Howard L. ancaster, Pa., 


was reelected to the presidency of the 
Horological Institute of America last 
month on a mail vote of all members. 

Frank D. Urie, Elgin, Ill, is again 
taking the first vice-president’s chair. 
Ralph E. Gould, Washington, D. C., and 


Vernon, N. 
secretary 


Edward H. Hufnagel, Mt. 
Y., were reelected as executive 


HOWARD L. BEEHLER 
Again heads 
Horological 

Institute 
of America 





respectively. Regional 
area 1, Herman R. 
Philadelphia; area 2, Alfred S. 
Rowe, Indianapolis; area 3, S. George 
Cochron, Nashville; areas 4 and _ 5, 
George J. Wild, Peoria, Ill.; and area 6, 
Stanley A. Pope, San Francisco. 

Also on the executive committee are 
John J. Bowman, Lancaster, Pa.; Fred 
G. Gruen, Cincinnati; and Milton F. 
Manby, Lancaster. 


treasurer 


and 
vice-presidents are: 


Pedrick, 


Regulations controlling the examina 
tion of watchmakers were made at a 


recent executive committee meeting in 
New York. As of July 1 the fee for 
the Junior Watchmaker examination is 
$10 and the Certified Watchmaker ex 
amination fee is $15. There will be no 
$1.50 charge for each watch examined, 
as erroneously stated by JC-K last 
month. The $1.50 figure is the portion 
of the original fee which covers the cost 
of organizing the Examining Board. 








For Immediate Delivery — 


ORDER NOW — NO RATIONING — WE 
CAN SUPPLY UP TO A DOZEN OF A 
NUMBER TO A CUSTOMER — WHILE 
OUR STOCK LASTS. 


STEMS FOR 


A. SCHILD BULOVA 
10!/2 Cal. 984 10 A. N. 
10'/> Cal. 340 8 A. N. 
834 Cal. 970 8A.Z. _ 
634 Cal. 589 7 A. P.—7 A. A 
: 7A. M. 
A. F. 
BENRUS ras 
6A.P 
10'//p 4A.H. 
10'/2 AO 4A. 4. 
54 Ww 3A. F. 


WE ALSO HAVE A FULL AND COM- 
PLETE LINE OF THE FOLLOWING—FOR 
IMMEDIATE DELIVERY— 


GENUINE G-S Round and fancy unbreak- 
able crystals. 


OPEN FACE ROUND GLASSES 


AMERICAN MADE FULTON FANCY WRIST 
WATCH GLASSES. 


WATCH STRAPS OF VARIOUS QUALITIES 


ALSO STAFFS AND JEWELS FOR ALL AMERI- 

CAN WATCHES—ELGIN—WALTHAM—HAMIL- 

TON—ILLINOIS. 

ALSO A COMPLETE LINE OF AMERICAN AND 

SWISS MATERIALS FOR ALL MAKES 
ORDER NOW 


CENTRAL WATCH MATERIALS 
& SUPPLY CO., INC. 


134 S. 8th Street, Philadelphia +7. Pa 











BELMAR CREATIONS 
Watches & Jewelry 


¢ Louis SickLEs 


1015 Chestnut St. 
22 West 48th St. 


Philadelphia 
New York 








JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We hare served the trade 
since Nocrember I. 1894 








BYARD F. BROGA 


Manulacturer of Distinctive Diamond 
Mountings and Wedding Rings. 


a Philadelphia 
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DON'T SELL YOURSELF 
OUT OF BUSINESS 


Ration scarce goods to 

your customers to insure 

being in business when 
this war is over. 





BALTIMORE, MD. 














Wrolesale 


21 WEST 
BALTIMORE ST. 
BALTIMORE, MD. 


“AN INSTITUTION 
of DEPENDABILITY” 


ESTABLISHED 1885 


sx Kors . 3 





ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 


@ JEWELRY @ 
5 HOPKINS PLACE, BALTIMORE, MD. 








Genuine 


PERUVIAN SILVERWARE 


Guaranteed 900 fine 


Handmade Bracelets, Brooches, 
Charms, Rings, Filigree, ete. 
Orders attended at low cost by 
Air Express. Sample assort- 
ment including freight, ete.. 
$30.00. 


ENRIQUE KAUFMANN ROOS 


P. O. B. 886 Lima, Peru, S.A. 
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q The Bernard Jewelry Co. of Birming- 
ham, Ala., has moved to larger quarters 
at 523 19th St. from their old offices 
at 7611 Ist Ave., North. 

q The LeRoy Jewelry Co. of Charleston, 
S. C., is doing its part in a playing-cards 
for-soldiers drive. LeRoy’s is a collec 
tion depot for Charleston. 

q Louis Rosenberg, proprietor of three 
credit jewelry stores in Lexington, Ky., 
has added the Georgetown, Ky., store 
of the late J. W. Keller to his chain. 
q Maurice B. Silverson, assistant man 
ager of Darden-Smith Jewelry Co., 
Memphis, Tenn., was recently elected to 
the presidency of the Memphis Retail 
Credit Association. 

q The A. Weiler Jewelry Co. of Green 
wood, Miss., lost $20,000 worth of dia 
monds and watches in a recent robbery. 
Thieves smashed the firm’s store window 
with a brick and snatched the jewelry. 
q The Oscap Mfg. Co., Inc., newly char 
tered Baltimore firm, will open a dia- 
mond tool business at 213 N. Calvert 
St. Members of the firm are Edwin 
Ottenheimer, H. Paul Rome, and Ade- 
line Reel all of Baltimore. 

q.S. Judson Mealy, the president of the 
Maryland, Delaware and _ District of 
Columbia Jewelers’ Association, who 
has been under treatment at a hospital 
for some time, has improved sufficiently 
to permit his return home in a_ few 
weeks. 

q Mr. and Mrs. James W. Brown, own 
ers of a McAllen, Tex., retail jewelry 
firm, recently purchased the Commer 
cial building, McAllen’s largest office 
building. The building is next to the 
Brown store, and Mr. and Mrs. Brown 
will act as managers. 

q Frank Pearson, president of the James 
R. Armiger Co., 310 North Charles St., 
Baltimore, has also gone through a six 
weeks’ siege of illness, but feels strong 
enough to put in several hours a day 
at his office. His resumption of activity 
is very gratifying to a host of friends. 
q Jacob and Alex Strauch, specialists 
in precious stones are now associated 
with Harry B. Sher, watch and jewelry 
wholesaler of Memphis, Tenn. The firm 
of Strauch and Sher will open enlarged 
offices in the Commerce Title building. 
A. B. Sher, formerly of Perel & Lowen 
stein, Memphis, will handle promotion 
work for the new firm. 

q Employees of the Roberts Credit 
Jewelry Co., which owns and operates 
stores at 402 Howard St. and 2110 E. 
Monument St., in Baltimore, were feted 
at a banquet at the Emerson Hotel June 
28. Jack Landau, Roberts’ general man 
ager, arranged the entertainment pro 
gram which included skits, music, and 
a talk on business prospects for the com 
ing year. 

q A. D. Jernigan of Shad & Tucker, 
Jacksonville, Fla., retail jewelry firm, 
has discovered a wood lighter than cork 
which he hopes the Navy will find suit- 
able for use in life belts and rafts. ‘The 
wood, called “Florida Velvet,” is porous 
but buoyant and grows along the east 
bank of Florida’s St. Johns river. Mr. 
Jernigan has tested samples in jars of 
water, and finds it is still buoyant after 
six weeks’ immersion. The Navy holds 
a special interest for Mr. Jernigan—his 
daughter, Lt. Margaret L. Jernigan, was 





os 





Be) 


recently put safely ashore in Atrica from 
a transport ship. 


q Rings and watches valued at more 
than $3,600 were taken from displa 


windows at Lemon & Son, jewelry firm 
570 S. 4th St., Louisville, July 5 b 
thieves who smashed two windows, 
grabbed handfuls of jewelry and fled. 
Gems valued at $7,000 were untouched 


Assistant Manager T. C. Brown said 
six diamond rings, valued at about 
$8,000 and thirteen watches, valued at 
about $600, were missing. One large 


diamond ring was valued at $850. Mr 
Brown said the theieves, in their ap 
parent rush to get away, also overlooked 
several other watches. 


Credit Jewelers Give 10 Per Cent 
Of July 24 Sales and Receipts 
To NACJ Service Cigarette Drive 


A billion cigarettes for the boys and 
girls overseas was the aim of NACJ on 
National Credit Jewelers Cigarettes Day, 
July 24. Credit jewelers all over the 
country were asked to contribute 10 per 
cent of all sales and receipts on that day 
to a fund to purchase cigarettes for ser- 
vice men and women. 

Although JC-K went to press before all 
contributions could be totaled, NACJ 
estimated that surely millions—maybe a 
billion—cigarettes would cross the waves 
as a reminder that the jewelry industry 
is aware of the sacrifice and fine service 
of our armed forces. 

The cigarettes, purchased from a na- 
tionally advertised manufacturer, will be 
bought at a tax-free price. The low cost 
would mean that even a small sum given 
by each credit jeweler in the country 
would enable NACJ to buy cigarettes 
by the millions. 

“We've had a grand response from 
the members and feel sure that the drive 
will be a huge success,” said William 
Wagner, NACJ executive secretary. 

Jewelers were asked to push the drive 
home to their customers by window dis 
plays, direct mail, and advertising copy. 


May Wholesale Sales Up 
25 Per Cent Over 1942, 
But April Figure Higher 

Sales of 24 wholesale jewelry firms 
rose 25 per cent in May, 1943 as com 
pared to May, 1942 the Census Bureau 
reports, but May sales were down 7 per 
cent from the preceding month. Sales 
for the five months period from January) 
through May of this year are up 15 
per cent over the like period of 1942. 

May inventories valued at dollars-and 
cents cost were down 2 per cent from 
the April figure, and down less than 0.5 
per cent as compared with May of last 
year. 

The stock sales ratio at the end of this 
May was 211 as compared with 204 for 
this April and 255 for May of last year. 
Collections on accounts rose 1 per cent 
from April to May of this year, and 
were up 25 per cent for May, 1943, as 
compared with May, 1942. Accounts re- 
ceivable were down 26 per cent for this 
May in comparison with the 1942 figure, 


but up 5 per cent over this April. 
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Announce 20 Members of 
Jewelers’ Committee 
To Send Watches to War 


The 
nake 


American jewelers drive to help 

1943 as disastrous for Hitler as 
i918 was for the Kaiser moved into 
faster gear last month, as Harry R. 
Gerber of White Plains, N. Y., an 
nounced 20 members of the American 
jewelers Committee to Collect Watches 
for the Russian Army. 

Meanwhile, plans were going forward 
to enlist jewelers and watchmakers from 
Maine to California in the rounding up 
f 100,000 watches—new or old, men’s 
or women’s, Strap, pocket or railroad 
to be inspected, repaired if necessary, 
ind speeded, some of them by plane, to 
the vital Russian front, there to be used 
by our allied efficers, soldiers, guerillas, 
doctors and nurses in the fight against 
Nazi-Fascism. 

“Every German the Russians 
out is one less German for our 
can boys to tackle.’ Mr. Gerber 


knock 
Ameri 
said, 


Jewelers War Production Committee 
Dissolves; Has Completed Job, 
Says Chairman Jacob Mehrlust 


After 17 months of successfully clear- 
ing the paths for jewelry manufacturers 
anxious and able to take on war con 
tracts, the Jewelers War Production 
Committee will close its office at 608 
Fifth Ave., New York, Jacob Mehrlust, 
chairman, has announced. All further 
activities of the committee will be han 
dled by Mr. Mehrlust through his own 
offices at 6 W. 48th St. 

“All firms who want or are equipped 
to handle war work are in war produc 
tion now,” Mr. Mehrlust said. “It would 
he a expense to carry on the 
committee from now on.” 

More than 200 jewelry manufacturers 
ire now producing delicate precision in- 
struments, bombsight parts, and dental 
ind surgical instruments for Uncle Sam, 
Mr. Mehrlust reported to G. H. Nie 


useless 


meyer, chairman of the Jewelers Vig- 
ilance Committee of which the War 


Production Committee was a part. Jew 
elry manufacturers’ have in many cases 
improved the design and speeded up pro 
duction of war instruments to a_ point 
of perfection far beyond pre-war stand 
irds, he said. 

Acting as a clearing house between 
Government and the jewelry industry, 
the committee has put at the govern 
ment’s disposal complete records of 
equipment and labor facilities available 

war work in the trade. Manufac 
irers seeking war contracts have been 
directed to the proper agency. New 
England leads the jewelry trade in war 
production because of its larger plants 
ind more complete and varied equip 
ment, Mr. Mehrlust said. More than 70 
rms in the New York and New Jersey 
ireas have received contracts through the 
eforts of William Ogush and Leanord 
Siiman, chairmen respectively of the 
Nw York Crafts and New Jersey pools. 

\lthough only 21.5 per cent of all 
mi nufacturers listed by the Jewelers 
ard of Trade are engaged in war pro- 
lution, additional government contracts 
to the jewelry industry will probably be 
fe, Mr. Mehrlust believes. Large manu- 
la turers are doing the greatest share, 
in! those firms not already handling 
Wee jobs are not usually equipped to 
ao so. 
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explaining the reason for this vital 
assistance to the effort and this 
good-will building activity now open to 
every jewelry store and watch repair 
shop. “Most of the watches will come 
from our customers’ dresser drawers, 
and it’s our job to interest customers in 
digging out and turning in these old or 
unused timepieces, for reconditioning 
either by ourselves or by the Ambijan 
Committee.” 

“Posters, counter cards, radio scripts, 
interview ma- 


war 


newspaper ads, publicity 


terial and containers to receive the 
watches will soon be available. Samples 
will be shown at our booth at the 


ANRJA convention.” 

Members of the American Jeweiers 
Committee to Collect Watches for the 
Russian Army follow, complete up to 
press time: 

M. S. Abelson. of Abelson’s. Inc.. 
Newark, president Associated Credit 
Jewelers ot New York and New Jersey: 
Howard IL. Beehler, Lancaster, Pa.., 
president Horological Institute of 
America; Fred V. Cole, New York, 
editor of JC-K and secretary of the 


committee; Fred B. Dreifus, Dreifus 
Jewelry Co., Memphis, Tenn.; George 
Engelhard, Chicago, publisher of MNa- 


tional Jeweler: Clarence H. King, 
Mermod-Jaceard-King Jewelry Co., St 
Louis. 

Morris Klein of Jacques LeRoy, New 
York, president of the Horological So- 
ciety of New York; Percy K. Loud. 
Wright Kay & Co., Detroit; H. Bruce 
McCague, Cowell & Hubbard Co., Cleve 
land: J. M. McEntee, Jr., J. M. McEntee 


& Sons, Oklahoma City; Charles J. 
Michaels, Michaels, Inc., Hartford, 
Conn., president of ANRJA; Phineas 


Peters, M. G. Peters & Bro., Brooklvn, 
chairman of the executive board of the 
Retail Jewelers Associations of Greater 
New York; William A. Present, Daniels 
Jewelry Co., Lansing, Mich. 


Also on Committee 


H. T. Purvis, Jonseboro, Ark.; B. G. 
Rudolph, Rudolph Bros., Inc., Syracuse, 
N. Y., president of NACJ; Robert M. 
Shipley, Los Angeles, Gemological Insti 
tute of America; Robert J. Slagle, Hous 
ton Watch Co., Houston, Tex.; Max 
Strasburg, Strasburg of Hollywood, 
Hollywood, Cal.; William G. Thurber, 
Tilden-Thurber Corp., Providence, R. I.. 
and Leo Weisfield, Weisfield & Gold- 
berg, Inc., Seattle, Wash. 

In addition, acceptances were awaited 
from James D. Dougherty, manager of 


J. B. Hudson Co., Minneapolis; Col 
William H. Bright, Waltham, Mass.. 
president of the United Horological 


Association of America, and Orville R. 
Hagans, Denver, Col.. secretary of that 
organization and editor of American 
Horologist. 

Watches should be sent to the Ameri 
can Jewelers Committee at 285 Madison 
Ave., New York. care of the Ambijan 
Committee for Emergency Aid to the 
Soviet Union. Ambijan will recondition 
watches needing repair, if jewelers are 
unable to do so 


Edward L. Krietemeier, head of the 
watch renair department of the Drosten 
Jewelry Co., St. Louis, was given a testi 
monial dinner June 24 for his 50 years 
of fine service. The dinner was given 
at the Missouri Athletic Club, and was 
attended by all Drosten employees. Mr. 
Krietemeier received a $500 check. 
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Specializing 
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Cutting Semi-Precious 
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in quantity 


PHILIP F. POPOLLA 


Imports—Lapidary 


10 E. 43rd ST. N. Y. CITY 
MUrray Hill 2-8454-8455 











NICKEL SILVER 
PHOSPHOR BRONZE 


THE SEYMOUR MFG. CO. 


SEYMOUR, CONN. 








Solder or Cement 


MILITARY EMBLEMS 


in 10K Gold or Sterling 
on any Metal, Wood or Plastic Item 


List of complete articles furnished 


H. L. HIRSH & C0. PROVIDENCE, Ri I. 
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q Carl F. 





NEW 


q Frances Hoyt, who has been employed 
for many years as a_ secretary with 


eee 


Shreve, Crump & Low Co., Boston, will 


retire in September. 

Rosenberger, 
Inc., of Rhode Island, Providence man- 
ufacturer has been changed to Coro, 
Inc. of Rhode Island. 

q The Smith-Patterson Co., 52 Maple 
St., Boston, held its semi-annual sale 
last month. The sale included all de- 
partments of the store. 

Lawton of E. H. Saxton Co., 
Boston, was one of the 125 persons who 
attended the 28th annual trade confer- 
ence of the New Hampshire RJA June 
29-30, at Twin Lake Villa. 

q Fine response to the new tinted wed- 
ding stationery just originated by Bige- 
low-Kennard Co., Boston, is reported 
by John H. Elwell, head of the sta- 
tionery department. 

q Bliss Brothers Co., manufacturing 
jeweler of Attleboro, has purchased 
a new site in that city where it will 
move its plant from the present location 
in the Makepease building. 

q Lamps made from old apothecary bot- 
tles of dark blue and green were featured 
in an interesting window display at 
Shreve, Crump & Low Co., Boston, last 
month. 

Shreve, Crump & Low Co. has_ been 
displaying in its window a handsome and 
valuable 44-piece Royal Worcester tea 
set, sent to this country from Aspey’s 
in London to preserve it from possible 
destruction by bombs. It has attracted 
a great deal of interest and admiration. 
q Another Boston daylight jewelry rob 
bery occurred July 1 when thieves hurled 
a brick through the window of Homer’s, 
Inc., jewelry store, at 44 Winter St., and 
made off with some $4,000 worth of 
stones. The young thieves—there were 
two of them—were pursued. A_ porter 


| chased them, but they escaped capture. 


SCHOOL OF OPTOMETRY 


Four-Year Day Course 


For further information address 
Administrative Office 


1112 BOYLSTON STREET 


Boston, Massachusetts 





Summetalic 
(Karat Gold on Sterling) 
and STERLING SILVER 
REAL STONE JEWELRY 


Sold direct to retailers 


W. E. RICHARDS CO. 


ATTLEBORO, MASS 








New Fourth Edition 
WITH THE WATCHMAKER AT THE BENCH 
by Donald DeCarle 
For the practical watchmaker and student—also those 
engaged in aircraft instrument making and repairing 
Price: $3.00 
Postage Prepaid 


THE JEWELERS’ CIRCULAR-KEYSTONE 
100 E. 42nd St., New York, N. Y. 











q Edgar W. Hodgson of Hodgson-Ken- 
nard Co., Boston, retired from active 
interest in the firm on June 15. The new 
officers are: John S. Kennard, president ; 
James H. Parks, vice-president; and 
Charles A. Orcutt, treasurer. The firm 
will continue to operate under the name 
of Hodgson-Kennard Co., with which 
Bostonians long have been familiar. 

q@ David C. Percival, Jr., of the D. C. 
Percival Co., Boston, spent his vacation 
at his summer home at Marblehead in 
July. Others absent from the firm on 
holidays during July were Ralph Baker, 
Stuart McKenzie, Roy Fisher, Frank 
Jackson, and Elmer Vassar, salesmen; 
Lorenz Ernst, silverware buver; Louis 
Kebler, head of the material depart- 
ment; and Miss Claire Carroll and Miss 
Mary Noonan of the office staff. 

q Hugh Dunbar was recently elected 
president of the employees association 
of the L. G. Balfour Co., Attleboro, 
maker of fraternal jewelry, for the 17th 
successive vear. Elected as officers were 
Maynard Worrall, vice-president; Mrs. 
Dolly Byers, secretary; and Mrs. C. C. 
Parker, treasurer. On the board of di- 
rectors are Ellsworth Field, George E. 
Heywood, Joseph Brooks, Willard Snow, 
Harry Fischer, Jr., Harry Brown, 
Thomas McDonald, and Arthur Paille. 
q Adrian Lesperance, vice-president of 
Bigelow-Kennard Co., Boston, will be 





in charge of the retail jewelry division 
of the United War Fund drive for 1943 
in that city starting in Novembe 
Emanuel Alberts, treasurer of I. A 
berts Sons, will head the wholesale 
group, while Allan Davidson, treasurer 
of Thomas Long Co., will be associate 
chairman of the retail division. Ar 
nouncement of these selections was made 
by Daniel Bloomfield, manager of the 
Retail Trade Board. 

q H. Paul Siegel, vice-president of the 
Washington Jewelry Co., Boston, has 
been spending his vacation at West Shore 
Camps at Sebago Lake, Me. George 
Siegel, treasurer of the company, is 
summering at Nantasket Beach. 
Harry Pollack, head of the jewelry re 
pair department of the Washington 
Jewelry Co., has joined the Coast Guard 
Auxiliary, looks very nifty in his uni 
form, and is on patrol duty 12 hours 
a week—in addition, of course, to his 
daytime work at the Washington store 
The Coast Guard Auxiliary is a volun 
teer organization. 

q The Gemological Institute of America 
held summer courses from July 11 to 
18, with nine students registered for at 
tendance, they were: Harold Hodges. 
Hodges jewelry store, Covington, Va.: 
Thornton Manry, Green Co., Kansas City, 
Mo.; Miss Nellie Gilmore, A. C. Hover, 
Paterson, N. J.; Marvin L. Smoot, Gid 
den’s jewelry store, Goldsboro, N. C.: 
Kugene Munpower of Maynard Page 
Miami, Fla.; William Preston, F. J 
Preston & Son, Burlington, Vt.; E. B 
Stearns, Carlisle, Pa.; H. W. Woodruff. 
Hanna & David, Washington, D. C. and 
S. D. Scudder, Kingston, N. Y. 

q Providence jewelry stores report som 
further headway in paring their backlog 
of watch repair work but some estab 
lishments say that only a miracle wil 
enable them to get on anything near 4 
normal basis for the duration. Lack 
of repairers is considered the numbe! 
one problem, although parts are becoming 
increasingly difficult to obtain. However. 
jewelers say that customers are becom 
ing accustomed to a long wait and ther 
is little or no loss of customer good 
will. Jewelers declare that their genera 
help situation has become stabilized, wit! 
a sharp decrease in turnover. Sales con 
tinue at a record or near-record pac 
with turnover of some lines limited onl) 
by inventory limitations. 

q The War Production Board has issued 
a consent order against the Clover Bead 
& Novelty Co., Pawtucket, following 
charges of violations of conservatiol 
orders. The company was charged wit! 
using steel and copper base alloy in th 
manufacture and assembly of jewelry. 
in violation of Iron and Steel conserva 
tion Order M-126 and Copper Conservé 
tion Order M9C2. By the terms of the 
consent order the co-partners of th 
business, Abraham D. Bressman, Samui 
Kipnis, and Solomon Kipnis, have agree‘ 
and consented not to “use copper or Co}! 
per alloy or parts or findings contai 
ing any such material in the manut« 
ture or assembly of jewelry so long * 
any orders of the War Production Boaré 
or any other agency of the Governme!! 
forbid or restrict same.” 

q More than $200 in cash was snate ve! 
from the cash register of Jones & H» 


THE JEWELERS’ CIRCULAR-KEYSTO NE 


romeeunrncecceane 











rd 


irs 


us 


d 


it! 


ily 





kins, 226 Boylston St., Boston, on the 
afternoon of June 30 by a young boy 
who, with two accomplices, escaped in 
the crowd. The thieves were pursued 
by Miss Bonney O’Brien, a clerk in the 
store. She believes that they eluded her 
by dodging into a store. Jones & Hop- 
kins had been at their Boylston St. ad 
dress only about a month, having moved 
to the new location from 98 Church St. 
where they had been in business for 28 
Boston jewelers will recall that 
under the name of 
passed 


years. 
this firm started out 
John J. Kingsley, and when he 
on, George Hopkins bought the business, 
taking in George and Ernest Hamer as 
partners. The Hamer brothers dropped 
out of the partnership eventually, and 
in 1931, Raymond Jones joined Mr. Hop 
kins to form the present partnership. 


Retailers Criticize Restrictions 
On Credit Selling Proposed 
By Federal Reserve Board 
Retailers are expressing disapproval 
of an amendment to Regulation W, re 
cently proposed by the Federal Reserve 
Board, which would pile more _ restric- 
tions on the present rulings on types of 
credit selling. Of the seven new rulings 
suggested, only four applied to jewelers. 
Installment dealers in general were 
critical of the proposals, when polled 
by the government for their opinions. 
Most expressed disapproval “on general 
principles” because they felt any amend- 
ments to Regulation W “served to per- 
petuate the regulation and to leave the 


door open to further restrictions.” 
Hitting jewelers most squarely was 
the provision requiring a payment of 


1/3 on a charge account to transfer it 
into an installment credit, either  be- 
fore or after default. Dealers felt that 
while a customer might not be able to 
pay 1/3 at the time of conversion of 
his charge account in one store at the 
time of conversion, his legs would easily 
carry him into the store next door to 
make a purchase. Some retailers ex- 
pressed approval of the suggestions— 
said they thought it would put an end 
to retailers who set up a_ so-called 
“charge account” for persons not ordi 
narily considered charge account cus 
tomers with the understanding that it 


would automatically be changed to a 
credit account later. 
One proposal which met with ap- 


proval was the suggestion that quantity 
sales of goods from the wholesaler to 
the retailer would be exempt from Regu- 
lation W’s charge account rules, under 
certain circumstances. 

Stores that adopt “cycle billing” 
der specified circumstances would 
allowed to set default dates for their 
charge accounts corresponding to their 
billing periods, was one suggestion. At 
present “cycle billings,’ or billing a 
‘ertain percentage of customers each 
y of the month, is frozen by the gov- 
oment to include only four five 
tores, although it is a convenient way 
avoid monthly jam-ups. - 


un- 
be 


( 


or 
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CORRECTION 
n our July issue we incorrectly stated 
that Albert Leach had been elected sec- 
rary of the Metal Findings Manufac- 
tusing Association. Arthur E. Leach, of 
Liach & Anthony, Providence, is the new 
Se ‘retary. 
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Jewelers’ Response Weak 
To U. S. Navy's Plea 


Despite frequent appeals’ through 
JC-K and other trade publications, the 
Navy is richer by exactly 9 marine 
chronometers loaned by jewelers. 

Chronometers—the vital time 
without which vessels of our Navy and 
Merchant Marine would be _ helplessly 
lost at sea—to be of use to the Navy 
must be the type having fusee, chain, 
and detent escapement, (chonometer 
watches do no maintain a steady enough 
rate and are not wanted.) 

According to a Navy department re- 
port, the total number of chronometers 
offered so far by jewelers is 13. Nine 
of these have been accepted, and four 
are still awaiting inspection and ap- 
praisal. 


pieces 


Despite the fine work being done by 
the Hamilton Watch Co., first Ameri- 
can watch firm to turn out chrono- 
meters, Navy demand still far exceeds 
supply. Before the war, there no 
such thing as an American-made chrono 
meter—chronometers used in American 
vessels ali came from England or Switz 
erland. It will still be many months 
before production in this country can 
be speeded up to match the Navy de 
mands. 

In the meantime, chronometers from 
jewelers can help fill the need. Jewel- 
ers who want to do their part to keep 


was 


U. S. ships sailing can offer their 
chronometers by filling out the form 


on page 97 of their June JC-K and send 
ing it to the Bureau of Ships, U. S. 
Navy Department. 


AGS Awards Gemology Certificates 
To Four Candidates; Total Now 115 


Four new Certified Gemologists have 
been added to the Gemological Institute 
of America’s list, bringing the total num- 
ber up to 115. Receiving GIA’s certifi- 
cates are Lester V. Forsyth, San Fran- 
cisco; Arnold A. Schiffman, Schiffman 
Jewelry Co., Greensboro, N. C.; R. J. 
Schwartz, Henry Birks & Sons, Ltd., 
Halifax, N. S.; and R. Van Horne, Van 
Horne & Co., South Bend, Ind. 

Before receiving a certificate each can- 
didate must complete three years of 
study and then pass GIA courses in the 
theory and science of gemstones plus an 
examination in the actual identification 
of precious stones. Only those who have 
already gained the title of Registered 
Jeweler, American Gem _ Society are 
eligible. 


Canada May Shift Jewelry Workers 
To Precision Instrument Production 

Canada’s Selective Service has 
pleted a survey of the jewelry business 
in Toronto. 

Presented with the need for men 
capable of working with fine mechan- 
isms, Selective Service went into the 
jewelry business to find men able and 
willing to assist the war effort. 

Although no report has been made 
public, it is understood that a good per- 
centage of the jewelry workers ap- 
proached signified their willingness to 
change their occupations and to enter 
plants where their special capabilities 
would be put to war effort use. 
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IT'S INCREASED! 


“40% 


That’s the Dividend This Company 
Is Currently Returning on 
Jewelers Fire Insurance Policies! 


Just think! $4.00 out of each $10.00 
you pay for fire insurance is returned 
to you at the expiration date. A 
saving that you cannot afford to 
miss, especially today, when costs of 


doing business are continually rising. 


Remember, 40% current dividend on 
fire policies. 25% dividend on wind- 
storm and extended coverage. 


Plan now to take that next renewal with this, 


THE JEWELERS OWN COMPANY 
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MUT Were 


FIRE INSURANCE COMPANY 
JEWELERS INSURANCE BUILDING 
NEENAH, WISCONSIN 

















REED & BARTON 


SILVER POLISH 


A superior polish—made by sil- 
ae for jewelers’ use and re- 
sale. 

Freight now prepaid in U. 8. 





PATHE A DALES OAL AI MORTAL 
DESIGNING - BROCADIM 


* 


ATTLEBORO ENGRAVING CO. 
FAI 


NORTH 


a. 


ATTLEBORO 





Sold only direct 
to Retailers 






SILVER COMPANY 


22 Patterns Sterling Stiver 
M ANCHESTER 
Providence Rhode Island 























Working 
for 
Victory 


Critical metals, steel — brass —nickel 
— lead — cadmium — zinc — etc., have 
gone to war. 

The nation’s labor has followed, de- 
voting their efforts to the production 
of necessary war materials and essen- 
tial civilian goods. 

Let the dollars join in this Home 


Front effort to insure the Victory— 
BUY WAR BONDS. 


F. H. NOBLE & COMPANY 


Manufacturers 
559 W. 59th St., Chicago, Illinois. 





GCold=Silver 
DLATING 


““ASK ABOUT” 


HODANIZE 
Resistant of Tarnish, 


TRADE MARK REG. U.S PAT. OFF 


Silverware 


REPAIRED & PLATED LIKE NEW 


Swartz & Co. 


10 S. Wabash Ave. CENtral 6089 


























CONSULT... 
M. Y. FINKELMAN 


for 
Diamonds and Diamond Jewelry 
EST. 1923 
CHICAGO 








Your Jopper Has 


} NEWALL 
| “Quality Findings’ 


The Newall Mfg. Co. - Chicago 








®UR WORK COSTS NO MORE THAN 
ORDINARY WORK 
BSE ER-HECKMAN CO. 
29 E. Madison St. 


Sacomparable 
Ditch Case Fepaning 
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| while attending the 


CHICA CE 


q Nick George Montos, escaped convict, 
said to be the head of a gang of safe- 
crackers and jewelry thieves, operating 
in Alabama and Tennessee, was arrested 
in Chicago last month by Federal Bureau 
of Investigation agents. 

q Jacob L. Art and Irving Gilbert, 
wholesale jewelers on the 8th floor of 
5 S. Wabash Ave., have recently more 
than doubled their office and showroom 
space and refurnished in a very attrac 
tive and efficient manner. 

q Thomas J. Dale, Kenosha, Wis., and 
Mrs. Dale, came to Chicago last month 
to attend the picnic held by “old timers” 
in Jackson Park to commemorate their 
participation in the Columbian Exposi- 
tion 50 years ago this summer. 

q Harold Feinberg, salesman of the Fair- 
child Jewelry Co., 202 S. State St., re- 
ported to the police on June 28 that 
three men slugged him with a revolver 
and robbed him of $1,500 worth of 
watches and rings at 14th Pl. and Mor- 
gan St. 


— 


q Walter H. Mierow, jeweler of Tacoma, 


Wash., potentate of Afifi Temple, A.A.O.- | 


N.MS., trade in Chicago 
Shriners’ conclave 
held here last month. David B. Finney, 
jeweler at Petersburg, IIl., potentate of 
Ansar Temple, A.A.O.N.M.S., at Spring- 
field, Tll., was also among those attend 
ing the Shriners’ meeting. 


visited the 


q At a recent meeting of the newly 
elected directors of Stein & Ellbogen 


Co., Charles G. Brown was elected vice- 
president of the company. This honor 
has been more than earned by Mr. Brown, 
who started with the company 
years ago in the shipping room, and is 
one of the best known jewelry buyers 
in the country. He has been 
and prominent in all trade activities, is 
treasurer of the Chicago Jewelers Asso- 
ciation, past president of the Jewelers 
Club and past Chanticleer of the Golden 
Roosters of Chicago. 

q Joseph Schulte, 79, retailer jeweler 
and manufacturer at 3155 W. Harrison 
St., was shot and killed June 28 by a 
hold-up man. As the killer left the store 
with pistol in hand he was followed by 
William F. Mahoney, street car motor- 
man and friend of Schulte. The chase 
lasted for five miles on street cars and 


| elevated trains until Mahoney was joined 


by policeman Joseph Killian; then across 
the loop to Wacker Dr. where policeman 
William J. Krueger assisted in the ar- 
rest. The fugitive, who confessed the 
killing, said that he was Ernest Madut- 
ski of Rolla, Mo., and that he was re 
cently released from the Missouri peni 
tentiary at Jefferson City. It is reported 
that Mr. Schulte had sold his store only 
a few days before but had remained in 
charge until the fateful day. The Good 
and Welfare Committee of the Chicago 
Jewelers Association, which works with 
law enforcing officers of the city in pre 
vention of crime against members of 
the trade, through their chairman, Maj. 
J. T. Montgomery, of M. A. Mead & 
Co., promptly paid a $100 reward to Mr. 


many | 


active 


Mahoney and also paid substantial re- | 


wards to the police officers. 
q The 23rd annual 
the Golden Roosters of Chicago was held 
at Sportsman Golf Club on Dundee 
Road June 24 with an attendance of 
nearly 100 members. The morning sched- 


summer outing of | 





a | 


Lox eeorcson ses 


ule was filled by a golf game in which 
Harry Radix, Thomas J. Dee & Co., and 
Leonard Lewy, Lewy-Goodman Co., tied 
with a low gross score of 80, and Sol 
Cogan, Manheimer Watch Co., won low 
net prize. ‘The afternoon was given over 
to darts, putting, bean bags, ring tossing, 
and horse shoes, with the main event the 
ball game between “Buyers” led by Bill 
Hill, A. C. Becken Co., and “Peddlers” 
captained by Robert Gottlieb, Frederick 
Gottlieb & Co. ‘The game ended in a 
victory for the “Peddlers” with a score 
of 17 to 11. Among the winners of 
skill activities were: horse shoes, Leland 
Fay and Ray Rust; rope toss, Jerry 
Schwartz; peg toss, Harry Mitchel; 
golf put, Billy Lamb; darts, Hans 
Bagge; marbles, Fred Gottlieb; bean 
bag, Jack Keenan; pistol shot, Al Davis. 
Prizes this year consisted exclusively of 
war stamps and nearly every Rooster 
present qualified for a prize. During 
the day six new were incubated 
resulting in the following new Rooster 
members: Sidney Geller, Lasko Strap Co., 
J. M. Rubenstein, Rubenstein Bros.; 
Harry Lowenthal, ‘Cucker-Lowenthal ; 
Maurice Dembitzer: Samson Hiller, New 
Orleans; and Charles Ascherman, Cleve- 
land. 


“eggs” 


F. A. Kroetz Elected to Presidency 
Of Indiana Watchmakers' Group 


More than 125 members attended the 
10th annual convention of the Watch- 
makers’ Association of Indiana at In- 
dianapolis recently. Frank A. Kroetz, 
Valparaiso, was elected president, suc- 
ceeding Z. O. Craig. of Crawfordsville. 
Edison Abbot, Kokomo, was elected vice 
president; Thomas E. Cook, Indianapolis, 
secretary-treasurer; and L. R. Douglas, 
Indianapolis, will again serve as manag- 
ing director. 

Reelected to the board of directors 
were H. W. Schaefer, Indianapolis, chair 
man; Charles Carbaugh, Auburn; Marcus 
Furstenberg, Indianapolis; J. B. Groves, 
Evansville; John F. Holtman, Seymour; 
Walter H. Klaus, Fort Wayne; Herman 
L.. Lodde, New Albany; Ted Miloserny, 
South Bend; Paul R. Sheddrick, Middle 
town, and Alfred Schoenman, Peru. 

More than 125 new members have been 
admitted to the association as a result 
of a three-months’ membership drive, 
Mr. Cook told the group at the morning 
session. Speakers were H. W. Schaefer: 
Lester C. Nagley, Nashville; and Henry 
Schmidt, Springfield, Tl. 

After a luncheon attended by th 
members and their wives, a reception was 
held for the group at the Hotel Antlers, 
where the one-day meeting took place 

Mr. Kroetz announced that the associa 
tion was sponsoring a contest open to all 
members. \ &25 war bond will be 


awarded to the member submitting the 
best article on “How a Successful Wate! 
Department 


Repair Should be Con 


ducted.” 





ACTION 
ATTRACTS 
PAULSON REVOLVING 
RING DISPLAYS 


SPARKLING MIRRORS 


HENRY PAULSON &@ CO. 
* CHICAGS 
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Retailers Must Cut Extra Service, 
Says WPB Speaker in Chicago 


“Services which we can best do with- 
out and which manpower” were 
outlined for retailers who seek manpower 
aid by Donald R. Longman, chief of the 
distribution branch in WBP’s Office of 
Civilian Requirements at a Chicago 
meeting of the Controllers’ Congress 
recently. 

Although his suggestions might not be 
uniformly applicable, Mr. Longman as 
serted, and are not necessarily required 
by the OCR, they are, he stated, prac 
tical. Retailers cannot expect assistance 
until elimination of unnecessary services 
ind other similar cutdowns are made, 
he said. 

Sharp curtailment of 
store displays, he suggested, would re 
duce the need for extra employees by 
avoiding a rush of business caused by 


Save 


window and 


special promotions. Cutting out gift 
wrapping, delivery of small packages, 
and special services such as shopping 


iid, gift advice, ete.. would also shrink 
employee needs. 

Stricter rulings on merchandise re 
turns would help, he suggested, as would 
simplified methods of billing and other 
accounting work, Mr. Longman also 
emphasized the need for tightening up 
on credit accounts by limiting their 
number. , 


Chicago Manufacturer 
Denies Charges 


Ben Braude, Chicago manufacturer 
of tableware used as premiums in sales 
promotions, has filed a denial to a Fed 
eral Trade Commission complaint that 
he misappropriated the trade name 
“Lady Esther” for his tableware. 

Mr. Braude asserted that he registered 
the name “Lady Esther” in connection 
with his trade-mark with the U. S. 
Patent Office in 1937, and that Lady 
Esther, Ltd., cosmetic firm, named in the 
Commission’s complaint, offered no ob 
jection at the time. After a subsequent 
discussion with a representative of Lady 
Esther, Ltd., he said, he offered to use 
ind has since used the word “design” 
vith his trade mark 


75 Years Takes Wisconsin Jewelers 
Well Out of the Fledgling Class 


Bloedel’s Jewelry, Inc., Milwaukee, 


Bloedell & Mueller. This was continued 
until 1880 when the partnership was dis 
solved and Adam Bloedel carried on 
alone in the same location until 1906 
when the building was torn down and 
he moved to the Plankinton Block, re- 
maining there until this, too, was torn 
down. After occupying temporary quar 
ters, the business was moved to 215 Wis 
consin Ave. in Sept., 1916, and was in 
corporated in July, 1918. 

After the death of Adam Bloedel in 
1921, his son, Herman, became the active 
head, and in turn was succeeded by his 
son, Henry R. Bloedel, who became as 
sociated with the firm in 1926. 

Since Sept. 1, 1930, the store has been 
located at 200 E. Wisconsin Ave. Mr. 
Bloedel reports a very satisfactory busi 
ness in 1942 and anticipates an even 
higher figure for this anniversary year. 


Seattle's "Alarm Clock King" 
Bought and Repaired Old Ones; 
Now, in Shortage, He Stocks 500 


Waking up Seattle in a big way each 
worning or getting war workers on their 
three shifts around the clock, Orville 
Atkins, has attained the title in Seattle 
of “the alarm clock king.” 

His watch and clock establishment of 
modest dimensions at 112 12th Avenue 
has become a mecca for war workers 
and 500 clocks in the shop offer mute 
testimony to the amount of timely busi 
While downtown establish 
ments are extremely short of alarm 
clocks, Atkins is long on them—-with far 
more than the combined stocks of many 


ness on hand. 


other stores of the city. 

He exercised surprising foresight in 
predicting a shortage, for as he points 
out: “When big Eastern clock 
converted their plants to war produc 
tion... I realized the alarm clock would 
eventually disappear from the market, 
so I began buying up all the old ones | 
could, repairing them and holding them 
for the day. I bided my time and my 
prophecy came true. The rush started 
several months ago.” 

As he gives preference to war-workers 


makers 


as customers, he urges them to take good 
care of their timepiece, as they may not 
be able to get a new one. “Do not place 
it on the edge of the dresser or table 
where it may be knocked off and broken,” 
he tells them. “Without alarm clocks 
we might lose the war.” 





FEINSTEIN BROS. 


+ Jobbersin + 
Watch Materials and Supplies 
Federal Finished Crystals— 

Optical Goods 


5 South Wabash Ave. - - Chicago 

W ATCHES—New and rebuilt 

WATCH CASES—A case for every 
movement 

STRAPS tor any case 


WATCH and RING BOXES 


J-B WATCH ATTACHMENTS 
TOOLS—New and used 
ZENITH Cleaning and _ rinsing 


solution 

NEW ADDITION 
department 

SEND your movement—we will 
rebuild in the latest style case, 
with modern dial—our guaran- 
tee for 120 days 

HIGHEST PRICE paid for old and 


new movements and tools 


to our repair 








IMMEDIATE 
DELIVERY 


FOR 


JOBBERS- 
RETAILERS 


| WORLD'S BIG- 
. * GEST SELLING 
ss ITEM 


GOLD PLATED METAL 
COVERED BIBLES 
POCKET SIZE 

e NEW TESTAMENTS 
e CATHOLIC PRAYER BOOKS 
To Retail at $1.95, $2.95, $3.95 each 
ATTRACTIVE DISCOUNTS 
WRITE — CALL — WIRE 


SHIELDS OF FAITH CO. 


85 VAN BRAAM ST., PITTSBURGH, PA. 











WANT ADS 
It pays to use Jewelers’ Circular- 
Keystone Classified Ads 




















starts its climb up the last quarter of a 
‘entury with the celebration of its 75th 
inniversary this year, and with a grand The Keil jewelry store of Clinton, Mo., (ome WATCH CO. 
on of its founder at the helm. celebrated its 72nd birthday June 10. S peppers mage mins 
In 1868, Adam Bloedel, no newcomer The oldest business establishment in | S-WABASH AVE. CHICAGO ILL. 
) the jewelry field, started the business Clinton, it was founded by the father of | 
is a partnership under the name of the present proprietor, Charles J. Keil. USED WATCH 
we? 
m 
MATERIALS 2z 
i—} 
} es | 
USED MOVEMENTS oO 
| RECENT REMODELINGS AND REMOVALS Geod Conditio 2 = 
i 
| O-Size Elgin, 2 
Waltham —" 
- , Owner or eo. > ~Y THE PRICE OF = 
ame and Address Feature Manager : a 
b’s Jewelry Shop, 2132 7th Ave., New York. New locatior ’ Eigin, Waltham | NEW MATERIALS @& 
ifford Jewelry Co., N. Main St., S. Norwalk, 75, $1.25—15J, $1.75 oy Po) 
Conn. ea eae Maney ea Re New locatio: 18 Size O.F. Wheels, pinions, 
feyer Hurwitz Jewelry Co., 230 Collinsville Cigle, Walthen pallet forks, etc., 


Ave., E. St. Louis, Iill.. 
ttle Jewelry Co., 113 
berland, Md. ; ; 
tts Jewelry Co., Carlsbad. N. M was 
oberts Jewelers. 4th and Ludlow Sts., 


Baltimore St., 


ton, O. , ; ms 


rktown Watch Co., 649 S ‘Olive St., 


Angeles, Calif. 


m AUGUST, 1943 


Remodeled Meyer Hurwitz 
. Remodeled S. T. Little 
New locatior J. L. Potts 


Samuel Roberts and 
David Hanken 


Richard C. Kitzinger 


7J3,$1.50—15J, $2.00 for all watches 
6 Size Elgin, Wai- Send 
tham, Hunting 
7J,$1.50—15J, $2.00 
6% Rect. 
6J.$2.00—15J, $2.50 


sample of 
what you want! All 
Guaranteed! Remit 
only if satisfactory. 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








MORRIS GOLDSTOCK 
203 CLARK BLDG., PITTSBURGH, PA. 
WATCH CASES, DIALS, WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 








J. B. BERNSTEIN CO. 


Wholesale Jewelers 


DIAMONDS and MOUNTINGS 


502 Clark Bldg. Pittsburgh, Pa. 








LANDAW BROS. 
Watch Materials and 
Sewelers Supplies 
406-407 Clark Building 
PITTSBURGH, PA. 











OPA Drops Ceilings on Domestic 
Watch Jewels Purchased by U. S. 


Domestically manufactured watch jew- 
els purchased and sold by the Defense 
Supplies Corp. have been exempted from 
price control, OPA announced recently in 
issuing Amendment 13, Revised Sup- 
plementary Regulation 1, General Maxi- 
mum Price Regulation. The removal of 
price ceilings is designed to give the new 
industry full leeway in producing jewels 
for war instruments. 

Over 90 per cent of the instruments 
for which watch jewels are domestically 
manufactured are used by the Armed 
Forces, OPA pointed out, therefore drop- 
ping price regulations on the jewels will 
not affect the cost of living. 

Before the war, OPA said, the United 
States imported most of its watch jewels 
and it has not been possible to stabilize 
prices for the domestic industry because 
of its newness. The price ceiling exemp- 
tion is being granted because of. the 
necessity of having a constant supply 
of watch jewels for vital precision instru- 
ments, OPA said. 

Other sales of domestic watch jewels 
remain subject to the provisions of the 
General Maximum Price Regulation. 
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q Louis Grau, with offices in the Clark 
building, has solved the delivery problem 
by hiring two ambitious boys to run 
errands. 

q Doernberger & Muck, 215 6th St., 
special-order jewelry manufacturers, are 
doing the largest volome of business in 
several years. 

q Retailer Ralph G. Carlson is celebrat- 
ing his 39th anniversary of service in 
the same building, the Empire building 
at 507 Liberty. Ave. 

q “People look at their watches more 
often when they’re on summer vacation,” 
comments E. H. Pafenback of the in- 
crease of from two to six weeks’ repair 
work. When people are at work they 
are usually near a clock, he pointed out. 
q Royal Novelty Co., manufacturer of 
novelty and costume jewelry, formerly 
at 909 Penn Ave., has moved to 810 Penn 
Ave., on the fourth floor. The company’s 
new and modern showrooms cover 60Q0 
square feet. A grand opening was held 
June 4. 

q William H. Sarver in the Jenkins 
Areade is celebrating the family’s 80th 
year in the jewelry business. William 
J. Sarver became established on Fed- 
eral Street in old Allegheny (now North- 
side) in 1863 when he returned home 
from the Civil War. 

q A trade relations council is now oper- 
ating in Pittsburgh to educate the public 
and the retailer on retailing methods. 


Gold Mines Must Remain Closed; 
Only Mines Producing Vital Metals 
May Seek Priority Rating, Says WPB 


Gold mines which are considered “non- 
essential” in producing war materials 
will remain closed in accordance with 
WPB Order L-208, WPB announced last 
month after an extensive study of the 
gold situation. 

The closing order, which went into ef- 
fet Oct. 8, 1942, has released a labor sup- 
ply to mine critical copper, zinc, and 
lead, and many essential materials have 
been diverted from gold mining to use 
in war industries, WPB spokesmen said. 

To escape the closing order gold mine 
operators must prove that their mines 
contribute zinc, copper, and lead to the 
war effort, or that mining activities do 
not draw from the steadily shrinking pool 
of able workers. 

Priorities will be considered by WPB 
for mines producing necessary metals in 
an amount equal to or more than vital 
materials used. Mine owners who can 
obtain from WPB certification that they 
can operate without drawing labor from 
essential war industries may be granted 
an appeal from the closing order. Ac- 
cording to a WPB statement of Dec. 8, 
1942, however, relief based on the plea 
of using non-essential labor is granted 
only to mine owners who can operate 
the mines with elderly or infirm men, 
and who do not need hard-rock miners 
who can be emvloved in the mining of 
essential non-ferrous materials. 

Investigation reveals that 1200 former 
gold miners have shifted to non-ferrous 
metal mines, 500 have gone into other 
war work. and 800 have been referred 
to war johs but have not vet been placed, 
WPB said. Savings in critical materials 
formerly used in gold mining amount to 
$15.000,000 a vear, WPB estimates. 
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Jewelers on the five-man executive 

committee are Linford Keating of the 
Grogan Co. and John Grau of the Grau 
jewelery store. Mr. Keating is council 
president. 
q The Western Pennsylvania RJA met 
June 29 in the Marine Room of the Hotel 
Roosevelt, and determined to seek per- 
mission to establish a “Shangri-La” war 
bonds and stamps booth in the lobby 
of the Clark building. 

Appointed to a committee to consider 
possible changes in the by-laws were: 
Harry Lasday, L. Schmidt Co., Brad 
dock; William Kappel, William J. Kap 
pel Co., Pittsburgh; Sam Goodman, 
Goodman jewelry store, McKeesport; 
Herman Crown, Crown’s Credit jewel 
ers, New Kensington, and Max Wolfson, 
Wolfson jewelry store, Homestead. 
Charles S. Masarik, chief of the Pitts 
burg office, Bureau of Internal Rev- 
enue, explained the Pay-As-You-Go tax 
plan. : 

Congress Kills OPA Grade-Labeling 
Hopes for Remainder of This Year 


OPA’s hopes of establishing additional 
grade-labeling and standardization for 
the remainder of this year were dealt a 
severe blow last month when the Senate 
refused to strike out a House-approved 
amendment prohibiting grade labeling 
from the current war agency appropria 
tions bill. 

The amendment, proposed in_ the 
House by Rep. August Andresen, Minn., 
provided that no OPA funds be used for 
the promulgation or enforcement of or- 
ders requiring grade-labeling or stand- 
ardization of food products, wearing ap- 
parel, or other processed or manufactured 
commodities or articles. 

However, in a later clarifying amend 
ment suggested by Price Administrator 
Prentiss M. Brown OPA was permitted 
to follow its standardization rules based 
on present grades of commodities in set 
ting price standards, proving that Con- 
intention of disturbing 
existing OPA grade labeling and 
standardization regulations. 

The Senate’s acceptance of the grade 
labeling amendment in its original form 
made it impossible for OPA to take 
further action until the next appropria 
tion bill comes up for legislative action. 
The amendment was introduced to the 
Senate by Sen. Robert Taft, Ohio. 

The amendment requiring each official 
to have had previous business experience 
in each commodity upon which he works 
“will destroy price control,” Administra 
tor Brown told the Senate. He also said 
that it would require dismissal of a large 
part of the existing personnel and would 
make it impossible, except in the smallest 
units where a single man deals with 4 
single field of business, to recruit ans 
new personnel. 


gress had no 


"To Fix Hitler's Clock" 


“T have been fixing clocks for everyone 
in Lawrence County for years. Now |! 
am going to do my part to fix Hitler's 
by going into precision instrume! 
work.” 

Thus Ralph W. Tiede advertised t 
closing down for the duration of Tied« 
Jewelry & Studio, in Mt. Vernon, Mo. 
preparatory to his engaging in war work. 
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q The Gruen Watch Co. recently has 
moved its advertising office to the Carew 
lower to allow more room for war pro 
duction in its Time Hill plant. 

q Al Wallenstein, of the Wallenstein 
Mayer Co., is much improved after an 
illness last month. He is expected back 
on the job in the near future. 

q To give its employees a brief vacation, 
Litwin & Sons, suspended operations the 
week of July 5-10, with the exception of 
its departments handling war work. 

q Harold (Doc) Haer, popular Gruen 
Watch Co. representative, held his an 


nual pienic for his friends in the jewelry , 


industry at his summer home in Love- 
land, Ohio, July 14. 

q Cincinnati was represented at the Na 
tional Wholesale Jewelers Association 
meeting in New York in June by Rich 
ird Albert, Albert & Seifert Co., and 
Maurice Gerwe, Gerwe-Brown Co. 

q For the first time, Klein Bros. Co. had 
1 display at the Allied Gifts Show in 
the Hotel Adolphus, Dallas, Tex., July 
12-16. Representatives of the firm who 
ittended were R. J. Frommeyer, Ray 
mond EK. Eibel, and Robert Gau. 

q The Gerwe-Brown Co. held a_ picnic 
for its employees in Mt. Airy forest 
June 26 and it turned out so success- 
fully they are going to do it all over 
igain in August. There are still a few 
lame backs from that scrub game which 
was played as part of the festivities. 
q With many of its male employees re 
placed by women, the Gruen Watch Co. 
this year has a team entered in the Soft 
ball Girls league while disregarding the 
men’s leagues. But everyone is enthusi- 
istic about the change because the Gruen 
girls are at the top in league standing. 
4 A compliment was paid the Hamilton 
Watch Co. on its workmanship by a 
retiring Cincinnati railroad engineer last 
month when he told newsmen he had 
been running on schedule since 1918 with 
1 watch made by that firm. He said 
it had kept perfect time during the 25 
vear period. 

q Henry W. von Unruh, former presi- 
dent of ANRJA and proprietor of a 
retail jewelry store at Peebles Corners, 
ran a simple but striking advertise- 
ment in Cincinnati papers in recognition 
ff Independence Day. Measuring eight 
nches by three columns, the ad con- 
tained nothing but the stores name, 
‘Von’s,” and the words “Eight score and 
seven years ago ” encircled by 13 
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WE specialize in special 

order work. Send us your 

specifications. We'll sub- 

mit a design without 
| obligation. 


THE SCHUMER BROTHERS CO. 


Manufacturing Jewelers 


5 ©. Third St. Cincinnati, Ohio 
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| 
stars, representing the 13 originai colo 
nies, 

q A notorious jewel thief, identified from 
pictures in the rogue’s gallery, is being 
held by police in connection with the 
Sinton Hotel holdup in May in which 
jewelry of two New York salesmen was 
taken. The Bristol Seamless Ring Co., 
employer of one of the men, recently 
revised its loss, stating that less than 
$4000 worth of gems were stolen instead 
of the original estimate of $18,000. ‘The 
other firm’s estimate of $30,000 lost also 
may be reduced. 

q Jewelers who are aspiring victory gar 
deners might do well to take a few tips 
from Robert Hummel, 407 Vine St., who 
seems to have the knack of making things 
grow in record-breaking fashion. He has 


one of the biggest victory gardens in the | 


city and is keeping the family larder 
stacked high. Several weeks ago he 
invited several of his friends to a din 
ner at a downtown hotel and had the 
chef cook some of his produce. ‘Those 
who attended are still talking about the 
size of the tomatoes which they claim 
were nearly as big as squashes. 
mel also is handy with rod and reel and 
brought back a “whale of a catch” from 
Wisconsin recently. 

q Two officials of the D. Jacobs Sons 
Co. now vacationing are Julius D. 
Jacobs, now at Cape May, N. J., and 
Edwin Jacobs who stopped off to trans 
act business in New York and other 
eastern markets before going on _ to 
Maine. Included in the group of cus 
tomers who called at D. Jacobs Sons 
Co. during the past month were Melvin 
Kornman, Best Jewelry Co., Florence, 
Ala.; James F. Becker, Fayetteville, 
Tenn.; Max Friedman, Knoxville, Tenn.; 
W. A. Boettcher, Hillsboro, Ohio; Vern 
Goode, Moberley, Mo.; Miss Effie Fan- 
ger, Schunk’s Jewelry store, Celina, 
Ohio; Robert Morley, E. H. Moser jew- 
elry store, Wapakoneta, Ohio; Mrs. Kate 


Hornberger, Lawrenceburg, Ind.;_ E. 
Murphy Webb, Huntington, Ind.; K. 


D. Distad, Corbin, Ky.; Mrs. Nellie 
Greenstein, Rogers & Co., Ashland, Ky.; 
L. R. Poe, Eaton, Ohio, and Miss Ann 
Thoma, Piqua, Ohio. 


Buying U. S. Jewel Bearings 
Costs DFC $7,500,000 a Year More 
Than the Old Swiss Product 


The Defense Supplies Corp. estimates 
that it will lose approximately $7,500, 
000 a year as a result of its agreement 
to purchase the output of jewel bear 
ings by American manufacturers. ‘The 
DSC made the agreement at a_ price 
which entails a substantial loss in order 
to get American production after the 
Swiss market was shut off by reason of 
the war. Previously this country ob- 
tained its supply of jewel bearings al- 
most entirely from Switzerland. 

The DSC loss through the purchase 
of American-made jewel bearings was 
given in a memorandum submitted by 
Secretary of Commerce Jesse H. Jones 
to the Congressional Joint Committee on 
Reduction of Non-essential Federal Ix- 
penditures. The memorandum covered 
subsidies that are being paid by RFC 
corporations. 








PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 


CINCINNATI 





Hum- | 





DIAMOND-CUTTING 
EXPERT WORK 


FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 





CHAS. ASCHERMAN 
AND COMPANY 


Wholesale Jewelers 


503-7 Hippodrome Bldg. 
CLEVELAND 14, OHIO 











KLEIN BROTHERS 
COMPANY 


WHOLESALE JEWELERS 


ENQUIRER BLDG. CINCINNATI. O. 











Harry Greenwold Co. 


The House of Quality and Service 
18 WEST 7th STREET, CINCINNATI, OHIO 


VIRGIN Diamonds 


CELLINICRAFT Jewelry 


ELGINS e HAMILTONS (Zones 7, 8} 
Lines of quality and style that give you pro- 


tected profit. You can recommend these lines 


to your customers with confidence. 
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OBITUARY 


Wittiam AscHeNbourr, watchmaker at 
11 John St., New York, died recently 
at his home. 

Max Amopur, 69, for 35 vears a jeweler 
in Syracuse, N. Y., died there June 20. 

J. CHarves Becker, 69, Cincinnati 
jewelry manufacturer, died June 18. He 
was the owner of the Edward H. Cron 
inger Co. At one time president of the 
Cincinnati Wholesale Jewelers’ Associa 


tion, Mr. Becker had been retired for 
several months. 
Jutrus C. Borume, 95, jewelry tool 


maker, died July 2. He had been with 
Bliss Bros., manufacturer of North At 
tleboro, Mass., for the past 25 years. 
In his youth Mr. Boehme was an Indian 
fighter with the U. S. Cavalry in the far 
west. 

Harry G. Brown, 62, retailer of High 
land Park, Mich., died June 7 at his 
home. Mr. Brown was the former police 
and fire commissioner of Highland Park. 

Enwarp D. Frrzparrick, 82, jeweler 
and watchmaker of Utica, N. Y., died 
July 4. He had owned and operated a 
store at 644 Varick St. up to the time of 
his retirement three months ago. 








Where to Buy 
IMPORTED 
China and Glass 











Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basait 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 





162 Fifth Avenue, New York City 








EDWARD BOOTE 


35 & 37 West 23rd St., New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 








GIBSON & SONS TEAPOTS 








ROYAL DOULTON 


English Bone China and Earthenware 


THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The original production 


WM. 8S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, N. Y. 





JUSTIN THARAUD, Ine. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 
MYOTT’S 
English Staffordshire Ware 








PAUL A. STRAUB & CO., Inc. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 


Dinnerware, Art Goods, Giftwares 
Murray Hill 3-5460 
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| the S. B. Champlin Co., 


“|. . that government of the people, 
by the people, and for the people shall 
not perish from the earth.” 

& Ser. Avtten H. Cuamovirz, 22, Arm) 
\ir Corps bombardier, was killed June 
16 in New Mexico when the plane in 
which he was riding collided with an- 
other plane in mid-air. He was the 
nephew of Herman Eger, retail jeweler 
of Aliquippa, Pa., and worked at the 
Eger store prior to his entrance into the 
\rmy. 

& Pvr. Ricnarp W. Nesetune, 32, for 
merly a watchmaker and engraver at 
Steinberg’s jewelry store, La Porte, Ind., 
was killed June 18 in a truck accident 
at Camp Hood, Tex. 

& 2nv. Le. Witrtam Rivkin, 22, third 
son of Morris Rivkin, eastern sales man 
ager for the Gruen Watch Co., perished 
July 10 when his plane crashed during 
a routine formation flight. He had been 
in the Army Air Corps for a year and 
three months and was 
Thomasville, Ga. 


Frep I. Gorron, manufacturing jeweler 
of North Attleboro, Mass., died at his 
home there June 18. 

Henry Jarecker, owner of the Jaeckel 
Mfg. Co., Providence, R. I., died July 11. 

Howarp S. Kennepy, 67, owner and 
president of Bailey’s, Inc., New York 
retail jewelry firm at 9 E. 36th St., 
died May 29 in a hospital at Asbury 
Park, where he was spending the holiday 
week-end with his wife. 

Avperr S. Kenyon, 67, for the past 
46 vears an associate and salesman of 
Providence, R. I 
jewelry firm, died July 2. 

Robert Kerkow, retail jeweler ot 
Westpoint, Neb., died June 2. He was 
a charter member of the Cadet Band, 
oldest band organization in the state. 

ABRAHAM KLARSFELD, 37, manager of 
Rogers jewelry store in Utica, N. Y., 
died in New York City June 29 after 


| a brief illness. 


Joun Kiem, 78, a diamond setter, died 
June 14 in a hospital at Newark, N. J. 
He worked for the Shiman Mfg. Co. of 
Newark at the time of his retirement 
two years ago. 

Joun V. Mann, 50, Wheaton, IIl., re 
tail jeweler, died May 24. He is sur- 
vived by his wife and two sons and a 
daughter. 

LeRoy E. Pirman, 56, head of Pit- 
man & Keeler, jewelry manufacturer of 
Attleboro, Mass., 
been an Attleboro resident for 30 years. 


stationed at | 


died July 2. He had | 


Ciarence G. Remineoton, 62, treasurer | 


of Horace Remington & Son Co., gold 
refiner of Providence, R. I., died June 28. 

Everetr S. Roprnson, 83, retired jewel- 
er of Bay Shore, N. Y., died at his home 
at 57 Maple Ave., July 9. 

ARTHUR RosensBerG, 59, officer of 
B. F. Hirsch Inc., diamond importing 
and jewelry manufacturing firm with 
offices in New York and Chicago, died 
July 14. Mr. Rosenberg had been in 
ill health for some time. Funeral ser- 
vices were held at the Riverside Chapel 
July 16, and burial was at Mt. Neboh 
cemetery. He is survived by two chil- 
dren, Mrs. Marjorie Poll and Arthur 
Ross. His brother and partner Milton 
Rosenberg will carry on the business. 

Joun M. Sttevp, 63, who had charge 
of F. H. Noble & Co.’s jewelry box divi- 
sion in Chicago, died there July 20, after 
25 vears’ connection with the firm. 


Joun A, 


Francisco. 


marine and later joined the Army, 
which he served as Aide-de-Camp to Gen 
eral Nugent and held a Ist lieutenant 
rating. 

F. Ernesr Zincrer, 75, oldest employ e 
of Bigelow-Kennard Co., 
June 16. 








Where to Buy 
AMERICAN 
China and Glass 


Watson, 50, for 15 years 4 
circulation salesman for the Chilton Co 
on the west coast, died suddenly in Sai 
Born in Liverpool, England, 
he spent a few years in the merchant 


Boston, died 





DECORATIVE 
ACCESSORIES 


MARY RYAN 


FURNITURE 


SIFT AND ART 
225 Fifth Avenue, Now York 
NOVELTIES 


LE dadal faked L) Mart Ch cote Fe) 








THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
26 W. 23rd ST. 1550 MERCHANDISE MART 
NEW YORK CITY CHICAGO, ILL. 

















ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, Presiden 


DE LUXE TABLEWARE 


for the 


FINE CHINA TRAD 


MADE IN AMERICA ® MADE OF AmERIC 
_ 212 Fifth Ave., New York, N. 





LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 


Wade in America 


fo 


LENOX 


LENOX, INC. Trenton. N. J. 








“CARENADE” CRYSTAL 
Stemware, Bowls, Vases, Perfume Bottles 
and Smoking Accessories 


e 
Send for Mustrated Catalog 


ENRIGHT-LE CARBOULEC, INC. 


160 Fifth Ave. New York City 
CHelsea 2-5558 





BLENKO 
HAND MADE GLASS 


also 


A wide diversification of smart gift lines and 
decorative accessories. 


RUBEL & FENTON 


225 Fifth Ave. New York 














HAWKES CRYSTAL om 
GLASSWARE Vii 
4 


for discriminating 


people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. 
N. Y. Office: 542 5th Ave. 


OLD WATUBFO 
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The ABC of Wateh Repairing 


Part IV—(Cleaning Machines. Reassembling and Oiling 


by L. D. STALLCUP 


. an cleaning machines use tall jars; others use 


short ones. The tall jar type has the advantge of 


being able to throw off surplus solution by giving the 
basket a whirl while it is being held above the level of 
the liquid. On the other hand, the long motor shaft in 
these tall machines is more subject, to vibration if the 
basket is unevenly loaded. The machines with the low 
jars and short motor shaft have less vibration but re 
quire extra empty jars into which the surplus solution is 
thrown off. Nearly all machines are capable of running 
at excessive speed. Running the motor at high speed 
while the basket is in the solution in any machine, even 
if the jars are equipped with baffle plates, tends to throw 
the solution away from the basket by centrifugal force. 
In low jar machines, whirling at high speeds throws the 
solution up against the jar cover, which carries con 
or rinse, 


next solution 


diluting and weakening the latter. 


siderable solution on into the 
Take it moderately and you will clean more efficiently. 
If your machine is not equipped with a reversing 


switch or an automatic “stop and go” switch you may 


Switch 


One of those *%6n and Off" 


flasher buttons used in signs 








to machine — 





Fig. 10. Wiring for "stop and go" cleaning machine 


When the current cannot 
pass through the switch “S’’, the flasher button “B”’ 
wive it the “stop and go”. 


connect it up as in Fig. 10. 
will 
Closing the switch by-passes 
the flasher button and sends the current directly to the 
machine continuously as for throwing solutions or for 
drving. We do not recommend installing a reversing 
switch on any machine unless your basket is attached to 
its top with an excellent clamping device, because con 
tinuous reversing of the motor shaft is quite trying to 
basket attachments. 

The Velvo basket, on account of its several partitions 
ind compartments, is a favorite with many watchmakers 
ind has been attached to other machines. Such a serew 
m type of basket usually works well on any “stop and 
xo” machine. But don’t put one on a reversing-motor 
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type of machine unless you want to see it spin off and 
scatter its contents. 

In screwing the basket onto a top which is in an in 
clined position, such as the Velvo, care must be used to 
prevent the inner sections of the basket from turning 
in relation to each other or in the case. If the sections 
turn with respect to each other while the basket is held 
in an inclined position, the parts shift to one side of their 
compartments and there is danger, for example, of a 
wheel catching and becoming seriously bent. ‘To put 
the basket on a Velvo with safety to its contents, use 
one hand to hold the basket shell firmly with the thumb 
and middle fingers retaining the inner sections in place, 
and use your other hand to screw the top into the basket. 

As to the operation of any machine, the best method 
is to follow the manufacturer's instructions. 

Don’t be stingy with your solutions or your time. Keep- 
ing solutions clean and fresh pays dividends in satis- 
factory results. Don’t rush the Letting the 
work run a little longer than prescribed often helps. If 
your drying lamp or heating unit must be replaced, do 


machine. 


not install one that is too large; when a watch is over 
heated in drying, the plates sometimes discolor and must 
be dipped in cyanide to recover their brightness. When 
the work is in the drying compartment, let it turn 


slowly because speed is unnecessary here. 


REASSEMBLING 

In reassembling the cleaned watch, carefully inspect 
each part as you assemble it to avoid the re-use of dam 
aged parts. Be on guard for rusty train wheel pinions, 
stems, and winding parts. If the rust in the pinion of 
the train wheel is very slight, it can be polished out 
with 4/0 emery on the point of a piece of pegwood. But 
if the rust is the least bit serious, it will be found to 
have pitted the metal, and you should by all means re 
place the pinion. The leaves of the pinions in the train 
of a watch are very exactly formed and any slight alter 
ation of their contour completely upsets the carefully 
calculated rolling friction they must have in their engage 
Whenever 


the smoothness of the operation of the wheels and pin 


ment with their respective driving wheels 


ions is disturbed, very erratic action of the watch may 
be expected. 

As to other parts showing rust, either polish it all off 
Rust is like 


The least showing of remaining rust has no place in the 


or replace the parts. a disease; it spreads. 
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JEWELRY 


PALLADIUM 


Though Platinum has gone to war with other 
strategic metals, we are happy to offer RUTHO- 
PALLADIUM for the duration. Sheet or wire. 


KASTENHUBER & LEHRFELD 


NEWARK OFFICE 01 West Aé6th Street REFINERY 
32 Flushing Ave. 


1060 Broad Street 
Tel. Market 2-4480 NEW YORK (19), N. Y. Brooklyn, N. Y. 
Telephone BRyant 9-1060 so 
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WATCHWORK STONE SETTING 

@® KEEP ON RINGING JEWELRY ENGRAVING 
Ding—More War Bond Purchases BRADLEY POLYTECHNIC INSTITUTE 
Dong—Uninterrupted War Work SCHOOL OF HOROLOGY 
Ding—Greater Civilian Defense Effort Dept C. Peoria, Il. | 





Dong—Spirit or Cooperation in Sacrifice 


























While Nye Watch oils have 


The 


changed in nearly 100 years 
Watch a Ng the porpoise Jaw crudes from % 

they have always been refined, ' 
i ~~ Master process has been subjected 

stantly to improvements as 


tific knowledge has advanced. 
Oil is today the most highly refined 8 
cialized product obtainable—an oi 
can depend upon for the b 





vrganization is engaged 4S hours weekly in 
the production of timing instruments for the 
Armed Forces. Each member is subscribing 
10% or more of income for War Bonds. 


























i r 
o = 
American Time Products, ae — 
580 Fifth Ave. Inc. New York. N. Y. a No E INC 
Distributors of Western Electric Watch-rate Recorders Materials | Ca ie 
Supplier for BEDFORD MASS. 
Nye Oil. oP able 
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correct cleaning of a fine watch. The only thing to do 
with a rusty hairgprimg is to replace it. While the work 
man handles ‘nearly all of his parts with the tweezers, 
often thé mainspring barrel is held in the hands while a 
mainspring is placed in it. The barrel should be held 
with tissue because moisture from the hands is apt to 
remain in the barrel teeth and will thus be carried into 
the center pinion causing rust to appear in the pinion 
later. When Clearfitig a nicely finished watch it will im 
prove the appearance of the job if you polish the jewel 
settings before they are put through the cleaning 
machine. 

Do not “polish pivots” unnecessarily. A cut pivot 
should be replaced. Polishing them down to a smooth 
surface and consequently reduced size is sure to leave 
them with too much side shake. Pivots that are black 
ened should be polished with a fine compound just 
cnough to remove the discoloring. 

The upper part of the pallet fork arbor in small 
watches is usually quite short, making it almost impos 
sible to hold it in a lathe chuck, in order to polish the 


\) the forked end of wi 
‘ eo with t ne 


is 
\ 








Fig.' 11. Pallet fork holder 


opposite pivot. Fig. 11 shows an easily made jig to be 
used in the lathe for that purpose. It will hold th 
pallet fork assembly well enough to let one polish th 
long pivot. 

After the winding mechanism and the train have been 
assembled and set up, and before putting the pallet fork 
in, try the end shake of each pinion. See that each one 
has a slight amount. In seven-jewel grades where pivot 
holes may have been closed and broached afterward, 
special care should be given to see that there are no 
burrs around the pivot holes, and that each pivot has a 
small amount of side shake. After the train is set up, 
oiled, and given a few turns, it should be free enough to 
move every time the ratchet wheel is wound one notch. 
and on highly jeweled watches should recoil slightly 
after coming to a stop. 

On the under dial side of many 17-jewel Swiss brace 
let watches you will find identical cap jewels over the 
escape wheel and balance wheel pivots, each held in 
place by a single screw: If there is any difference in 
the length of these jewel screws, use the Shorter jewel 
screw to hold the cap jewel over the escape wheel. Often 
the longer one will protrude through the plate and 
lightly touch the spokes of the escape wheel. 

In assembling the dial wheels, put the canon pinion 
n first, then vou are sure to avoid bending any teeth in 
he minute wheel. And don't just lay the movement, 
lial side up, on the bench and simply push the canon 
inion on. You may thus do irreparable damage. Al 
vays support the other end of the center staff by a stump 
n the staking tool; then the canon pinion may be pushed 
nto place without danger of the pressure bending a 
lender bridge or breaking a center jewel. See that the 
anon pinion is tight enough to carry the hands without 
lipping. Check this by trying to cause it to turn by 
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pushing the teeth of the minute wheel with a piece of 
pointed pegwood. If you can turn it readily, it is too 
loose and may be tightened by inserting a cutting broach 
into it until the broach begins to tighten. then slightly 
squeezing the bottle neck of the canon pinion with a 
dull pair of cutting pliers. On the other hand, a canon 
pinion that is too tight may cause trouble—when the 
watch is turned to set backwards. the pressure back 
through the train may cause the escapement to set or 
lock; or if the watch is turned to set forwards«the addi 
tional forward pressure on the train may cause the 
escapement to bank vigorously. which. among other 
things, might loosen the roller jewel. So avoid getting 
the canon pinion too tight. 

Some watchmakers put a dial washer over the hour 
wheel oti nearly every watch they assemble. This may 
be necessary on cheap or badly worn watches, but dial 
washers are not required at all on any new well-built 
watch or any fine watch that has been kept in good 
order. (If they were required, the factory would put 
them there.) On such watches the hour wheel pipe fits 
over the canon pinion properly and the workman should 
carefully push the minute hand onto the canon pinion 
so that its hub is close to the end of the hour wheel 
pipe, allowing just a little freedom there. If the hour 
hand pushes on hard, note whether or not it causes the 
hour wheel pipe to bind on the canon pinion. If so, it 
will probably be necessary to broach out the pipe very 


slightly, at the upper end only. 


OILING THE WATCH 


In oiling the watch care must be used. The best oiler 
is a fine steel wire with a paddle-shaped end, used with 
an agate oil cup which should have a dust-proof cover 
and be kept closed at all times when the oiler is not 
actually being dipped into it. Cup and oiler must be 
kept scrupulously clean. 

The end of the paddle should be shaped with a 
slight point, instead of being rounded fully. After shap 
ing one correctly, give it a few strokes lengthwise with 
a fine pivot file; the fine grooves thus formed will assist 
in delivering the oil from its end, and will prevent the 
lobule. With this type of biler 


one can place the exact amount of oil desired in any 


oil from remaining in a g 
place he wishes. 

The mainspring should be given three or four large 
drops of oil after it has been replaced in the barrel: a 
drop of oil should be placed on the inner coil, especially, 
as there is where intense friction takes place. The bot- 
tom of the barrel and the inside of the barrel cap should 
each receive a smaller drop of oil, so the coils of the 
mainspring may slide freely by them. Just enough oil 
should be placed on each pivot, or in each hole, as 
assembled, to cover the pivot and leave a slight amount 
for the shoulder. Oiling the pivots at this stage is pref 
erable, as there is practically no way of getting the 
right amount of oil onto the shoulders of the staffs after 
the plates have been assembled, even in seven-jewel 
erades. And, of course, in grades having cap jewels on 
train and escape wheels, this is the necessary pro- 
cedure. 

The square on the stem and all moving contacts in 
the winding and setting mechanism should be oiled; be 

(Please turn to page 149) 
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“ATCH LETTERS—Am puzzled by a set of let in deep places of rings during polishing? This some 
ters often found stamped on Swiss watch move- times does not disappear very quickly by washing the 
substitute we have to 


ments, like “HXL,” etc. What do these mean? They work in 
i F 


don’t seem to have anything to do with the make or grade 

of the watch, as watches of same kind sometimes have . ; . j 

wees: Q Answer—What is much better for this purpose than 
(Ques i - . 

any cold solvent is a solution used hot, made as follows: 

Into 1 quart of water, put 2 ounces of lump borax, | 

yashing soda, and 1 ounce of Castile soap cut 


the denatured alcohol 


use now. (Question No, 5542.) 


different marks or no marks like this on them. 
tion No. 5540.) C.S. 


The combinations of letters mentioned are ounce of 


in pursuance of U. S. Customs regulations of rather into fine shavings; boil these together until completely 
recent adoption, under what is called the ‘Importers’ After allowing the liquid to become luke 
The letters are stamped on watches warm, pour it into a jug of one-gallon capacity. Now 

add 5 fluid ounces of aqua ammonia; stir or shake to mix 


Answer 
dissolved. 


Specification Code.” 
from abroad to enable U. S. Customs officers to identify 
well; then add enough water to make up one gallon. 


in each shipment imported, the importer, the manufac- 
turer, the grade, and the place of origin of the watches In using this, pour enough of the solution into an 
so stamped. This code system originated on account of | enamelware pan or cup to cover the jewelry to be 
difficulty formerly met by Customs officials who are not cleaned; bring to a boil; scrub the work; rinse it, prefer 
watchmakers, in recognizing the varieties of construc- ably in hot water; dry in clean sawdust. If there is only 
tion, quality, etc., on which customs duties are based. a thin coating of rouge on the work, the boiling may be 
sufficient to remove it; otherwise, more or less scrubbing 
in the hot solution is needed to remove it entirely. 


LD PARTS—These times, when watch material 
has become so scarce make us hunt through what ING CLAMP 
we used to consider junk. We have boxes of loose old :, - : 
arate : slow return of work from the jewelry shops, I am 
staffs, jewels, screws, etc., several thousands of parts, - ct il ail ill Millia idee Rail 
’ ‘ trving to pick up the knack of doing some of my jewelry 
mixed and hard to find what is needed among them. ve = ; 5 mae: 
: repairing myself. For working on ring settings, I use a 
Where could we send these and have them sorted and a war ‘ mr 
pair of soft wood blocks in bench vise to hold the work. 
This seems at times awkward; what is better for thx 


-Am a watchmaker; but because of 


placed in bottles, like regular systems of materials? 

(Question No. 5541.) B. M. purpose? (Question No. 5543.) A., Ine. 
Answer—What you ask about would be a tremen- Answer—The proper holder fof a ring during set 
sole-leather fac 


ting work is a wooden ring-clamp, with 
ings on the jaws, closed by pressure of 
pushed between the lower projections of the jaws. This 


tool is obtainable of any jewelers’ supply house. In using 
a wooden 


dous job; an old experienced material expert, such as 
employed by material dealers, would be the man who 

. = ‘ : a wooden wedge 
could do it; but we imagine it hard to find any com- 
petent person whose time might not cost more than the 
Doubtless much of it would be found 


Mavt he | , it, it should be held for steadying against 
Maybe the best that could %€  bench-pin or the edge of the bench. 


material is worth. 


unclassitiable anyhow. 
done would be what you could do yourself, either in 


sorting, or just continuing to pick out parts from the 
lots, with whatever luck you find in each instance. 


~ONDON WATCH—An old watch brought in for 
repairs has name “Robert Menzie” and “London 
Owner is anxious to learn 





on movement, in silver case. 
Could you estimate this fairly accurately 


B. H. H. 


eee COATING—What can be done to remove its age. 
the hard, thick coating of waxy rouge that collects (Question No. 5544.) 
THE JEWELERS’ CIRCULAR-KEYSTON £ 
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Answer—Knowing a maker's name, we can estimate 
age of a watch only as having been made during the 
entire period he was in business. But in this case, since 
the watch bears the London address, it no doubt has 
stamped marks of the London Assay Office (hall-marks ), 
in its case, which would enable us to tell you the vear 
when it was made, hence its exact age, if you will send 
us impressions of the hall-marks, which you can make 
by rubbing the marks with a slightly oiled rag, then 
pressing hot sealing wax into them, producing full im 


pressions of all of the marks. 


LARM REPAIRS 


pieces for Gilbert alarm clocks with arbor and 


Now we can't get these complete 


click for alarm springs, where the click and spring is 
just punched out of the wheel. When found broken, 
how can they be fixed? (Question No. 5545.) A. T. C. 


Answer 


sawed and filed out of a piece of sheet steel; of the sam 


A new one-piece click and spring may be 


form as the original part, except with the addition of 
a base at opposite end from the click, and made at least 
twice as wide as the spring portion, with two holes 
through which screws or rivets are to pass to fasten the 
piece to the wheel. The surest good results will be had 
by hardening the piece and tempering it to a light blue 
color, especially if the sheet steel is not of very high 
carbon content. High carbon steel may be _ resilient 
enough for this job without being hardened and tem 
pered. Low carbon sheet steel, unhardened by heat 
treatment, might not keep its form well enough to be 


safe in use. 


ATCH LORE 


local Kiwanis Club, about watches, with something 


I have to give a talk before our 


of the history of them, and would like to know of a book 
that would help me prepare this talk. (Question No. 
5546.) S. T. R. 

Answer—We believe the best single book for your 
purpose would be “Time and Timekeepers,’ by Willis 
I. Milham, which contains not only historical material, 
but a good account of the organization of the watch trade 
today, in America and abroad; and has reliable and con 
cise information about the mechanism and qualities of 
various kinds of modern timepieces, all of which would 
be good material for a talk. This book may be had ot 
the Book Department, Jewelers Circular-Keystone, 100 
E. 42d St., New York 17, send postpaid for ¥1.98. 


| ISSOLVING PLATINUM—I would like to try 

dissolving some platinum jewelry to remove a large 
number of very small diamonds set in it. Is there any 
solution for this? If so, how could I then get the dis 


solved platinum from solution back into metal form? 
(Question No. 5547.) J. A. M. 


Answer—The platinum can be dissolved by immer 
sion in a mixture of one part nitric acid and three parts 
muriatic (hydrochloric) acid. This mixture we advis« 
having made by a druggist. unless you have had some 
experience with chemicals; and care should be taken 
always in handling the solution; it is very corrosive and 
dangerous to things in contact. To learn how to recover 
metallic platinum from solution, we advise studying this 
in the book “Refining Precious Metal Wastes.” by C. M. 
Hoke, (sent postpaid for 45, from Book Department, 
t2d St., New 


York 17), because the processes for doing this cannot 
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be practically explained in the space available in this 
department. 


THE ABC OF WATCH REPAIRING 
(From page 47) 


sure to place a very small drop of oil on the point of 
the detent that slides on the clutch lever. A bit of ubri 
cant should be placed on the posts of all setting and dial 
wheels that come into action during the process of set 
ting the hands. Be sparing with oil on the minute wheel 
hub, for in most watches the minute wheel rests on a 
flat surface in a recess in the plate, and many a watch 
has been stopped by nothing more than an accumulation 
of gummy oil under the minute wheel practically glueing 
t to the plate. If the minute wheel is not one of the 
wheels included in the setting train, it is not necessary 
hat its hub be oiled. The crown wheel should have 
enough oil on its hub to insure smooth action, otherwise 
the watch may “wind hard”’. 

Never oil the balance jewels until you are through 
removing and replacing the balance during adjustments. 
‘hen clean both pivots in pith, and place a small drop 
ef oil in the cup of the balance hole jewel. If it does 

t enter the hole, push it in with a fine, clean piece of 

olished wire. Do not use pegwood for this, as it may 
ave a trace of foreign matter, or may, itself. absorb 
me of the oil. After the oil has been pushed through 

e hole jewel, take a look at it through a strong loupe to 
|» sure that it remains gathered near the hole. Its posi 
m can be seen by observing the outline of its rim. If it 
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appears at one side, the surfaces of the jewels are not 
parallel, and this condition must be rectified befor: 
proceeding further. If too much oil has been applied so 
that it reaches the brass of the jewel setting, remove the 
jewel and clean it off, and try again. Putting oil in the 
cup of the jewel and expecting the balance pivot to push 
it into its proper place won't work. It dees not go in, 
but usually runs up the staff getting onto the hairspring 
or roller. 

The fork slot and roller jewel require no oil, but just 
to be sure they are not absolutely too dry, one may 
moisten the tip of the point of a piece of soft pegwood 
with oil and after the oil has soaked into the pegwood., 
just pass the tip over both sides of the fork slot. Thus. 
you will leave it neither really oiled, nor vet absolutely 
dry. A drop of oil spread over every fifth tooth of th 
escape wheel is required. 

The use of fountain oilers is not recommended. Smal! 
particles of dust are always on their tips and thus get 
introduced into the watch. The tubes are hard to keep 
clean, furthermore the oil in them is subject to deteriora 
tion and dilution from various causes including moisture 
from the breath of the operator. 


(To be continued next month) 








Special Notices 


Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 


SITUATION WANTED 75c. for 
first 25 words. Additional word 5c. a 
word. 


Heavy type, $3.00 for first 25 
words. Additional words, 10c a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement,. 

Special notice forms close 17th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 


To avoid unnecessary correspe”- 
dence mention yvour location in the 
advertisement. 


Jewelers’ Circular-Keystone 
100 E. 42nd St.. New York 17 


—————— 


Situations Wanted 


Under this heading, 75c. for first 25 
words, 5c. for each additional word: 
minimum charge, 75c. 





STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished: no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 


JEWELRY engraver, all classes of work: 
over 50 years’ experience; west coast 
preferred. Address “J., 3847," care 
Jewelers’ Circular-Keystone. 


ENGRAVER, first class general letter, 
monograms and. inscriptions on gold 
and silver; southeast preferred Ad- 
dress “D., 3711,” care Jewelers’ Cir- 
cular-Keystone. 


IDEAL manager: at peak of his prodne- 
tive ability: now available reputable 
store in California; real find fer 
progressive enterprise. Address “E., 
>796,” care Jewelers’ Cire ular-K vstone 

EXP E RIENC ‘E D je .weler, engraver and 
diamond setter, wishes position in jew- 
elry store in the southeast; salary $75 
per week. Address ‘“J., 3848," care 
Je welers’ Circular-Keystone. 

M AN AG E R - salesman, draft exempt; 
thoroughly experienced installment ca 
reer; New York or vicinity. Address 
“W., 3889," care Jewelers’ Circular- 
Keystone. 





SALESMAN and manager, 25 years’ re- 
tail experience with first class con- 


Address “N.,, 
Circular-Key- 


cerns; best reference. 
3878," care Jewelers’ 
stone, 





WATCHMAKER wants position ; will go 


anywhere South; can do ring sizing ; 
12 years’ experience on all sizes 
watches; $75 week. J. B. Turner, Jack- 
sonville, N. c. 

OUTST ANDING sale 2sman, advertising 
man, window trimmer : interested only 
hearing from well established firm op- 
erating highest ethical standards; un- 
questionable reference. Address “A., 
3783,” care Jewelers’ Circular-Keystone. 








ENGRAVER- JE WELE R, 40 years old, 23 
years’ experience at the bench; desires 
change; 18 years in present position ; 
married with family of three. Address 
“P., 3839, care Jewelers’ Circular- 
Keystone. 








CR AC ‘K Ss SAL E SM AN, seeks position high 
grade store, San Francisco or Los An- 
geles ; salary expected $150 weekly; 
very finest refere nce. Address “D., 
3862,” care Je welers’ Circular-Keystone 








BOOK KE EP E R, young woman, over 10 
years’ diversified executive experience 
jewelry industry: knowledge stenog- 
raphy ; complete charge correspondence, 
collections and credits. Address “A.,, 
3693,” care Jewelers’ Circular-Keystone. 

Ww ATC HMAKER, ‘high grade, 42, excel- 
lent worker on all types, is seeking 
position with high class organization ; 
born in U. S. A.: quality references. 
Address “D., 3432,” care Jewelers’ Cir- 
cular-Keystone. 

JE WE LER-FOREMAN possesses. the 
ability, experience and aggressiveness 
to intelligently control all factory pro- 
duction, specializing watch cases. Ad- 
dress “E., 3790,” care Jewelers’ Circu- 
lar-Keystone 








Effective Immediately 





Advertisements to appear in the 
Classified Section of THE 
JEWELERS’ CIRCULAR - KEYSTONE 
must be received at our office not 
later than the 17th of each month 
preceding publication. 





HIGH GRADE watchmaker-salesman- 
estimator; take charge watch service 
department; 25 years’ experience; east 
central states; salary $100 per week. 
Address “K., 3857,” care Jewelers’ Cir- 
cular-Keystone. 





STENOGRAPHER and typist, beginner, 
just finished high school: is interested 
in getting a good steady position in re- 
liable jewelry office: is accurate and 
fast. Address “A., 3833,” care Jewelers’ 
Circular-Keystone. 

FIRST CLASS CLOCKMAKER, ‘familiar 
with all makes of clocks, desires posi- 
tion as clockmaker’ and assistant 
watchmaker; draft exempt: married: 
permanent position. Address “F., 3845,’ 
care Jewelers’ Circular- Keystone, 











VE RY Cc APABL E Swiss and R. R. watch- 
maker, 25 years’ experience: high grade 
workm: inship : employed, desirous of 
making change; draft exempt: unques- 
tionable references. Address “O., 3853,” 
care Jewelers’ Circular-Keystone. 





REPUTABLE _ store in Portland or 
Seattle can now acquire services vigor- 
ous, executive type. thoroughly experi- 
enced, top notch jewelry salesmin. Ad- 
dress “G., 3797,” care Jewelers’ Circeu- 
lar-Keystone. 








FIRST CLASS jeweler and diamond set 
ter desires position in retail store: wes 
coast preferred; now employed = bu 
would like to make change; age 4 
years. Address “N., 3808,” care Jewel 
ers’ Circular-Keystone. 





TOP NOTCH salesman at present cor 
nected; thorough knowledge all phas« 
jewelry credit business; capable o 
managing store; anxious to make mor 
desirable connection. Address “Dp 
3795,” care Jewelers’ Circular-Keystone 





MANAGER, buyer installment; 20 years 
experience; A-1l salesman; capable o 
taking comple te charge eratite, collec 
tions, trimming effective windows, ad 
vertising, sales promotion. Address “J 
3868,” care Jewelers’ Circular-Keyston: 


CREDIT store manager, buyer, salesmar 
20 years’ experience, capable of taking 
complete charge credits, collection 
trimming effective windows; creutiv 
account opener. Address “K., 5869," 
care Jewelers’ Circular-Keystone. 


SNGRAVER; high class man for fine 
store only; monograms and artistic in 
scriptions, crests, ete.; 25 years’ ex 
perience; best reference; east or soutl 
Address “Graver,” care Jewelers’ Ci! 
cular-Keystone. 





FINE WATCHMAKER wants position, 
guaranteeing $100 per week in 
quiet, congenial shop; 25 years at 
bench; available soon; finest refer- 
ences. Address “C., 3551,” care 
Jewelers’ Circular-Keystone. 








CERTIFIED watchmaker, 30 years’ e€% 
perience on high grade work, wish 
position with reliable jewelers who hav: 
surplus work; would consider handlin 
any amount at my home; high grad 
workmanship. Address “R., 3840,” car 
Jewelers’ Circular-Keystone. 





MANAGER: assistant to proprietor; vol 
ume business; midwest jewelry store 
seeks change personal diamond and 
watch sales average $75,000; credit 
advertising, watch repair estimating 
some buying experience. Address “T 
3885," care Jewelers’ Circular-Keyston 


COMPETENT, young man of highest i! 
tegrity (draft exempt) is desirous 0! 
making new connection; five vear 
diversified experience ; jewelry, watche 


ro ae excellent reference. Add 
“P., 3856," care Jewelers’ Circular-Ke) 
atone. 


A-1 WATCHMAKER, exceptionally goo 
engraver: neat, sober and dependable 
also well experienced in meeting tl 
public; intelligent with good selling 
ability: very high class man. Addre: 
“G., 3794," care Jewelers’ Circulat 
Keystone. 





MANAGER-SALESMAN ; collectior 
jewelry, clothing, general merchandis 
married; draft exempt: capable takin: 
charge or assist; within 150 miles New 
York City; wishes to make change. Ad 
dress “S., 3813,” care Jewelers’ Cire 
lar-Keystone. 





WATCHMAKER, 20 years’ experier 
Bradly graduate; age 50: railroad i! 
spection, trade shop expe rience; ¢o 


sider change September: salary $° 
50 hour week; fast, acc urs ate; refé 
ences. Address “R., 3814,” care Jew: 


ers’ ( ecanedieishines ‘ 





EXPERIENCED jewelry retail salesma 
presently employed; 43 years old, m 
of family, draft exempt, wishes 
change; can furnish best of referen¢ 
New York, eastern states and O 
preferred. Address “K., 3827,” c: 
Jewelers’ Circular-Keystone. 

M AN AGE R salesman, married, draft 
empt: knows diamonds; experienced 
every phase of credit jewelry busin 
capable of taking full charge; ©o1 
highly reputable concern will be 
sidered; now employed. Address 
3805,” care Jewelers’ Circular-Keysto 
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SITUATIONS WANTED—Continued 











ENGRAVER, first class man, 35 years’ 
experience monograms, lettering and in- 
scriptions on gold and silver; best of 
references ; $65 per week and transpor- 
tation; available in September. Address 
“O., 3838,” care Jewelers’ Circular-Key- 
stone 








YOUNG LADY; competent order and 
stock clerk: capable handling detail 
work intelligently; experience’ ring 
manufacturers, including knowledge of 
watches; excellent references. Address 
“D., 3843,” Jewelers’ Circular-Key 
stone 

MANAGER, thoroughly familiar all 
phases cash or credit business; can 
assume full responsibility; present- 
ly employed, desires change; mar- 
ried and aged 39 years. Address “‘L., 
3870,” care Jewelers’ Circular-Key- 
stone. 


MANAGER, married, draft exempt. 
capable of taking complete charge 
of every phase of credit jewelry 
business; proposition must offer 
guarantee of $10,000 year or better. 
Address “E., 3844,” care Jewelers’ 


Circular-Keystone. 





WATCHMAKER-JEWELER, light en- 
graving, 15 years’ experience clocks, 
railroad chronographs, Swiss watches; 


employee’s time saving methods; age 
30, married, one child; sober, no 


tobacco: employed; draft exempt de 


sires permanent position in South with 
good salary. Address “E., 3863," care 
Jewelers’ Circular-Keystone 

STORE MANAGER; top flight man; 
familiar most successful large volume 
cash or installment operations now 
gainfully employed west coast; salary 
first vear $8,000 plus liberal commis 
sion communications invited any di 
tance well worth your immediate 
investigation. Address “O., 3809," care 
Jewelers’ Circular-Keystone 

YOUNG married man draft deferred 
desires change for assistant or o‘tice 
managership; field auditor for chain 
stores control general ledger; sale 
inventories, collections, taxes; will con- 
sider out of town, within 200 miles 
radius of New York City permanent 
Address “D., 3789,” care Jewelers’ Cir 
cular-Keystone, 





JOT A GENTUS; manufacturers, whole 
salers, retailers; but a seasoned, prac 
tical, productive, farsighted, capable 
executive ready for a tough assign 
ment; thoroughly experienced building 
up business, management; Christian, 
41, married; finest credentials; go any 
where if position warrants Address 
7“ 3842,” care Jewelers’ Circular 
Keystone. 

TEWELER and diamond setter desires 
permanent position with retail tore 
can set anything and do first class re- 
pairing: have had 20 years’ exnerience 
at the bench; 18 years of this in re- 
tail store where I am now employed 
desire to make a change; age °39 
married with family: unless you have 
a good proposition do not answer. Ad 
dress “G., 3766,” care Jewelers’ Cir 
cular-Keystone. 











Lines Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 











HIO sales representative wants lines of 


all types of jewelry and watches; trade 
and bank references; established trad 
‘Commission basis Address “G., SS4 


are Jewelers’ Circular-Keystor 





SALESMAN, would like a line of 
jewelry gifts or leather line to sell 
in state of Florida on commission. 
Address “F., 3865,” care Jewelers’ 
Cirecular-Keystone. 


SELLING agency in Caracas (Venezue- 
la) desires jewelry, gifts and watch 
lines; commission basis; have good 
following; only outstanding firms an 
swer. Address “A., 3817,” care Jewel 
ers’ Circular-Keystone 


Help Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 











WATCHMAKER to do extra trade worl 
at home, for Ohio jeweler Addres =v 
3887,” care Jewelers’ Circular-Keystone 


YOUNG MAN or woman needed who can 


clean and assemble watches; good sal- 


ary J. L. Albriton, Jackson, Miss 


WANTED good watchmaker: permanent 
position at good pay Dovle & Cook 
11 Central Sq Lynn, Mass 


DIAMOND SETTER wanted; steady 
position. U. S. Jewelry Co., Balti- 
more, Md. 


JEWELRY repairer, one who can do light 
new work: highest salary steady job 
S. W. Hora, P. O. Box 436, Memphis, 


Tenn 

SETTER, all around man whe an set 
anything highest alary steady job 
S. W. Hora, P. O. Box 436, Memphi 
Tenn. 


WANTED, first class watchmaker; ideal 
working conditions; salary $50 to $60 
per week, according to ability May 
Brothers, Jewelers, Clovis, N. M 

JEWELER, specialist on mountings and 
emblems; $1.50 per hour to start. Ad 
dress “A., 53801,” care Jewelers’ Circu- 
lar-Keystone 


GIRL wanted, experienced in filling ma 


terial orders state fully experience 
and salary Meyer Jewelry Co., Pro 
fessional Bldg., Kansas City, Mo 


IF YOU WANT a position as watch 
maker, jeweler or optician write to 
Henry Paulson & Co., 37 S. Wabash 
Ave., Chicago, Ill 


WANTED first class watchmaker to 
take charge of watch repair depart- 
ment; permanent position; $60 per 


week. J. W. Anderson, Beloit, Wis. 


WANTED an experienced watchmaker 
for a desirable position in North 
Carolina. Address “S., 3815,” care 
Jewelers’ Circular-Keystone. 


JEWELER on repair work who is abl 
to do some engraving: $1.50 per hour 
plenty of overtime: Middle West Ad 
dress “C., 3824,” care Jewelers’ Circu 


lar-Keystone 


WATCHMAKER who can do ring 


and light jewelry repairs: eastern lowa 


town of »0,000 State age qualini 
tions and expected. Address “A 
3752.” care velers’ Circular-Kevstone 


WANTED watchmaker; permanent pos 
tion, best wor ( ditions; a 
commissio! ‘ percentage on all re 
pairs to ght mar Add1 "*F) 
3760,.”’ care Jewelers’ Cir llar-Kevsto 





EXPERIENCED watch repairma! per- 
manent position, guaranteed salary and 
commission ; combination engraver pre 
ferred. Gem Jewelry Company, Colum- 
bus, Ga 


DIAMOND SETTER: melee and centers ; 
permanent piece work average $2.00 
an hour Middle West city: married 
man to make home here. Address “L., 
3774,’ care Jewelers’ Circular-Keysto 


INGRAVER;: can use two or three first 
class shopmen on salary or two-thirds 
basis: good men can average $100 per 
week or better; free space. S. W. Hora, 
P. O. Box 456, Memphis, Tent 


WANTED, first class jeweler ind dia 


mond setter excellent salary; steady 
work with overtime, if desired Ad 
dres “3. SS care Jewelers’ Cit 
lar-Ke te 


WATCHMAKERS, accustomed to factory 


work fine positions, reliable wat 
mporter good salary and prospects 
Address “R 3882," care Jewelers’ C 
ir-Kevstone 

CLOCK repairmar experienced over 
vears old to repair antique and vl 
er! clocks references Shrewsbu 
Ciock & Instrument Co., 696 Mad 


Ave., New York 21, N. } 


FIRST CLASS watchmaker wanted; 
$85 weekly and commission; good 
working conditions; permanent po- 
sition. A. Green, Jewelers and op- 
ticians, Ypsilanti, Mich. 


WATCHMAKERS:; wanted two first cla 
mie ideal working conditions rood 
pay, in retail jewelry store; write or: 
eall Bernard Rainess Co., 2372 Broa 

way, New York City 


CLOCK and ight jewelry repaire! 
wanted: retail jewelry store; good cp 
portunity for the right man; write 
call for particulars Bernard Raine 

; 2372 Broadway, New York City 


JEWELER, repairman and diamond set 
ter $1.90 per hour, time and a hal 
overtime, double time for Sundays I 
holidays. John A. Marshall, 508 Close 
Bldg., Toledo, Ohio 





TRAVELING salesman, complete line of 
diamonds and jewelry; commissions 
write full particulars, references. Ad 
dress “B., 3754,” care Jewelers’ Circu 
lar-Kevystone 


WANTED first class watchmaker, Craft 

exempt fine store; will pay highest 
salary store located Charlotte, N. C 
permanent Address “M : 3775," care 
Jewelers’ Circular-Keystone 


ENGRAVER, first class for fine store 
West Virginia permanent positio 
state qualifications and references. Ad 
dress “P., 3779,” care Jewelers’ Circu 
lar-Keystone 


TWO WATCHMAKERS, one 1-A n 
chanic, one second watchmaker. Leck 
wood Jeweler, 275 Fulton Ave., Hemp- 
stead, Long Island, N Y ( Phone 
Hempstead 2996). 


STEADY employment to high class €1 





gravel ideal working conditions 
write giving experience and references 
Geo 7 Brodnax, In¢ Memphis 1 
Tent 
HIGH CLASS watchmak 
basis: all material supplied I i nt 
ositio well equipped sho t 
giving experience and refere ~ ( 
T. Brodnax, In Mem} oo er; 
JEWELRY : a re 
tone Set t pe I i 
’ one ; ‘ iwligl } 
I n 1 es H I & ~ 
D ir, Il 
f é 
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Special Notices 





(Continued from page 151) 


HELP WANTED—Continued 


WANTED experienced watchmaker for 
western Massachusetts store; perma- 
nent position in pleasant surroundings. 
Address “J... 3803," care Je welers’ Ci 
cular-iWeystone. 


JEWELER and diamond setter wanted 
at once; permanent: established retail 
store, air conditioned ; good proposition 
to right man. Tappan's Jewelers, 
Sherman, Tex 


WATCHMAKER for West Coast posi- 
tion; permanent; good working condi- 
tions; state age and experience. Ad- 
dress “E., 2040,” care Jewelers’ Cir- 
cular-Keystone. 





HAVE OPENINGS in our store for the 
following ; salesman, watchmaker, 
jeweler and engraver; send photograph 
with all applications. Keller & George, 
Charlottesville, Va. 


WATCHMAKER wanted, draft exempt, 
competent, with good references; steady 
job; name your salary or percentage. 
Julian’s, 6330 Pacific Blvd., Huntington 
Park (near Los Angeles), Calif. 








WATCHMAKER, salesman, light 
jewelry repairman and an all 
around man; good salary and steady 
position to the right man. J. W. 
Nichols, Uniontown, Pa. 





WANTED, first class watchmaker: can 
make up te $100 week: no overtime if 
good; 50 hours week; time and a half 
for overtime; daylight all day; new 
location; easy to get along with. How- 
ard’s, Long Beach, Cal. 


WATCHMAKER, one who can do about 
50 watches per week at home or shop: 
not a watch cleaner, but a competent 
mechanic; good pay; New York City 
or vicinity. Address “N., 3875,” care 
Jewelers’ Circular-Keystone. 





SALES representative of high caliber for 
permanent position with established 
watch case manufacturers: must be 
thoroughly experienced with styling 
capabilities. Address “G., 3866," care 
Jewelers’ Circular-Keystone. 





JEWELERS; experienced in special order 
work; steady work with overtime; ex- 
cellent working conditions; living quar- 
ters in city easily obtainable at nominal 
rentals. J. A. Buchroeder & Co., Colum- 
bia, Mo. 





WATCHMAKER, dependable and capa- 
ble; excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected. 
Address “J., 4321,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED, Al watchmaker for perma- 
nent position; $70 weekly straight 
time, time and one-half all over- 
time work; average $100 per week 
and more; plenty of work. Ander- 
sen’s Jewelers, Macon, Ga. 


WATCHMAKERS; if you wish a good 
permanent position in this locality, 
we can place you; top salaries. Beck 
Brothers, wholesale watch material 
house, Lau Bldg., Fort Wayne, Ind. 


WATCHMAKERS in New York to take 
out trade work; skilled men only; 
write full details for interview. Ad- 
dress “B., 3819,” care Jewelers’ 


Circular-Keystone. 











JEWELER, diamond setter, for perma- 
nent position; $80 per week; give 
age, experience and references in 
first letter. C. F. Fosnaugh, 8 West 
Main St., Springfield, Ohio. 





SALESMAN, experienced in retail jewel- 
ry; excellent opportunity for right 
party, not subject to draft; state age, 
references and salary expected. Write 
Will Sales, 403 South 4th St., Louis- 
ville, Ky. 


WANTED watchmaker; dependable com- 
bination man, engraver and light 
jewelry repairs; old established store 
in small town; state full details and 
references, H. H. Blocher, Gettysburg, 
Pa. 


WATCHMAKER wanted, middle aged 
good fast worker; permanent job guar- 
anteed if you are looking for a good 
steady job with good pay; answer im- 
mediately if interested to Houston Jew- 
elry Co., Houston, Texas. 


WATCHMAKERS wanted; jobs in all vi- 
cinities in southern California for good 
watchmakers; wages run from $75 per 
week to $100. Write to Thomas Crump- 
ton, Room 407, 424 S. Broadway, Los 
Angeles, Calif. 


JEWELER, sample model maker on 
ladies’ and gents’ casted diamond 
rings; excellent proposition with old 
established concern New York City. 
Address “N., 3850," care Jewelers Cir- 
cular-Keystone. 








Effective Immediately 





Advertisements to appear in the 
Classified Section of THE 
JEWELERS’ CIRCULAR - KEYSTONE 
must be received at our office not 
later than the 17th of each month 


preceding publication. 








EXPERT watchmaker, knowledge of 
jewelry repairing and engraving pre- 
ferred; first class reference required ; 
guaranteed salary $300 per month; can 
make more. Hugh Jewelers, Paines- 
ville, Ohio, 30 miles from Cleveland. 





MAN to estimate and take in repair 
work; short hours, pleasant condi- 
tions; $60 per week; transportation 
paid to Detroit. Address’ ‘“M., 
3835,” care Jewelers’ Circular-Key- 
stone. 





PRACTICAL jeweler who is desirous cf 
acting as foreman for a medium sized 
shop; must be fully capable for such 
a position: age between 30 and 40. 
Address “M., 3799,” care Jewelers’ Cir- 
cular-Keystone. 





JEWELER, repair man having. knowl 
edge of light special order work; $1.25 
per hour to start; fine position for the 
right man; give information in detail. 
Address ‘O., 3800," care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, dependable and capa- 
ble: excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications; salary $50 per 
week. Soldwell’s Jewelers, Lake City, 
Fla. 


WANTED a good reliable watchmaker 
who wishes to settle in a good posi- 
lion where good work is recognized 


and appreciated. Address “V., 

3816.” care Jewelers’ Circular-Key- 

stone, 

$100 A WEEK; steady position for 
first class watchmaker; living quar- 
ters guaranteed; college town Paci- 
fic Northwest; old established store. 
Address “K., 3804,” care Jewelers’ 


Circular-Keystone. 





GOOD SALARY paid to either appren- 
tice watchmaker, or second watch 
maker, or finished watchmaker; open 
ing for either; state qualifications and 
how soon available. J. L. Albriton 
Jackson, Miss. 


WATCHMAKER, first class, for credit 
jeweler; good working conditions; 
air conditioned store; salary $75 to 
$100 weekly; also second man; sal- 
ary $35 to $50 weekly. Bartleys, 
237 Church St., Norfolk, Va. 








SEATTLE, Washington, Evergreen 
Playground, requires watchmakers, 
timers, chronometers etc.; able to 
take charge; splendid conditions; 
established 40 years. Max Kuner 
Co., 814 First Ave. 





JEWELRY ENGRAVER who has a 
knowledge of some carving, to. take 
charge of a small manufacturing plant 
state experience, where in the past cn 
ployed and salary expected. Address 

" 3823," care Jewelers’ Circeulal 

Keystone. 


” 





SALESMAN wanted; Busch & Sons, a! 
old established firm, offer an excellent 
opportunity to a salesman of initiativ 
and interested in progressive advance 
ment; please write or call for an inter 
view. Busch & Sons, Ine., 875 Broad 
St., Newark, N. 





WATCHMAKER, watch repair estimato! 
fine jewelry store in Connecticut, 5 
minutes from New York; estimator to 
take in watch repair work and do mino! 
repairs ; good postwar position. Address 
“C., 3861,” care Jewelers’ Circular-Key 
stone. 





WATCHMAKER wanted, dependable and 
capable; steady position and pleasant 
working conditions; salary $60 to $7! 
a week; also assistant watchmake! 
wanted: good salary and chance toe 
learn. Van Laar, Jeweler, 1197 Spring 
field Ave., Irvington, N. J. 





WATCHMAKER wanted, must be relia 
ble; starting salary $75 per week ©1 
50-50 arrangement; ideal working co! 
ditions; pleasant living conditions 
town of 35,000: 10 miles from Detroit 
Write, phone or wire. Eberhardt 
Jewelers, Ferndale, Mich. 


WATCHMAKER dependable and ca- 
pable; excellent opportunity ; pleas- 
ant working conditions; permanent; 
state age, qualifications, previous 
employment, salary expected, and 
draft status. Address “B., 3786,” 


care Jewelers’ Circular-Keystone. 








GOOD watchmaker, 70% to 75% con 


mission and material furnished; a 
conditioned store; established over 

years; oil center, live town; mode: 
living costs; state age, experience al: 
references. Dr. A. S. Eby, 3OX 2h 


sartlesville, Okla. 


WATCHMAKER wanted by old reliab 
concern in clean up-to-date town in t 
health spot of Texas; excellent clima 
for out of doors recreation the ye: 
around; position permanent with go« 
salary. H. Krezdorn and Sons, Segu 








Tex. 
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TL heen see WANTED jewelry polisher and watch- EXCELLENT downtown location, jewelry 
i makers by Texas’ leading retail ate ee ae “We ee See ees 
". HELP WANTED—Continued , le psy sale; good repairs; 6 o'clock stor 
d jewelry store, located in one of the sacrifice, owner drafted. Erie Jewele1 
a state’s finest cities; climate and liv- _ _West Broadway, New Yor! 
y- \TCHMAKERS labl = ing conditions excellent; top salaries N.Y 
/ WE al MAKERS: dadependadie, sober, te alifie > 
gentlemen; earn the highest paid sala- paid to quali fie d workme n. Arthur —— <7. 
hi ah chin aeeetiens alka i A. Everts Co., Dallas Texas. All ap- I/EWELRY &TORE 
Tr your services are available to live and plications held strictly confidential. town: besinens and location; owne: 
enjoy the pleasures of a seaport city; ; i an location 
r- marvelous winter climate. Shaw Jewelry anaes _ - — = —-—— defense work southern India a W 
. a Galveston. Texas = rR sell only as going business \ddress 
a 0., “salve: Be SUR: THREE good experienced watchmakers “h 3831 care Jewelers’ ( 
e. ee ies a wanted ; best wages in the state; liberal Kevstone 
a monthly bonus time and a half for 
WATCHMAKER wanted: one who can overtime, if you want to work cver- 
d ud ain é ’ ) 9 ‘ , . P = rite 
handle front bench properly in high time; out of town wat hmakers write ietieeeriaiiiia tenia ; ; 
gerade retail store; permanent position or call us by telephone collect. Schu- JEWELRY trade shop it small 
: scp eet ae Ny > ae bach, Main at Broadway, Salt lake Texas town enough work fé thre- 
1 good salary; reply immediately with all *r ’ . ; 

. rie : ° ‘ City, Utah. Essential war workers men; all accounts good paying wwhel 
information, Jobe-Rose_ Jewelry = Ce., must have certificate of availability Wants to retit p $1,000. Address 
n 1917 Second Ave., No., Birmingham , ee ae Veneer enna ee amine > “h ae 
id a hatin a . 3765, care Jewelers Cir I 

: : — Aevstone 
rit 

ae ae WANTED, salesman-manager, permanent 
position, good salary; must be thor- 
r oughly familiar with credit store opera- JEWELRY STORE with repairs for thre 
it tion; no collection work necessary; on¢ watchmakers: in good county seat "V 
85 a a Pd : P of Tennessee's largest credit stores, air in North Alabama; total receipts 1942 
’ WANTED, all around jewelry repair conditioned, pleasant working condi more than $20,000: a good opportunits 
1. man; must be A-] diamond setter; — bates 4 Ssive ag Ad for a man not afraid of work this 
- ef ; ress “H., 3867," care Jewelers’ Cire a cash store: yo ' © sell « 
good proposition with a well estab- lar_ite ee ee eee a cash store; you don't have t ’ 
Ss, A ° ene lar-Keystone. credit; about $4,000 cash will buy it 
lished firm, in southern Michigan Addvesn “P.. $310." care Jewelers’ Cit 
city of 75,000 population, with no - cular-Keystone 
opposition. Address “M., 3874,” HAVE an opening for a good jewelry 
n are Jewelers’ Circular-Keyst 7 repairman, also a man for” special . 
a eare Jewelers ircular-Neystone. order work and stone setting; can offer FOR SALE—on f the best ec: jewelry 
=. tak : ee i me o ! es ‘asi jewel 
a Steady position with good pay to stores in central Pe aabeen’ ‘city of 
to first class workmen: time and one half : os Aggie tere es. Sgt saa , 
; - - i 0,000, doing splendid business; large 
Ss: for overtime after 40 hours; write full store. c ntrallv located. well stocked 
. 2 : particulars as to salary expected and : pr rlesresid ace fi Hi 
er = epee ae ; : ; and nice fixtures: this will prove a! 
" , 1 draft classification Orkin Jewelry exceptional moneymaker for an amb 
WATCHMAKER A-1 for permanent Manufacturing Co., Third Floor South tic a agus plenty al repair work 
position, pleasant working condi- land Life Bldg., Dallas, Tex many defense and permanent indus 
a tions; $100 weekly to aggressive, re- a a - tries; located in the heart of the best 
vt . . j ¥ g j j v TT 7 "¢ Sal 
liable Pe y wi a ee a a . hunting and fishing territory reason 
t ab very apply th refere _— EXCELLENT opportunity for thor- for selling, poor health: positively ne 
n and details to Budd Jewelry Com- : "te nctioncers f interested write “A 
ips any, 227 Western Ave Muske on oughly experienced jewelry sales- 3890.” car - elers’ Circular-Keystoue 
¢ Mi iy ’ -» oem, man, With initiative and interested oes 
Mich, in progressive advancement; perma- ne er 

a a = : nent position; unlimited possibili- FOR SALE, old established jewelry 
ar ANNA. ee ceed tem Genk ene tes; send complete details includ- business in southern city of 25,000; 
ve watchmakers; straight salary $65 per ing past experience, salary expected leading store for 50 years; big army 
“ week, plus a bonus arrangement; and — draft status. _ Address “C., camp, fine agricultural section; sell- 
.Y pleasant surroundings; air conditioned 3787,” care Jewelers’ Circular-Key- ing account of old age and bad 
ad store; permanent positions: rapid ad- stone P 

vancement for men with ability. Ad- : ° health; business $100.00 last year: 
- dress “S., 3590,” care Jewelers’ Circu- = - = inventory about $30,000; want to 
, lar-Keystone. sell as a going business on account 
; ‘ ‘ 7 “ue . : ' m —_ 
50 ee ee = aay SALESMEN, thoroughly familiar with of sentiment and reputation; no 
es selling diamond set rings; must be auctioneers; don’t answer unless vou 
oO} y ~> . a] . 7 ‘ » i , ° 
a FIRSY CLASS jeweler, all around top-notch men; ee oe mean business and have cash to 
y trade shop experience; small special ered and full particulars in first let- handle; will lease building for 

orders, jewelry repairs, diamond ter; diamond assorter must have length of time; all clean stock. Ad- 

setting; can earn upward from $75 knowledge of mounting diamond dress “*A., 3822.” care Jewelers’ Cir- 
nd per week; long established firm in rings; state reference and experi- cular-Keystone. 
es Ohio; full details and references ence; diamond setters, hour or piece 
‘ : 4 
hte first letter. Address “E.. 3506,” work; good pay. Allison-Kaufman 
to care Jewelers’ Circular-Keystone. Co., 424 S. Broadway, Los Angeles, 
. = For Sal 

TWO bench watchmakers, must be WANTED wees ail 

la = = ai sail A. 4 ». Combination watchmaker, e ° 
we first class; $100 per week; short stone setter, engraver and jeweler, to Tools, Equipments, Merchandise 
. hours, daylight room; plenty of take charge of repair department: we Mini h (25 ds) $1.50 
s time to do good work; no sweatshop will pay present prevailing salary, plus a a ee eeiveing _ 
re methods; will pay transportation to —aaeeee ie cam ro Mtge nied Swng Additional words, 5 cents a word 
( : ¢ » ¢ ) ¢ FOO “Oposi- 

Detroit; also second watchmaker at tion for pleasant work, in one. of 
: $50 per week. Address “L., 3834,” Alabama's largest and oldest jewelry 

°C: - firms, handling only the better lines P “RATS , , 

“g e ; rular-he . , - heal : sos AIRCONS: blue and white, diamond cut 

ia care Jewelers’ Circular-Keystone. age ites wo age Rg i zIR ONS: ue and white, diamond cut 
eaiciecentibiineisteen ‘ : we will expect references, as we want Phe ioe Se ie Gc ee 

is- - , r repairing . vy $2.00 B. Lowe 
t: _ only the best. Write Dothan Jewelry alg 4 "St ioe 
ts BESTIMATOR wanted; good salary, Co., Dothan, Ala Pe ee 
a permanent position in Ohio; must Sere sean 
ha be capable of managing watch re- FOR SALE: Paulson time micrometer, 

i or ) i excelle conditior 

. pair department and handle small _— printer model, in. excellent condition 
P ° °e ° — used one year; $495 K. Coggeshall, 
repair jobs; state qualifications, 3795 Lexington Road, Louisville, Ky 
lraft status and salary expected. F S l pe hes aces 
n Address “F., 3764.’ care Jewelers’ or ale 
i ne , ENG rls > ar rT <; i ¢ 
‘ircular-Keystone. . : BEN¢ H, W-lathe and motor kK D. tab 
Stores, Stocks and Businesses 120 punches; polishing motor materia 
eS - vise: poise: com ylete outfit: everything 
I ple 
WANTED, first class combination Minimum charge (25 words) $1.50 aa aaa i inaiieiiaaiaateans 
i 4 *. $ ays on, < 
watchmaker, jeweler and engraver, Additional words, 5 cents a word paaeey a 
le e ‘a ake ee 
) oI want good watchmaker onl; 9 Se Sica SAWS Hercules 5/0-6/0 black and yellow 
pply at once; give full information Swiss: fish and rabbit Swiss files, burs, 
Y tbout yourself and = state salary FOR SALE old established jewelry ré mainsprings, staffs, sleeves George 
‘ vanted; permanent positions. M. pair shop and speciai order work; goad Gazton, 59 West 30th St. (store), New 
> lanas & Company, Paducah, Ken Pes eee seen i 
; : 4 ys an, -m- Address “M., 3806," care Jewelers’ Cit = - 
acky. cular-Keystone (Continued on page 154) 
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Special Notices 





(Continued from page 153) 


FOR SALE—Continued 


ONE POUND broken movements and ina- 
terial $3.50; one hundred assorted, used 
watch stems $2.00; two gross assorted 

ew watch crystals $2.75; one dozen 
clean, used dials $2.00: write for prices 
of used watch movements. B. Lowe, 

Box 311, St. Louis, Mo. 


NEW AND USED wheel cutters; slide 
rests; lathes and attachments: cask 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien, 220 W. 5th St.. Los An- 
geles, Cal. 








————- 


Business Opportunities 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
vertising columns clean. Advertisers 
under Business Opportunities, etc., 
must furnish trade references. An- 
nouncements must pass the strict cen- 
sorship requirements of The Jewelers’ 
Circular-Keystone 


WANTED to buy jewelry store in small 
town up to 50,000 population. Address 
‘A., 3859,” care Jewelers’ Circular-Key- 


stone 


GORDON BROTHERS, cash buyers 
of complete jewelry stores and sur- 
plus stocks; for details see our ad- 
vertisement page 105. 


CASH tor diamonds, watches and jewel- 
ry; established 57 years; send surplus 
stock for cash estimate: bank refer- 
ences. Emil Noel, 29 E. Madison St 
Chicago, Tl 7 


HIGHEST cash prices paid for surplus 
or entire stocks and estates ef dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S. State St.. 
Chicago. 











WHAT YOU can’t sell we will buy: col- 
lar buttons wanted, cuff links, emblems 
findings, broken jewelry, broken chrome 
bands, watch cases, dead stock of 
jewelry, stickpins, stones, odds and 
ends, ete.; check sent promptly. B. 
Lowe, Box 311, St. Louis, Mo. 


‘COLMES BROS.: cash buyers of 


jewelry stores with or without fix- 
tures: we interview vou at our ex- 
pense in any part of the countrv: 
hank and trade references. 18 
Tremont St., Boston. Mass. 


SAMUEL GANSBERG will buy vour 
surplus or entire stock and fixtures or 
estates for cash; my direct outlet en- 
ables me to pay you higher prices; 
bank and trade references of the high- 
est character. Write 37 Maiden Tane, 
New York. Telephone Bowling Green 
Q_71%4 





NAT LEHRER will buy for cash your 
jewelry store complete or any part 
thereot; my direct connections for out- 
let enable me to pay the best prices; 
all communications held confidentiai ; 
bank, trade references; write or phone, 
32 Hester St., New York City; phone 


Canal 6-8242, night phone Tivoli 2-3715. 





CASH paid for your entire jewelry 
store or stock of jewelry; watch- 
makers tools, watch materials, old 
movements and any out of style 
jewelry, etc.; I pay best price; wire 
at my expense. M. Harris, 124 
Hester St., New York, N. Y. 





JACK M. WERST will pay you spot 
eash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small: 
act now. Miami Savings Bldg.. Day- 
ton, Ohio. 

WANTED to purchase, a jewelry plant 
at present undergoing difficulties can 
avail itself of capital and technical as- 
sistance for a share in its business: 
prospective purchaser is a long ex- 
perienced jewelry tool maker and pro- 
duction expert; would also consider 
outright purchase. Address “N., 3777,” 
care Jewelers’ Circular-Keystone. 








Effective Immediately 





Advertisements to appear in the 
Classified Section of THE 
JEWELERS’ CIRCULAR - KEYSTONE 
must be received at our office not 
later than the 17th of each month 


preceding publication. 





OPPORTUNITY to purchase an estab- 
lished credit jewelry store in an indus- 
trial and defense city of 25,000, 40 
miles from Pittsburgh, Pa.; splendid 
location, new modern front and fix- 
tures; good reputation; inventory very 
clean and new; doing volume of $40,- 
090-$45,000 and showing net profit of 
$12,500-$15,000 yearly; terms $30,000 
cash: can be purchased with or without 
stock Address “B., 3860,” care Jewel- 
ers’ Circular-Keystone. 


ARE YOU interested in disposing of 
your complete stock or any part 
thereof; my direct connections for 
outlet enable me to pay the best 
prices; cash; no inventory too large 
or too small; all communications 
held strictly confidential; do not de- 
lay; write or phone immediately. 
Edward Morris, 75 South Main St., 
Wilkes-Barre, Pennsylvania. Tele. 


W-B 2-6111. 





HIGHEST PRICES paid for diamonds 
and diamond jewelry of any amount; 
cash remittance mailed the same day 
shipment received; goods returned 
prepaid and insured if you do not 
accept our offer; we also buy 
chipped, Old Mine and imperfect 
diamonds; turn into cash your ob- 
solete and excess diamonds and dia- 
mond jewelry; best bank and trade 
references; est. 1919. Harry Elkins, 
5 S. Wabash Ave., Chicago, IIl. 





ARE YOU GOING out of business? | 
can guarantee you the cost of your 
merchandise plus the expense of 
running a sale, with my personally 
conducted auction or flat sale; no 
sale too large or too small; I will 
also pay cash for your entire store 
with or without fixtures; write for 
my proposition, all correspondence 
confidential; best of references 
throughout past 30 years. Herman 
—_— 5 S. Wabash Ave., Chicago, 








Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








INDEX latch (ratchet) and index plates 
for Derbyshire lathe. Joseph A. Line 
han, Briarwood Ave., Middletown, R. I 


WANTED, outside street clock, electric; 
give description and price. 8S. S. Kauf- 
man, Fredericksburg, Va. 


WANT TO BUY jewelry store for cast 
in small town up to 50,000 population 
Address “L., 2513,.’”’ care Jewelers’ Cir- 
cular-Keystone. 





WANTED, New Century engraving mm: 
chine in good order; give lowest cas! 
price and particulars. Address “L 
3829," care Jewelers’ Circular-Keystone 


WATCHMASTER timing machine, must 
be in A-1 condition and reasonab!l 
priced C.0.D. City Time Watch Se: 
vice, 1142 Sixth Ave., New York Cit) 


TEA SPOONS: souvenir, antique, no’ 
ty, etc.: one or more pieces; whaf ha 
vou? Address “H., 3802,” care Jew 
ers’ Circular-Keystone. 





WANTED, watchmakers’ lathes, attac! 
ments and tools, engraving blocks, re!! 
ing mills, scales, drills. ete.; give ful 
details. Linick, Green & Reed, Inc., 2! 

E. Madison St., Chicago, Ill. 





WANTED pocket or standard mari! 
cronometers, no matter what their co! 
dition: highest prices paid; bank ret 
erences. Rialto Watch & Clock Sho} 
1481 Broadway, New York City 


WANTED for export, complete set 
cutting and stamping dies, suitable 
15 ineh Tornillo type press, for mat 
facture of nickel silverware. Ca 
Lexington 2-8097, New York City. 





JEWELER’'S drop hammer, suitable 
striking school ring shanks, bezels 
crests: furnish enmplete  informat! 
and description in letter. Address “H 
8767.” care Jewelers’ Circular-Keyston 


n 


WANTED, watchmaker’s lathe, att 
tachments, motor, foot controller ; to 
materials; give full details about pri 
and make. Curt Schramm, M: 
watchmaker, P. O. Box 300, Bism 
North Dakota. 


HAVE YOU a surplus of Bulova, Elsi". 
Hamilton, Benrus, Waltham. 0° 
Longines watches; must be al 
solutely new: I will pay $10 to Slo 
above your cost, eash; no quantity 
too large or too small; write oF 





phone me_ immediately. Edward 
Morris. 75 South Main St.. Wilkes 
Barre. Pa. Tele. W-B 2-6111. 
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To Let 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SHOW CASE space to let, reasonable 
rent, Holmes protected; lights and 
box in vault free. Union Jewelers 
Exchange, 76 Bowery, New York. 





2857 BROADWAY, between 110th and 
lllth Sts., New York City; store 
ideal for jeweler in heavy volume 
shopping district; size 11’ x 27’ in 
15 story building. street level with 
full basement; agent on premises. 


Cathedral 8-1808. 





Special Order Work and 
Repairs for the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








TWEEZERS sharpened (hardened and 
tempered) hairspring tweezers: satis 
faction guaranteed. Valdemar Virtanen, 
45 Park Place, Morristown, N. J. 


JEWELRY AND WATCH repairing; 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger Bros. 
Jewelry Co., 505 Arcade Bldg., St. 
Louis, Mo. 














PATENT your good ideas; send me your 
simple sketch or model; free con- 
fidential advice-literature ; register your 
trademarks. Z. H. Polachek, registered 
Patent-Attorney-Engineer, 1234 Broad- 
way, New York City. 








Information Wanted 





ENGRAVER, Mr. Charles C. Chase, Char- 
lotte, N. C.: kindly communicate at 
once with “K, 3392,” care Jewelers’ 
ircular-Keystone. 








Miscellaneous 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 

WATCHMAKERS: increase your ability 
through the highly recommended books; 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlein 
Your jobber or trade journal. 








RUSTED MOVEMENTS taken apart 
easily: rusted parts cleaned without 
damage; send $3.50 check or M. O., 
for % pint Jarene; no extra delivery 
charge in U. S., $1 for two ounce size; 
money back guarantee. U. S. Deter- 
gents Co., 271 Canal St., New York 
City. 











YOU WANT A POSITION 
YOU WANT A SALESMAN 
YOU WANT A WORKMAN 
YOU WANT TO EXCHANGE 
YOU WANT A PARTNER 
YOU WANT TO SELL OUT 
YOU WANT TO SELL TOOLS 
YOU WANT TO LET A PLACE 


— ee YOU WANT ANYTHING 


USE THE 





Want Advertisements 








Jewelers’ Circular- 


Keystone 
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Chestnut & 56th Sts. 
Philadelphia, Pa. 





“JUST RECEIVED 
&, New Shipment of 


‘DIAMOND and GEM STONE 
INDUSTRIAL PRODUCTION 


PAUL GRODZINSKI 


This outstanding, new book deals with the selec- 
tion, cutting, polishing and drilling of diamonds 
and gem stones for industrial purposes. Since 
some of the tools utilized for this work can be 


used to produce ornamental gems, this subject is 


Contains 256 pages—183 illustrations. Complete 
with bibliography and 32 reference tables. 


Price $4.00 Postage Prepaid 


Send remittance with order 


THE JEWELERS’ CIRCULAR-KEYSTONE 


100 East 42nd St. 
New York 17, N. Y. 


available in book 
this authoritative 


Strongly bound 
illustrated 








This highly instructive and in- 
teresting serial feoture which 
appeared in THE JEWELERS’ 
CIRCULAR-KEYSTONE 


discussion, 
the author, a practical 
graver, covers in a compre- 
hensive and easily understood 
manner the elementary use of 
tools, technic of cutting, 
F i in a" of prints and transfers 
also included in this latest English publication. other phases of the art 

engraving. A handy and use- 
ful reference book for the ex- 
perienced worker —a 
for the apprentice or student 
and 
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Manufacturers’ News 


RECUT DAMAGED OR OBSOLETE GEMSTONES 





A section of the Nathan Lapidaries, Inc., shop, showing polishing laps in the center. Vertically- 
set roughing-out wheels are at the rear left. The cutting section is at the extreme right, with 
smoothing-off wheels and carborundum laps. This equipment is chiefly used today for the recut- 
ting and repolishing of chipped, broken, worn or obsolete stones, from manufacturer's stocks. 


\ highly skilled and specialized type 
of gem cutting has been developed by 
Nathan Lapidaries, Inc., 71 Nassau St., 
New York, an affiliate of S. Nathan & 
Co., Inc., importers of precious stones 
and pearls, 610 Fifth Ave., New York. 

This is the expert re-fashioning of 
obsolete or setter-chipped stones from 
jewelry manufacturers’ stocks, inte per- 
fectly proportioned, modern, standard 
Shapes. Behind this useful service to 
the manufacturing trade are the dif- 
ficulties in importing many types of cut 
stones from aboard and the fact that 
jewelry producers have on hand consid 
erable stocks of damaged or old-fashioned 
sizes that can be re-made inexpensively. 

Nathan Lapidaries, for instance, are 
frequently called upon to cut down 


Thought-Stimulating Booklet 
Discusses Post-War Planning 


\ booklet that should be required 
reading for every business man has just 
been issued by the advertising agency 
of Alfred J. Silberstein, Inc., whose 
clients include Swank jewelry, Mido 
watches, and Louis Aisenstein & Bros. 

Designed to provoke _ individual 
thought and planning on post-war prob 
lems, rather than to provide ready made 
answers, the booklet, entitled “Are You 
Overlooking Anything in Your Post-War 
Planning?”, points out the necessity for 
business to fortify itself against the im- 
pact of the readjustment that will in- 
evitably follow the end of hostilities, 
summarizes the favorable and adverse 
factors that are likely to make their 
influence felt, and suggests a working 
procedure for formulating post-war 
policies, and the points which they should 
cover. 

Wisely, no attempt is made to lay down 
a standard formula to fit all businesses, 
recognizing that the relative importance 
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drilled black onyx from 20 x 10 mm. 
to the 12 x 10 mm. size to fit the bezels 
used in many school and fraternal ring 
styles today. Sardonyx, synthetic ruby, 
synthetic spinel, amethyst and citrine are 
also re-cut in large volume by Nathan 
Lapidaries, which are equipped to re- 
store to usefulness all chipped, bro- 
ken, worn or obsolete, natural and syn- 
thetic stones, with the sole exception of 
diamond. 

“Nathan Lapidaries, of course, still 
cut from rough,” said Leopold Nathan, 
president of both that organization and 
S. Nathan & Co., Inc. “But we are con 
vinced that recutting is of greater ser- 
vice to the industry at this time than 
cutting from rough.” 


of various aspects of the problem varies 
with different industries, or even between 
different firms in the same_ industry. 
Each business must work out its own 
individual solution, and this reminder 
and check list of the things to be con- 
sidered is a helpful guide to intelligent 
planning. 


Oneida Makes 1|,000,000th Forceps 

June 28th was a big day in the Surgical 
Division of Oneida, Ltd. Shortly after 
11:30 A. M. the millionth pair of surgical 
forceps which the company has produced 
for the Medical Corps came off the pro- 
duction line and passed inspection. 

Oneida’s manufacture of surgical in 
struments for the armed forces began 
even before Pearl Harbor, but since then 
production has been expanded many 
times, and in addition to the million 
pairs of forceps many thousands of other 
types of essential instruments have been 
turned out. 

The millionth forceps, as a symbol of 
a fine job well done, will be preserved in 
the Oneida archives for historical pur 
poses, 


| 
| 
| 
| 
} 
| 
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Bulova Gets Two Publicity Stories 


Twice within the past month, th 
Bulova Watch Co. has been featured in 
publicity of national circulation. 

The July issue of Charm carried 
two-page spread on the feminine em 


ployees of one of the Bulova plants who 


were born in various of the Allied Na 
tions other than the United States, or 
whose parents were born in such coun 
tries. ‘Title of the story was “Doubl 
Stake in Victory,” the theme being that 
the ancestry of these young women, who 
are now American citizens, gives them 
an added incentive to work for victory 

On June 20, Mrs. Ernesta Barlow, a 
radio commentator for NBC, devoted 
her entire 15 minutes to describing what 
she had seen on a visit to the Bulova 
factory where various precision instru 
ments and parts are being made for the 
armed forces. 

Naturally, details of the items being 
made, and of the manufacturing process 
es, were not disclosed, but Mrs. Barlow 
stressed the remarkable aptitude and 
deftness which was shown in the exact 
ing operations performed by the newly) 





The new "Liberty Chalet" which serves as 
a recreation center and cafeteria for the 
employees at Bulova's Woodside plant and 
which opened for use on June I7 has proved 
enormously popular. 


trained but skilled women workers who 
are turning out large quantities of pre 
cision equipment. 

Also featured in her talk were (the 


pleasant working conditions and recrea 


tional facilities provided by the manage 
ment, such as the complete air condition 
ing, and the newly opened “Liberty 
Chalet,” which contains the employees 
cafeteria shown im the accompanying 
photograph. 


Hotel Seymour Draws Jewelry Trade 


Out-of-town executives in the jewelr 
trade are showing increasing interes! 
in the modern accommodations afforded 
by the Hotel Seymour at 50 W. 451! 
St., New York, just off Fifth Ave. and 
in the heart of the uptown jewelry ce 
ter, it is reported by Ralph P. Lohak, 
manager of the hotel. The Seymour 
also within a few minutes of the theater 
district and the smart Fifth Ave. sho}'s 
An air-conditioned cafe and restauran's 
are further attractions. 
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Katz of Gruen Has New Aide 


Ernest A. Tupper, former official ot 
the War Production Board and widely 
known in Government and business cir- 
cles, has joined the executive staff of the 
Gruen Watch Co. as assistant to the 
president, Benjamin S. Katz, president, 
announces. Mr. Tupper was assistant to 
Mr. Katz during the time when the latter 
was serving WPB as a _ dollar-a-year 
official. 

As chief of the Inventory and Requisi- 
tioning Board of WPB, Mr. ‘Tupper 
planned and put into operation the pro- 


Ernest A. Tupper 





grams for purchasing and utilizing all 
excess and idle inventories of 
strategic materials. 

Previously he had been assistant direc 
tor of the Bureau of Research and Statis 
tics of WPB, as well as of the OPM 
and the Advisory Commission to the 
Council of National Defense. As assis 
tant research director in the WPB he 
directed and coordinated all commodity 
and industrial research work conducted 
by the various commodity and industry 
branches of WPB. 

From 1930 to 1940, Mr. Tupper served 
is an Official of the Department of Com- 
merce, Where he directed and participated 
in a large number of business studies 
and investigations. Prior to 1930 he was 
for seven years a member of the staff of 
the Industrial Research Department of 
the Wharton School, University of Penn 
svivania. , 


various 


Longines Times Hagg Debut 


When Gunder Hagg, sensational Swed 
ish long distance runner, made his Amer 
ican debut at the National A. A. U. 
Track and Field Championships at Ran- 
dalls Island, New York City, for the 
benefit of the Army Air Foree Aid 
Society, the official timing watches were 
the famous Longines Olympic timers. 

Because of the exceptional interest in 
Hagg’s first American appearance, and 
the possibility of new records being estab 
lished, the time was taken not only at 
the finish but for 1000 and 2000 meters 
d at the one-mile and two-mile marks. 
venteen official timers were needed to 
‘atch the time at these various distances. 
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»ecial Service on Special Orders 


Jewelers who are having difficulty in 
ding manufacturers willing to design 
d produce special order work in fine 
ne set jewelry should find it worth 
tile to consult Sol P. Kaufman, 562 
fth Ave., New York. 

Mr. Kaufman, some of whose original 
sign ideas appear each month in JC-K 
78 of this issue), not only creates the 
ling for jewelry items of all kinds, but 
prepared with their actual manufac 
e. For your customers who may have 


s 
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old pieces whose stones they would like 
to have re-used in modern items, Mr. 
Kaufman’s designing and manufacturing 
facilities should be very helpful, espe- 
cially under present conditions when 
special order work is so difficult to ob- 
tain. 


Stationers Specialty Company 
Issues New Catalogue 


A new, attractive 16-page catalogue 
has just been issued by Stationers 
Specialty Company. Depicted through- 
out the book are timely items for both 
the military market and for civilian 
use. All merchandise shown is for imme- 
diate delivery. 

Included in the pages of the new 
STACO catalogue is a wide variety of 
items suitable for stationery and gift 
departments of jewelry stores, including 
writing cases, boxed stationery, sta- 
tionery novelties, photo frames, ration 
book holders, stamp and bond holders, 
book marks and covers and many others. 
A copy of the catalogue may be obtained 
by writing to Stationers Specialty Com 
pany, 19 West 21st Street, New York 10, 
N.Y. 


THE WINNAH! 


ir 


Mrs. R. E. Smith of the Hamilton Watch 
Service Office receives a $25 war bond 
from Wallace Bork, Hamilton Plate Dept., 
and Clayton Erisman, Service Department, 
for suggesting the winning name for Hamil- 
ton's new employee publication (JC-K for 
July, p. 150). The name chosen was "Timely 
Topics,” and the first issue under the new 
name was published July 2. The publication 
deals with general news of Hamilton's war- 
time products and employees, and will be 
issued monthly. 





Joins Ostby & Barton Co. 
As Sales-Advertising Manager 


Edmund S. Phelps has joined the Ostby 


& Barton Co. as sales and advertising 


Edmund S. Phelps 





manager, effective June 15. He is a 
graduate of the University of Illinois 
and brings to his new connection a wide 
experience in sales and advertising work. 





Oneida Promotes Bloom 


Richard A. Bloom has been appointed 
sales manager for the Wm. A. Rogers 
Limited Division of Oneida Ltd. to suc- 
ceed the late Robert W. Bolles. 

Mr. Bloom was graduated from Notre 
Dame, Class of 1930. He came to work 
for Oneida Ltd. July 7, 1930, starting 


Richard A. Bloom 





with the Wm. A. Rogers Limited Divi- 
sion then located at Niagara Falls, N. Y. 


He continued with this Division until 
1934 when he was assigned to a Retail 


Research Project which covered all com- 
pany lines. In 1935-36 he traveled in 
Ohio and Indiana and in 1937 he traveled 
in New England for the company. 


In 1939 he was made sales manager 
of the Hollowware Division of Oneida 
Ltd. In April, 1942, when Oneida Ltd. 


converted their plants to war work Mr. 
Bloom became manager of the War Pro 
duction Department. 

He was elected to the board of direc 
tors in March, 1943. 


Longines Increases Radio Advertising 
In New York Market 


The Longines-Wittnauer Watch Co. 
has inaugurated a new series of radio 
programs in New York. It is broad 


cast over WOR five times a week--Mon 
day through Friday—from 10:45 to 11:00 
P. M. The Monday programs feature 
Mishel Piastro, world-famous violinist, 
in a series of “Informal Recitals.” From 
Tuesday through Friday the Longines 
Symphonette is starred, with Mishel 
Piastro and other musicians of equal note 
as soloists. 

This series is in addition to the regular 
Longines-Wittnauer time signals which 
carried by WOR for years. 


have been 


Imperial Gem Syndicate 
Starts National Advertising 
In Three Leading Magazines 


Introducing an attractive line of Mexi 
can jewelry made of sterling silver and 
Mexican jade, Imperial Gem Syndicate 


started an extensive advertising cam 
paign, with full pages in Vogue, Har 
per’s Bazaar and Town and Country 
Magazines. <A tie-in is made in these 


ads with Marlboro cigarettes by showing 


a selection of jade jewelry which, like 
the cigarettes, typifies the taste of 


modern women, as analyzed by the style 
editors of Vogue and Harper's Bazaar. 

The entire line stvled by 
several of America’s leading jewelry de 
signers who went especially to Mexico to 
make their designs on the spot. 

Full control of manufacturing and 
distribution will enable orders to be 
promptly delivered, said Dave Gold- 
stone. manager of Imperial Gem Syndi- 
New York office. 


has been 
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Coast Guard .Credits Elgin Watch 
With Important Part in 
U-Boat Sinking 


Members of the Elgin watch organi- 
zation are feeling justifiably proud, 
these days, over the following telegram 
from the commander of the U. S. Coast 
Guard: 

May 28, 1943. 

To the Men and Women of Elgin 

Watch Co. 

You will be interested to know that 

a stop-watch of your manufacture 

played an important part in the 

sinking of a German submarine and 
the capture of 33 members of its 
crew by the Coast Guard Cutter 

“Tearus.” A recent combat report 

from Lt. Commander M. D. Jester, 

Captain of the “Icarus” in the action, 

stated: “I used an Elgin stop-watch 

to time my depth charge attacks. I 

figured our distance from the sub 

as recorded by the sound gear, the 
speed of our ship going toward the 
sub and the time it takes for the 
charges to sink to the proper depth. 

I did not have to guess, because the 

split-second accuracy of the stop- 

watch enabled me to drop my charges 
right on him every time. The fourth 
pattern blew him to the surface and 
in four minutes our guns _ blasted 
him to the bottom.” The Coast Guard 
congratulates you on the fine preci- 
sion timekeeping equipment you are 
making for the Navy. Let us have 
more, 

R. R. Waesche, Vice Admiral 

USCG Commandant U. S. Coast 

Guard. - 


1. D. Ads Stress War Themes 





I. D. Watch Case Co., of New York 
City, has been devoting its advertising 
in the jewelry trade papers during the 
past twelve months very largely to the 
presentation of patriotic themes. Dra- 
matically illustrated and inspirational in 
their copy treatment, the advertisements 
have been widely and favorably com- 
mented upon among the trade. Illustrat- 
ed here are three of the advertisements 
which have proved especially popuiar. 

Moss Associates is the agency. 


Gruen Re-elects Directors, Officers 

Shareholders of the Gruen Watch Co. 
at their annual meeting last month re 
elected as directors for the coming vear 
Fred G. Gruen, George J. Gruen, Ben 
jamin S. Katz, Sterling B. Cramer, E. 
W. Edwards, Clifford R. Wright, and 
John R. Bullock. 

Immediately following the meeting 
of the shareholders, directors of the 
company met and re-elected George J. 
Gruen, chairman of the board of direc- 
tors; Benjamin S. Katz, president and 
treasurer; Joseph Kane, vice-president; 
George T. Gruen, secretary; Alfred T. 
Reis, comptroller and assistant secretary, 
and Thomas F. Jeary, auditor. 
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News of the Trade 





Cut Bids for Buyers, 
WPB Asks Retailers 
At Washington Meeting 


No more bargain sales, holiday 
specials, or promotional advertising for 
retailers, said WPB_ recently at a 
retailers’s conference called in Washing- 
ton by WPB’s Office of Civilian Re- 
quirements. Retailers should junk all 
bids for customers that would tend to 
make the public over-buy scarce goods, 
WPB spokesmen said in proposing an 
“honor system” involving 15 suggestions 
for retailers to follow to cut down pur- 
chases. 

Although the program is purely volun- 
tary, retailers at the conference {ore- 
saw the possibility of an official order 
forcing compliance if the “honor system” 
fails. 

“Hereafter it will be up to the re- 
tailer to tell customers that they can 
have only what they actually need and 
that they must share and share alike 
with the store’s other customers,” a gov- 
ernment spokesman said. “Of course,” 
he added, “many retailers are already 
doing this, but the ‘honor system’ pro- 
posed here should make it general.” It 
is up to the retailers, he continued to 
see to it that the public is given a fair 
and even chance at available stocks, 
which must be spread as far and wide 
as possible. 

Advertising and other promotional 
work, it was suggested should be limited 
to institutional messages and wartime 
appeals such as drives for the sale 
of War Bonds and Stamps and ex- 
planations of rationing and price rul- 
ings. 


OCR Asks Goods... 
(From page 126) 


Among 100,000 items normally avail- 
able to civilians, OCR is reported to 
consider about 1000 essential to civilian 
economy. Through the cooperation of 
other Government agencies it intends to 
help the production of these goods “by 
the most expeditious use of manpower, 
materials and plant facilities.” 

For one thing, when a shortage looms 
in an essential civilian product, OCR 
will consult with WPB’s Conservation 
Division to seek possible substitutes for 
scarce materials normally used in the 
manufacture of the product. The 
Smaller War Plants Corporation like- 
wise figures in the picture: it will be 
asked to determine which plant’s equip 
ment can be re-converted to the pro- 
duction’ of the civilian item that is 
needed. "7 

Manufactuters of OCR sponsored 
items .will* be asked, in some cases at 
least, to see that crowded war produc 
tion centers get first call when the new 
produéts hit the market. 


Califorhié Store Has New Hours; 
This Schedule Is for Uncle Sam 


Finley’s “credit jewelers, Burbank, 
Calif., opened at 10 one morning last 
month—a half hour later than usual— 
and will operate on the new schedule 
one day every 10 weeks. The reason? 
No, it has nothing to do with stock short- 


ages or summer vacations. 

Larry Finley and Robert Thorne, the 
firm’s partners, as well as all Finley’: 
employees, have a standing date to mee! 
at the Red Cross Blood Bank one day 
every 10 weeks at 9 in the morning 
when they will donate their blood for the 
war effort. 

“It would be a marvelous thing,” be 
lieves Mr. Finley, “if every jewelry stor: 
in the country would close for an hour 
or two once every 10 weeks so that Red 
Cross units would be helped to meet 
their tremendous quotas, and to point 


to the fact that jewelers throughout the 


nation are doing their share and mor 
to help save the lives of American sol 
diers on the battle fields.” 


German Middle Class Distrusts 
Order Closing Jewelry and Other 
"Nonessential" Trades During War 


By the stroke of a pen, Germany has 
eliminated thousands of “nonessential” 
establishments, after dividing all retail 
trade into four groups according to their 
usefulness in wartime. 

The fourth group—deemed unnecessary 
in total war—will be liquidated. It con 
sists of 3300 jewelry stores, plus other 
thousands of candy stores, perfumery 
stores, and stamp dealers. Most of the 
95,000 persons employed in this group 
are to be put tc work in the armament 
industry. 

Factories producing luxury and semi- 
luxury products have been converted in 
large part to armaments, but 9000 firms 
making jewelry and employing 23,800 
workers are to be “combed out.” 

Though proprietors of the closed es- 
taLiishments are assured the right to 
cngage in their branch of trade after the 
war, many Germans feel that the radical 
so-called “Brown Bolshevistic” elements 
have won another victory, that war mea 
sures are there to stay, and that the 
middle class has received another blow 


Rock Crystal Cutting Is Curbed 
By WPB; Other Quartz Varieties 
Still Available to Lapidaries 


American lapidaries can now cut vari 
ous quartz gems, except rock crystal, 
without technically violating WPB order 
M-146, which was amended recently 
following a suggestion from JC-K. 

In the original order, quartz crystals 
(the use of which is now limited to tele- 
phone resonators and to radio and opti 
cal instruments for war use) were de 
fined as “naturally occurring crystalline 
quartz having a _ transparent interior. 
each single erystal of which weighs not 
less than 50 grams.” 

Obviously, this definition would hav 
prevented the cutting of amethyst. 
citrine and other ornamental gem stones 
from larger rough, since these are 
varieties of quartz. 

The new definition of “quartz crysta 
exempts the following varieties from th: 
order and thus permits their cutting 1 
jewelry purposes: Amethyst, rose, yell: 
[citrine], milky, siderite or sapphire 
quartz, sagenitic, cat’s eye quartz oF 
tiger’s eve, aventurine, chalcedony, ¢: 
nelian, chrysoprase, prase, agate, ony%. 
sardonyx, agate-jasper, flint, hornstore, 
basanite and jasper. 
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FIRST THINGS FIRST! 


Last MontH OPA had two meetings in New York— 
one with a group of Swiss watch importers, and the 
other with a number of retailers—for the purpose of set- 
ting uniform price ceilings and uniform margins for all 
retailers on certain types of the cheaper Swiss watches. 

Without entering into any discussion of the merits or 
demerits of the principle involved in this new  pro- 
posal, we should like to suggest that OPA had better 
concentrate its attention and energies on cleaning up 
some of the messes already under its nose before it 
starts looking around for any new undertakings. 

Consider this matter of Swiss watches, for example. 
Everyone in the jewelry industry knows that there 
are flagrant and widespread violations of price ceil- 
ings in these goods. OPA itself knows it. Ever since 
last fall they've been telling our reporters that they 
were just about to start a vigorous drive for enforce- 
ment, and that a lot of prosecutions were going to be 
announced “within the next few days.” For about 
eight months now, we’ve been hearing that story nearly 
every week—and still nothing happens. 

If OPA means anything, isn’t it about time we had 
some enforcement of the regulations already in exist- 
ence? If it doesn’t. why waste time figuring out a lot 
of additional rules for the conduct of business? 


SMALL BUT ESSENTIAL 


Paper worK has been the butt of so many jokes, and 
paper seems like such an insignificant item, that its im- 
portance in business operations is usually overlooked. 
Consequently, a shortage of paper, such as now con- 
fronts us, is not apt to be given its due importance. 

Actually, an absolute lack of paper could all but stop 
your business cold. Without letterheads, you can’t col- 
lect bills or place orders. Without sales slips, ledger 
sheets, billheads, and wrapping paper, it would be al- 
most impossible to keep your store running. 

Yet in the case of commercial paper alone, 1943 de- 
mand will outweigh the prospective supply by nearly 
kO per cent. Worse still, rising Governmental require- 
ments will leave for commercial uses in 1943 an amount 
equal to only about 50 per cent of 1942 consumption. 

Were it not for the fact that great savings have been 
made by industry, by newspapers and magazines, and 
by the curtailment of less essential paper products, we 
would probably now be gripped by an outright paper 
famine. Famine has been averted, but the shortage is 
still acute. 

All business can help in meeting this crisis. Here 
are five questions which every management should ask 
about every batch of paper or printed matter it orders: 

(1) Is it necessary? 

(2) Can lighter paper be used? 

(3) Can a smaller size be used? 

(4) Can the quantity be reduced? 
(5) Is an excessive inventory of paper on hand? 
Ask yourself those questions, and be guided accord- 


ingly. 
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NEEDS TOLERANCE 


A RECENT LeTreR from a retail jeweler complains 
that manufacturers have notified him that they will no 
longer be able to handle repairs because all of their 
available facilities not taken up by war work will be 
devoted to the manufacture of new goods. 

One can sympathize with the plight of the retailer 
faced with a displeased customer who bought a $7.50 
locket last week and has broken the catch. Yet at the 
same time there is something to be said on the manu 
facturer’s side. He has just so much machinery and 
manpower at his disposal, and there are a dozen cus- 
tomers clamoring for every piece of goods he can 
turn out. 

What is the poor devil to do? If he tries to take 
care of all the repair jobs that are sent in, down goes 
his production, and up goes the list of irate dealers who 
want merchandise. If he concentrates on producing new 
goods, every retailer with a repair job is on his neck. 

Whether: it’s because he can’t get merchandise, or 
whether it’s because he can’t get repair work done, the 
retailer feels he has a just grievance. Yet under pres- 
ent-day conditions the manufacturer can’t hope to do 
both. 

It’s a situation that calls for tolerance and under 


standing on both sides. 


LABOR CONSERVATION? 


“Curiouser and curiouser!”’ cried Alice in Wonder 
land. She was not speaking of the latest amendment 
to WPB Order L-45, but we are. 

When the original order was announced on April 15. 
it was accompanied by a press release which stated that 
the object of the order was not to conserve gold or pal 
ladium, because, as it admitted, there was no shortage 
of either, but to cut down on the use of labor in the 
manufacture of jewelry. 

Yet the new amendment stipulates that in place of 
the platinum formerly used in stone-set jewelry, a 
manufacturer may have 66 2/3 per cent as much karat 
gold, but only 28 per cent as much to replace the 
platinum not set with stones. 

It doesn’t require any mathematical formulas to de 
termine that setting stones in a piece of jewelry means 
just that much additional labor. Yet, the maker of 
stone-set pieces is given more than twice as much metal 
to work with as the man who makes plain gold jewelry. 

Just how is that consistent with the announced in 
tention of conserving man-power? You figure it out 
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we can't. 
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.-. But you can start today 
building tomorrow’s 
bridal business 


Of course you're selling wedding gifts. China 
and crystal, ashtrays and bookends—gifts that can be 
packed in a trunk and shipped to the bride’s ever-changing 
home at a moment's notice. But there are many precious 
things that the bride of today cannot buy—for example, 
her traditional Community silverware will have to wait 
until this war is won—but you can start today building 


tomorrow's bridal business. 


HERE’S HOW! 


Get a notebook. Write down names. addresses and all available 
information on every bride and prospective bride in your city. 
Keep this record up-to-date. 

Clip the papers for weddings and engagements. 

Talk to the brides who come in. Discover their tastes in table 
settings and silverware patterns. 

Talk to the families and friends when they buy wedding gifts 
in your store. 

Make a note of items brides ask for that vou don’t have today 
but will have tomorrow. And when tomorrow comes, get in 


touch with them immediately. 


PREPARE FOR TOMORROW—TODAY! 


Community ~ 


THE FINEST SILVERPLATE 





